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State of the nation’s economy: 
Up 

Steet.—Production last week was 
scheduled at a new high for the 
second successive week. Output was 
planned at 101.2 percent of capac- 
ity, a rise of 5 percent from pre- 
vious week. 

InpustrRiAL Stocks—Dow-Jones’ 
average on Oct. 5 climbed to 
highest level since September, 
1930. It rose to $229.85. 

Cost or Livinc—Consumer prices 
advanced 0.3 percent from July 15 
to Aug. 15 to within 1 percent of 
the record set in August-Septem- 
ber, 1948. August average stood at 
164.8, compared with 161.5 a year 
ago. 
InNpusTRIAL Output — September 
amount climbed to highest level 
since June, 1945. Federal Reserve 
Board’s index for September was 
212 percent of 1935-39 average, com- 
pared with 207 percent in August 
and 196 percent in July. 

GasoLtine Taxes—Federal collec- 
tions totaled $353,226,429 in first 
eight months of 1950, a 10.8 per- 
cent increase from like 1949 
period. 

MANuFacTuRERS’ Business — Sales 
and new orders set records in Au- 
gust. Sales topped $24,000,000,000, 
compared with previous high of 
$20,000,000,000 in July. New orders 
rose to $27,800,000,000, up 15 percent 
from July. 

Company Divip—ENps—Amount paid 
out in August totaled $212,900,000, 
a rise of 11 percent above August, 
1949. 

Rai Freight—Loadings in week 
ended Sept. 30 rose to 870,196 
cars, 31.6 percent greater than in 
like 1949 week and highest in 
nearly two years. 

Raitroap INcome—Class I lines 
had an indicated net income of 
$96,000,000 in August, nearly 2% 
times the amount earned in August 
last year. 












* * * 


Down 
UNEMPLOYMENT—Amount in Sep- 
tember fell to lowest level in 21 
months. There were about 2,341,000 
jobless in September, 159,000 fewer 
than in August and about half the 
total at the beginning of 1950. 
Bank Cuearincs — Amount last 
week slipped from _ previous 
week’s 21-year high but held 24.8 
percent above 1949 level. 
Lumper—Prices are declining 
after climbing sharply since mid- 
1949. Decreases as much as 15 per- 
cent have been noted. 


Top Cars 
New-car registrations for eight 
months: 


1950 Pos. Make 1949 Pos. 
1—942,389 Chev. 654,576— 1 
2—787,632 Ford 496,464— 2 
8—354,963 Buick 246,246— 4 
4—294,616 Pontiac 205,557— 5 
5—291,619 Plym. 329,609— 3 
6—247,223 Olds. 173,822— 6 
7—214,888 Mercury 111,909— 9 
8—197,232 Stude. 123,696— 8 
9—175,070 Dodge 163,079— 7 

10—127,997 Nash 92,124—11 

11—104,086 Hudson  100,959—10 

12— 86,220 Chrysler 82,660—12 
18— 65,001 DeSoto 65,493—14 

14— 60,414 Cadillac  54,066—15 

15— 52,300 Kaiser 44,063—16 

16— 48,815 Packard 67,574—13 

17— 24,054 Willys 19,571—18 

18— 23,066 Lincoln 25,789—17 

19— 10,725 Frazer 18,535—19 

20— 4,807 Crosley 7,695—20 

21— 4,106 Austin 2,045-—22 





Ang.-Pref. 4,463—21 
Total All Makes 
4,123,858 3,088,649 
For further details see page 
52, today’s issue. 
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Henry Ford I 
... pictured shortly after founder turned over reins to namesake 


Company Setup Unaltered 
By Mrs. Ford’s Death 


By Bernie Thomas 


Associate Editor 


“_ death of Mrs. Clara Bryant | 


Ford at the age of 84 still leaves 
control of the world’s largest fam- 
ily-held industrial empire firmly en- 
trenched in the hands of the Ford 
family. 

The widow of the late Henry 
Ford held relatively little Ford 
Motor Co, stock at the time of 
her death on Sept. 29—an esti- 
mated 6,042 voting shares. Her 
will is expected to provide that 
these holdings be distributed 
equally to her four grandchildren, 
Henry II, Benson, William and 
Josephine. 

Like her husband’s, Mrs. Ford’s 
will is likely to be simple and to 
the point. At any rate, its motivat- 
ing desire will probably be to keep 

|full control of the company in the 
Ford name. 
Mrs. Ford held her 6,042 Ford 
shares at the time of her husband’s 
death, and he did not bequeath 
her any additional shares. His will 
noted that Mrs. Ford had other- 


Proposal to Ban 
Spare Tire Is 


Turned Down 


ASHINGTON .—AUTOMOTIVE 
News learned authoritatively 
last week that the campaign for a 
ban on delivery of new cars with 
a spare tire had been spiked. 
A delegation of top auto and 
tire officials convinced Secretary 
of Commerce Charles Sawyer and 
NPA Administrator William H. 
Harrison that such a ban would 
be against the public interest. 
The government officials assured 
the delegation, it was learned, that 
the proposed fifth-tire ban would 
not be issued. 
* * & 

'TMHE next day, George W. Mason, 

president of AMA, announced 
that AMA directors had reviewed 
the situation and saw no reason 


for changing the practice of the 
industry. 
“The present practice,” Mason 


said, “is the most efficient and eco- 
nomical method of delivering the 
necessary fifth tire to customers.” 

The National Assn. of Indepen- 
dent Tire Dealers had proposed 
| the ban and had asked AMA and 
NADA support. 
However, auto industry sources 
contended that new-car purchasers 
would probably seek out a new 
fifth tire anyway, and it would cost 
them more than it would if it came 
with the car in the normal matter. 








wise been adequately provided for 
financially. 
. * * 
ITH Mrs. Ford’s death, it is 
believed that family holdings 
of Class B voting shares in Ford 
Motor Co. line up as follows: 

Henry II, Benson, William and 
Josephine, 36,471 shares each; Mrs. 
Edsel Ford, 20,717 shares, with the 
6,042 shares held by Mrs. Henry 
Ford still to be distributed. 

When Mrs. Ford’s will is pro- 
bated, it is expected that Edsel 
Ford’s heirs will wind up with 
100 percent control of the Ford 
Motor Co. Prior to her death, 
they held 96% percent. 

It is not known whether any of 
the non-voting stock in Ford was 
held by Mrs. Ford. Her husband’s 

(Continued on Page 78, Col. 1) 
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Is Seen 


Easing of 


Auto Steel Supplies 


Car Makers Report Tightest 


Squeeze in Postwar Period; 


Expansion of Mills’ Capacity by 9,400,000 
Tons Will Take Till End of 1952 


By Bob Finlay 
Managing Editor 
= an optimistic report 
from Washington on steel ex- 
pansion, auto industry sources say 
that steel is tighter than at any 
time in the postwar period. 

Little hope for early improve- 
ment is seen by Detroit sources, 
although auto output has been at 
record rates this year and is ex- 
pected to remain relatively high. 

Government allocation, which is 
believed on the way, is expected 
to be of assistance only in a few 
individual cases. 

* 


* * 
Hoare, these factors might 
hold some possibilities: 

1. Indications that, at least for 
the fourth quarter, mills may be 
able to deliver more steel to civil- 
ian users than expected. 

2. Announcement by Secretary of 
Commerce Sawyer that annual steel 
capacity would be expanded from 





100,563,000 tons as of July, 1950, 
by 2,469,000 tons this year, up an- 
other 3,972,000 tons in 1951 and 
2,959,000 tons more in 1952—a total 
capacity of 109,963,000 tons by the 
end of 1952. 


* . - 
HIS is in raw steel, and the 
present tightness as far as 
autos go is in finishing capacity. 
However, some auto sources 
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pointed out that, while finishing 
capacity is short now, the drain 
will be on raw steel as the mili- 
tary program starts taking steel 
next year. 

An American Iron & Steel spokes- 
man told Automotive News that, 
while no figures have been col- 
lected on finishing capacity, it is 
being expanded all the time. 

+ * + 


NEW mills are being constructed, 
old ones rebuilt and enlarged, 
he said. 

Steel sources say that both mili- 
tary and civilian needs can be 
taken care of—the military needs 

(Continued on Page 75, Col. 1) 


8 Million Output 
Due in’50; Week’s 
Total Declines 


U S. AUTOMOTIVE plants so far 
*this year have already built 
more passenger cars than they 
did during all of the record year 
of 1949, and only 100,000 fewer 
trucks than in all of last year. 

And despite the fact that man- 
power and material problems con- 
tinue to mount, the nation’s vehi- 
cle makers still appear likely to 
turn out an unprecedented total 
Of 8,000,000 units in 1950. 

Such a prospect glows bright, 
even though the industry’s torrid 
production performance of recent 
weeks shows signs of slackening. 
The past week’s effort in U. S. 
plants was 12,000 vehicles off that 
of the week before. 

Built in U. S. plants last week, 
according to Automotive News’ es- 
timates, were 143,061 cars and 23,- 
154 trucks for a total of 166,215 
vehicles. Output the previous week 
was comprised of 154,705 cars and 
24,192 trucks—a total of 178,267. 

a + + 
AINLY responsible for last 
week’s production decline, most 
of which was centered on car out- 
put, was labor trouble at Ford and 
inventory-taking in General Mo- 
tors’ plants. Studebaker made no 






WHILE RESPONSIBLE dealer leaders have counseled against scare advertising, a few | contribution to the car production 
dealers have started again to use misleading material, like this postcard, to foster fear. | 


By Bob Gordon | 
Associate Editor 

js HANGING up an _ alltime 

monthly new-car sales record of 
683,995 units in August, new-car 
dealers brought to a close a never- 
to-be-forgotten summer. 

This year’s “summer selling sea- 
son” of June, July and August 
saw dealers deliver 1,877,858 new 
cars, plus 335,085 new trucks, a 
total of 2,212,943 new vehicles. 

New-truck sales in August 
amounted to 126,533 units, also an 
alltime monthly high. Both the 
new-car and new-truck sales rec- 
ords set in August broke the pre- 
vious records, established in July, 
of 609,926 new “ars and 117,040 
new trucks. 








7 . * 
HE tremendous sales mark 
achieved in August and in the 
summer months this year marked 





a period of unprecedented auto-| 
motive prosperity. 
In the first eight months of this | 
year, 4,123,858 new cars and 754,- 
001 new trucks were sold. These} 
figures easily established new rec- | 
ords for the period. | 
In fact, only the full year of | 
1949 has seen more new cars sold | 
than were delivered in the first 
eight months of this year. New- | 
truck sales in the first eight 
months of this year top all other 
full-year totals, except those of 

1947, 1948 and 1949. 

The industry’s top year for new- 
car sales was 1949 when 4,838,342 
were titled. The best new-truck | 
sales year was 1948 when 1,035,174 | 
were sold. 

* * . 
HE pace in the first eight months 
of this year had new-car sales 
more than a million units ahead! 


(Continued on Page 78, Col. 3) 


‘Gales Bt Pkt Based tao Bea 


of the same point last year, while 
new-truck deliveries were almost 
24,000 units ahead of the similar 
period of 1948, 

After World War II ended, al- 
most three years elapsed before 
new-car deliveries for a_ single 
month hit the 400,000 mark. It 
wasn’t until May, 1949, that the 
figure was achieved. 

Since then, however, sales have 
been consistently high. Only in 
January of this year did they 
fail to reach 400,000. In the 16 
months from May, 1949, to Aug- 


(Continued on Page 73, Col. 1) 
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By Mac Gordon 
Associate Editor 

—- things being equal, next 
year may witness an acid-sell- 
ing test for shorter and lighter cars. 
The selection of small cars avail- 
able to U. S. buyers is now broader 
than at any time since well before 





Willys Sales Chiefs Reassigned— 


Lyman W. Slack (seated), vice-president of distribution, explains details of a realignment 
of regions to Willys-Overland regional sales managers and staff members. Left to right 
are: Slack; W. S. Venn, general sales manager; M. C. Peterson, region three; Don Smith, 
region two; Gordon MacKenzie, region four; Earl Limb, region five; Charles S$. Dennison, 
assistant general sales manager, and Edmond Hogan, region six. 


‘Paradox’ Stirs Barit 


Hudson Chief Fears Conflict in Current Economy; 
°51 Debut Delayed Till Oct. 20 





Henry J, Rambler Broaden Market .. . 


Competition Grows in Light Cars 





edge, and the station wagon re- 

mains among the lowest-priced de- 

spite increases several weeks ago. 
* * + 

ROSLEY’S 80-inch wheelbase 

and below-$1,000 prices distin- 

guish this car as the lightest and 











CHICAGO. — American industry 
faces a paradox in its essential role 
of maintaining a strong economy 
within the limits 
of the nation’s de- 
fense problems, 
A. E. Barit, pres- 
ident of Hudson 
Motor Car Co., 
said here last 
week. 

He came to 
Chicago for a 
preview of the 
new Hornet and 
other 1950 Hud- 

° son models, at- 
tended by dealers from the Min- 
neapolis, Milwaukee and Chicago 
zones. 

“Judging from current utteranc- 
es, there is danger that we will be 
faced with a paradoxical situation,” 
Barit said. 

“On one hand, the government 
has instituted credit controls to 
discourage some buying to ef- 
fect a balance between supply 
and demand. 

“On the other hand, some cur- 
rent pronouncements might dis- 
courage manufacturers from build- 








Tucker Auction 
Starts Oct. 18 


CHICAGO. —In order to assure 
occupancy of the huge Tucker Corp. 
plant here by Ford Motor Co. Nov. 
1, trustees set the three days start- 
ing Oct. 18 for a public auction at 
the factory of Tucker Corp. assets 
valued at $2,500,000. 

Going under the hammer at the 
sale will be 23 Tucker cars, 30 en- 
gines, 10 bodies, and equipment 
such as machinery, tools, dies and 
jigs. 

Federal District Judge Michael L. 
Igoe, who is ruling on Tucker Corp. 
reorganization matters, previously 


approved the sale. The plant will 
be used by Ford for the building of 
28-cylinder Allison aircraft engines. 
It originally produced aircraft en- 
gines as the Dodge-Chicago plant 
during World War II. 


ing as much as the availability of 


materials would permit. 

“If manufacturers succumb to 
such discouragement, the _ result 
would lessen supply, which would 


in turn help to create the very 


scarcities that credit controls are 
designed to avoid.” 

Although most details of Hud- 
son’s 1951 line were withheld, N. 
K. VanDerzee, sales vice-president, 
gave some facts about the Hor- 
net, newest series in the line. 

He said it will be powered by 
a new, high-compression, L-head 
engine which develops 145 horse- 
power. It has a 7.2 to 1 compres- 
sion ratio and operates efficient- 
ly on standard rather than pre- 
mium gasolines, he added. 


“This is the most powerful six- 
(See HUDSON, Page 76, Col. 4) 


Hudson Latest 


To Boost Prices 
As Costs Mount 


AtzHovas the Big Three and 
Studebaker had not yet acted 
on 1951-model prices, still another 
industrywide round of new-car 
price rises was foreseen by many 
observers last week. 

Intensified pressure on costs, 
alluded to in the higher-price 
announcement issued by Hudson, 
spawned predictions of addition- 
al increases on new models. 

A model breakdown of 1951 Hud- 
son prices was not available Thurs- 
day. Sales Vice-President N. K. 
VanDerzee did state, however, that 
factory list prices would go up $98 
to $122 and the range on closed- 
body types would be $1,773 to $2,330. 
The Hudsons will go on dealership 
display Oct. 20. 

+ * * 


Ts beginnings of a_ possible 
wave of steel price boosts were 
seen in announcements of increas- 
es by three mills—Pittsburgh Steel, 
Sharon Steel and Granite City 
Steel. 

But the word from Pittsburgh 
was that the major steel produc- 
ers would hold off a review of their 
pricing structures until settlement 
of the CIO’s demand for wage 
raises. 

VanDerzee pointed out that 
Hudson was absorbing a “por- 
tion” of the larger expenses on 
its 1951 models “in line with our 
policy of consideration for the 
broad public interest.” 

Advertised -delivered prices on 
1951 Hudsons follow: Pacemaker 
Six—4-dr. sed., $2,088.50; brougham, 
$2,046.50; bus. cpe., $1,912.50; cl. 
cpe., $2,088.50. Super Six—4-dr. sed., 
$2,227.50; brougham, $2,180; cl. cpe., 
$2,277.50. Commodore Six — 4-dr. 
sed., $2,415.50; cl. cpe., $2,391.25. 
Hornet Six and Commodore Eight 
—4-dr. sed., $2,501.50; cl. cpe., $2,- 
477.25. 


Trailer Makers 


Call Off Show 


CHICAGO.—The 14th annual na- 
tional show of the Trailer Coach 





Manufacturers Assn., scheduled for 
the week of Nov. 13 in Cleveland, 
Rose Queen— has been called off, headquarters 

Laura Jill King, daughter of Henry King,)/here announced, The cancellation 
of King Chevrolet Co., Tyler, Tex., was chosen| was attributed to critical materials 
Queen of the annual Texas rose festival. {supply conditions. 




















debaker truck plant at South Bend, 
where a job reassignment precipi- 
tated a walkout Monday. 


* * * 


RA in production after a four- 
day wildcat walkout was Hud- 
son, which was forced by the tieup 
to delay its new-model introduc- 
tion from Oct. 13 to Oct. 20. A 
grievance on job assignments 
caused the Hudson sstrike, also 
staged against the advice of union 
leaders. 

A short-lived wildcat walkout 
struck the Ford of Canada plant 
in Windsor, Ont. The UAW local 
there has demanded a 15-cent hour- 
ly raise and the strike was report- 
edly designed to support the union’s 
position in negotiations. 

Two assembly plants in the 
East faced the possibility of 
strikes challenging alleged speed- 
ups. Stirring up the storms were 
UAW locals at the Buick-Olds- 
mobile-Pontiac plant at Wilming- 
ton, Del., and at the Ford plant 
at Buffalo. 

Employers beset with frequent 
wildcat strikes got some good news, 
















The union was reportedly con- 
(Continued on Page 77, Col. 1) 





Big Three car, and the Dodge W: ». 
farer. 

Hudson is carrying over its Pa: e- 
maker in the 1951 line, The Pa: >- 
maker has a less powerful engi. e, 
as well as a reduced wheelbas: 

With their 100-inch wheelba: ss, 











of dealer and trade associations. 
He is married and has two children. 








World War II. Still further addi- Nash View the Henry J and Nash Rami er T 
tions to the light-car group are on fill a gap between the 92% inci:es 
tap for the winter and spring sea- — eee ee oe of Austin and the 111 inches of S 
sons. ; “Won’t there come a day when (the Plymouth P-19 (see adjoinin wt 
Recent marketing of the long-| people will be concerned with |table). The Nash NX, at. 3 poe 
awaited Henry J has tightened the the cost of doing things?” (He |; 2 "wie en’ 
competitive situation among light g gs: inches, would join the 80-inch Cros- Ar 
; was referring to the more eco- |jey and the 82%-inch R It i 
cars. Nash had previously brought| jomical operation of light cars.) y e€ 54 2-Inc enault in a ev 
out its Rambler convertible and —At Rambler press showing. |&'CUP Shorter than the Austin. 80, 
station wagon. ae ee 
= 2 © cheapest car made in the U. S. THER makes below the 100-inch a 
yy in lower-priced mer-| Priced comparably on the 80-inch level are the Ford of Britain >. 
chandise are priming for a real| wheelbase are Crosley convertibles,| Anglia, 90 inches, and Hillman Zs 
Sales struggle in 1951, spot surveys|roadsters and station wagons. Minx, 93 inches. Topping the “cen- a 
show. Among U. S. makers, Nash and|tury” wheelbase are Willys, 104 - 
Taking heart from the upsurge|Willys are known to be working] inches; Studebaker Champion, 113; ss 
of U. S.-made light cars are the|on projected new entries in the 7 
vendors of British vehicles. Austin, | lighter-car bracket. . _ 
Hillman and Ford of Britain deal- Nash, before too long in 1951, GM View at 
ers recorded appreciable sales in-| is planning to add a two-door Alfred P. Sloan, chairman of pla 
creases during August and indicate; sedan and business coupe to the General Motors: a 
they are by no means surrendering| Rambler line. And top Nash exec- “Through evolution, the pres- pa 
to their American competitors. utives are still pondering the | ent car in the low-price range = 
Another foreign contender as | question of whether to enter pro- | insures maximum mass accept- abe 
U. S. producers drop their wheel- | duction of the small N.X.I. con- | ance. ... Perhaps it is a little — 
base lines is the French Renault, | vertible, prototypes of which were on the luxurious side, but any tha 
whose 141% inches of overall | tested for public reaction last | decrease in size or any lower wil 
length make it the shortest car | winter. standard of luxury is measured — 
on the U. S. market. At 1,200 It is reported, too, that Chrysler} by a surprisingly ‘small number PI 
pounds, the Renault sedan is also |Corp. will continue for next year| of dollars in cost and hence in 
the lightest. the two shorter-wheelbase lines it| selling price.” Pr 
Willys-Overland and Crosley are/|first unveiled in 1949. These are —At GM Waldorf show January, '50 
also in the thick of things. The|the Plymouth Deluxe P-19, offer- B 
Jeepster gives Willys a convertible|ing the shortest wheelbase of any Ford, 114; Chevrolet and Dodge thi 
Wayfarer, 115, and Hudson Pace- lin 
° - maker, 119%. me 
Comparison of Light Sedans Two-door sedan weights range | tiv: 
from the 1,200 pounds of the Ren- inc 
on U. S. M arket ault to 3,475 pounds for the Hudson fs 
Overall 
Wheelbase Length H.P. Weight **Price enlas etait nao = 
aie = a a oa $ 882 || them as the lightest of all U. S. 1 
MBUIE 0.0... % 4 9 1200 1,035 (See LIGHT CARS, Page 77, Col. 2) 
Ford Anglia . 90 153% 30 1,700 1,122 ies lilac ciel ec eet | 
I ie satintahesy ss corieets 92% 153 40 2,250 1,539 ° 
Hillman Minx ............. 93 159% 38 2,016 1495 || Smead A ppointed 
Henry J occ. 100 174% 68-80 2,341 1,299 Sales M sa 
Nash Rambler* .............. 100 176 82 2,480 1,837 
Willys Jeepster* ........... 104 175% 72-95 2,459 1,493 ates anager 
Plymouth P-19 .............. ll 186% 97 2,946 1,507 
Stude. Champion 113 197% 85 2,695 1,488 Of Ford Division be 
ale crecesissecnacinicnsiore Ma 196.7 95-100 2,988 1,424 DEARBORN. — Promotion of L. this 
ciel 115 197% 92-105 3,085 1,403 ||}W. Smead from assistant general OT 
Dodge Wayfarer ............ 115 196% 1038 3,200 1,755 |}sales manager to general sales t 
Hudson Pacemaker ...... 120 201% 112 3,475 2,047 ||manager of Ford division was an- > 
*Convertible. **Advertised-delivered. nounced Friday whi 
by L. D. Crusoe, r 
vice-president and oe 
e e general manager. “L 
ildcat Auto Strikes Flare |" smess'siccceas s 
Walker A. Wil- =, 
iams, whose elec- 
Despite Long-Term Pacts _ {iin is\icepres: a 
dent of sales and . 
sa advertising of — 
ONG-TERM contracts are no| however, from a Michigan Supreme Ford Motor Co the 
guarantee of extended labor|/court decision last week. was announced a 
peace, an outbreak of wildcat; In a test case, the tribunal or-| recently. is v 
strikes and strike threats showed /dered a Detroit local union to pay! 4 veteran of al- L. W. Smead and 
last week. ‘ General Magnetic Corp. $33,000 for | most 30 years in the auto industry of } 
Ford appeared to be emerging /breaking a contractual no-strike|Smead was born in Washington. men 
Thursday from a production-pa- | pledge. The union involved was|Ind, and was graduated from high ble 
ralysis threat, brought on by a |Local 937 of the pro-leftist United| school there in 1920. In 1921 he in h 
three-day wildcat strike of 876 | Electrical Workers. joined the Ford organization in the ard, 
employes in the Rouge plant roll- *“ + + Washington (D. G) district office ship 
ing mill. The strikers, in defi- [7.WAS the first time in Michigan |While with Ford, he attended Give 
ance of UAW-CIO officers, had lab hist : : He 
been protesting against a ruling abor history that the Supreme Georgetown and George Washing- ons 
denying them premium pay for court had granted damages on the|ton universities and became a cer- offic 
: ; ; 7 c: 
weekend’ week. grounds of a no-strike pledge vio-|tified public accountant. of o 
Also strikebound was the Stu-|/#tion. He has addressed many meetings me j 


Dealers See New L-M Models— 

More than 1,000 dealers and representatives from 361 dealerships in the Lincoln-Mercury 
central sales region met in Detroit to view new models. Speakers included Benson Fora, 
vice-president; Joseph Bayne, general sales manager: S. W. Ostrander, operations manager 
and N. E. Crews, regional sales manager. 
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By John O. Munn 






(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 






had these things in mind in call- 
ing the public’s attention to the 
fact so many things that are best 
are free. The booklet is evidence 
that Reese has not lost the com- 
mon touch, or the human touch, 
when he encourages the public to 
enjoy them. I think, too, since pub- 
lishing the booklet, that Reese’s 
men must have found a more cor- 
dial reception when they call on a 
prospect or greet a service cus- 
tomer. 

A happy corollary to the pub- 
lishing of the booklet was recog- 
nition by the local newspaper, 


— are, of course, numerous 
ways of developing good public 
relations. Bob Reese (Ford), of To- 
ledo, O., recently found an unusual 
one when he published a booklet 
entitled “The Best Things in Life 
Are Free.” He sent it by mail to 
every family in the community— 
80,000. 

The booklet illustrated and de- 
scribed the local Museum of Art; 
a new $2,000,000 public library; 
Zoological Gardens, and facilities 
in Toledo’s metropolitan parks, 
comprising more than four thou- 
sand acres, 





NADA Advisory Council Meets in Los Angeles— 


Left to right: Amos Crowl, San Francisco association; Hanford Crockard, regional vice-president, NADA; Walter Kiplinger, NADA 
public relations director; George B. Wallace, NADA director from Oregon; Joe Davis, president, Northern California association; Ed- 
ward Fox, executive secretary, Oregon association; C. R. Parkinson, president, Oregon association; Roy S. Carrington, vice-president, 
Los Angeles association; Ed Mayes, president, Washington association; Spencer T. Honig, president, Southern California association; 
Charles H. Elmendorf, executive secretary, Southern California association; Russell Ewbank, editor, western edition, used-car guide; 
F. B. Lovelock, NADA director from Nevada; Clinton Steinhoff, executive secretary, Arizona association; W. C. Quebedeaux, NADA 
director from Arizona; Frank Dawson, president, Arizona association; Warren Braley, vice-president, Oregon association; M. O. Ander- 
son, NADA director from Washington and former NADA president; L. M. Kauffman, vice-president, Washington association, and Fred 
Eells, executive secretary, Washington association. 














Why Reese undertook such a 
project, on his own initiative and 
at his own expense, is best ex- 
plained when he says: 

“Ever since establishing my bus- 
iness and home in Toledo three 
years ago, I have been enthusiastic 
about the unique advantages which 
our city possesses. It is my hope 
that the reading of this booklet 
will cause you to use these free 
institutions more frequently and 
appreciate them more sincerely.” 

+ as * 
Praised by Paper 
a I think his motives go much 
deeper. One of the oneal en 
e- 


this nation today is juvenile 


linquency. Another is the entertain- 
ment, recreation and cultural ac- 
in the small- 
He must have 


tivities for people 
income brackets. 





States Promise 
To Add 3,000 
For NADA Day 


WASHINGTON. — Officials of 
state associations comprising 10 of 
NADA’s 12 regions have promised 
that 3,000 new NADA members will 
be signed up in their states during 
this year’s “Give-a-Day to NADA” 
program. 

The total of these pledges, made 
at recent advisory council meetings, 
should be substantially increased 
when pledges are recorded from the 
remaining two regions, one and 
two, NADA says. 

Last-minute preparations are be- 
ing rushed throughout the country 
to assure that this year’s Give-a- 
Day program, to be launched in 
most states Oct. 10, will achieve a 
new alltime high in membership, 
the association reports. 


“To accomplish this objective, it 
is vital that every area chairman 
and his assistants present the story 
of NADA, its accomplishments and 
membership benefits to every eligi- 
ble new-car and new-truck dealer 
in his area,” states Hanford Crock- 
ard, chairman of NADA’s member- 
ship committee and of the national 
Give-a-Day program. 

He added: “I’m confident that I 
can count on every association 
official and also on the best efforts 
of our area chairmen in assisting 
me in keeping my pledge to Presi- 
dent Haller to reach a new high 
in membership. 

“Automobile dealers have long 
been recognized as the world’s best 
salesmen. They can and will prove 
= Oct. 10 that they still merit that 
ti a” 
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which said of the effort: “It’s a 
fine thing to be proud of your 
city and be willing to tell others 
of your pride, It’s even a finer 
thing, however, that Toledo has 
such good citizens as Bob Reese.” 


A complimentary copy of the 
booklet will be sent to column read- 
ers who request it from Bob Reese 
Motors, 1115 Monroe St., Toledo, O. 


* * * 


Not Too Late 


ELLING one’s community to it- 

self is only one way to help 
establish sound public relations. 
Many other dealers use other just 
as effective methods. 


Because dealerships have mostly 
been known as a place to buy cars, 
rather than as an establishment 
that assures satisfaction in car 
ownership, it is important that 
every dealer use every means at 
his command to have people under- 
stand the policies and ideals be- 
hind the business, as well as the 
investment and equipment neces- 
sary to carry out those ideals. 

It is not too late, if you have 
not already done so, to take ad- 
vantage of the complete program 
that NADA is offering dealers to 
energize National Automobile 
Dealer Week, starting Oct. 22. 
By using this material, you save 
yourself a lot of work. In addi- 
tion, you will be tying up with 
the program that has a great 
deal of national support. 

If you don’t do anything else, at 
least have an open house that week. 
Use the banners and the publicity 
that are available. Invite people in 
to see your establishment. Clean up 
your place, if it needs it. Arrange 
for guides. 

You may have been an automo- 
bile dealer a long time, You might 
be a 32nd cousin to everybody in 
town, You may have been active 
in civic work a good many years, 
and enjoy the confidence and re- 
spect of a great many people. 

* * * 


Goodwill Counts 


Bo that is not enough, particu- 
larly if you want to cash in on 
this standing. The trouble with be- 
ing admired and respected is that 
you are taken by the public as 
just another place to buy cars. 
They don’t appreciate the fact, un- 
less somebody tells them, that they 
buy the use of a car, rather than 
the car itself, and it is the auto- 
mobile dealer who is mainly re- 
sponsible for satisfaction in use. 
So invite the townsmen to look 

over your place. It is worth 
money to you to have people 
cross the threshold of your door. 
Whether they buy cars or not, 
they at least associate with and 
influence people who do. People 
are for the things, institutions 
and humans they know the most 
about. What we understand, we 
are for... Understanding makes 
friendly people. Believe me, we 
are going to need friends when 
competition is restored. 

Keep in mind the importance of 
public relations. It affects all the 
departments of your business. Make 
it a constant task of your manage- 
ment. It isn’t enough to be good. 
It is how people feel about us, 
rather than how good we are, that 
counts. And it is the goodwill of 


the public that will determine our 


security and profit-making ability, 
both in good as well as in bad 
years. 


R 


ichards Tells N. J. Parley: 





Dealers Must Press 
For Better Roads 


By Fred W. Schwarz 
Staff Correspondent 

ATLANTIC CITY.—Dealers and 
manufacturers must press for more 
and better highways or they will 
find their market limited by inade- 
quate road facilities in the near 
future, Karl M. Richards, director 
of field services of the Automobile 
Manufacturers Assn., told members 
of the New Jersey Automotive 
Trade Assn. 

Addressing the association’s 32nd 
annual convention here, he de- 
clared that “the day is fast com- 
ing when every dealer will feel the 
pinch because there are not enough 
facilities for enjoyable and effec- 
tive use of the automobile.” 

Richards pointed out that 

statements of impressive amounts 
spent for highway construction 
fail to consider the decreased 
purchasing power of the dollar. 

Taking postwar inflation into 
consideration, he said, the nation 
actually spent less on its high- 

ways last year than it did in 1939. 

At the same time, he asserted, 
manufacturers are turning out 
enough cars in a year to fill a six- 
lane highway from coast to coast. 


Richards also urged dealers to 


join manufacturers in a program 


to discover the facts of the “big 


truck” problem “so that we can 
deal with it on the basis of fact 
instead of emotion.” 

He said manufacturers had been 
asked to join 


basis that “they are troublesome, 
but are members of our highway 
transportation family.” He recom- 
mended the same attitude to 
dealers. 

Predicting that passenger-car and 
truck production will remain at 
high levels at least until the latter 
part of 1951, he said that both 
industry and government experts 
estimate that not more than 10 
percent of the available steel sup- 
ply will be required for weapons 
production next year. 

William L. Mallon, secretary of 
NJATA and chairman of NADA’s 
public affairs committee, told the 
500 dealers attending that “what 
we need is better administration 
and enforcement of laws now on 
the books, rather than more leg- 
islation.” 

He declared that in the past deal- 
ers have had a tendency to seek 
laws to correct any _ situations 
which threaten the industry. 

“It has been my experience in 
35 years with the industry, that 


Ky. Dealers Name Wilson 


°51 Convention Chairman 


LOUISVILLE. — Charlie Wilson, 
of Paducah, has been named chair- 
man of the Kentucky Automobile 


Dealers Assn.’s 1951 convention 
committee, announces President 
Orville Harrod. 

Wilson has helped stage the 


group’s parley since 1947. The 1951 
convention will be held Sept. 16-18 
at Kentucky Dam Village state 
park at Gilbertsville. 



























each piece of legislation has its 
drawbacks,” he said. “It may be 
90 percent favorable to the indus- 
try, but there is always that 10 
percent which is unfavorable to 
the industry and the public.” 

The association approved a reso- 
lution opposing a proposed New 
Jersey system of issuing drivers’ 
licenses and registration tags by 
mail. 

“This would necessitate that all 
their present functions of regis- 
tering and transferring bills of 
sale, issuing various permits, etc., 
be carried on by mail, and this 
would work an extreme hardship 
and inconvenience on the gen- 
eral public, automobile dealers, 
finance companies and the like,” 
the resolution said. 

Other resolutions condemned the 
diversion of motor vehicle fees and 
gasoline taxes from their original 
purpose of highway construction 
and repair, and pledged support 
to the 10-point program of the 
NADA industry relations com- 
mittee. 


Indiana Dealers 
Slate 10 Parleys 


INDIANAPOLIS. — Ten regional 
meetings for dealers and their per- 
sonnel have been scheduled for Oc- 
tober by the Automobile Dealers 





Reserve Board Clarifies 
Reg. W Exemption 

WASHINGTON.—The Federal 
Reserve Board has clarified a 
provision of Regulation W that 
exempts from credit restrictions 
“any valid contract or obligation 
entered into prior to Sept. 18,” 
effective date of the credit con- 
trol law. The clarification states 
that the exemption applies to 
credit actually extended before 
Sept. 18 and also to any valid 
contract or obligation to make a 
contract. 

It also stipulates that the gen- 
eral test for this exemption is 
that the party seeking the credit 
should have been able to main- 
tain a suit for damages if the 
credit had not been granted in 
accordance with the contract or 
commitment to extend the credit. 


Yankee Advice 


Ziesmer to Head Panel 
At Tenn. Parley 


KNOXVILLE, Tenn.—George F 
Ziesmer, past NADA president and 
chairman of the NADA industry 
relations committee, will be mod- 
erator of the Minnesota dealers’ 
“Yankee Panel” at the Tenncssee 
Automotive Assn. convention in 
Memphis Oct. 16. 

Serving with him on the panel 
will be W. R. Stephens (Buick), 
Perry L. Dean (Dodge-Plymouth), 
E. W. Boyer (Ford), all of Minne- 
apolis, and John Bell (Chevrolet- 
Oldsmobile-Cadillac), of Hastings. 

Also planned for the convention 





in attacks on the 
heavy trucks but declined on the 


Assn, of Indiana. 

They will be held at Terre Haute, 
Terre Haute House, Oct. 16; Prince- 
ton, American Legion hall, Oct. 17; 
Bedford, Graystone hotel, Oct. 18; 
Indianapolis, Antlers hotel, Oct. 19; 
Cliffty Falls, Cliffty Falls Inn, Oct. 
20; LaFayette, Fowler hotel, Oct. 
23; Michigan City, Spaulding ho- 
tel, Oct. 24; Plymouth, Plymouth 
country club, Oct, 26; Fort Wayne, 
Van Orman hotel, Oct. 26, and 
_— Muncie country club, Oct. 














is a title law forum to be mod- 
erated by Judge Wirt Courtney, 
director of the title law division of 
the department of safety. This 
panel will be held Oct. 17. 


A speaker at the parley will be 
Walter J. Wilkins, past president 
of the Automotive Trade Assn. of 
Virginia. The Norfolk Cadillac- 
Oldsmobile dealer’s address is titled 
“The Cancerous Side of an Auto- 
mobile Dealership.” 


On the House 


Best guess is that the prices of “Big Three” cars will rise $35 to 
$75 when 1951 models are introduced. . One low-priced make 
reports a $6-per-car boost in cost of tires alone, which would figure 
at about $10 per car when overhead, etc., are added 
in. Another maker declares he'll settle for 
output of 25 percent fewer cars in 1951; fears 
arbitrary cutback by July 1... . 

With new and used-car sales already slow- 
ing up (whether it’s seasonal or due to Regu- 
lation W, or both, hasn’t yet been determined), 
some observers still believe stiffer credit con- 
trols will be put into effect after the November 
elections. . . . Good Bet: Despite cancellation 
of its Waldorf show, General Motors will prob- 
ably join in the auto exposition during Detroit’s 
250th birthday celebration next summer, be- 
cause of its civic angle... . 

With easing of Far Eastern situation, crude rubber last week 
dropped to 54 cents a pound (compared with 62 cents a few weeks 
ago). But it’s still more than three times the 17 cents of a year ago. 
Increasing production of synthetic (at 18% cents a pound) should 
further depress crude prices next year, unless war situation should 
worsen. . . . Pittsburgh association has added 12 members, Buffalo 
six. 




























—Pete WemuHorr, 
Editor 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. 4 2. A fair profit to 
the dealer on every used vehicle accepted in partial payment for a new 
car or truck. 4 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 





Capsule Comment 


Washington circles are talking of ordering a flat 12 per- 
cent cutback of auto production in 1951, based on the first 
six months of 1950. 


This would be unfair to several makers, who had 
changeover or strike troubles in the first half of 1950, 
but we’re sure the inequities could be ironed out, just 
as they were following World War II. 


* 


Most sections of the nation report both new and used-car 
sales have tapered off since Regulation W went into effect. 


But no one is quite sure yet whether it’s because of 
“W,” a seasonal drop, or both. 
* 


The Ford Foundation, which owns 98.4 percent of the non- 
voting stock of Ford Motor Co., is about ready to launch a 
huge drive to advance “human welfare” throughout the 
world, with Paul Hoffman directing. 


Here’s a big salute to a great program. 
* 


Louisiana is ready to put into effect an automobile title 
law after years of hard work on the part of automotive 
groups. Tennessee, which also adopted one this year, is at 
present involved in a legal technicality, but is hopeful of 
victory soon. 

These will plug two more loopholes in the auto-steal- 
ing racket. 


* * 


* * 


* * 


» 


The average automobile dealer operates on a lower margin 
of net profit than almost any other type of American busi- 
nessman, ranking 38th in a field of 40, reports the Account- 
ing Corp. of America. 

Confirming what has been common knowledge for 
many years. 


* * 


* *% * 

James K. Knudsen, boss of transportation under the new 
Defense act, promises that transportation bodies will have 
a voice in determining policies. 

That’s a good start—and we hope you'll follow it 
through. 


Half of the states diverted some part of their highway 
funds to other uses during 1949, the total diversion for 24 
states being $116,111,000, the U. S. bureau of public roads 
reports. 

All this despite the fact that American roads are in 

a critical condition. 


* * 
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Dealer 
Forum 


Eprror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations. 


By Samuel B. Babbitt 


President, Vermont Dealers 


ITH the uncertain times ahead 

of us in business in general 
and in the automobile business in 
particular, it seems to me that now 
is the time for every dealer to get 
behind his dealer association and 
do everything pos- 
sible to keep it 
alive and strong. 
When I say 
“dealer associa- 
tion,” I am _ not 
speaking of our 
national dealer 
association; I 
mean local, coun- 
ty, and state as- 
sociations, for it 
follows that if 





8. B. Babbitt they are strong, 
a good national organization is 
assured. 


In Vermont we have 234 regis- 
tered new-car and truck dealers, 
yet only 105 of these dealers are 
paying members of our associa- 
tion, and not until recently has 
there been a real effort made to 
organize local and county groups. 


Dealers need this organization 
for self-protection, for unless we 
can present ourselves as a well 
organized group, with full coopera- 
tion of a great majority of the 
dealers, it will be difficult not only 
to oppose with any degree of suc- 
cess any adverse legislation, but 
also to introduce bills in our legis- 
lature which would benefit _ it. 
Again, we should be organized so 
that as a group we can participate 
in municipal, county and state af- 
fairs of a non-political nature, 
thereby gaining publicity and cre- 
ating good public and customer 
relations, 

* * * 
S I SEE it, in Vermont we are 
about as weak as we possibly 
can be and exist, and it is time 
we made our strength felt through 
a good strong, live dealer associa- 
tion. 

Then, too, projects of a public 
nature, such as those sponsored 
by the chamber of commerce, 
Rotary, Lions and other service 
clubs, in which the automobile 
dealer has always been a sub- 
stantial factor and generous con- 
tributor, can be discussed and 
controlled by a dealer association 
as in no other manner. 

Automobile dealers do more dol- 
lar volume of business than any 
other type of independent mer- 
chants. They offer good employ- 
ment to a great number of work- 
ers, paying the highest wages of 
any enterprise in the community 
in which they operate, and should 
have a strong voice in public af- 
fairs. Frequently we read in our 
daily papers of the activities of 
other associations—hardware, groc- 
ery, bankers and bar associations 
and medical societies, but seldom 
is an automobile dealers’ associa- 
tion mentioned. 

* 


a 


* * 


E MAY have a return of most 

of the government controls 
that prevailed during World War 
II, and others may be added. If 
such controls do come into effect, | 
We would be in a much better po- | 
sition to cooperate with the alpha- 
betic agencies imposed on us if we} 
have a good strong vigorous dealer | 

(See FORUM, Page 75, Col, 3) 





25 Years Ago er 


The Big Story 


Best that Americans could do in the main European road races 
in the summer of 1925 was a fourth place by Tommy Milton in the 


Italian Monza classic. Last major 
the French Grand Prix in 1919. 


Blame was put on lack of road-racing experience among U. S. 


drivers, who were accustomed to 
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This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. 


No attention is given to unsigned 


letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Address Editor, Automotive News, Detroit 26, Mich. 





Which Is Best? 

As you probably are aware, our 
company maintains a fleet of rental 
cars. Naturally, therefore, we were 
very much interested in your ar- 
ticle appearing in the Sept. 18 is- 
sue under the heading “The Two 
Sides of Car Leasing.” 

Our company’s rental fleet comes 
under the direction of the writer, 
so I was much interested in the 
article, particularly that part con- 
cerning doctors, salesmen, etc., 
driving leased cars at $60 a month, 
or $720 a year, and then legally 
writing it off on their income tax 
reports. 

What do they gain by doing this? 
The mere fact that we can utilize 
rental cars cheaper than we can 
purchase our own cars is our rea- 
son for doing so. In other words, 
the doctor could charge off more 
than the $720 per year mentioned 

or at least as much—if he pur- 
chased his own car, because here 
again he is legally entitled to do so. 

For instance, our figures show 
that if he purchased a car and 
charged off 25 percent a year for 
depreciation and then figured in- 
surance, tires, battery, license, anti- 
freeze, etc., his fixed expense would 
be between $700 and $800 per year, 


which he would be permitted to} 


victory by a Yankee was won in 


circular American tracks. 
—From the files of Automotive News 


charge off if his car were devoted 
100 percent to business. 

Perhaps there is something be- 
hind the line in this paragraph of 
your article of which we are not 
aware; if so, we would appreciate 
it very much if you would en- 
lighten us. Otherwise, all things 
being equal, there is no chance of 
rental companies, as we see it, put- 
ting the regular car dealer out of 
business, because what is true of 
the doctor is true of any other 
profession as well.—AkKRON Firm. 

Epitor’s Note: A Detroit tax 
expert is of the opinion that the 
argument for personal ownership 
by doctors, salesmen, etc., has a 
good deal of merit. However, he 
points out that the government 
is more likely to grant a 100 
percent deduction on the basis of 
a reasonable leasing arrangement 
than in the case of personal 
ownership, especially if the doc- 
tor’s or salesman’s family group 
has only one car. 

Where a doctor or salesman 
owns only one car, this tax ex- 
pert says, the government is 

more likely to assume that some 
portion of the car’s use is of a 
personal nature, and_ therefore 


not income-tax deductable. 
” * + 


Undoubtedly 

Epiror’s Note: The following 
appeared as a one-column boxall 
in the Sept. 29 issue of the De- 
troit Free Press, immediately 
after the recapture of Seoul by 
United Nations forces: 

INTERCEPTED LETTERS 


SYNGMAN RHEE 


President 
Republic of Korea 
Dear Syng: 
ON’T feel too badly abou’ 


your capital, Seoul, being in 
ruins. American taxpayers wil 
rebuild it. 





PIPELINE PETE. 
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Seen by 


Exhibit for ATA Parley— 


A display of White trucks and Fruehauf trailers in midtown Manhattan was a feature of 
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Lawrence Tells ATA Convention: 


Truckers 





the American Trucking Assns. convention in New York City last week. 























Practice Course at Roadeo— 


Ten of the Dodge dealers who set up a special practice course for all state champions, 
who came to New York to drive in the national truck roadeo, are pictured at the course 
with a Texas champion and the Dodge JA-I28 tractor in which he was practicing. The 
dealers (left to right): R. H. Babb, of New York City; Bert Messinger and Dave Feigenbaum, 
Brooklyn; J. M. Schneider and Sam Rush, Jackson Heights; Sydney Beloff and Irv Rogers, 
Brooklyn; Meyer Lasker and Harry C. King, New York, and Al Green, Newark, N. J. The 
driver is X. Z. Ballard, Dallas. 


Texas Dealers 
Win Round in 
Bootleg Battle 


CORPUS CHRISTI, Tex.—A tem- 

porary injunction restraining the 
Nueces county tax assessor-collec- 
tor from accepting applications for 
licenses and titles on new cars 
based on importers’ certificates has 
been issued in the district court 
here. . 
The injunction makes it neces- 
sary to require a manufacturers’ 
certificate on each license and cer- 
tificate of title application for new 
ears. It also allows an importers’ 
certificate to be used only with 
used cars and in event of a “sub- 
sequent” sale as that term is de- 
fined by the state certificate-of-title 
act, 

The court order hits non-fran- 
chised dealers who sell new cars 
which they have bought in other 
states and brought into Texas for 
sale, using importers’ certificates 
and bills of sale as evidence of 
title instead of manufacturers’ cer- 
tificates as required of franchised 
dealers in the sale of new cars. 

The injunction is the result of a 
suit brought by the Texas Automo- 
tive Dealers Assn., Corpus Christi 
Automobile Dealers Assn. and 16 
Corpus Christi franchised dealers 
against the state highway depart- 
ment and Joe L. Stevens, Nueces 
county tax assessor-collector. 

A trial on the suit’s merits will 


Atcheson Resigns 
Minn. Dealer Post 


MINNEAPOLIS.—Glenn B. Atche- | 
son’s resignation as general man- 
ager of the Minnesota Automobile | 
Dealers Assn. was accepted “reluc- | 
tantly” last week by the group’s 
executive board, it was announced 
by Bernard Lindahl, MADA presi- 
dent. 

A Ford dealer in the early 1930s, 
Atcheson has been with the asso- 
ciation since 1943. His membership 
card in the Automobile Old Timers 
dates his connection with the auto 
industry back to 1909. Lindahl said 
Atcheson’s successor would be in-| 
troduced at MADA’s annual con-| 


vention in St. Paul, Oct. 22-23. | 


| 


Start today (Oct. 9) before District 
Judge Cullen W. Briggs, who is- 
sued the temporary injunction. 

The injunction is applicable only 
in Nueces county now, but as the 
suit is for a “declaratory judgment” 
on what the title law is, the final 
decision will apply throughout the 
state, Judge Briggs said. 








Truck Smears Harm Country 


By Jack Weed 
Truck Editor 

NEW YORK.—In lending their 
high positions to campaigns which 
smear truck transportation, public 
officials and especially highway 
commissioners do the public a dis- 
service, John V. Lawrence, manag- 
ing director of the American Truck- 
ing Assns., told the group’s annual 
convention here last week. 


Lawrence said that today’s 
roads are inadequate in capacity 
and obsolete in design for the 
high speed and heavy volume of 
traffic they must bear. He also 
held that modern roads are defi- 
cient in both horizontal and verti- 
cal sight distance and in width. 

Overroad trucking, said the ATA 
official, has gone through two wars 
recently—World War II and the 
continuing war of adverse propa- 
ganda. He said propaganda is being 
directed at for-hire truckers to di- 
vert public attention away from 
the need of highway modernization. 
All trucking is being smeared 
because of a few haulers who 
knowingly take advantage of lax 
enforcement and the “too low” pen- 
alties imposed for breaking weight 
standards, Lawrence said. 

There is great confusion as to 
the structure of our highways, he 
said, brought about by the inability 
of engineers and legislatures to 
agree on what the demands will 
be on our roads 20 years from now. 

Shortsighted officials are en- 

deavoring to hide behind a cam- 
paign of smear and overloading 
rather than face the issue of ask- 
ing the public for the money 
needed to bring highways up to 
the standards demanded by the 
increased numbers of both pas- 
senger and commercial vehicles 
that now must use public-financed 
roads, Lawrence stated. 
Truckers must fight for a sane 
approach to the basic problem by 
“moving allout into this whole sub- 
ject of highways. If we are going 
to be held responsible for the con- 
dition of the highways we are go- 
ing to have something to say about 
how they are built,” he said. 

National truck roadeo champions 











Coming Events 





Dealer Conventions 
Oct. 8-10 — Automobile Dealers Assn. 
Alabama, Inc., Biloxi, Miss. 


Oct. 8-10—Texas Automotive Dealers Assn. 
Texas hotel, Fort Worth. 


Oct. 10 — Connecticut Automotive Trades 


of 


Assn., Hotel Bond, Hartford. 

Oct. 13-14 — Tri-State Convention (Del. 
Md., Pa.), Haddon Hall hotel, Atlantic 
City, N. J 

Oct. 15-16—New Mexico Automobile 
Dealers Assn., Carlsbad, N. M 

Oct. 15-17—Tennessee Automotive Assn. 


Mempnis 


Oct. 16-17 — Georgia Automobile Dealers 
Assn., General Oglethorpe hotel, Sa 
vannah. 

Oct. 17-18 — Federation of Automobile 


Dealers Assns. of Canada, Toronto, Ont 
Oct. 22-24— Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla 
Oct. 23-24—Minnesota Automobile Deal 
ers Assn., St. Paul hotel, St. Paul, Minn 


Oct. 23-24—Ohio Auto Dealers Assn. meet 
ing, Neil House, Columbus 


Nov. 8-12 — National Used Car Dealers 
Assn. convention, Baker hotel, Dallas 
Tex. 

Nov. 13-15—Automotive Trade Assn. of 


Virginia, John Marshall hotel, Richmond. 


Nov. 15-16—Oklahoma Automobile Deal 
ers Assn., !7th annual meeting, Tulsa 
hotel, Tulsa. 

Dec. !-2—Montana Auto Dealers Assn 
Rainbow hotel, Great Falls, Mont. 
Dec. 45—Idaho Automobile Dealer: 

Assn., Hotel Boise, Boise, Ida 

Jan. 7-10, 1951 National Auto Dealer 
Assn. convention and exhibition. Miam 

May 3l-June 2—Washington State Auto 


Winthrop hotel. Tacoma 


* + * 


Dealer Auto Shows 


Jan. 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn., Milwaukee. 


Dealers Assn 


Feb. 15-22, 1951—Philadelphia Automotive 
Trade Assn., Commercial Museum, Phil 
adelphia. 

Feb. 17-25, 1951— Chicago Automobile 
Trade Assn., International Amphitheater 
Chicago. 


March 2-8, 1951—Greater Kansas City Mo 
tor Car Dealers Assn., Municipal audi 
torium, Kansas City. 

Mar. 10-18, 1951 —Seattie Auto Dealers 
Assn., Field Artillery armory, Seattle 
Wash. 

Mar. 17-25, 1951—Indianapolis Automobile 
Trade Assn., Cattle Exposition Bldg 

State Fair Grounds. 


Aftermarket Shows 


Dec. 4-8 — Automotive Service Industries 
show, Navy Pier, Chicago. 
Mar. 21-24, 1951—Pacific Automotive show, 
Civic Auditorium, Seattle, Wash. 
Apr. 26-29, 1951 — Southwest Automotive 
show, Oklahoma City. 
+ * * 


Allied Industries 


Oct. 23-27 — National Metal 
Amphitheater, Chicago. 
Nov. 13-lé—American Petroleum institute 
30th annual meeting, Los Angeles. 
Jan. 22-24, 1951—Truck-Trailer Manufactur 
ers Assn. annual convention, Edgewater 
Gulf hotel, Edgewater, Miss. 

* * - 


Exposition, 


General 
Oct. 5-15—Auto Show, Paris, France. 
Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi 


cago. 
Oct. 18 — Automobile Old Timers annual 
dinner, Waldorf-Astoria hotel, New 


York. 

Oct. 18-19—Equipment & Tool Institute 
annual meeting, Detroit Leland hotel, 
Detroit. 


Oct. 18-28—Auto Show, London, England. 

Oct. 22-28 — National Automobile Dealer 
Week. 

Apr. 4-15, 1951—33rd International Motor 
Show, Turin, Italy. 

Apr. 30-May 21, 195i—U. S. Chamber of 
Commerce 39th annual meeting, Wash 
ington, D. C. 

May 30-Sept. 9, 195i—World Transpor 
tation Fair, Santa Anita Park, Arcadia, 
Calif 
si * * + 

Engineering 

Oct. 16-18— Society of Automotive En 
neers transportation meeting Hotel 
Statler, New York 

Nov. 1-3 — American Society of Body En 
gineers, Rackham Memorial Bldg., De 
troit, 

Nov. 9-10 — Society of Automotive En 
gineers fuels and lubricant meeting, 
Mayo hotel, Tulsa, Okla. 

Nov. 26-Dec. !—American Society of 
Mechanical Engineers, Hotel Statler, 
New York. 

Jan. 8-12, 1951 — Society of Automotive 


Engineers annual meeting and display, 
Hotel Book-Cadillac, Detroit. 

Mar. 6-8, 1951—Society of Automotive En- 
gineers passenger car, body and ma 
terials meeting, Hotel Book-Cadillac, 
Detroit. 





against truckers, English said. 
But he said if the rails renew 
their attacks ATA may be forced 
to retaliate. 

English also told the trucker 
that they must increase their ef 
forts in safety, courtesy and lav 
observance. 

H. D. Horton, ATA’s board chair 
man, also told the convention thai 
trucks do not tear up highways. 

Declaring that trucks pay thei: 
way, Horton said in 1948 spending 
for maintenance of highways and 
roads amounted to $1,132,000,000. In 
the same year the hauling indus- 
try paid all its ordinary taxes and 
in addition paid $1,089,000,000 in 
special taxes, he added. 

Telling how trucks have aided 
the country’s growth and expand- 
ed economy, Horton said one 
thing that would aid the country 
would be to have states with low 
weight limits raise them to the 
average of other states having 
like highways. 

The part of trucks in defense 
plans was outlined by Maj. Gen 
Philip B. Fleming, Under Secre- 
tary of Commerce for Transporta- 
tion. 

“Highway transportation is a vital 
link in our national defense,” Flem- 
ing said, “and it is imperative te 
keep this transport system operat- 
ing at the highest point of safety 
and efficiency during the present 
world emergency.” 

Trucking in defense plans was 
also discussed by Maj. Gen. Frank 
A. Heileman, the Army’s chief of 
transportation, who led a panel 
on the question, “What Can Com- 
mon Carriers Do in the War Ef- 
fort for the Armed Forces?” 

James K. Knudson, newly-ap- 
pointed domestic transportation ad- 
ministrator, also spoke. 


included two who drove Dodges 
and one International. The roadeo 
finals were held Oct. 4. 

The winner in the straight-truck 
class was Richard Wold, driver for 
Glendenning Motorways, St. Paul. 
The other Dodge driver was O. E. 
Chapman, Pacific Intermountain 
Express, Denver, who copped top 
honors in the tandem-axle-trailer 
group. 

Champion of the single-axle-trail- 
er field was the International driv- 
er, John Waldon, Foster Freight 
Lines, Indianapolis. 

The opinion of Lawrence was 
echoed by Henry E. English, retir- 
ing ATA president, in his report. 

English said that attacks against 
the industry have been “aroused 
by envy and by competitive fear.” 

However, ATA’s public rela- 
tions committee is still disposed 
not to attack the railroads in the 
same terms they have _ used 


Twin Coach Offers 
New Truck With 
Cab in Trailer 


KENT, O.—Twin Coach Co. last 
week entered the truck industry 
with announcement of a line of 
cargo trucks which features cabs 
set into Fruehauf trailers. 

Designed by L. J. Fageol, Twin 
Coach president, the vehicles will 
be known as Fageol Super Freight- 
The design was developed in 

















ers. 





Strong Backing 


Ford, Chrysler to Aid 


Dealer Week 


WASHINGTON.—Strong sup- 
port of National Automobile 
Dealer Week, Oct. 22-28, has 
been promised by Ford Motor 
Co. and Chrysler Corp. 

A national newspaper release, 
prepared by Ford, will feature 
“dealer week” and urge motor- 
ists to “come in and get to know 
your dealer better.” TV viewers 
will be told about dealer week 
on the Kay Kyser and the 
Kukla, Fran and Ollie shows, 
both sponsored by Ford. Special 
copy, prepared by the Ford ad- 
vertising agency, will be sent 
to Ford dealer advertising com- 
mittees for use in their October 
issues. 

Letters are also being mailed 
to all Ford dealers and field 
personnel reminding them of the 
special activities planned and 
suggesting they extend their 
complete cooperation. 

Chrysler Corp. is also climb- 
ing on the “Know Your Dealer 
Week” bandwagon. A _ special 
color layout in the Dodge News, 
which has a 1,750,000 circulation, 
will announce open houses at 
dealer showrooms from Oct. 22 
through 28, . 





Twin Coach Entry— 


The Kent (O.) bus maker has started pro- 
duction of this new-type cargo truck. 


cooperation with Fruehauf Trailer 
Co. 

The trucks are powered by un- 
der-floor mounted engines and may 
be operated on either gasoline or 
propane. The engine is of pancake 
design. 

Super Freighters provide more 
payload space than any standard 
motor truck (cab -over-engine or 
conventional) of the same wheel- 
base, according to Fageol. 

“In addition they have the same 
load-carrying capacities as tractor- 
trailers. But, because the tractor 
unit is eliminated, they weigh from 
5,000 to 8,000 pounds less and are 
from eight to 10 feet shorter,” Fag- 
eol said. 

The 35-foot stainless steel model 
(illustrated) utilizes a Fruehauf 
GT-55 trailer. It has a vehicle net 
weight of 17,500 pounds. Payload 
capacity is 33,000 pounds. Overall 
length (bumper to rear) is 35 feet. 
Width is eight feet; height, 12 feet, 
three inches. Tread is seven feet, 
11% inches and turning radius is 
39 feet, six inches. 











General Tire Founders Feted— 

The five founders of General Tire & Rubber Co. look over a bronze plaque presented by 
General distributors to mark the 35th anniversary of the company. Left to right: Robert 
Iredell, director of engineering; W. E. Fouse and C. J. Jahant, vice-presidents; Harold 
B. Pushee, director of development, and William O'Neil, president. 
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Can 


It would be hard to find four more noted families! 


You’ve seen them in newspapers, in magazines, on the stage and screen, 
and on billboards! 


Yet, you may not remember the Richard Bennetts (top, left), the Eddie 
Foys (top, right ), the Cohans (bottom, left ), world-famous families of the 
stage and screen. But you know the other family, don’t you? 


And the reason you know Dagwood and Blondie Bumstead is that 
they met, courted, married and raised their children in the comics. 


Is there any more graphic way of demonstrating the tremendous edi- 
torial impact of PUCK, the only national comic weekly? Doesn't it show 
how PUCK’s all-star cast of characters has woven itself into America’s 
life... Jiggs, who “sold” corned beef and cabbage; Popeye, who made 
spinach a top favorite; Dagwood, who helped the U. S. Atomic Energy 
Commission explain nuclear energy? 


PUCK, The Comic Weekly, distributed with 14 great Sunday news- 
papers, from coast to coast (plus its three advertising affiliates), reaches 
more than 18,000,000 adults (and their youngsters ) in 7400 communities 
where 83% of all retail sales are made. 


No wonder that such hard-headed, sales-minded firms as S. C. Johnson 
& Son. Inc., Westinghouse Electric Corp., Toni, Inc., and many others 
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you name any of these Famous Families? 


spend millions of advertising dollars in PUCK, The Comic Weekly. 


If yours is one of the many businesses that discovered that a slight drop 
in sales means a sheer drop in profits... perhaps you should carefully 
re-examine your traditional media selection. 


Perhaps you'll want to see readership reports which show that PUCK 
delivers 3 to 5 times more readers per advertising dollar than top weekly 
magazines. The booklet “Getting More Out of the Dollar” explains 
PUCK’s fabulous reader-attraction and tremendous sales impact. Send 
for it, today, on your letterhead. 





The Only NATIONAL Comic Weekly — A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 406 Hearst Bldg., San Francisco 
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Drop in Gasoline Sulit Rica eins 


Source for Tuneup Business? 


By Bob Gordon 


Associate Editor 


RRSPORTS from Washington that | 


the government may force a! 
reduction in the octane ratings of 
gasoline point the way toward a 
future source of revenue for deal- 
ers’ service departments. 

If the government does order 
gasoline refiners to reduce the 
octane ratings of their product, it 
will be necessary to make igni- 
tion and carburetor adjustments 
in most of the “high - compres- 
sion” cars now on the road. 

Such a turn of events could throw 

a lot of “tuneup” or “timing” busi- 
ness into dealers’ service shops—at 
the least, into the service depart- 
ments of those dealers handling 
makes with compression ratios of 
more than 7.2 or 7.3 to 1. 

+ * * 


O* COURSE, there is no certainty 
that the government will order 
a drop in the octane ratings of 
gasolines. Petroleum companies in 
the Detroit area, for instance, claim 
they have received no orders to 


| reduce the octane content of their | 
| gasolines. 

There are many people in the} 
industry who do not expect any | 
decline in the quality of gasoline. 
Even among those who look for a} 
|government order reducing the | 


Hole-in-One 


DeSoto’s Wagstaff Scores 
Ace on. Golf Links 
DETROIT.—J. B. Wagstaff, De- 
Soto’s sales vice-president, entered 
golfing paradise last week when 
he aced the eighth hole at the 
Country Club of Detroit. 

A 21-handicap golfer, he used a 
No. 7 iron on the 125-yard hole. 
Among the witnesses who signed 
his card was A. VanderZee, Chrys- 
ler Corp. vice-president. 

Asked if this was his first hole- 
in-one, Wagstaff replied: 

“First hole-in-one? It’s the first 
time r ve been « on 1 the green in one!” 








, 


“We find that having all outlets for chassis and gear 


lubricants, motor oils and 


Masterluber and Cabinet Lubreel saves our operators time and 


“Everyone who drives into our new — 
Lubritorium is immediately impressed with the smart, clean — 
styling of our Lincoln Lubricating Equipment. It definitely 
inspires customer-confidence in our ability to give fast, 
clean, expert lubrication. service. 


air, centralized in the Lincoln 


steps, permitting us to handle more lube jobs per day. As a 
result of getting more cars on our lifts, we-are able to 
merchandise the sale of more related services and accessories 
which all add up to extra profits. 


“Needless to say, we are thoroughly pleased with our 
Lincoln Equipment, both from the standpoint of dependable, 
efficient performance, and superb showmanship.” 


* © © PIONEER BUILDERS 


Stewart W. Monroe, Monroe Motors 
Leemert Park, Calif. 


For more information on Lincoln Business 


Building Lubricating Equipment, 


Lircoln Wholesaler or write direct 





LUBRICATING EQUIPMENT © ¢ 
LINCOLN ENGINEERING COMPANY, 5709 NATURAL BRIDGE AVE., 


octane rating, the reduction is not | 


expected to be very large. 

The government reportedly is 
considering decreasing the octane 
ratings of both regular and 
premium motor fuels in order to 
permit production of larger quan- 
tities of high-octane aviation fuel. 


Among thase who do not believe 


| there will be any decline in gasoline 
quality, one man pointed out that 


there has been no shortage of avia- 
tion fuel so far. 
* * + 

HE SAID it was not possible to 

store large amounts of aviation 
fuel, therefore it would not be 
practical to make any more than 
can be consumed. 

He reasoned that unless there is 
a major war, or unless the nation’s 
air force is enlarged considerably, 
there would be no necessity for 
reducing the octane ratings 
gasoline. 

The research department of one 
petroleum concern reported that 
its August check of service sta- 
tion gasoline ‘showed an average 
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William C. Davis (seated left), 
association, 
In the back row (left to right) are directors 





Crosby. 


octane rating of 90.9 for premium 
fuel and 84.2 for regular fuel. 

This was virtually the same as 
ithe ratings obtained by the com- 
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and Elvin Larson (seated right), 





Leaders of North Dakota Dealers— 


of Bismarck, has been elected president of the stat: 


of Williston, has been chosen vice-president 
1. E. Stenso, Grafton; M. K. Dallas, Hettinger 


| Clifford Hunstad, Carrington; Al Grove, Minot, and John H. Ward, Bismarck. Directors not 
| present are Clifford Overvold, Fargo; F. R. Frederickson, Devils Lake, and Paul Ingwaldson 


pany in its oe checkup. The only 
significance attached to the survey 
|was that the ratings in August 
were not higher than those of July 
The firm said that ratings had been 
| climbing in each month of this year 
| * *” * 
| T THE same time, the survey 
showed that octane ratings had 
not been reduced in August. This 
| apparently laid to rest a rumor that 
the government had ordered octane 
content reduced one number effec- 
tive Aug. 1. 

A check of service managers 
| for car manufacturers revealed 
| that most cars with high - com- 
pression ratios will operate satis- 
factorily, with the proper timing, 
| on fuels with octane ratings as 
| low as 86. 

Any gasoline with a rating lower 
than that figure would probably 
require some major engine revi- 
sions. If the octane rating of pre- 
|mium gasoline were to fall below 
86, it would most likely mean the 
owners of high-compression cars 
|'would have to have larger head 
gaskets and longer push rods in- 
stalled in order to operate their 
| vehicles. 

It was the consensus, however, 
that no such decline in octane rat- 
ings will take place unless there is 
'a major conflict. One authority 
leven stated that the octane rating 
of premium gasoline would prob- 
lably stay as high as 86, despite a 
| general war. 

* * + 

NY decline in octane ratings 
from the present 90.9 for pre- 
mium fuels down to about 86 could 
|be handled by retarding the spark 
'and other minor adjustments, it 
|was agreed by all of the engineers 

| contacted. 

Before the last war, regular gaso- 
line had an average octane rating 
of 81, while premium fuel rated 
about 85. The quality declined 
gradually during the war, reaching 
'a low point about the end of 1945 
of 74 for regular and 81 for pre- 
|}mium fuel. 

There has been speculation in 
some quarters that the possibility 
of government orders to reduce 
| gasoline octane ratings might 
cause a halt in the industry’s 
trend toward engines of higher 
| compression. 

This, apparently, is not true. At 
least one maker intends to have a 
compression ratio of 8 or 8.25 to 1 
jon its 1951 line. This would be 
ithe highest in the industry. 
| * * * 








OME models in Packard’s 1951 
line have have 7.8 to 1 compres- 
|sion ratios. This is currently the 
highest compression ratio offered 
on a full-size engine. (Crosley also 
has an 8 to 1 compression ratio, 
while some Willys models offer an 
optional 7.9 to 1 compression ratio.) 

Even if gasoline octane ratings 
were drastically reduced, and if 
new cars were still being pro- 
duced, it would be possible for 
makes featuring high - compres- 
sion engines to modify their en- 
gines by the same method which 
they now produce for export. 

The export models of those cars 
| with high-compression engines are 
|modified to operate on the low- 
| octane fuel which is all that is 
javailable in most other countries. 
Such units usually have compres- 
sion ratios of about 6% to 1. 
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| The Scot with a gleam in his 









‘‘Here’s what a fellow named 
Ruskin once said’’ 
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COST is always a question in the customer’s mind, whether he says so or 
ly not. Here, Dusty meets this problem head on, and proves his pet theory: 
4 —make a prospect understand the elements of your finance plan . . . and 
you’ve made a sale. 


rs UNIVERSAL €.1.T. 





id 
n- 
ir 
r, ‘“‘T hae a tender pocketbook,”’ says this Caledonian wit as I start to 
3 work out prices for him. 
y 
7 ‘Legal tender,”’ I quip, but he only gives me a pained look. 
a 

““Cost means a lot to me, Dusty,’ he goes on in a frosty burr, ‘‘and 
» 7 I want the cheapest plan I can get.” 
P ‘What you really want,”’ I tell him, “‘is the best value your money 
t can buy.” I turn and point to a little framed saying on my wall. 
S 


‘‘Here’s what a fellow named Ruskin once said,”’ I read: 


‘There is hardly anything in the world that some man cannot make 
a little worse and sell a little cheaper, and the people who consider 
price only are this man’s lawful prey.’ 


i i 


“Maybe Ruskin didn’t know it but he was sure talking about the car 
"7? 


finance business when he said that 


| The lad shows he is brainy as well as brawny when he asks, ‘““Tell me 
frankly —how do I know what I’m getting for my money in a finance 





| plan?” 


Et So I tell him. The best way to nail down this story, of course, is with 
Universal C.I.T.’s booklet, ‘“There is Only One Best Way to Finance 
Your Car” —or their poster which ties in with it. gy ee 

i Mates of 


We go through the booklet together—page by page, feature by fea- 
ture—and he’s nodding his head right along. Then we figure the 





costs. After it’s all over the fellow gets in the last quip. * A copy of the quotation Dusty referred to—attractively mounted 
ok , os ny , i on a laminated plaque, 13 by 10 inches and ready for hanging 

I still say I want the cheapest, he tells me. “All you’ve done is —may be obtained on request. Just write to Universal C.I.T.., 
prove to me that the best is the cheapest. Where’s your pen?” One Park Avenue, New York. 








7 





Head Hudson Dealers of Greater Chicago— 


New officers elected by the association are, left to right: Lee Hesterman, Glen Ellyn, 


lll., president; 
secretary, and Art Johnson, Chicago, treasurer. 





SAE to Hear Sicklesteel 
On Automatic Shifts 


CHICAGO.—David T, Sicklesteel, 
vice-president of Borg - Warner's 
Detroit Gear division, will discuss 
“Highlights on Passenger Car Au- 
tomatic Transmissions in Current 
Production” at a dinner meeting 
of the Society of Automotive En- 
gineers, Chicago section, tomorrow 


Philip A. Tofel, Chicago, vice-president; Clarence H. Johnson, Chicago, 


(Oct. 
hotel. 

Sicklesteel will cover overdrive 
among transmissions in the auto- 
matic category. His career in the 
automotive industry included engi- 
neering and manufacturing posts 
with Cadillac, Timken - Detroit, 
Hyatt, and Chrysler before joining 
Detroit Gear 20 years ago as chief 
engineer: 


10) in the Knickerbocker 
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See Favorable Market .. . 





Finance Men Eye 


By Bob Gordon 


Associate Editor 
HAT do finance company offi- 
cials think of Regulation W, 
and what has been the effect of 
the credit curb on car sales? 

Those questions were put to a 
group of loan companies last week. 
They were all agreed that there 
has been a definite drop in both 
new and used-car sales since Regu- 
lation W went into effect three 
weeks ago. 

However, about half of the 
loan companies contacted report- 
ed that sales already have started 
to pick up. As one official put it: 
“The show isn’t Over by any 
means.” 

While sales, particularly used-car 
sales, have dropped, many dealers 
along Detroit’s Livernois avenue 
are apprehensive. The rumor along 
the street is that the decline in 
sales hasn’t been enough, and that 
maybe the Federal Reserve Board 





will make credit terms even 
tougher. 
+ * * 

1A) ber than one finance company 
* official shares -+his concern. 
One spokesman said that he would 
not be surprised if the present time 
payment limit of 21 months is re- 
duced to 18 months for used cars— 
this change to come in November 
(after elections). 

Generally, the finance compa- 
nies in Detroit are satisfied with 
the present credit regulations. A 
few did say that they would have 
preferred a 24-month limit on 
new-car time payments but, in 
the main, it was agreed that the 
present standards are “as good 
as could be expected.” 

All of the loan firms questioned 
also admitted that they were “glad 
to see” the return of credit restric- 
tions. They said that most of the 
volume used-car dealers also wel- 
comed the return of Regulation W. 

Only one of the finance company 
officials surveyed thought that the 














There's a tremendous difference ™ 
between a “lark” and a “shark” 
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- and there is a powerful difference, too, 
between performance and "Ethyl “ performance [ 





Other producis sold under the“ Ethyl’ rade-mark: salt cake 


CUT h as 


the ignition of a modern 


customers. 


Yes, there’s a powerful difference between the 
performance of an engine using just gasoline 
and one using ““Ethyl” gasoline. When you set 


high compression 


engine to take full advantage of ‘‘Ethyl’’ gaso- 
line’s higher antiknock quality, your customer 
gets “Ethyl” performance—more power, more 
mileage. And you get happier, more satisfied 


ETHYL CORPORATION, New York 17, New York 


.. ethylene dichloride...sodium (metallic)...chlorine (.iquid)...0il soluble dye...benzene hexachloride ( echnicai) 


Reg. W 


used-car market would remain ir 
a slump for an extended period. 


* + + 
LIE SAID he expected the mar 
ket to stay in the doldrums 


until next spring. He based his 
belief on the opinion that new-car 
demand will decline sufficiently for 
dealers to resume discounting 
which in turn, will reduce the mar- 
ket for late-model used cars. 

Other finance company Officials 
did not share this view. The ma- 
jority reported that there had been 
a pickup in used-car sales last 
week, and they look for continued 
improvement. 

They do not expect that busi- 
ness will return to the summer 
level, but that it will be better 
than it was at this time last year 
and good enough to enable deal- 
ers to make a fair profit. 

One spokesman said the effects 
of Regulation W brought nothing 
that wasn’t expected. He said that 
all it “has really done is cause 
people to tighten up one notch; 
that is, those who wanted a me- 
dium-priced car will buy a low- 
priced one instead, and those who 
wanted a one-year-old used car will 
buy one that’s two years old.” 
| * * * 
¥ majority of finance com- 
pany officials questioned said 
|that although new-car sales had 
slowed down, the decline was not 
a substantial one. 

They noted that medium-priced 
units had borne the brunt of the 
credit blow, with high-priced and 
low-priced new cars still enjoying 
a brisk market. 

The high demand of July and 
August has disappeared, how- 
ever, loan company spokesmen 
said. “All dealers, even those still 
delivering all the cars they get, 
could stand some more orders,” 
one officer said. 

Another official reported a rise 
in the demand for prewar used cars, 
although he added that there were 
few good prewar cars available. 

* * ® 
TRADE in 1949s and ’50s has been 
slow, he said. It was his sug- 
gestion that used-car volume could 
be improved if the time payment 
limit for used cars were extended 
to 24 months. 

Estimates on the decline in car 
sales following the return of 
Regulation W ranged up as high 
as 25 percent. Most of this was 
accounted for in the decline of 
used-car volume. 

As an indication of the times, 
however, all of the loan companies 
reported that collections have been 





very good. 
One official said that Regulation 
W “helps us on_ repossessions.” 


People who might have let their 
old car go, thinking they could get 
another one, won’t do it when they 
realize they have to have a large 
|down payment, he said. 


Chevrolet Names 


‘Plant Managers 


DETROIT.— Promotion of Major 
|W. Clark to manager of the Chev- 
|rolet-Flint assembly plant, and of 
Sidney H. Smith to manager of the 
Chevrolet motor plant in Flint, was 
announced here last week by W. J. 
Scott, Chevrolet’s general manufac- 
turing manager. 

Both men worked their way up 
from assembly line jobs. Clark, 
formerly manager of the motor 
plant, has been with Chevrolet since 
1916; Smith has been a Chevrolet 
employe since 1925. 

The promotions were made fol- 
lowing the resignation of J. A. 
Foley, assembly plant manager, 
who is to become a Chevrolet dealer 
in Vancouver, Wash. 











Fire Sweeps Michael 

VALLEY CENTER, Kans.— 
Fire has gutted A. J. Michael 
Ford Co. here, causing damage 
estimated at $30,000. The blaze 
was started by an acetylene torch 
which exploded, throwing flames 
onto oil and grease in the ga- 
rage. 
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There's no ceiling ON... 


PORCELAINIZE 
PROFITS... 


... and every Season IS @ 


SELLING SEASON... 


This is the time to sell PORCELAINIZE FOR PROTECTION 
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Protect the beauty of your customers’ cars against the 


onslaughts of winter. 


see 
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Protect your service profits against the assaults of seasonal decline 
and outside competition. 

Millions of automobile owners, tens of thousands of Dealers, 

are constant proof that PORCELAINIZE is and has been, since 1935, 
the one BEST answer to both problems. 







Build solidly and permanently with the product unchallenged in merit, 


unmatched in policy and unequalled in program. 
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Dominant National Advertising 


SSEEEEY 


a Finest of Materials. —to keep customers coming. 
& Exclusive New Car Dealer Policy. Complete Specially Designed 
Equipment. 


National Field Force for operator 
training, merchandising and Complete Dealer-Designed 
advertising aid. Merchandising Program. 


PROMOTE PORCELAINIZE—PRODUCE PERMANENT PROFITS 
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* PORCELAINIZE... NATIONALLY ADVERTISED... EXCLUSIVE NEW CAR DEALER SERVICE 
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Study of Michigan City’s Auto Row Shows: 





7 of 12 Are Postwar Dealers 


MICHIGAN CITY, Ind.—Although 
the majority of this city’s 12 new- 
car dealers have had extensive ex- 
perience in selling automobiles, a 
checkup reveals that only five of 
them held franchises before the 
war. 

The other seven all established 
their present outlets after 1945. 
Three of these seven have been 
handling their present lines for 
less than one year. 

The backgrounds of the 
new-car dealers reveal that 10 of 
the 12 started as automobile sales- 
men or mechanics, while one was 
a factory official and another a 
bank cashier. 

The oldest new-car outlet in the 
city is Bonfield Motor Co. (Dodge- 
Plymouth). Owner Charles Bonfield 
established the firm in 1926 and 
has operated it continuously since 
that time. He also owns a Dodge 
outlet in LaPorte, Ind., which he 
opened in 1941. 

Bonfield started at the bottom 
in the automobile business as a car 


, 
city’s 


washer. He worked his way up to 
mechanic, spent three years in the 
service during World War I, then 
became a road man for a large car 
manufacturer. He stayed at that 
job until he opened his dealership 
in 1926. 

The most recent dealer in the 
city is K. E, McCleary, president 
of McCleary, Inc, (Ford). Mc- 
Cleary purchased his dealership 

| Dee, 5, 1949, from M. B, Wilson, 
now a Hudson dealer. 

McCleary has been associated 
with Ford over a quarter of a cen- 
tury” He started as manager of a 
Kansas City deal in 1922. Four 
years later, he joined the Ford 
Motor Co. as its representative in 
Mexico City. 

McCleary eventually became sales 
manager of Ford's international 
division before he purchased the 
dealership he now heads. 

Wilson, from whom McCleary 
purchased the Ford dealership, ac- 
tually has the newest franchise in 
the city. Wilson, who is president 


CASCO 


BT) 
ay 


HUB TTI ye 


CASCO 


$79 





GLASS WINDSHIELD DEFROSTER 


@ Securely fastens to 


windshield with 4 large suction cups. 


Knurled brass nuts permanently attached to frame. Allows 








NATIONALLY 
ADVERTISED 
in Saturday Evening Post 
TT ae mt da 
top magazines! 






INNER CONTROLLED! 







circle .. 








STANDARD: No. 


one positioning of suction cups for entire season. Defrosting 
unit easily removed until needed again. 


No. A-15 for 6 volt systems 


No. A-16 for 12 volt ene, $390 


Finest! Most Dependable! 


CASCO SPOTLIGHTS 


® Pierces deepest darkness © Turns in complete 
. left or right, up or down © Comfort grip 
with fingertip switch © Smart, streamlined chrome- 
plated © Separate pre-assembly insures no elec- 
trical disconnections. 


JUNIOR: No. $40, Thru-the-Post Mounting. 
No. $35, Thru-the-Door Mounting. LIST 


Mounting only 


OT 


‘ 


$340 


List 


SEALED BEAMS! 


$16-50 


Fair Traded 


$17 


Fair Traded 


$41, Thru-the-Post 
LIST 












of the Michigan City chamber of 
commerce, acquired his Hudson 
outlet in June of this year. He op- 
erated the Ford franchise from 
February, 1940, until he sold it to 
McCleary on Dec. 5, 1949. 

Before entering the automobile 
business, 


tation for Keeshin Motor Express 
Co., a large trucking concern. 


The city’s second oldest dealer 


is Joseph G. Krebs, president of 

Krebs Chrysler-Plymouth, Krebs 

opened his first garage here on 

Feb, 1, 1926, and has represented 
Chrysler since 1932. 

Next in length of service is J. L.| 
Freeland, head of J. L. Freeland | 
Motor Co. (Oldsmobile-GMC). Free- | 
land was a bank cashier before he 


joined his brother in the automo-|a@ mechanic in dealerships in La-| 


bile business in 1929. He opened his | 
Oldsmobile outlet in 1937. | 


The remaining prewar dealer is| 


Studebaker dealer since 1940, Jones | 
picked up the rudiments of me-| 
chanics on a farm and started as 


HUB REPLACEMENT ASSEMBLY 
for 6° RUBBER-BLADED FANS 


A huge market awaits you this Fall and Winter for replacing 
wornout 6" rubber-bladed fans of any make with a Casco 
Hub Assembly. Motorists need their fans in good working 
order to remove the blur of sleet and snow from their wind- 
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Wilson was superinten-| 
dent of maintenance and transpor- | 
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ELS V-16 and V-2 fit Studebakers with windshield 
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‘Dealer Wins 2 Stock Races— 






A Mercury sedan sponsored by Armour Motors, Inc., Kansas City Lincoln-Mercury dealer- 


ship, and driven by Fred South (right) of 


Salina, Kans., copped two stock car races in 


| that state recently—the Kansas free fair stock car race at Topeka and the Kansas state fair 


stock car race at Hutchinson. South accepts congratulations from E. W. Davis, Armour's 


president. 


Porte and Michigan City. 


After 12 years as a mechanic, 
in 
Lester L. Jones, who has been a| May, 1940. He also handles home 


Jones opened his dealership 


appliances in his establishment. 


The remaining dealerships in 
the city were all established after 
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the end of the war. In addition 
to Wilson’s Hudson outlet and 
McCleary’s Ford deal, another in 
existence less than a year is the 
Enyeart Chevrolet Co. 

| G. W. Enyeart, president of the 
company, purchased the firm in 
March of this year from A. W. 
Mitchell, who had owned the busi- 
ness since 1937. There has been a 
|Chevrolet franchise in Michigan 
|City for more than 20 years. 


| Enyeart was general manager of 
|a two-outlet Chevrolet firm in De- 
troit before coming to Michigan 
City. Before the war, he was asso- 
ciated for 14 years with L. O. Gates 
|Chevrolet Co., which has branches 
|in three Indiana cities. 

Veterans of the postwar period 
are the Buick and Nash dealers. 
|Al J. Larson, president of Al Lar- 
|son Buick, Inc., opened his concern 
jin 1945. 

Actually, he had plenty of ex- 
perience. Larson started as a 
salesman in 1928, and operated 
his own dealership from 1930 to 
1934. He went back to work as 
| @ salesman in 1934 in Gary but 
returned here in 1936 as general 
manager of a dealership, a post 
he held until opening his present 
| business, 
| R. D. Austin has operated the 
| Nash franchise here since October, 
1945. He is also a veteran in the 
|automobile business with sales ex- 
perience dating back to the Model 
T days. 

Among the youngest—in owner, 
dealership and product—of the local 
auto firms is Henry Motor Co. 
(Lincoln-Mercury). Thomas L. 
Henry, president of the company, 
opened the business on July 1, 1949. 

Joe Dry, president of Joe Dry, 
Inc. (Crosley - Packard), got his 
start as a used-car salesman and 
spent over 12 years in that field. 
He is credited with being the first 
dealer in the city to use classi- 
fied advertising to sell used cars. 
Michigan City had no DeSoto 
jdealer during the war, but right 
| after V-J day, Thomas J. Smith 
|took care of that by opening Smith 
|Motor Co. 

He is also an “old-timer” in the 
business with long apprenticeship 
before the war, the last seven years 
as sales manager for Ruby Chevro- 
let Co. in Chicago. 











‘Sales Executives 
‘Of Ford Division 


Convene Today 


DEARBORN.—Ford _ division’s 
general sales office executives and 
field sales managers will open thei! 
annual three-day fall meeting to- 
day (Oct. 9) at Ford Motor Co 
| offices here. 

This parley will open a series of 
October sales meetings. Ford Deal- 
er Advertising committee chairmen 
will convene Oct, 13 and the Na- 
tional Ford Dealer council] will meet 
Oct. 18-20, 


Ford’s sales program for the las! 
quarter of this year will be out 
lined at the meeting which open: 
today. Those attending will includ: 
managers and assistants from th 
six Ford sales regions and 33 dis 
tricts. 

Regional managers are C. J. Sey 
ffer, northeast; G. R. Beachan 
southeast; J. C. Doyle, central; W. 
K. Edmunds, midwest; I. B, Groves 
southwest, and A. S. Hatch, westeri. 
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abcekaenines 13 


and 


| child, when I was reading of that = Man Mountain Dean the 
dramatic dash of the eager settlers * en Bridge, edged through 
e crowd. 





Eprror’s Note: Here is another 
in a series of articles written es- 


into the Indian territory, opened at 
the crack of a gun by the U. S. 


“Hey,” whispered my newspaper 
pal, “here comes the fall guy... 


Army ... and they went hellity 

larrup . . . horseback, mule-back he’s lousy with oil money.” 

8 . push carts ... buggies and “What's his name?” said I. 
baby carriages ... over that broad “Whadda you care?” he an- 
pampas ... little knowing of the swered .. “Call him Chief 


oceans of oil lying beneath... I 
never failed to get a kick out of 
Oklahoma. 

Naturally, when I reached Tulsa, 
I did the thing every smart boy 


Thunder ... Tornado... any- 
thing .. . probably should be 
‘Chief Oil Derrick.’ ” 

The big boy walked up—looked 


does, if he anticipates trouble. I at us and grunted... “HOW! 
found a newspaper man. HOW MUCH?” 
Down in front of the old lead- I was tonguetied “Five 


ing hotel, as we entered for lunch, 
stood that Leviathan Locomobile 
limousine, the only enclosed car 
then in Oklahoma. A large seg- 
ment of the Osage Indian tribe 





The Difference 47 Years Makes— 
Mr. and Mrs. Gordon H. Soderman, of Roseville, Calif., exhibited their 1903 Oldsmobile 
curved-dash runabout at the recent Placer county fair. Here it stands beside an Oldsmobile 





thousand!” . . . said the newspaper 
man. “Ugh!” said the red man... 
“HOKEH,” turned and headed for 
the bank. He handed me the money, 
I found a young man who could 
drive. 

















eer pecially for Automotive News by | surrounded it, mingling with a 
se Ned Jordan, famed in the auto | crowd of early oil men. 88 convertible displayed by John M. Macario, Oldsmobile dealer in Roseville. The 1903/ Tho chief loaded his squaws, chil: 
ite fair industry for the car he built After lunch we went down, hired | model is powered by a two-cylinder seven-horsepower engine, compared with the eight- dren and supplies into that ethereal 
= (1916-1931) and the words he |a bunch of freight handlers to un-| cylinder, 135-horsepower high-compression engine in the 88. Wheelbase of the 1903 Olds-| chariot, gave a patronizing look at 
wrote about it. load the hearse, gave assurance to| mobile is 66 inches as compared with 119!/2 inches for the 88. the owner of the Locomobile limou- 
i .., | the bank that the draft would be|———— ae Se Ss ewe eee Ee ae ar ae ~~~ | sine, who stood aghast with amaze- 
ao A, meee men Gee ao nen = See aes ae it seemed that all of Tulsa was,chief of one of the tribes for the|ment and amusement. Then the 
an a ‘ a etwee e Acquitania an e | there. |use of his family. The first thing} proud new owner took a few regal 
r in City, in the region of the “black/Queen Mary, to a spot in front .* ¢ % |I knew, that reporter had the rear/trips up and down Main St. "a 
the gold” belt, where money gushes up| of the hotel. Here’s the Pitch |doors open; Indian braves were | show off and rode off into the sun- 
from the ee ae lon ane Those were the days when you| eres the Fite crawling in, settiing themselves on|set . . . just like the finale of a 
f the portunity to recall and brag R couldn’t lift the hood of an auto- [HZ newspaper chap, in answer |their blankets and beaming at the|movie which ends in a slowly fad- 
n in the time I sold an a a eae mobile without drawing a crowd to queries, explained that the | squaws outside. Finally, a big chief, |ing panorama of pure ecstasy and 
, W. aa Geet Glen on canteen as (maybe you can’t yet). Pretty soon|Rambler had been ordered by the|who looked like a cross between| joy. 
ge rich white guy who sported a Loco- = (oe eet ae eee ar Ze <1 s as ~ 
ligan mobile limousine. 
Of course, I had to tell this 
or of gentleman the truth. It happened 
De- in Tulsa, then looked upon by old RP? 
ligan residents of Oklahoma City as a 
ASSO- Dodger fan in Brooklyn regards 
rates a New York Giant ... or as an | 
ches old plainsman in Fort Worth | 
looks upon a_ tenderfoot from | 
2riod Dallas. 
ng To begin with, an undertaker had | 
rein ordered a big Rambler chassis | 
- equipped with an ornate body in| 
the then approved style of hearse | 
ex- architecture. It somewhat resem- | 
tod bled the old Aquarium down on| 
, the Battery; not quite as large, of | 
} to course, but nearly as much glass. | eee a sa es message ft at 
= That hearse, from the old Ram-| 
— bler scroll on the radiator to the) 
: silver knobs on the polished ebony | ' 
8 Pt makes sense to your 
ent a fair mashie pitch. God knows 
how much it weighed. 
the os & © 
ber, t m 
the On 40-Inch Wheels cus 0 ers 
ex- T WAS mounted on a chassis 
odel with extended wheelbase and : 
rested upon the 40-inch wheels of More car owners than ever before are seriously 
ner, the old Rambler Greyhound. : . aa = é 
ocal Greyhound was right. interested in giving their engines the best pos- 
Co. : : 
L. aceliat ee tenes oe Som sible care. They know that they may have to 
an ’ i i ° . . . 
049 ee ee continue using their present cars for a longer 
Then the embryonic dealer found | wer you bought 
a that the mortician had gone into) _ keep the po time than they would like to. They know that 
his 77B” (they called it “bankruptcy” | : 1 is treated oly! 
nd then. I never yet have found out | No car nced feel its age if it's treated Soe” { -quality oil is essential to long engine life. 
ld. what the “77B” stands for... may- | The smartest way to —_ ee co. i top-q ’ gz zg 
id) |) te BURIED). ‘Anyway, ihe auto aman” snuth te tT 
Si- hearse was on the tracks in Tulsa, | 96 - saat So insist on 100% Pure ° d ° . ° 
“al with no one able to “lift the draft.” | ee ae Oil... and get the finest! The Pennsylvania Grade Crude Oil Association 
ee The bright boys in the old Jeffery | = ies E aa ‘ : 
ae crowd, a bit envious of my fame| is aiming its advertising right at your best oil 
3 as a “Cash Register man,” chuckled | ; ee - 
erm to themselves and whispered: “Send | customers, with millions of selling messages 
Jordan down to handle the matter. ° ° . 
Maybe John H. Patterson or Hugh | mage keyed right to the current situation. You can turn 
the Chal ht him h h le | 0% . . . . ‘ 
hip a Guaees i aiivene” siillsiaened he this timely pre-selling into extra profitable oil 
on dd c= PENNSYLVANIA volume if you let your customers know that you 
Adventure ; - 
MNHEY weren't fooling me. I had | MOTOR OFF m= handle a 100% Pure Pennsylvania Oil. No group 
b in th th . 1 : 
is is wider atieaat Gan on 4 of dealers has ever had a better opportunity to 
i ; a ae Capitalize on a ready-made public acceptance. 
Road Raincoat 
Solution Is Said to Prevent 
n’s Pavement Scaling A OIL 
nd WHITE PLAINS, N. Y.—A spe- PENNSYLVANI 
ei! cial oi] treatment to prevent crum- 100% PUR 
to- bling and scaling of concrete roads Phi : ia ie 
So after winter-time use of chemical here every customer who stops in can 
ice solvents will be applied on high- Put your Pennsylvania Oil out where eve’. 
of way surfaces around here. . ae! as tify it as "100% Pure Pennsylvanta. 
Al - The state department of public & vspla e der ie fa 
en work : ae ” ; : of ersonn uy 
9 ag ce sald a eae wd 4 You can increase your oil profits if your sert ice p 
et fall to 21.67 miles of new concrete | Pf dsanet Dave.” oe 
a I 100% Pu 5. aed st 
highways in Westchester, Orange, e . jority of Pennsylvania og oh 
od riorit: . 
s aeons. Putnam and Ulster . / Your customers know the ni the sale. You increase their respect 
. : inder from you ° 
ns Westchester Asphalt Distributing e lb il. takes a little remin usa ihe best for their cars. 
di. Corp., of White Plains, received | for you when you reco 
h the contract. 


For your protection, only oils made from 100% Pure Pennsylvania Grade Crude 
which meet our rigid quality requirements are entitled to carry this emblem, 
r the registered badge of source, quality and membership in our Association. 
lcally at the rate of one gallon to! 


every 17 square yards,” said Bert- | PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


ram D, Tallamy, superintendent of 
v. public works. sigs Oil City, Pennsylvania 


is “Consisting of petroleum distil- | 
late mixed with mineral spirits, the | 
mixture will be sprayed mechan-| 
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ee hh ae. Ce, SORE see. tier | 
AUTOMOTIVE WASHINGTON from the existence of a strong 

demand but in many cases from | 

mounting costs of labor as well 


= . 
terials. Y li f. il- 
Business Is Briefed . a Se 
* e price and wage increases.” 
se ibl 
On FRB Objectives Ryle rg ee 


there is much more to the prob- 


By William Ullman lem than merely imposing a few 
Washington Correspondent direct controls. “If we have learned 


porate g recently to business, as represented by the |#"y economic lesson from our ex- 


: . perience in World War II and the 
National Assn. of Manufacturers, Chairman Thomas B. sestwar ported” he sald, “h & 


McCabe of the Federal Reserve Board prefaced his remarks | nat direct controls will not prevent 

with a brief description of the organization and operation | ingation. They serve mainly to re- 

of the Federal Reserve System. The objective, he said, iS|tard its impact. Once we have a 

to hold the economy as stable? . |vigorous and effective program for 
estimated at more than $60,000,- | . 

as possible and limit wide 000,000—up rough- fiscal, monetary and credit controls, 


the need for direct controls will 
— and deflationary ly _ $10,000,000,000| + Some less urgent and their use 
swings 


The “most pressing internal prob- | 
lem before the country today,” | 
McCabe said, is inflation and “it| 
is not around the corner, it is here | 
right now.” Briefly, he described | 
the signs on the horizon commer- | 





In Newspaper's Lobby— 
; This pictorial display featuring an Oldsmo- 
in 12 months; the can be limited to specific situa-| bile 88 convertible coupe was on exhibition 


price index of 28 tions.” recently in the Christian Science Publishing 
= tua dbore * * * | Society lobby in Boston, 

the June 1evel| Tax Philosophy promised, would be as coura- 
and 35 percent E CALLED for pay-as-you-go geous as possible in stemming 
higher than in| taxes “across the board,” for . Z : 

March. | economy on non-military expendi- inflationary tgs through 
cial bank loans up $2,500,000,000 | “The threat |tures of the government and post-| the means available to it. He 
since Korea; consumer indebted- | p of still higher |ponement of deferrable projects at reiterated his belief that the sit- 
ness growing at a spectacular rate! William Uliman prices in the | every level—federal, state and local.| uation could be kept in hand, 
over the past few months and now! _months ahead,” The Federal Reserve Board, he | and \ was confident America would 


Best tire value starts INSIDE.. with 


B.E Goodrich 


“RYTHM RIDE”. . -» GIVES YOU MORE SAFETY, COMFORT, MILES 


te ae oo eas 


EMMETT KELLY 


% ~’ World's most famous circus clown, says: 


“LOOK INSIDE FOR 
INSIDE PROOF” i 


Under the Big Top the secret of 
top performance is teamwork,” 
says Emmet Kelly. “And a look 
inside a B. F. Goodrich Silvertown 
shows that’s true of tires as well.” ' 
Look inside a B. F. Goodrich 
tire yourself, Note how the cords 
are precision-spaced in live rubber 
with no cross-threads! That's 
why they flex in rythm(see below) 
to give you the best tire value at 
no extra cost—“Rythm Ride!” 










































You can cash-in on “Rvythm 
Ride” by handling B. F. Goodrich 
tires. See your BEG salesman or 
write the B. F. Goodrich Com- 
pany, Akron, Ohio. 









* 





Every tire has thousands B. F. Goodrich tire cords Most tire cords are bunched Look inside—then decide. 
of cords that flex as vou have no cross-threads to and gapped by slender cross Only B. F. Goodrich has the 
ride. In most tires, these cords hinder their action. They work threads. ete ak spots, “slacker equipment and skill to give you 
are hampered by non-working in rythm like the circus stars cords”, ae cords re- “rythmic-flexing cords” in 
cross-threads. Result: Thev're above. Carry impact from one — sult. BFG cords, instead, are every tire for every need. The 


z . . . . “ . . ‘ 
out of rythm like the bareback to another, smother read shock, sealed in live rubber, with uni- BK. F. Goodrich Company, 
rider and clowns above. reduce wear, cushion bumps. form spacing and tension. Akron, Ohio, 








successfully carry out its ta 
of world leadership. He stat: 
he was more optimistic as to tl 
future than ever before if Ame 
icans united to keep _ inflatic 
down and the economy strong. 


Addressing the same gatheri: z, 
Rufus Tucker, of General Moto s, 
drew attention to the inflationa -y 
impact of the GI insurance di'i- 
dend earlier in the year, pointi: ¢g 
out how a little money for do. n 
payments on durable goods goes a 
long way toward increasing tiie 
overall demand. He _ emphasiz:d 
that GM’s wage policy was not iv- 
flationary, as productivity in the 
company’s plants had increased n 
proportion to what was being paid 
for it and that, at least, it had 
| brought peace and tremendous pro- 
|duction during the past two years. 

He foresaw no letdown in either 
employment or prices and de- 
scribed the current monetary back- 
ground as inflationary, warning 
that defense money begins to feed 
out into the economy long before 
the government actually pays it to 
the contractors working on govern- 
ment orders. 

* * * 


Manpower Outlook 


Was THE cooperation of man- 
agement and labor, the fed- 


-|eral government proposes to handle 


manpower on a voluntary basis 
|just as long as possible, according 
|to Arthur Motley, assistant director 
of the U. S. Employment Service 


Motley said the federal-state em- 
| ployment service, operated by the 
|States as a part of the USES, will 
|be the functioning unit in the va- 
rious communities. It will, he said, 
|have the responsibility of recruit- 
ling manpower and working with 
| management and labor in attempt- 
ing to stabilize the labor force and 
to assist in its greater utilization 


“The Department of Defense,” 
he added, “already has recog- 
nized this assignment of respon- 
sibility and has urged its local 
hiring Officials to use these facili- 
ties in recruiting additional work- 
ers for arsenals, navy yards, and 
air depots. It also has urged de- 
fense contractors to utilize these 
facilities in staffing their indus- 
trial expansion.” 


Acceptance by employers of a 
few fundamental facts, Motley said, 
will make their problems easier to 
solve. “For example,” he pointed 
out, “expanding requirements for 
skilled workers will have to be met 
by training programs, upgrading of 
workers to more skilled opera- 
tions, or in breaking a job down 
into component parts so that less 
skilled workers can handle the pro- 
duction needs.” 

* * * 


New Excise Taxes 


= personal income tax in- 

creases voted by Congress in the 

;}emergency revenue bill went into 

action last Monday by socking ev- 

erybody who had a payday Oct. 2. 

Legislation enacted just before Con- 

gress adjourned also carried a num- 

ber of changes in excise taxes, but 
most of these do not become ef- 

|fective until November 1. 

George J. Schoeneman, com- 
missioner of internal revenue, 
last week issued an outline of the 
changes made in excises as fol- 

| lows: 

| 1, Television sets: Beginning Nov 

|1 there will be a 10 percent tax 
collected on the manufacturers’ 
selling price of television § sets 

There is no prohibition, however, 
said Schoeneman, against the man- 
ufacturers passing the tax on to 
consumers. 

2. Quick-freeze units: A manu- 
facturers’ tax of 10 percent will be- 
|ecome effective Nov. 1 on house- 
|hold units designed for quick 
freezing and storage of frozen food- 
stuffs. 

3. Jewelry and Furs: The com- 
|missioner called attention to the 
fact that the 20 percent retail sales 
tax on jewelry and furs remains 
effective. It was not repealed by 
Congress, but its scope was broad- 
ened. On and after Nov. 1, the 
| tax will apply to the retail sale of 
|} jewelry and furs by auctioneers or 
agents selling these items on be- 
half of nonretailers and legal rep 
resentatives of estates of nonre- 
tailers. 

4. Transportation tax: Not onl; 
does the new revenue act retain the 
}tax on transportation of person 
}and property within the U. S., bu 
lit extends it to include payments 

(Continued on Page 67. Col. 1) 

















AUTOMOTIVE NEWS, OCTOBER 9, 1950 | 15 




















: 
1 
f 
| ° Wie ie ” 
= bring “living room” beauty 
to car interiors 
oY 
“| Jeayrs 
O *America’s most discriminating women have preferred Goodall Fabrics 
A g \eadin® ' . : 
dall hos best in their homes for almost 100 years. No wonder leading motor cars win 
Goo e . nd i. ° 
sae guromotive | feminine approval by using Goodall Automotive Fabrics in car interiors! 
upplier see tO meet 
fabrics 
d veloping t 
ary eds ° 
yer-changin® - 
the © ners 
we motor car oF 
ogres® 





es 


‘OQ Pape 
Ie rt ean eee 
rf oan 
i 


Ape ny) oe hes 
Ss 
Seah, carte su 


©) 1950, Goodall Fabrics, Inc. 
(Subsidiary, Goodall-Sanford, Inc.) Sole Makers of World-Famous PALM BEACH* Cloth 


GOODALL FABRICS, INC. . AUTOMOTIVE DIVISION, 


Aark 





1703 FISHER BUILDING, DETROIT 2, MICH. 


ss 





16 
$200 Million Involved . . 


AUTOMOTIVE NEWS, OCTOBER 9, 1950 _ 





Four States Watched 


For Bonus 


NEW YORK.—Proposals for the 
payment of bonuses totaling ap- 
proximately $200,000,000 to World 
War II veterans are scheduled to 
appear on the November general 
election ballots of four states—Ida- 
ho, Montana, Oregon and West Vir- 
ginia, a survey reveals, with the 
outcome of the referenda certain to 
attract widespread attention as a 
possible key to the future course 
of the bonus trend. 


The pending proposals are in 
addition to bonuses totaling more 
than $2,500,000,000 previously au- 
thorized for payment to World 
War II veterans by the following 
18 states: Connecticut, Delaware, 
Illinois, Indiana, Iowa, Louisiana, 
Massachusetts, Michigan, Minne- 
sota, New Hampshire, New York, 
North Dakota, Ohio, Pennsylva- 
nia, Rhode Island, South Dakota, 
Vermont and Washington. 
Experience has demonstrated that 













To do a good job quickly, use 
economical “DULUX’“ BLACK ENAMEL 


For a good job at low cost to you, use DULUX Black 
Enamel. It goes on easily . . . dries rapidly . . . requires no 
rubbing or polishing. And economical DULUX means 
. because it gives high build, is 
wrinkle-resistant . . . retains its gloss through years of hard 
use. Order DULUX Black Enamel from your Du Pont 
jobber today! E. I. du Pont de Nemours & Co. (Inc.), 


satisfied customers . 


Trend 


significance to the automotive in- 
dustry both because of the in- 
creased purchasing power it creates 
immediately after the adoption of 
bonus programs and, in a more 
lasting manner, from the new and 
increased state taxes it tends to 
stimulate. 


While automotive taxes have not 
|thus far been used for the support 
of bonus programs, such measures 
|have already given rise to added 
general taxes affecting the indus- 
try. For example, the new or high- 
er taxes already imposed to sup- 
port bonus programs include sales 
taxes in Connecticut, Indiana and 
South Dakota; personal income 
taxes in Indiana, Minnesota and 
New York; corporate income taxes 
in Massachusetts and Minnesota, 
and various other types of added 
| levies. 





Refinish Sales, Wilmington 98, Del. 


the bonus trend is of considerable | ; 





*#REG. U. S. PAT. OFF 


Tops Ford Salesmen in July— 

National high-point Ford salesman for July, F. F. Dunbar (left), of E & M Motor Co., | 
Mountain Home, Ark., is congratulated by Ira B. Groves, Ford southwestern regional sales | 
manager. A. E. Klemmedson, Memphis district sales manager, is at right. 


| 
proposed in West Virginia, if ap- | 
proved, will represent the greatest 
expenditure ever made at one time | 
for one activity in that state’s his- | 
tory. Suggested methods of amor- 





crease in the present I-cent cig- 
aret tax, higher beer taxes, or 
increases in the prices of liquor 
and wine in state stores. 


The bonus issue was referred to 


tizing the bonds would include one the West Virginia electorate by ac- 


or more of the following taxes: 


tion of the 1949 state legislature, | 


A new state income tax, higher |which also asked for an advisory 
| A $90,000,000 bonus bond issue| consumers’ sales taxes, an in- ‘expression by the voters on five 


SMART 
SAVINGS 





ance every time! 


There’s a specially formulated “‘DULUX”’ 
thinner for every shop need 


DULUX refinishing ma- 
terials 
chemical mixtures. 
They work best when 
reduced with thinners 
formulated by the 
same chemists who de- 
veloped the rest of the 
DULUX line. So be sure you use DULUX 
Thinners .. . for trouble-free perform- 


are complex 





DU PONT REFINISHING MATERIALS 








alternate means of taxation to p 
for it. Final action on the finar 
ing procedure will be up to t 
1951 legislative session, if the bo: | 
issue is authorized by the vote: 

Montana’s electorate will vote « 
an initiated measure to authori 
$22,000,000 in limited  obligati: 
bonds, which would not becon 
general obligation bonds of tl 
state. These would be paid « 
from a 2-cent-per-package increa 
in the state cigaret tax. 

Under the proposal, Montan., 
veterans of World War II wou!) 
be paid $10 a month for statewid 
service and $15 for overseas serv- 
ice. Montana is estimated to hav 
| 55,000 veterans who would be elig 
ible for payments averaging $325 
| per veteran. 

An initiated measure calling 
for a $25,000,000 bond issue, which 
would be amortized from present 
cigaret tax and liquor fund rev- 
enues, will appear on the Idaho 
ballot. Bonus payments would be 
at the rate of $10 a month for 
domestic service and $15 month- 
ly for overseas service, up to a 
maximum of $500. 

Initiative petitions also were filed 
in Oregon for a proposed bonus 
program. The measure would pledge 
the credit of the state, notwith- 
standing limitations, and authorize 
indebtedness in an amount not ex- 
ceeding 5 percent of all assessed 
property, to create a fund from 
which to pay bonuses to World War 
II veterans at the rate of $10 a 
month for domestic service and $25 
a month for foreign service, up to 
a maximum of $600. 


Proponents of the Oregon pro- 
gram claim it can be paid off by 
setting aside less than $3,000,000 
each year for 20 years, without 
necessity for imposition of new 
state taxes. 

Results of the forthcoming bonus 
voting will be closely watched by 
other states contemplating similar 
|moves, with the bonus trend hav- 
ing already reached unprecedented 
fiscal and economic significance in 
the states. Some idea of the im- 
portance of the trend may be gained 
|from comparison of the more than 
$2,500,000,000 already paid by 18 
states with the World War I bonus 
payments of some $435,000,000 by 22 
states, and with the fact that the 
total outstanding gross debt of the 
48 states for all purposes at the 
end of World War II was only 
| $2,370,000,000 or less than the 
amount of state debt since in- 
|curred for bonus programs alone. 

Bonus proposals were rejected 
earlier this year by the legisla- 
tures of Kentucky, Mississippi, 
Maryland, New Jersey, South 
| Carolina and since 1946 have been 
turned down, either by legislative 
action or referenda, in all of the 
states, except Wyoming, in which 
such programs have not been 
adopted or are currently pend- 
ing. 
| Indications are, however, that 
bonus proposals will be raised in 
|many states next year, when the 
|legislatures of 44 states will con- 
|vene in regular session. And the 
|record shows that the fact that 
bonus legislation has been rejected 
|one or more times by a state by 
|no means precludes its revival as a 


live issue. 


| In addition to the continuing is- 
{sue Of bonuses for veterans of 
| World War II, the Korean war and 
the new national emergency has 
|broadened the bonus problem to 
|include veterans of the Korean and 
|possible future conflicts. States 
| which already have adopted World 
War II bonus programs will be 
|faced with the question of wheth- 
er they should be similarly broad- 
ened. 

Latest reports from various state 
capitals indicate conflicting views 
as to how to proceed with bonus 
|proposals in view of the new fac- 
|tors created by the Korean war 
and the possibility of further con- 
| flicts. Some advocates of new bo- 
nus legislation believe action should 
|be deferred until the situation is 
clarified, while others favor imme- 
diate steps for broadened programs 
to include those now in service. 











Welding Manual 

| NEW YORK.—Eutectic Welding 
Alloys Corp. has published the first 
in a series of technical manual: 
|designed to assist national defens« 
|agencies and contractors in meet 
jing the nation’s industrial mobil- 
ization requirements, according tc 
|Rene D. Wasserman, president. 
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Lawsuits Affecting Dealers ... 
Court Decisions 


By Le. T. Parker 
Attorney at Law 

———— question presented py 

several automobile dealers is: 
“What precautions must one take 
who furnishes a parking lot for 
use of customers, in order to avoid 
damage liability for injuries to au- 
tomobile owners?” 

The answer is: The parking lot 
operator must exercise ordinary 
care to keep the premises reason- 
ably safe. 

For example, in Falen v, Mon- 
essen Co., 69 Atl. (2d) 65, the tes- 
timony showed facts as follows: 
On one side of a building there is 
a vacant lot which a company 
maintains for use of patrons to 
park their cars. The parking lot is 
level in general and is surfaced 
with slag. One evening after dark 
neither floodlight nor the light 
over the entrance door was lighted. 
A patron drove his automobile onto 
the parking lot. When leaving his 
automobile he saw a retaining wall, 

and, mistaking it in the dimness 
of the light for the curb of a side- 
walk, he stepped up on the wail 
and then fell down a ramp, receiv- 
ing severe injuries. 

In subsequent litigation the high- 


Sales Pacts Help 
Steel Firm Curb 
Gray Mart Deals 


PITTSBURGH.—Carnegie-Illinois | 
Steel Corp. reported last week that | 


it was receiving excellent response 
from customers in curbing the de- 
velopment of a “gray market” in 
steel. 


J. Douglas Darby, sales vice-pres- | 
ident of the U. S. Steel subsidiary, | 


said his firm was getting “whole- 


hearted” support in rebuffing gray | 


market operators by inserting a 
new clause in its sales contracts 
as follows: 

“This sale is made upon the ex- 
press condition that the products 
shall not be diverted or reconsigned 
in transit unless authorized by the 
seller, and bills of lading shall be 
endorsed ‘pursuant to agreement 
between consignor and buyer of 
products covered by this bill of 
lading, this shipment shall not be 
diverted or reconsigned unless au- 
thorized by the consignor.’ If buyer 
resells any of the products prior 
to reprocessing the same without 
offering such products to seller at 
cost of acquisition, seller may can- 
cel deliveries of any undelivered 
products.” 

Darby said his company was also 
taking all other means available to 
it to prevent its products getting 
into gray market channels. 


Employe RR 
Rail Union Would Run 


Tex. Short Lines 


MINERAL WELLS, Tex.—Rep- 
resentatives of the railroad broth- 
erhoods meeting here recently went 
on record favoring employe opera- 
tion of some 6,000 miles of short 
haul railways in Texas that have 
been abandoned by management as 
unprofitable. 

Joe T. Steadhan of Fort Worth 
and Austin, legislative representa- 
tive of the Brotherhood of Rail- 
road Trainmen, said national ofli- 
cials will be asked to work out an 
agreement with management of 
the lines so the employes can take 
over their operation. 

He indicated that the lines could 
be operated cheaply and adequate- 
ly by using a gasoline-powered rail- 
road car now put out by one 
manufacturer. Financing of the 
project would be by means of a 
stock company that would provide 
the capital necessary to purchase 
light, streamlined equipment need- 
ed for the operations. 

The resolution adopted empha- | 
sized that railroad employes would 
not interfere with freight service 
over the main lines devoting their | 
effort to passenger, mail and ex- | 
press service, and that the move 
was not to be interpreted as a 
big stick to be held over the head | 








of management. 


er court held the company liable 
in damages, saying: “Here, the jury 
was warranted in finding that the 
light was so dim as to deceive him 
into mistaking the top of the re- 
taining wall for the curb of a side- 
walk.” 
* * * 


Not Innocent Buyer 
oe higher courts consist- 
tently hold that one who inno- 
cently and without fault purchases 
an encumbered automobile may re- 
tain possession of the car as 
against one who loaned money on 
the automobile and led the buyer 
to believe that the car was clear 
and unencumbered. However, if 
tke buyer himself negligently fails 
to demand and receive from the 
seller a good and legal certificate 
of title he is not an innocent buyer 
and hence cannot avoid financial 
loss. 
For example, in Clade v. Nation- 
al City Bank of Waco, 229 S. W. 
(2d) 815, it was shown that an 












NOW... 





automobile dealer purchased an au- 
tomobile and delivered his note to 
a bank which held the chattel 
mortgage, original certificate of 
title in blank and current license 
receipt as security for a loan to 
the automobile dealer. Later the 
dealer sold the car to a _ buyer 
named Clade without paying the 
note or securing a release of the 
bank’s mortgage or obtaining pos- 
session of the certificate of title. 
Further testimony showed that 
Clade paid the purchase price with- 
out requiring the dealer to surren- 
der the certificate of title or the 
state license receipt. 

The automobile dealer failed to 
pay the bank the amount of the 
loan and the bank sued Clade to 
recover possession of the automo- 
bile. Clade argued that he was an 
innocent buyer and should not be 
compelled to give up possession of 
the automobile to the bank. Nev- 
ertheless, the higher court ordered 
Clade to give up possession of the 
automobile to the bank, saying: 

“It is our view that Clade was 
not an innocent purchaser for value 
without notice . . Clade at the 
time he purchased the car did not 
require Morgan (dealer) to surren- 
der to him the certificate of title 
and current state license receipt.” 





c 














Judd-Monroe Delivers First Car— 

Smiles were prominent when Judd-Monroe Motors, 
Houston, completed its first sale recently. The customer, Matt E. Howard, 
ing between F. W. Judd (left) and W. F. Monroe, partners. 


new Chrysler-Plymouth dealership in 
is shown stand- 





° ® | warehouse and a retail store of 
Goodrich Builds |B. F. Goodrich Co. 


In Philadelphia | Scheduled for completion by May, 
PHILADELPHIA. — Ground has | 1951, the new building will occupy 
been broken at I St. and Erie Ave. | approximately 100,000 square feet of 
for the $500,000 brick and _ steel | floor space on a three-acre lot 
building which will house the Phila- | virtually covering the entire block 
delphia district _ Offices, central _ bounded by Erie. Pike and I Sts. 


1908 THREE PURPOSE CAR 





In 1905 this odd vehicle was invented. 
It was a three purpose car, designed to 
travel on land, water and ice. Hinged paddle 
wheels, attached to the rear wheels, converted it 
from land to water. For ice travel, 
| spikes were attached to the rear wheels and 
a runner was placed under the front wheel. 






—from Floyd Clymer’s Uisorical Motor Scrapbooks 


.+sPAYWRITE Cuts Payroll Preparation Costs 


by giving you three payroll records with one writing! 


Paywrite will cut your payroll preparation costs 


in half and eliminate costly transcribing errors. 
Two of the three payroll postings are completely 
eliminated by the simple, easy-to-operate Paywrite 
system. Without changing the writing position, one 
posting completes all three forms. . . 
or Cash Statement, Earnings and History Record, 
and Payroll Summary. Errors in transcribing figures 
are eliminated and payrolls can be prepared in half 
. or less. 

Use the coupon below to get complete informa- 


the time .. 


tion on the time-saving system. 





. one of the several hundred 


sales aids and operating systems 







that build and protect your profits, 
produced by Reynolds & Reynolds 
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We can’t put words in people’s mouths, of 
course. And it seems we don’t have totry... 


Go to your friends who’ve bought Chrysler- 
built cars .. . and ask how they like them. 


From our dealers everywhere we’ve had re- 
ports of owner satisfaction that exceed anything we’ve 
met in 25 years of building cars people like and respect, 
and buy again. 


The reason why is simple and clear cut... 
throughout these cars we’ve taken industry standards 
a step ahead, and what we offer is the greatest built-in 
value in every Plymouth, Dodge, De Soto, and Chrysler 
car in our history. 


If you haven’t yet discovered this fact... . 
come see our cars—drive them—compare them against 
all others for: 


Fine engineering that means extra satisfaction in the 
way your car runs, handles, and stands up. 


Design for people that gives you extra room for your 
head, shoulders and legs—full vision all around—a more 
comfortable, and more convenient, and safer car. 





Fine materials that mean longer life in working parts 
and greater pride in the trim, appointments and fabrics 
in your car. 


Careful workmanship that means tighter fit of parts, 

nothing left loose to rattle or fall apart, thorough check- 

ing so that every last detail will be right. 

Beauty of appearance that is smart, modern, and 

enduring. i beauty that goes with the car’s 
tlul performance an 






ependable Service that increases the life of your 
car and your pleasure in driving it. Our dealers are men 
of character and ability — carefully selected for their 
integrity. And you can count on honest value in car care, 
trade-ins, and new car purchases when you deal wit 








s extra dollars’ 
worth. And the record demand for Chrysler-built cars 
shows where they’ve found it. Your nearby dealer will 
welcome the chance to let a Plymouth, Dodge, De Soto, 
or Chrysler prove it to you on the road to your own 
satisfaction. 

CHRYSLER CORPORATION 


Come See the Most Wanted Cars in Chrysler Corporation’s History 
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Columbus Sales Steady , 


By Bert Strang 
Staff Correspondent 

Both new-car and new-truck sales 
continued steady in the first half 
of September in Franklin county 
(Columbus), O., although the to- 
tals for the period were not up to 
the record levels of June and 
August. 

New-car sales in the first half 
of September amounted to 1,166 

units, while new-truck sales num- 
bered 135 units. Both of these to- 
tals were beneath the first half 
of the month figures achieved in 
August of this year. 

In the first half of August, 1,314 
new cars and 163 new trucks were 

titled, while in the first half of 
June, 1,245 new cars and 132 new 
trucks were sold. New-truck sales 
in the first half of July numbered 
138 units. 

New-car sales by makes in the 


GMC, 2; Hudson, 42; Kaiser, 24; 
Lincoln, 2; MG, 1; Mercury, 33; 
Nash, 12; Oldsmobile, 61; Pack- 
ard, 4; Plymouth, 180; Pontiac, 
100; Studebaker, 48; Willys, 6, 
and miscellaneous, 2. 

New-truck sales for the same 
period: Chevrolet, 56; Divco, 2; 
Dodge, 13; Ford, 39; GMC, 9; In- 
ternational, 11; Mack, 1; Stude- 
baker, 1, and White, 3. 

. * 


* * 


New Orleans 

The used-car business in New 
Orleans has been for the past sev- 
eral weeks at the lowest ebb since 
World War II, according to the 
majority of independent operators. 

The consensus is that the return 
of Regulation W had nothing to 
do with the slump in business. The 
main reason is attributed to the 


many factors entering the picture | 
and they believe business will pick | 
up in the near future. 

Used-car stocks of independent 
operators are above normal. This 
situation was brought about dur- 





ing July and August, when new- | & 


car dealers established new sales 
records. Many of the new-car 
dealers wholesaled their trades to 


used-car dealers. | Gea 


The used-car stocks of the ma-| 
jority of new-car dealers are in 
better shape than those of the in- 
dependent operators due to the fact 


“saleable 


As the G 
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While Don Marteen sings, Ann Fehrenbacher, Ila Bass, Kay Chapman and Evelyn Bur 
that the new-car dealers kept the (Jeft to right) listen to his romantic Spanish music. These people will participate in Olc 


” merchandise and passed Spanish Days Fiesta at Santa Barbara, Calif. The group previewed some of the entertain 


along the rest to the independent | ™e"t of the fiesta for the Chevrolet scout party who visited them recently in a 1950 Chev 


outlets. 
Also during the Korean scare | 


buying spree, new-car dealers did|C@r business and who sold over 
not force or demand trades, and|200 new units last month reported 
many buyers of new cars disposed | that 70 percent were straight sales 


| rolet all-steel station wagon. 


first half of September were: Bu- | ust and the early part of Septem- 


ick, 75; Cadillac, 18; Chevrolet, | ber. 
223; Chrysler, 25; Crosley, 2; De- 





Soto, 38; Dodge, 73; Ford, 195; |the present condition due to the|has yet to get back into the used-'! Business activity in the Pitts- 
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SUN MASTER MOTOR 
TESTER 


A high-precision instroment designed to 
test ignition, compression and carbure- 
tion, the three major divisions of all 
engines. SUN's 300-Man Sales and Serv- 
ice Organization assures you of prompt, 
efficient service anywhere in the U.S. 


Write for the 
NEW, Illustrated 
SUN CATALOG 


" Contains valuable information on 
‘the new Diagnosis Program, de- 
toils on the SUN Soles and 
Service Organization and SUN 
Training as well as complete 
descriptions and illustrations of 
all SUN Scientific Service Equipment. 
No cost or obligotion—write for your 
KGa copy TODAY! 

















big volume in June, July and Aug-|of their old cars to independent; Without a tradein. — (Gordon 
dealers. | Hebert.) . Se 
On the other hand, a new-car| . 
The dealers are not alarmed about|dealer in the low-price field who} Pittsburgh 


Here’s Your Program to Meet 
Tomorrow’s Extra Service Problems... 


DON'T GUESS... TEST 2 


more Important for the 
Days Ahead Than Ever Before... 








merica’s Wheels Must be Kept Rolling . . . More Vehicles 


Require Service . .. More Démand . .. Reduced Manpower... All 


Spell Need for Doing More Jobs, Quicker and Without Guesswork! 


A suN Master Motor Tester at the elbow of every mechanic doing 
engine repair! That’s the beginning of a program that will MAKE 
EVERY MAN MORE EFFICIENT... ENABLE YOU AND HIM TO MAKE 
MORE MONEY... at the same time conserving the nation’s man- 
power resources. This SUN Program will cut time-per-job, insure 
better work at higher profits and build greater customer goodwill 
for your shop. Your mechanics, equipped with suN Master Motor 
Testers, can put their fingers on the exact cause of motor troubles 
. .. no guesswork, no lost time, no waste motions. 


SUN “On-the-job” training solves your man- 
power problem. No loss of time. No interup- 
tion of regular work schedules. This is a 





basic advantage you get with all suN Equipment. Further, you 
always have the opportunity of sending selected men to any one 
of the 15 suN Technical Training Schools for post-graduate train- 
ing. Why not prepare Now to meet tomorrow’s extra service 
problems? Call your local suN Representative or write for complete 
details TODAY! 






ELECTRIC CORPORATION 


63°7 Avondole Avenue + Chicago 31, Illinois 








burgh district bounced back to the 
highest level since mid-August dur- 
ing the week ended Sept. 23, the 
University of Pittsburgh reports. 
The index of business activity 
rose to 202.4 during the week, com- 
pared with 199.4 in the preceding 
week and 145.8 in the same 1949 
week. However, the _ university 
noted that new-car sales in the 
week ended Sept. 23 “showed the 


usual large seasonal decrease.” 
+ + * 


Miami 

New-car dealers here are showing 
|no particular concern over the re- 
vival of Regulation W, although 
they admit that from 10 to 25 per- 
cent of their past business has been 
on terms extending beyond 18 
months. 

There was some indication that 
used-car operators would find the 
go:ng a little more difficult. Both 
new and used-car dealers made a 
strong drive to reduce stocks on 
hand prior to the Sept. 18 deadline. 
| Several used-car lots offered “new” 
| 1950 models under list price. 
Among new-car dealers, one firm 
|put on a postcard campaign offer- 
|ing “immediate” delivery.—(George 
S. Connell.) 


* * * 


Akron 

New-car sales in Summit county 
|(Akron) dipped to 467 units in the 
| week ended Sept. 23, compared with 
572 in the preceding week. Sales 
for the comparable 1949 week were 
369 units. 

Used-car sales during the period 
showed an increase, however. The 
total of 597 was well above the pre- 
ceding week’s figure of 469 and the 
the comparable year-ago mark of 


486 units. 
j * ~ * 


Ottawa 

In face of the demand for certain 
used cars at this time, dealers say 
that prospective buyers in Ottawa 
are now insisting on better guar- 
antees and that this is partly due 
to the high costs of repairs. 

“Customers are less willing to 
take a risk on used cars now,” one 
dealer confided, “and they go to 
extremes in checking their guaran- 
tee. This is something which has 
developed only recently and they’ll 
insist on a longer period for the 
guarantee, too.” 

Rising repair costs are blamed 
principally by dealers for this 
trend and many dealers are using 
this better guarantee system as 
“bait” to attract customers. They 
have found the guarantee sells 
some models faster than claims of 
offering cars at lower prices than 
competitors.—(M, L. Schwartz.) 

+ * * 


| 








Washington 

Hitting the highest monthly total 
|of the year, August sales of new 
jcars in the District of Columbia 
soared to 3,903 units, a gain of 88 
percent over the 2,075 recorded in 
|the same month of 1949. 

Statistics were supplied by the 
Washington Automotive Trade 
| Assn. with the observation that 
| the August spurt was due in some 
| Measure to the Korean war, but 
mainly to the circumstances that 
more cars were available during 
the month. Predicted credit curbs 
also played a part in the sales 
rise, it is believed. 

The WATA figures show that 
new-car sales here in the first eight 
months of this year totaled 23,159. 
against 22,260 for the same period 
in 1949. 

Sales in August almost reached 


the July, 1949, alltime high of 4,465 
(Continued on Page 21, Col. 1) 
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Auto Markets 


(Continued from Page 20) 


which resulted from a mad scram- 
ble to buy before the new District 
of Columbia sales tax became ef- 
fective at the close of that month. 


Sales by makes in August were: | 


Buick, 245; Cadillac, 77; Chevro- 
let, 669; Chrysler, 96; DeSoto, 96; 
Dodge, 248; Ford, 533; Frazer, 4; 
Hudson, 89; Kaiser, 31; Lincoln, 
33; Mercury, 125; Nash, 87; Olds- 
mobile, 241; Packard, 45; Plym- 
outh, 610; Pontiac, 236; Stude- 


baker, 79; Willys, 29; Anglia- 
Prefect, 9; Austin, 19, and miscel- 
laneous, 8. 


New-truck sales during the month 
totaled 294 units, against 278 in 
August, 1949. Sales by makes were: 
Autocar, 1; Chevrolet, 130; Divco, 
4; Dodge, 29; Federal, 3; Ford, 57; 
GMC, 22; International, 35; Mack, 
1; Reo, 3; Studebaker, 3; White, 1, 
and Willys, 5.—(William Ullman.) 

* * + 


Lincoln, Neb. 


Lancaster county (Lincoln), Neb., 
dealers distributed 498 new cars and 
80 new trucks in August, a drop 
from the 524 cars and 122 trucks 
registered in July. 

Sales by makes were: Buick, 41; 
Cadillac, 9; Chevrolet, 122; Chrysler, 
5; DeSoto, 10; Dodge, 28; Ford, 101; 
Hudson, 13; Kaiser, 7; Lincoln, 4; 
Mercury, 35; Nash, 7; Oldsmobile, 
18; Plymouth, 39; Pontiac, 33; 
Studebaker, 25, and Willys, 1. 


New-truck sales were: Chevrolet, | 


22; Dodge, 8; Ford, 18; Interna- 
tional, 17; GMC, 8; Studebaker, 4; 
White, 1, and Willys, 2.—(G. W. 


Kline.) 


* * 


New York 


Used-car prices have taken a 
sharp dip in the New York area, 
as might be expected, partially as 
a result of the introduction of new 
models, partially because of the 
virtually complete cessation of war- 
scare buying and partially because 
of the end of summer. 

For example, 1946 cars, almost 
impossible to find only two 
months ago, are now available 
in profusion. Prices range from 
$795 to $895 for Fords, Chevro- 
lets, Plymouths, Dodges, Buicks 
and Oldsmobiles; even less for 
independent makes. This is more 
than $100 below the average at 
the beginning of September. 
There has been a similar decline 
in the prices of 47s, '48s and ’49s. 
Orders for new cars have held 
up surprisingly well, however, and 
in some cases have actually in- 
creased. There is tremendous pub- 
lic interest in the new 1951 models 
and, while most people are just 
shopping around trying to make 
up their minds which ones to buy, 
many are placing orders. 
Near-record cold weather has 
also had its effect on the automo- 
bile market. With temperatures 
ranging in the 40s and low 50s the 
last week in September, week-end 
pleasure driving declined consider- 
ably and the prospect of the open 
road no longer seemed so alluring 
to some would-be motorists who 
have now decided to postpone their 
purchases until next spring.—(Ber- 


nard Brown.) 
* * 


Dallas 


Some increase in new-car sales 
and a decided jump in used-car 
Sales was in evidence here as buy- 
ers hurried up purchases to get 
under the wire before federal credit 
restrictions went into effect. 

The real activity was reflected 
in the used-car field, where sales 
are estimated to have more than 
doubled, possibly tripled, over the 
preceding two weeks, according 
to trade estimates. 

The number of new-car sales 
would have been_ considerably 
greater than it was if dealers had 
had normal inventories upon which 
to draw. Those who had some cars 
reported good business, with only 


* 


about one customer out of six find- | 


ing a little difficulty in meeting 
the installment payment require- 
ments. 


Even those dealers who have 
been in short supply all along 
reported considerably increased 
activity and floor traffic in their 
dealerships. 

The advent of the new credit 
restrictions proved to be a wel- 
come stimulus to used-car sales. 
Dealers, numbers of whom had | 


sioned by the outbreak of war in 
Korea and had stocked cars to ex- 
cess, had an opportunity to prune 
down their inventories. They not 
only got out of that predicament 
but they found demand so active 
that they did quite a lot of buying 
themselves to replenish their stocks. 
One dealer reported buying as 
many cars as he sold one day dur- 
ing the week. Prices did not ad- 
vance much, if any. Dealers had 
held their post-Korean boom stock, 
anticipating such a development, 
and they were glad to move them 
at a fair profit margin.—(Charles 
Cates). 
+. * * 
Buffalo 
New-car registrations in Erie 
county (Buffalo) during August to- 
taled 4,807, a sharp increase over 
the 3,532 recorded in August, 1949, 
the Buffalo Automobile Dealers 
Assn. reported. Registrations also 
were higher than the 4,594 recorded 
in July of this year. 
Registrations for the first eight 


—_ 








months of 1950 totaled 31,460, com- 
pared with 24,520 in the correspond- 
ing 1949 period and 18.700 in the 
same 1948 period. The August fig- 
ure was one of the highest monthly 
totals ever recorded here. 


Dealers said they didn’t expect 
that the tremendous tempo of 
new-car business would continue 
for the balance of the year. Some. 
tapering in auto sales is antici- 
pated for the final quarter of the 
year and it is doubtful that Sep- 
tember figures came up to the 
August level. 

Registrations by make for Aug- 
ust follow: Austin, 7; Buick, 339; 
Cadillac, 58; Chevrolet, 1,001; Chrys- 
ler, 156; Crosley, 6; DeSoto, 132; 
Dodge, 375; Ford, 953; Frazer, 7; 
Hudson, 113; Kaiser, 92; Lincoln, 
20; Mercury, 167; Nash, 132; Olds- 
mobile, 275; Packard, 8; Plymouth, 
500; Pontiac, 298; Studebaker, 150; 
Willys, 18. 

New-truck registrations during 
August totaled 437, compared with 
424 in July and 275 in August, 1949. 
—(George E. Toles.) 

+ - * 
Cincinnati 

Pressure for new-car deliveries 
in Hamilton county (Cincinnati) 
began to show signs of easing dur- 
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customers 
color and 


|}most cases, 


|who expressed strict 

{model preferences were having 
|;more than a 30-day wait. A few 
dealers are even advertising imme- 
‘diate delivery on some models. 
| Used-car and new-truck volume 
| also registered slight losses in 
| August. A total of 3,822 used cars 
| were delivered from dealers to 
private owners, while registra- 
tions of commercial vehicles for 
the month totaled 488. 
| New-car deliveries by makes 
were: Chevrolet, 717; Ford, 674; 
Buick, 270; Oldsmobile, 196; Pon- 
tiac, 299; Plymouth, 333; Mercury, 
218; Studebaker, 112: Dodge, 190; 
| Nash, 51; Hudson, 57; Chrysler. 
103; DeSoto, 92; Packard, 5; Cad- 
jillac, 51; Kaiser, 38: Willys, 34: 
Lincoln, 9; Crosley, 24; Frazer, 1; 
Hillman, 2, and MG, 3. 

Commercial veh'cle registrations 
were: Ford, 163; Chevrolet, 147; In- 
ternational, 71; GMC, 32; Dodge, 
38; White, 4; Mack, 5; Studebaker, 
|10; Willys. 3: Divco, 8; Diamond T, 
2; Reo, 1, and miscellaneous, 4. 
(Emery Bacon). 


only those 


This steamer was built in 1890. 


ing August after record-break ng 
totals had been sect in June and 
July. The August total of 3,409 
units, however, was still approxi- 
mately 25 percent above the figure 
for the corresponding month a year | 
ago. 

Many dealers are beginn'ng to|method of reaching the men who want 
catch up with back orders and, in fee the bak pages toe oe 





AUTOMOTIVE NEWS WANT ADS have 
been proven the quiclest, least expensive 
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overestimated the demand occa- 








TWO BIG PLANTS 


Complete facilities for planning, engineering, manufacturing, 
and inspection. Manzel customers are assured of an uninter- 
rupted flow of products fully guaranteed as to workmanship 
and material. 


EXPERIENCE 


More than 30 years of engineering collaboration with the 
auto industry ... over 50 years in the design and manufacture 
of precision tools and equipment. Manzel’s long reputation 
for quality is reflected in a variety of products including 
automatic lubricating systems for internal combustion engines 
and industrial machinery, hydraulic cranes and jacks, tinie 
saving special service tools, and many other items. 


FACTORY DESIGNED, TESTED AND APPROVED 


As authorized service tool supplier for automobile and 
tractor manufacturers Manzel is constantly working with 
factory engineers and dealers throughout the country. You 
use Manzel Special Service Tools with triple assurance 
they are designed and built to rigid specifications 
will save time and cut costs . . 
will be needed to service all models. 


COMPLETE SERVICE 


And we mean complete ... from body and engine tools to 
shop equipment or assistance in planning a dealership. 
Whatever your needs, they will be met promptly, efficiently, 
and with friendly cooperation at 


... they 
. the fewest possible tools 





315 BABCOCK STREET @ BUFFALO 10, N. ¥Y. 


















Dealer Answers 
Critics Charges 


In Del. Squabble 


WILMINGTON, Del.—(UTPS)— 
J. Gordon Smith, Dover, Del., auto- 
mobile dealer and chairman of the 
state highway department, has is- 
sued a statement answering charges 
leveled against the department by 
Republican State Chairman Clair 
J. Killoran. 

Calling for an investigation of 
the department, Killoran had 
charged that the department buys 
vehicles from its chairman and vio- 
lates the law by purchasing stripped 
ears to get under the maximum 
statutory price and later having 
the cars fitted at additional cost. 

He charged also that the depart- ‘ : ” 
ment rents cars from a used-car administrations. - 
dealer, “an important Sussex coun-| Smith outlined the conditions 
ty Democrat,” and pays seven cents| Under which the department's Sus- 
a mile and all maintenance charges. | Sex county division had rented four 
Further, he said, the department|C@rs from a dealer during an emer- 
has even put new motors in rented|Sency and added: “No motors were 
cars and turned them back to the|installed in any of these rented 
dealer. cars at any time.” 


Smith replied that of the 150 cars| Killoran’s charges 





Johnson in Oroville, Calif.— 





tions which I have been selling 
cars to the department since 1939 





that three 


now operated by the department,|weighmasters had been employed 


WHETHER YOU USE IT OR SELL IT— 











Newly remodeled headquarters for his Nash dealership have been opened in Oroville, 
Calif., by Neal Johnson, head of Johnson Motors. 


he had sold it four since January, lat $175 a month each to weigh 
1949, and “under the same condi-|trucks so that “Gov. Carvel could 
| give jobs to a few Democrats” were 
| answered by the governor, 
under Democratic and Republican | called the remarks “careless and 


irresponsible.” 


Green Buys Building 


Green Kaiser-Frazer, Inc., Akron, 
has purchased a building and ad- 
joining lot at 1011 S, Arlington St. 
The structure will be remodeled | 
and a service department and paint | 
and body shop installed, according | 
to Joseph M. and Sam N. Green. 


i 


GUARANTEED PERMANENT 





F | Canada Likes Trolleybuses 


OTTAWA.—The Canadian gov- 
|ernment’s latest nat’onwide survey 
reveals that electric tramways car- 
ried considerably less volume in 
May, 1950, than a year ago, but 
|trolley buses increased passenger 
volume in the same pcriod from 
| 12,859,592 to 15,869.4°9. 


* te 


New Gates Plant 


DALLAS.—Gates Rubber Co. will 
| build a new plant in the industrial 
district here four times the size of 
its present facilities, C. L. Miller, 
local warchouse division manager, 
| announced. 
j ” 7” + 


Standard Mirror Hums 
BUFFALO.—Standard Mirror Co., 
producer of rear-vision auto mir- 
rors, has been turning out about 
20,000 rear-view mirrors a day and 
produced 360,000 during August. 


* * * 
Auto Transport Burned 
BLUEFIELD, W. Va.—A truck- 


itrailer, loaded with five new Kai- 
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A Met-L-it 
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T in this top was filled with Met-L-it. 
i oe was done, nor was it wee z 

end time removing and replacing up = . y- 
ae the damaged metal has been sanded clea 
insure maximum adhesion of Met-L-it. 











ARE NOT All ALIKE! 
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Met-L-it Repairs Deep Dent q 
“Cold Metal ” Case History Cost of Removing and Replacing 


om 
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HERE Met-L-it h 
ed to a perfect fea 


metal. Met-L-it takes pa! 
checking. 


n Car Top Without Heat—Saves 
Interior Upholstery! 


as filled the dent and ha 
ther-edged contour. } 

j ‘med and painted just as any 
— gon yt ye int lahat blistering or 








AFTER 





s been sand- 
In the final 










The repair job described above cost less than 
half as much as one done by ordinary shop 
methods and is just as permanent. Met-L-it 
saves time and labor costs— gives extra profits. 
You can sand Met-L-it, file it, pound it, paint 
it—Met-L-it performs just like real metal be- 


cause it is nearly all metal. 


Whether you sell it or use it—get your 


Met-L-it supply now! Ask 


Wuiz Met-L-it. 









your supplier for 





Member of M.E.M.A., 
N.S.P.A. and A.E.R. 
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News in Brief 








|ser automobiles enroute to Mo 
Airy, N. C., was destroyed by 


|recently when the truck-trai 
|}went out of control, turned o 
|and caught fire on the Oakvale I 
near here. Damage was fixed 
|$17,000, covered by insurance. 

* * * 

‘Drive-In’ Bank 
MONTREAL. — The first “dri, 

in” bank for Montreal will be co 
structed soon by the Bank 
| Montreal—originator of this n¢ 
| kind of banking service in Canad 
| This new branch will allow moto 
jists to cash checks or make d: 
| posits without leaving their cars « 
|even opening their doors. 

* +” =“ 
Paisley Adhesives 

CHICAGO.—A new line of water 

resistant resin adhesives meeting 
joint Army and Navy export pack 
aging specifications has been an 
nounced by Paisley Products, Inc., 
1770 Canalport Ave., Chicago 16, 
and 630 W. 51st St., New York 19 
Testing samples may be obtained 
from the company. 

* * * 


G-E Gets Turbodyne Patents 


SCHENECTADY, N. Y.—General 
Electric Co. has announced the 
purchase of the patents, name and 
technical data of Turbodyne Corp., 
Hawthorn, Calif., a Northrup Air- 
craft, Ine., research subsidiary 
|which has developed a_ turboprop 
jaircraft engine said to be the most 
powerful propeller-type aircraft 
power plant in the world. 

* * * 


Rolls-Royce Ad Plans 


OTTAWA.—For its first postwar 
j;advertising campaign in Canada, 
|Rolls-Royce, Ltd. is reportedly 
|planning to appear in five nation- 
|al publications this fall and winter. 
A series of ads will inform Cana- 
dian owners of Rolls-Royce and 
Bentley cars about service facilities 


| available to them in the dominion. 
* 7 7 





Canadian Garages 


OTTAWA.—Retail sales of Cana- 
dian garages and filling stations 
|climbed 14.3 percent in dollar vol- 
ume during June over the same 
month last year, the government 
|reports. Sales in the first half of 
the year topped the similar 1949 
|period by 12.6 percent. 

+ e * 


Buxbaum Outlet 


Buxbaum Co., Canton, O., mak- 
ers of tire patches, boots, reliners 
and plastic squeegee-scrapers, an- 
|nounces appointment of Perlmuth- 
Colman and Associates, 1335 S. 
'Flower St., Los Angeles, as its au- 
tomotive representatives in the 
west. The firm will cover Califor- 
|nia, Arizona and Nevada. 

* + 


B. C. Registrations Climb 


VANCOUVER, B. C. — Almost 
8,000 new cars and trucks were 
registered in British Columbia dur- 
ing July to bring the motor vehicle 
population of the province for the 
|year to a record-breaking 234,711 


British Production 
Gains 100,000 in 


| we 
‘First Half 

LONDON.—British vehicle pro- 
duction during the first half of 
1950 totaled approximately 400,000 
cars and commercial units, 100,000 
greater than for the corresponding 
period of 1949. 

Output during the period was 
made up of 262,500 cars and 135,00( 
trucks and buses, of which 80 per- 
icent and nearly 65 percent, resprc- 
tively, were allocated for shipment 

Foreign countries greatly in- 
creased their purchases during this 
year’s first half, compared with the 
like 1949 period. 

Australia increased her imports 
from less than 30,000 to 70,000; Can- 
ada’s purchases rose more than 
| threefold to over 38,500; Sweden 
increased its business 10 times to 
over 11,590, and the U. S. purchases 
doubled to 6,000. 

During the period, total value of 
the industry’s overseas sales of 
cars, commercial vehicles, agricul- 
tural tractors and parts and ac- 
|cessories amounted to 128,300,000 
pounds, an increase of 43,500,000 
pounds over the comparable 1949 
| figure, 
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Driving Schools Probed 


NEW YORK. — Revealing that|of these are well conducted and;as $100 is paid by the deluded} 
nationwide plans to eliminate “fly-|turn out excellent motorists, but | learner.” 
py-night” driver training schools,;when they are based on a low-| Dr Stack said other thimble- | 


where thousands of aspirants are 
fleeced each year, are being worked 
out at New York University, Dr. 
Herbert J. Stack, director of the 
university’s center for safety edu- 
cation, declares that an investiga- 
tion of such schools has indicated 
that they are responsible for many 
highway accidents and likely to 
cause many more unless curbed. 


Dr. Stack said the cooperation 
of the American Assn. of Motor 
Vehicle Administrators has been 
sought in establishing standards 
for instruction lacking in many 
ill-conducted courses. 


“Instructions are given to about | 
1,000,000 learners a year in driver | 


training schools,” he said. “Some 





Transport Forum 
Slated Oct. 16-18 


In San Francisco 


SAN FRANCISCO. —A national 
forum on transportation in all its 
phases will be held here Oct, 16-18. 
Leaders of every field of military 
and commercial transportation will 
assemble to discuss transportation 
from its national, industrial, eco- 
nomic, defense and security angles. 


The occasion will be the fifth 
national convention of the National 
Defense Transportation Assn. 


Department of Defense speakers 
slated to participate are Karl R. 
Bendetsen, assistant secretary of 
the Army; Maj. Gen. Frank A. 
Heileman, U.S.A., Army chief of 
transportation; Rear Admiral Wil- 
liam M. Callaghan, U.S.N., comman- 
der of military sea transportation 
service; Maj. Gen. Lawrence S. 
Kuter, USAF, commander of mili- 
tary air transport service, and Maj. 
Gen. William E. Farthing, director 
of maintenance, supply and serv- 
ices, U. S. Air Forces. 


The Congressional viewpoint will 
be presented by U. S. Sen. William 
Knowland of California. 

A. T. Mercier, president of South- 
ern Pacific, will head _ railroad 
spokesmen; Ralph S. Damon, pres- 
ident of TWA, and William A. Pat- 
terson, president of United Air 
Lines, the air group; Leland James, 
president-elect of American Truck- 
ing Assns., the trucking industry, 
and F. W. Ackerman, president of 
Pacific Greyhound Lines, the bus 
operators. 

Spokesman for the water indus- 
try will be George Killion, presi- 
dent of the American President 
Lines. 

Reaching out into related fields, 
the convention will also present the 
view of American Waterways in- 
dustry through Chester C. Thomp- 
son, president of the American 
Waterways Operators, Inc.; the 
freight forwarders through Giles 
Morrow, executive secretary of 
Freight Forwarders Institute, and 
the terminal operators through L. 
J. Coughlin of Bayway Terminal 
Corp. Banking and oil interests 
also will be represented. 

James E. Fitzmorris jr., chair- 
man of NDTA’s national committee 
for civil defense transportation 
planning, will report on the prog- 
ress of that program during the| 
sessions. 


Hot Product 


DuPont Manual Studies 


Cooling Systems 


WILMINGTON, Del. (UTPS) 
DuPont has issued an automobile | 
cooling system manual which says 
that a car radiator throws off 
enough heat to warm a six-room 
house on a zero day. The manual | 
adds that engine exhaust valve | 
temperatures as high as 2,000 F. are | 
not unusual. 

Published for garage and service | 
station operators, the manual is 
intended to assist them in servicing 
ooling systems and to provide 
them with the answers to custom- 
rs’ questions. 

In words and pictures, it tells 
iow the cooling system works, how 
to condition and clean it, how to 
iagnose trouble, what to do about 
t and how various antifreezes and 
cther coolants perform. 


level money-grabbing principle in- 
|}calculable harm can result. 


“For the next three months we 
jintend to go into the methods em- 
|ployed in the schools very thor- 
|joughly, with the view of eliminat- 
ing those of the ‘fly-by-night’ vari- 
ety where fees are collected under 
false pretenses.” 


Dr, Stack said that elaborate 
| promises of quick proficiency in 
handling a car at small cost con- 
| stitute an outstanding lure in the 
drive-school swindle. Promises 
| never are fulfilled, he said, and 
| those who are duped have no 
recourse. 
“A common practice,” 
|plained, “is to assure the appli- 
jeant that he will be taught to be- 
|come an excellent driver for $10. 
|At the expiration of the prescribed 
|time, when the required skill 1s 
|lacking, $10 more is demanded, So 
it goes until sometimes as much 





he ex-| 


|rigging methods included a guar-| 


jantee that applicants would pass a 
|state examination for a driver's ii- 
|cense. Those unsuccessful must pay 
| additional sums for further instruc- 


planation that they, not the school, 
}are at fault, he added. 


swindle, as none can guarantee 
passing a state test,” he asserted. 
“Most of the schools that resort 
to these practices are short-lived 
in any community, then move on 
to another area to fleece a new 
group of victims.” 

Disclosing that reports were be- 
ing prepared on the efficiency of 
300 driver training schools in New 
| York State, Dr. Stack said this 
state was one of the few that had 
|regulations for driving training 
schools. The proprietor here is re- 
|quired to obtain a license from the 





jtion and be content with the ex-| 


“This procedure is a downright | 


Near Studebakers’' Home— 





| Bend. The building, 


This attractive home of the Studebaker dealership in Ashland, O.., 
site where members of the Studebaker family lived for many years before moving to South 
100 feet by 60 fect, is located on property with a total frontage of 





is not far from the 


180 feet and a depth of 200 feet. The 30 by 25 foot showroom has full glass windows 
on two sides and tile flooring. The service area cuvers 5,000 square feet and has four 14 


by |4 foot entrance and exit doors. 


state motor vehicle bureau to con- 
duct the courses and the instruc- 
tors hired by him must undergo 
examinations. No standard curric- 
ulum has been established, how- 
ever. 

The increase in hot-rod cars driv- 
en by teen-agers was cited by Dr. 
Stack as another safety problem. 
With these spcedy vehicles piloted 





by irresponsible youngsters, he 
said, more perils are added to con- 
gested roads. Noting that the in- 
creased use of hot-rod cars was 
most apparent among high school 
pupils, he said the police lacked 
manpower to keep the souped up 
vehicles off the roads and had to 
depend on parents to curb such 
perils. 





TWICE THE TURNOVER —TWICE THE PROFIT CAN BE MADE 
WITH THIS SALES PLAN... AND BRAKE SHOE EQUIPMENT 


The Brake Shoe Turnover Plan is a 
two-fisted program, packed with com- 
mon-sense selling that will double 
your business in six short months. 3 
Hokum? No sir! Our customers are 


turning out as many as 


paint jobs daily. Here’s how it’s done. 


1. Brake Shoe sets you up with an 


- You get a proven program that will _ ae, =< 
create consumer demand on a } =a SS 2 
65 to 100 quantity basis that will double your a|| baa 


exclusive finishing process that 


produces a paint finish 


inely duplicates original factory fin- 
A new service for your 


ishes. 
community! 


2. Your shop is set up on a produc- 


that genu- 


ness . . . double your business . . . now. 


tion-line basis that cuts job costs 
and increases job profits. A fac- 
tory-method operation! 


present volume. It will make your m 
shop headquarters in your town 
for fine body and paint work. 


We have the proof . . . case histories. 
You have the profit problem. Let’s 
get together and talk about your busi- 


THE BRAKE SHOE 


ENAMELS TO 


A FACT 


aay 

. ; ] 
1 
4. 





) P ie eS 


QUIREMENTS 


NO OTHER SPRAY GUN 
PRODUCES AS SMOOTH A 
FINISH AS MICRO-SPRAY 
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By James D. Woolf 


_ sun-up this morning, 
my wife and numerous prog- 
eny still a-bed, I glared at my type- 
writer with a very considerable dis- 
taste. A Royal portable, it’s a pretty 
sharp instrument, but what keys to 
strike to say what words was what 
my trouble was. You see, it was 
time for another “Salesense”—Num- 
ber 41 in the series—and here I 
was caught without a “message.” 
So I went to the kitchen and 
whipped up some flapjacks for my- 
self, cut the grass, and trimmed 
the rose bushes, 

Then the mailman came. He 
handed me five letters, and Num- 
ber 41 was practically written. A 
whole day’s work in one day’s 
mail! The first letter was written 
by a physician in Indiana, as 
follows: 

“I once heard of a maiden lady 
who gave birth to a bouncing baby 
boy. ‘Such a thing,’ her minister 





Brigh 
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Salesense in Advertising 


Tested Ideas for Small Business 


told her, ‘should never happen to 
an old maid.’ 

“*Reverend Brown,’ she replied 
with asperity, ‘I know I am an old 
maid, but I am not a fussy old 
maid.’ 

“I feel that way about some ad- 
vertisers. They are Christian gen- 
tlemen, to be sure, but they are 
not fussy Christian gentlemen.” 

Could be that the good doctor 
has something. In fact, I’m sure 
of it. | 


* * * 


Second Letter 
HE second letter was written 
by a consulting engineer in At- 
lanta, as follows: 

“IT hope that some day you will 
blast hell out of these damn sing- 
ing commercials that clutter up the 
air from early morning until late at 
night. It is surprising to what ex- 
tent our ‘best minds’ in the adver- 
tising field will go to talk down to 








that most of us are morons.” 
This man, I am told, is an ex- 


pert in matters concerning air 
conditioning and quick freezing. 
He is not an advertiser, but his 
eyes are On us, 

The Committee on Consumer Re- 
lations in Advertising, Inc., spon- 
sored by advertising agencies, pub- 
lishers and radio networks, some 
time ago interviewed 2,000 consum- 
ers on what they thought of ad- 


| vertising. Eighty-eight percent took 


a dim view. Wonder if my con- 
sulting engineer was one of the 
dim-viewers? 

* * * 


Third Missive 
HE third letter was from C, H. 
Andrews jr. president of the 
Surplus Materials Corp., Fort 
Wayne. About a year ago “Sale- 
sense” suggested that advertisers 
casting about for an effective copy 


their readers, apparently thinking|theme might try this one: “Guar- 


the fin 
Jink * 


‘That's 
plastic ‘ 
scuffing. 
like a gh 
Howard ¢ 


Gift Certificate is =m 
illustrated and described 
in consumer advertise- 


ment for November. 


During November 


Howard Zink Seat 
Each will describe 


as advertised in 








Stewart Exhibit at Texas Fair— 


Peter Wolf, Broadway stage designer, created this building for the Ford tractor exhibit 


at the Texas state fair, Oct 


1-22. The midcentury exhibit, by Stewart Co., Texas distributor 


Dallas and San Antonio, will feature Henry Ford's first tractor, a super-size tractor that 
answers questions, an? mechanical and animated displays that are both educational and 


amusing. 
anteed Customer Satisfaction.” Says 
Andrews: 

“I have been using it about a 
year—and it works.” Andrews is 
the fourteenth advertiser who has 
been kind enough to send me these 
glad tidings. 

* 


Fourth Letter 


HE fourth 
Whitt N. 


* * 


letter came from 
Schultz, a young GI 








Gift Certificate is fea- 
tured in consumer ad- 
vertisement appearing 


7 in early December. 


$< 5 oo 
"A, t bt Conlificate 


for one set of 


HOWARD ZINK SEAT COVERS 


with the best = 


Sty +o" Covers Selected 


shes of 


SEAT COVERS 


... Ar Cprisinas Gfis 


co 
PM at 


and 





Post 


and early December The 


Saturday Evening Post and Holiday will carry 
full color advertisements promoting the use of 


Covers as Christmas Gifts. 
the Gift Certificates which 


permit the recipients to choose their own covers. 


Get your supply of I 


foward Zink Gift Certificates 


and feature them in your local advertising. 


Pr. s. 


need them! 


Be sure to order an 
adequate stock of Howard 
Zink Seat Covers. 


You'll 








who owns and operates a tidy little 
business in Highland Park, Ill. It 
gave me some information I had 
asked him for, 

The company, Northmore’s 
Home Products, sells things by 
mail—kitchen gadgets, tools for 
around the house, things for 
around the garden, and other use- 
ful and fetching items too numer- 
ous to mention. Northmore’s also 
sells its merchandise to stores, its 
customers including such fine 
outlets as Marshall Field’s, Wan- 
amaker’s, Macy’s, and Abraham 
and Straus, 


Right now the young fellow is 
enjoying a $100,000 volume—and 
his business is st ll in diapers. He 
started from zero less than three 
years ago on a capital of less than 
31,200. 

I had asked him in my letter 
how he did it. I have asked hun- 
dreds of successful businessmen 
that same question at one time or 
another. Whitt gave me a new 
answer, one that most of us be- 
lieve but seldom give voice to. 

“The Golden Rule,” said Whitt. 

“Deep down inside of me,” Whitt 
continued, “I guess I’ve always 
wanted to be a minister. Yet I’ve 
felt I could do better outside the 
ministry, conducting a business in 
a Christian manner. I believe de- 
voutly in giving the customer his 
full money’s worth in goods and 
service.” 


Whitt Schultz writes his own ad- 
vertising copy. He writes it with- 
out bombast, exaggeration or hot 
air. His words are never sly, evas- 
ive, unfair, or cleverly misleading 
He uses no superlatives, no double 
talk, makes no reference to com- 
petitive merchandise. 

Whitt, in brief, minds his own 
business, sticks to his knitting, and 
writes his advertising in a Christian 


manner. 
* * * 


Last Letter 


[oe fifth letter is from a college 
professor. He teaches in the 
school of business in an eastern 
university. “It is my opinion,” he 
writes, “that what is needed in ad- 
vertising is more how and why. It 
seems to me that much of today’s 
advertising puts a terrific strain on 
one’s credulity. A great deal of it 
|is hard to believe, because it gives 
the reader so little how and why. 

“For example,” continues the pro- 
fessor, “I should like to know how 
an old couple van retire in luxury 
in Florida on $200 a month. I should 
like to know why Colgate’s is best 
when it is used after eating. Used 
regularly immediately after eating, 
‘no tooth paste ... not a single 
one... beats Listerine tooth paste.’ 
Why and how—if Colgate’s is best? 
I wish the advertising would ex- 
plain to me why so many people 
are ‘Switching to Calverts.’ And 
why, I’ve often wondered, do ‘Men 
of Distinction’ prefer one brand of 
hard liquor to all others? Why does 
PM have that ‘clear clean taste’? 
| Since Gillette blades are ‘the sharp- 
est ever honed,’ how can Pal blades 
|‘shave better’ and be ‘Your Best 
|Blade Buy’? 

“A couple of further questions, 
jand I’m through. Does anybody 
really believe that the Aqua Velva 
Club is really a ‘club’ and one of 
the ‘World’s Foremost’? I was once 
exhorted to smoke Old Golds be- 
cause there was ‘Not a Cough in 
a Carload.’ Now they ask me to 
smoke them for a ‘Treat instead 
of a Treatment.’ Very confusing!” 

I expect the professor was one 
of the 88 percent who took a dim 
view on advertising. 











N. J. Vehicle Code 


Governor to Recommend Revisions at ’51 Session; 
Plans to Liberalize Speed Limits 


‘TRENTON, N. J.—Definite rec- 
ormmendations for revision of New 
Jersey’s motor vehicle code will be 
submitted to the 1951 state legis- 
lature by Gov. Driscoll, who said 
one of the objectives will be to 
liberalize speed limits. 

Studies are under way to de- 
termine the proposed new speed 
limits, the governor said. Under 
present New Jersey law the max- 
imum on open highways is 40 
miles an hour except in specific 
areas posted for 45. The limit in 
built-up areas is 20 miles an hour. 

Consideration by the state motor 

vehicle division of suggested chang- | 
es in speed limits has included an} 
appraisal of the desirability of hav-| 
ing variable limits that would be | 
affected by weather conditions. | 
Driscoll pointed out 


| 


that 


changeable road 
what limit should be observed. 

Driscoll said that the revised 
New Jersey traffic code would be 
as nearly uniform as possible with | 
nearby states. 


He also revealed that studies are | 


proceeding with the view of mak- 
ing a change in the state’s system 
of motor vehicle registrations. He 
said the question of substituting 
a mailing system for the operation 
of local agencies was still open 
but indicated that primary empha- 
sis is being put on development 
of a new form of registration plate. 

Issuance of semi-permanent 
plates that would have spaces for 
the insertion of new tabs indi- 
cating renewals each year is un- 
der consideration, the governor 
revealed, 

Following the first year, savings 
would exceed $300,000 annually 
through use of such plates, he said. 
The savings would be smaller in 
the first year because of the neces- 
sity of purchasing new equipment 


for manufacture of the plates at | 


the state prison. 
State Motor Vehicle Director Fer- 


Chamber Urges 
Voluntary Rules 


For Manpower 
WASHINGTON. — Holding that 


| 


compulsions would be detrimental | 
to the defense program, the U. S. 


Chamber of Commerce last week 
urged use of voluntary manpower 
controls for rearmament. 


If voluntary measures fail, a 
USCC committee proposed that any 
compulsion adopted should be by 
authority of Congress 
tion containing adequate safeguards 


in legisla- | 


and that there should be no direc- | 


tives without specific Congression- 
al authority. 


The committee asked employers | 


to begin now to take 


voluntary 


action locally, by areas and indus- | 
tries, to lessen any need for gov-| 


ernment controls. It urged avoid- 
ance of labor pirating; 
making skilled labor available; 
asked extension of the employment 
of part-time, aged and handicapped 


proposed | 


workers and those not normally in| 


the labor forces, and advocated | 
use of training and safety pro- 
grams. 

The USCC insisted that wage 


boosts should not be used as a 
means of 
flow into armament or other in- 
dustries. Such action, the commit- 
tee believes, would invite vicious 
competition and defeat the objec- 
tive of using manpower where most 
effective. 

The group also urged abandon- 
ment of featherbedding, monopo- 


channeling manpower | 


listic labor practices and any other | 
artificial restrictions on labor sup-| 


ply. 


It also asked that there be) 


no arbitrary limitation of hours of | 
work beyond what is required by | 


existing wage-hour legislation. 

Whenever government action in 
the manpower field becomes neces- 
sary, the USCC believes it should 
be centralized in a single indepen- 
dent War manpower agency, which 
should include selective service and 
should cooperate with state em- 
bloyment agencies as presently con- 
stituted. 


ber has made trips to some states 
that are using the mailing system. 
Generally, Gov. Driscoll said, mo- 
torists of Pennsylvania are dissat- 
isfied with the system, while citi- 
zens of Massachusetts are in favor 
of it. “It might simply be a ques- 
tion of administration as to the 
effectiveness of the system,” Dris- | 
coll said. | 


In commenting on the traffic 
problem, Driscoll pointed out that 





the state motor vehicle division 


is revoking the New Jersey driv- 
ing privileges of an increasing 
number of out-of-state motorists 
for non-appearance in response 
to the state’s “non-fix” traffic 
tickets. 

During the first eight months of 
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_LOF Officials on Tour— 


Directors and officers of Libbey-Owens-Ford Glass are shown on a recent visit to the 
| Rossford (O.) plant. From left: F. E. Cazayoux, comptroller and treasurer; H. H. Baker, 
| vice-president and secretary; G. P. MacNichol jr., sales vice-president; F. E. Notebaert, | 
| James S. Adams, D. H. Goodwillie, executive vice-president; H. L. Hollis, W. W. Knight, | 
vice-president; John D. Biggers, 
| Stuart S. Wall, vice-president and general counsel; F. S$. Ford, George R. Ford jr., Curtis | 
| W. Davis, vice-president; J. H. McNerney, and Milton Knight. 


; L. G. Bryan, 


jand 1949. He noted that 78 of the 
| affected drivers this year were from 


some|the current year, he said, revoca-| other states. 
states have variable limits and use|tions for that cause totaled 2,078, | 


Asserting that the situation points 


signs indicating as against 275 and 813, respectively,/up the necessity for a change in 
in the comparable periods of 1948|/the method of obtaining compli- 


0 
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| Supply Outlook 


| Weighed for 
Sulfur, Nickel 


WASHINGTON. — Producers of 
two basic commodities—sulfur and 
nickel — met separately with NPA 
| Administrator William H. Harrison 
last week to explore the supply 
and demand situation for these 
products and to discuss the provi- 
sions of the Defense Production 
Act of 1950 as they affect such 
|basic materials. 
| Possibilities for the expansion of 
| production of both sulfur and nick- 
lel were reviewed, as were other 
| steps to alleviate present shortages 
| or to prevent shortages which might 





| result from our accelerated defense 
president; Roland Palmedo, C. J. Wines Coe gee nae nee de- 

Harrison and representatives of 
the U. S. Bureau of Mines, also 
|present at the meetings, told the 
ance from out-of-state drivers, Dris-|jndustry groups that advance joint 
| coll observed that personal appear- | planning by industry and govern- 
|ances are required in New Jersey,|ment could prevent serious dislo- 
| while some other states permit out-| cations of stocks later on when the 
|of-state drivers to mail in their/|full impact of the defense program 
\fines with their summonses. will hit. 





in the DeVilbiss Convection Oven 


Hood, door panels, top deck, window reveals, door jambs and turned- 
under surfaces along fenders and lower portions of the car body reach a 
uniform temperature for uniform hardening in the DeVilbiss Oven. There 
are no ‘“burned-up” areas to discolor paint—no undried spots to pick up 


lint and dust. 


Your profits are spared the losses from costly rework opera- 


tions. Your customer gets a paint job that is sure to give best satisfaction 


and service. 


Write for bulletins 
DI-113, DI-B-110, 
DI-B-102 describ- 
ing the DeVilbiss 
Auto Oven, Show- 
room Spray Booth, 
and DeVilbiss Equipment in 
Spray Painting 


Equipment. 


t 


The DeVilbiss Auto Oven is unmatched for low-cost drying . . . as little as 
a dime’s worth of gas can dry a fresh-sprayed car. Filtered warm air, 
maintained at the ideal temperature by simple, safe controls, is gently 
circulated over and around the entire car. And often within an hour after 
painting a car it is possible for the customer to pick it up. 


For the perfect auto refinishing job, spray cars with DeVilbiss Guns and 


the bright, filtered-air DeVilbiss Showroom Spray Booth... 


then roll the car into the DeVilbiss Auto Oven for uniform, dust-free drying 
while you paint the next car. 


THE DeVILBISS COMPANY 


Toledo 1, Ohio 


Canadian Plant: WINDSOR, ONTARIO 


DE VILBIUSS veces coctity ix at ur. 


SPRAY EQUIPMENT 
EXHAUST SYSTEMS 
AIR COMPRESSORS 
HOSE & CONNECTIONS 
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Attacks Defective Autos 


Of Cars Involved in Virginia Mishaps Last Year, 
3,276 Were Faulty, Says State Police Head 


RICHMOND, Va.—Of all the cars 
involved in traffic mishaps in Vir- 
ginia last year, 3,276 were mechan- 
ically defective, State Police Su- 
perintendent C. W. Woodson jr. 
said last week in opening the fall 
vehicle inspection period, which 
runs until Nov, 15. 

The compulsory check law is 
aimed at correcting defects be- 
fore they cause accidents, he said. 

Stressing the need for inspec- 


Big Banks Out of Bounds, 


Mich. Commissioners Told 


LANSING.—An opinion released 
here by the attorney general’s of- 
fice said that the state banking 
commissioner has no authority as 
administrator of the new state law 
governing auto purchase financing 
to examine books of national banks. 

According to the Hittle act of 
1950, the commissioner is instructed 
to check books and records of auto 
finance companies, auto dealers 
and banks to see that the law is 
being complied with. 
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* Fair Trade Laws 


Apply to Co-ops, 
Court Rules 


PHILADELPHIA. — Cooperativ 
|are not exempt from the terms 
istate fair trade laws, permittin 
manufacturers to establish min 
mum resale prices for their trad: 
marked products, according to a 
opinion handed down here by Fed 
eral District Court Judge Willia: 
| H. Kirkpatrick. 

| On the statute books of 45 stat« 


| 
| 
tions, Woodson said of the auto-| 
mobiles inspected in the past, about 
25 percent were rejected for de-| 
fective headlights, 20 percent for} 
defective brakes and 8 percent for 
bad steering gears. 

Woodson said that last year 427)” 
cars involved in mishaps in the| 
state were known to have defec- | 
tive steering apparatus, Many more | ; 
cars were demolished in eraches so | riiottem "ie, tae toad lone at 
oa investigation could be|Ggodqman's in Philadelphia— | low manufacturers of any nation 

Lt. C. L. Fuller showed one car | Goodman's, at 60! Broad St., has received a Kaiser-Frazer franchise. Boasting one of ally-distributed, branded product te 
on which the steering connection j the largest car display rooms in the East, the firm is headed by George Goodman, senior | fix the minimum resale price of the 
had separated from the wheel. | Partner and general manager. The other principals are Louis Goodman, retail sales manager, | product by contract with one re 
The owner had tied it up with j and Samuel Goodman, general sales manager. The firm formerly was a used-car dealership. |tailer and to require all other re- 


bailing wire but had lost control | . . ~~ |tailers in the same trade area to 
of the car and ran it into a ditch. |New Tinnerman Plant |Steel being received at one wing observe that minimum. 


The steering wheel had a 10-inch | ° no }and routed directly to the produc-| Judge Kirkpatrick ruled that th« 
play. To Up Production 50% tion room and eventually emerging | Civil Service Employes Cooperative 


Woodson said it was lucky for. CLEVELAND. Tinnerman | at the loading dock at the rear of| Assn. violated fair trade laws by 
other drivers that the car ran into| Products, Inc., manufacturers of |the plant. |selling certain electrical appliances 
a ditch on its own side. | Speed Nuts, opened its new $2,000,- | for less than the minimum resale 

“It is bad enough to risk your) 000 plant that will increase produc- | Parma Ford Incorporated price fixed by fair trade contracts. 
own life,” he stated, “but people|tion by more than 50 percent. | Parma Ford Co., of Cleveland, Observers said it was the first 
who drive defective cars are also} Ultra-modern throughout, the new/has been incorporated by Y. A./ruling on the question of whether 
risking the lives of their passen- plant is a one-story structure fea-| Barkan, Sidney A. Levine and Wil- such an organization is subject to 
gers and of others on the road.” /|turing straight-line production with | liam A. Klein. fair trade laws. 
ciara as The court granted a petition filed 
|last April 20 by the Sunbeam Corp. 
of Chicago asking an injunction 
{to restrain the cooperative from 
selling various Sunbeam products 
below fair trade prices. 

Judge Kirkpatrick also ordered 
the defendant to turn over to the 
Sunbeam Corp. all “profits” from 
the sales of appliances to its ap- 
proximately 30,000 nationwide mem- 
bers at “discounts” of from 20 to 
30 percent below store prices. This 
|affects sales since the cooperative’s 
|incorporation in March, 1939. 

The court rejected the defend- 
jant’s argument that it was exempt 
|from fair trade laws because it is 
a non-profit, non-capital stock or- 
ganization. 


White Motors 


Names Henry 


CLEVELAND.—Wyman L. Henry 
|has been named sales manager of 
| the “3000” division 
of White Motor 
Co., it has been 








Eight Common-Sense Ways 
To Prevent Gasoline Fires! 


1. Never use Gasoline as a cleaner— 
it is a fuel, meant to burn and ex- 
plode. Use safety solvents for 
cleaning. 


2. Use Underwriters Approved safety 
containers. Never permit open 
pans of gasoline, uncovered con- 
tainers. 


3. Clean up spilled gasoline imme- 
diately. 


4. Drain gas tanks carefully. 


5. Examine wrecks for damaged 
gasoline tanks, fuel lines, car- 
buretors, to eliminate gasoline 
leaks and spills. 


6. Gasoline transports (and all Bu- 
tane, Propane, explosive, or in- 
flammable liquid carriers) should 
never be permitted inside your 
building. 

7. Gas up outside. 

8. Drain gas tanks, fill with water, 
before welding. Flush fuel lines. 


Make certain there is no gas over- 
flow or spilling. 








































Gasoline and oil fed flames 
shrivel steel beams--cook con- 
crete blocks until they powder 
in a man’s hand. When fire 
finishes with an automobile 
dealership the work of a lifetime 
looks like Hiroshima after the 
atomic bomb. Gasoline fire is 
the layman’s atomic bomb. 








| announced by J. 
N. Bauman, sales 
| vice-president. 

| Henry comes to 
| White from O. A. 
| Sutton Corp., of 
| Wichita, Kans. 
where he served 
|}as sales vice- 
| president since 
| 1945. Prior to Wyman L. Henry 
that he was with United Gas Im- 
| provement Co. in Philadelphia and 
|Oklahoma City. He was general 
|sales manager of the western divi- 
|sion of the latter firm from 1936 
|to 1942. 


No Tanks, Please 


Gambler Denied Permit 


For Armored Cadillac 


LOS ANGELES.—Mickey Cohen, 
}much shot-after gambler, has a 
new $16,000 custom-built, armor- 
plated Cadillac— but the police 
won't let him drive it. 
| Clifford E. Peterson, highway pa- 
trol chief, refused Cohen a permit, 
saying he did not believe it neces- 
sary or within the law for him to 
|have such a car. 
| Peterson said that if the permit 
|had been issued for one gambler, 
|“there’d be 10,000 armored cars on 
the road and the police would never 
be able to stop them.” 





| Comumnins Reports Plans 


For Huge Warehouse 
COLUMBUS, Ind.—Cummins En- 
jgine Co. has announced plans to 
|begin immediate construction of a 
|200 by 460-foot building here. The 
|move represents the largest single 
| expansion plan ever undertaken by 
|the firm in its 30-year history, ac- 
|cording to Irving Miller, Cummins 
| president. 
| It is planned to make the new 
|structure a center for storing ma- 
terials and supplies. It also will 
house the firm’s quality control and 
inspection activities. Miller said 
the building would release space in 
anet locations for more produc- 
tion, 
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CHICAGO, — Regardless of the | 
outcome of Korean warfare, 
U. S. is embarked upon a program | 


that will put critical strains on its | said Sawyer, “to assume that after sued soon. 
economy, Secretary of Commerce|a brief interval the problems we! “We are making every effort to 
inow face in Korea will be ended|impose as little hardship on busi- 


Charles Sawyer said here last week. 

“The happy period of peace | 
and prosperity which we have 
enjoyed since the close of World 
War II,” Sawyer told a meeting 
of the Assn, of National Adver- | 
tisers, “is, for the time being, | 
at an end.” 

Already shortages of critical ma-| 
terials exist, with no reason to be- | 
lieve they will be relieved in the| 
near future, he added. Sawyer | 


said, however, that military steel | 


Auto Haulers | 


Praised for | 


Safety Efforts | 


DETROIT.—More than 700 mem- | 
bers of the National Automobile 
Transporters Assn. were told here 
last week that the group’s accident 
prevention and claims committees | 
have won recognition from both the 
public and governmental bodies for 
their lowering of highways mishaps. 

W. H. Boutell, of Flint, who was 
reelected board chairman, told the 
16th annual convention that these 
safety efforts must continue. 

Discussing recent adverse pub- 
licity of the trucking industry, R. 
E. Beiser, NATA general manager, 
said that “every time a truck is 
overloaded or a preventable acci- 
dent occurs, it clears an avenue 
on which our critics can take an 
easy ride.” 

Solutions to these problems of- 
fered by Beiser included expanded 
driver training and accident-pre- 
vention programs, doing a better | 
job of telling the industry’s story | 
and putting the affairs of individ- 
ual operators in order, 

Kar] Richards, field services di-| 
rector of the Automobile Manufac- | 
turers Assn., told the parley that 
further rounds of wage increases | 
must be stopped to prevent infla- 
tion. 

All officers and board members, 
except the secretary, were re- 
elected. They are Boutell; F. E. 
Wolverton, Buffalo, vice-chairman; | 
H. G. Rice, Detroit, treasurer, and 
R. E. Beiser, general manager. 
Horace Taylor, Cleveland, was} 
chosen secretary. 

Board members are A. S. H.| 
Bender, Chicago; W. E. Bronston, 
New York; Walter F. Carey, De- 
troit; Ray Cunningham, Oklahoma 
City; P. E, Davis, Buffalo; N. De- 
mos, Kenosha, Wis.; L. S, Lawson, 
Dearborn; L. W. Mohlenkamp, In- 
dianapolis, and Howard _ Sober, | 
Lansing. 


Monarch Buick 
Succeeds Glidden 


NEW YORK. — Monarch Buick 
Co., Inc., has been appointed to 
succeed the Glidden Buick Corp. 
as the midtown Manhattan Buick 
dealership, it was announced by 
H. C. Hagstrom, New York zone 
manager for Buick. 

With the new and used-car sales 
at 55th St. and Broadway, and 
service and parts headquarters at 
521 W. 57th St., Monarch Buick Co. 
will occupy two of the locations 
formerly operated by Glidden, 
which was the only Buick dealer | 
in Manhattan for over 40 years. | 
Monarch is headed by M. C. (Joe) 
Gale. Edward G. Knobloch is vice- 
president, and Bernard A. Elfring 
is secretary-treasurer. 


Canadian Roster Lists 


Wholesalers, Factories 


OTTAWA. — Canadian Automo- 
tive Wholesalers & Manufacturers | 
Assn. has compiled a membership | 
roster, which includes present offi- | 
cers, directors, governors, commit- 
teemen and automotive statistics. 

The wholesalers section, which is | 
divided by provinces, contains the | 
names of active wholesaler mem- | 
bers with their branches and affil- | 
iated companies. The manufactur- 
ers section lists alphabetically the 
names of active and associate 
manufacturer members with their 
Principal products, 


Success in Korea Won't Change Things. . 


U. S. on One- Way Road 





the | anticipated. |Sawyer said that other such con-| 
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needs may be less than originally| recently issued inventory controls, | 


“It is completely unrealistic,” |trols over materials would be is-| 


| 


and we can go back to business a8 ness as possible,” Sawyer said. 
usual. . al Dae |“But where it is necessary we will 
He predicted @ inflati | eet hesitate to impose it.” 
lems “for years to come.” He called| 1” effect, Sawyer promised that | 
fon Slumn to op raining SOMroy in the Brent. emereene 
fom sales vir ae haa, |e were in World War II. Plan Ford Truck Sales— : 
“It is about time,” Sawyer de-| In one respect we shall depart | Ford's truck and fleet sales force in the field met with general sales executives last week 
clared, “that all segments of our'| from = previous practice,” he (to review plans. Left to right, front row: John S. Snyder, assistant truck sales manager; Lee 
economy stop thinking of what | said. ‘There has been a tenden- | Delano, sales engineer; J. A. Connor, northwest region; James A. Larkin, northeast region; 
they can demand and think about! CY !n government to reject a man (|. W. Smead, assistant general sales manager; Walker A. Williams, sales vice-president; 
what they can give to save them- who knows a lot about the line |W. H. Farmer, southwest region; Vernie W. Helard, Chicago, and Paul O. Larson, Dearborn. 
selves from an_ unpleasant fate. of business he is dealing with, In | In the rear: T. H. Holden, Dearborn; K. L. Boyd, western region; T. W. Beattie, southeast 
Not only as groups, but as _ indi-| the last war it was not uncom- region; R. L. Lampher, Dearborn; N. C. Wilson, Dearborn; J. D. Ball, manager of product 
viduals, this theory must apply. It | mon to assign a man who had (gales and service; D. J. Long, New York; J. S$. French, Dearborn; Ray C. Oth, central 
must apply with prices, wages and| pag A oar Boe An i ae |region; Emmett Simms, Dearborn; John W. Chenault, central region, and E. D. Graham, 
i ze ‘ 7e | Dearborn. 
ee | of wallpaper or plastics. 


Sawyer said that he finds most wikia “s os . 
businessmen against mandatory This is bad administration to/cute hoarders, and requisition the |termined to get a continually great- 





controls, but of the opinion that | S4y the least. things they hoard. He promised/er supply of every strategic mate- 
any controls which must be im- | Sawyer said the government/heavy fines and imprisonment for) rial, “so that we will not only have 
posed should be imposed promptly. | would strictly exercise the powers | offenders. enough, but more than enough, of 


Commenting on the government’s| given to it by Congress to prose- He said the government is de-|what we need.” 


Be sure of customer satisfaction . . . install LAST LONGER! 


MoPar Mufflers give unusually 


Ez long and dependable service 
because of their specially rugged, 

(a) ] [aq leak-proof construction. 
PROTECT AGAINST 






TRADE MARK 


BACKFIRE! Six partitions, 
welded to the shell, provide extra 
protection against backfire ex- 


plosion. 








Phantom view showing 
construction details 


You can install MoPar Mufflers with confidence! They’re designed 
by Chrysler Corporation engineers for use with your customers’ 
vehicles built by Chrysler Corporation. 


Each MoPar Muffler is tuned for maximum silencing of the particular STOP WHISTLING / 
engine for which it is designed. Yet it permits free exhaust flow and Slotted design of heavy-gauge 
minimizes back pressure. steel tubes prevents whistling, no 


matter what the speed. 










Factory 
Inspected 


Factory 
Engineered 


REALLY QUIET! 


Entrance to frequency chambers 





is so proportioned that sound 
waves effectively neutralize each 


Supplied by Chrysler 


Motors Parts Corporation other in MoPar Mufflers. 


PLYMOUTH * DODGE * DESOTO * CHRYSLER 
CY Be eat Sone > RAM 


... and from most garages and service stations 
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In Disputes Int 


WASHINGTON.—-One of the first | 
problems emerging from the De- | 
fense Production Act of 1950 is to! 
define the scope of the presidential | 
power in the settlement of labor | 
disputes affecting the national de- 


Labor Under War Act? 


Need Is Seen for Clarifying Presidential Power 


AUTOMOTIVE NEWS, OCT 


solving Defense 


wrestling with the question, Title 
V of the bill expresses the con- 
gressional intent that, in order 
to provide for effective price and 
wage stabilization and to main- 
tain uninterrupted production, 






given to terms and conditions of 
employment established by pre- 
vailing collective bargaining prac- 
| tice. No action inconsistent with 
| applicable labor laws may be 
| taken. 

In substance, therefore, say the 
legal sharps, Title V seems merely 
to authorize creation, on a case- 
by-case basis, of “fact-finding” 
boards with power to make recom- 


| mendations for settling disputes as | 


| they may arise. It does not appear 


on its face to anticipate, or author- 


OBER 9, 1950 


Out-of-Balance Tire Impact 
MPH RPM | loz | 202 = Soe | oz Soe Ge BW 
0 247 | 87 bs. | 1.74 bs. 2.60 ths. 3.47 Ibs. 4.33 tbs. 5.20Ihs. 6.94 lbs. 8.66 I 
30 371 | 1.95bbs. | 3.91 ths.) 5.86 bs.| 7.82bs., 9.78 ibs. 11.72 ths. 15.63 ibs. 19.57 Ih 
40 495 | 3.40 hs, | 6.96 is, |10.43 Ibs. 13.92 ts.| 17.66 ths. 20.80 tbs. 27.85 is. |34.78 ls 











50 618 | 5.43/hs. 10.85 ls. 16.28 ts. |71.65 Ibs. '27.20 tbs. 32.55 lbs. 43.50 Ibs. 54.30 Ih 
60 742 | 7.830hs. 15.63 bs, 23.45tbs, 31.25 ths, 39.10 ths, 46.90 Ibs. 62.50 Ibs. | 78.20 Ibs 








fense. | there be “effective procedures for 
| the settlement of labor disputes 
| affecting national defense.’ 


| It then declares the national pol- 


According to top legal minds 


Parts Managers 
Meet in Spokane 


reliance upon the parties 
fort,” through negotiation, 


Detroit director of service for|and mediation, to effect a 


Plymouth, will be the principal|ment in the national interest. 
“To this end,” the President is | title,” 
ington and Oregon automobile a eens (1) to initiate voluntary | _ ‘ 7 
ice and parts managers last month.| conferences, between management, | ° 

The sanotintion will meet at the/labor, and representatives of gov. Housewife Named 
Dessert Hotel Oct. 20 and at the|ernment and the public and (2) | ‘ : 
Davenport Oct. 21. More than 200|“to take such action as may be Ford Queen 


speaker at the convention of Wash- | 


| : 
service and parts managers from agreed upon in any such 


the two states will be in attend-|ence and appropriate to carry out” 


ance, according to Milton Rood,|the provisions of the title. 
president of the Spokane associa- 


tion. pointed out, due regard must be (Ford workers on a network televi- 


2 





HOUDAILLE Direct-Action 
CONVERSION KITS 


For over 5,000,000 Fords and Mercurys 
produced from 1935 to 1948. 

For over 4,000,000:Chevrolets pro- 
duced from 1939 to 1948. 

Packaged in pairs for complete front 
or rear application with detailed instruc- 
tion drawings and all necessary parts for 
installation without redrilling frames or 
other complications. 


icy, they say, as placing “primary managers on the part of the House, | 


ize, establishment of a “war labor, 79 §65 (10.64 bs. 
’ board” to function throughout the 
| defense period. 


In the statement filed by the| 








to any | however, it is stated that the “pres-| oma 


labor dispute to make every ef-|ident would be authorized under 


; i collec-|this provision to establish a board, Wheel Hammer Blows 
SPOKANE, Wash.—W. B. Rice, tive bargaining, and conciliation | commission or other agency, simi- 


settle-|jar to the War Labor Board of 
World War II, to carry out the 


bearings. 


confer- | 
NEW YORK. 





| 


i 





@ Houdaille Conversion Kits combine America’s finest direct- 
action shock absorbers with scientifically designed brackets and 
fittings that are more than strong enough to withstand the hard- 
est service. 

Where strength is most needed, Houdaille uses drop forgings 
in place of the usual stampings or castings. Mounting brackets 
are of extra heavy gauge metal. Instead of being butt welded, 
mounting studs go all the way through the fittings and are 
welded on both sides. These exclusive features are just a few of 
the reasons why you can be sure that Houdaille Conversion Kits 
will give your customers dependable service without readjust- 
ments or complaints. 

Look at the sales opportunities Houdaille Conversion Kits 
give you. Think of the additional markets for Houdaille Rotaries, 
Direct-Actions and the famous Huskys. Consider Houdaille 
quality and dependable life. You'll see why distributors say that 


Houdailles are the key to maximum shock absorber profits. 


HOUDAILLE- HERSHEY CORPORATION 


HOUDE ENGINEERING DIVISION 
BUFFALO 11, NEW YORK 


Imerica’s Pioneer Builder of Hydraulic Shock Absorbers 





7:10-15 
97% 


sion show here last Thursday. 
| Mrs. Meyer, 25, lives at 430 N.|coln-Mercury plant in Metuchen, 
Helen Meyer,|Burgher Ave., Staten Island, and N. J 

Staten Island housewife, was/is five feet, eight inches tall and 


In any such conference, it is |crowned the “quality queen” of|a perfect size 12. Her husband, 
Herbert, a Marine veteran, works | workers in Ford and Lincoln-Mer- 


21.27 Ibs. 31.90 ths, 42.50 ths, |53.20 ths. 63.80 ths. | 85.00 lbs. 106.30 Ibs 


ABOVE FIGURES APPLY TO A 6:70-15 TIRE 


For other size tires, multiply figure corresponding to weight and speed 
from above by correction factors given below: 


7:60-15 
94% 


8:00.15 8:20-15 
90% 89% 


The above table, worked out by the engineers of Wheel Weights, Inc., points up the 
terrific impact that out-of-balance tires on cars and light trucks have at different speeds 
When owners realize that a tire out of balance two ounces delivers the equivalent of more 
than a 20-pound blow on every revolution of the wheel at 70 miles per hour, they can more 
easi'y visualize why such conditions promote excessive tire wear as well as wear on front-end 


on the assembly line of the Lin- 


She was chosen “queen” by secret 
balloting among 140,000 Ford hourly 


|cury plants throughout the country. 
The contest to select a girl to per- 
sonify quality was started last 
April, 


| Truck-Trailer | 


Shipments Up 
8 Pct. in Month 


WASHINGTON. — Factory ship- 
ments of truck trailers during July 
this year amounted to 5,846 units 
valued at $20,100,000, the Depart- 
ment of Commerce reported last 
week. This, it was stated, repre- 
sented an increase of 4 percent in 
units and 8 percent in value over 
June shipments. 

Shipments for the first seven 
months of 1950 amounted to 32,116 
units valued at $109,800,000. This 
was said to be considerably higher 
than the shipments during the 
same period last year, which to- 
taled 18,307 units. 

Of the July shipments of 5,653 
complete trailers, vans accounted 
for 3,651 units, or 65 percent, it 
was pointed out, while platforms 
accounted for 18 percent. The re- 
maining 17 percent were tank, pole 
and logging, low-bed heavy haulers 
and dumps. 

In July 94 manufacturing com- 
panies reported activities, 


Vauxhall Gift 
Cambridge U. Receives 


GM Research Grant 

DETROIT.—A grant of $2,800 
annually for two years by the Gen- 
eral Motors British subsidiary, 
Vauxhall Motors, Ltd., has been 
presented to the department of 
physical chemistry at Cambridge 
university, England, according to 
Charles L. McCuen, general man- 
ager of GM Research Laboratories. 

McCuen said the research grant 
was proposed by GM _ Research 
Laboratories and will become effec- 
tive in October. It has been accept- 
ed by university officials. 

In charge of the Vauxhall grant 
will be Dr. F. P. Bowden, inter- 
national expert on friction. He has 
visited GM Research Laboratories 
and other U. S. research groups 
several times both as a lecturer 
}and consultant. 

McCuen said Dr. Bowden will use 
|the money for whatever research 
|he chooses to undertake in the 
physical properties cf metal sur- 
| faces. 


July Hints Worth 
$1,911 at Pontiac 


PONTIAC.—There was no sum- 
mer letdown at Pontiac in employe 
| participation in the company’s sug- 
}gestion award plan. During July, 
the GM division reports, more sug- 
gestions were received, more were 
|adopted and average awards were 
higher than in any July since Pon- 
tiac began the plan in 1942. 
| Fifty-three employes shared in 
| awards totaling $1,911 during the 
month. Highest award, $302, went 
to Justin S. Hancock, sheet metal 
plant employe, for a _ suggestion 
resulting in steel savings. 
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Auto Makers’ Chemical Hopes 


VASHINGTON.—The automotive |sion research groups have a specifi- 


industry will call on the chemical 
industry more than ever before to 
help solve the problems of build- 
ing the automobile of the future, 
a General Motors executive said 
here last week. 

Appearing before the Commer- 
cial Chemical Development Assn. 
and the Chemical Market Re- 
search Assn., Charles L. McCuen, 
general manager of GM Research 
Laboratories, discussed many 
features engineers hope some day 
to give motorists as standard 
equipment. 

He listed better fuels, lubricants, 
transmission fluids, synthetic rub- 
ber, adhesives, plastic materials, 
plating processes, finishes, 

freezes and metal alloys as only 
a few of the items automotive men 
hope chemistry will produce. 

Any of these developments, Mc- 
Cuen said, would be applied imme- 
diately to improving automobiles, 
and other industries would be aided 
also. 

Beyond industry’s immediate and 
future needs, he said, the chemist 
must anticipate the time when his 
laboratory is required to supply 
synthetics to replace diminishing 
stores of the world’s raw materials. 


“There are so many huge stores 
of materials that have hardly 
been touched that I always feel 
if we do a good job in research, 
we will be able to solve our prob- 
lems of scarce materials, just as 
was done in the case of syn- 
thetic rubber during the war,” he 
said. 

“There are huge reserves of the 
elements in the sea. When we 
needed new sources of bromine for 
antiknock fuels, the chemical in- 
dustry developed the process of ob- 
taining it from sea water. 
fact encourages me to feel 
the huge 
raw materials in the seas can some 
day be worked for other materials,” 
McCuen said. 


A keystone chemical project, he | 


commented, is development of even 
better and lower cost processes to 
convert hydrocarbon (fuel) mole- 


cules in petroleum into high octane | 


fuel molecules. 

“By all odds,” McCuen said, “the 
automotive industry’s most import- 
ant unsolved chemical problem is 
production of 
high octane fuel at low prices for 
the high compression engine we 
want to build in the future. 

“. . . Our broad aims in the 
high compression engine program 
are conservation of our valuable 
oil resources — making three oil 
wells serve where now we re- 
quire four. The automobile own- 
er can expect to save an average 
of a gallon of gasoline a day over 
present models when the high 
compression engine becomes gen- 
erally available.” 

Increases in engines compression 
ratio, he explained, have made en- 
gineers increasingly conscious of 
combustion chamber deposits. 

“These deposits cause knock and 
increase octane requirements of the 
engine,” McCuen said. “As of today 
we have only partial solutions to| 
the problem. We clean deposits 
out with chemical decarbonizers or 
by mechanical means. We need a 
good additive for the fuel that will 
make it burn so there will be no 
deposits to cause trouble,” he said. 

High compression engines also | 
require bearings and lubricants to 

withstand heavier loads than to- 
day’s engines and “the chemistry 
of ceramics will be called upon for 


spark plug improvement,” he de- 
clared, 

McCuen, a director in the de- 
velopment of GM’s automatic 


transmissions and torque convert- 
ers, told chemists in his audience 
that new hydraulic oils could im- 
prove both design and perform- 
ance of automatic drives in mo- 


tor cars, 
“While very good oils are now 
generally available, our transmis- | 


Charlotte Motor Club 28 


CHARLOTTE, N. C.—The Char- 
lotte Motor club has observed its 
28th anniversary. It is the oldest | 
niotcr club in Carolina, having been 


established in 1922. 


anti- | 


This | 
that | 
inexhaustible stores of | 


large quantities of | 


eation for an oil which they think 
might be of value for hydraulic 
turbine type transmissions,” he said. 


“If, for instance, the density of 
the oil were doubled without in- 


'ereasing the viscosity, only one-| 
‘half the volume would have to be) 


circulated (in the turbine) to trans- 
mit a given amount of power. The 


size of the transmission could thus | 


be reduced with some gain in ef- 
ficiency,” McCuen explained. 


In addition to tires, rubber and 
rubber-like synthetics figure in ev- 
ery new design problem because 
they are used in hundreds of places 
in every automobile. 


“Right now,” McCuen = said, 


“we need an oil resistant syn- 
thetic rubber to withstand tem- 
peratures from minus 40 to 400 
degrees Fahrenheit.” 

McCuen said that although clear, 
transparent plastics are here today, 
they scratch easily. “If this could 
be remedied by the chemical indus- 
try, we might use them in our 
windshields and windows 
they could be formed to any curve 
the stylist desired,” he said. 

“I’m sure there are many more 
(plastics) problems even if we 


|leave out the Sunday supplement 


writer’s dream of all-plastic car 
bodies,” he added. 


He mentioned use of thermoset- 


where | 
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| Houston's Oldest Ford Dealer— 


Construction has started on the "Pearson Block,’ a brick, steel and glass home for Ray- 
mond Pearson Co. (Ford), Houston. A brilliantly lighted display room with three walls 
of glass is included in the three-story building. 


|ting adhesives in bonding brake! pounds per square inch in tension,” 
‘linings to brake shoes, replacing |he said. 


'rivets and doubling life of brake “This is an entirely new chemi- 


Sat . cal field with great potential. We 
linings. “The strength of these ma- | have an, of nats to weld 
|terials has been . 


improved rapidly rivet, screw, bolt, tack or solder 
until recently I saw one in the|together in the manufacture of an 
laboratory that withstocd 10,000! automobile.” 
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Producing 75 million brakes is a remarkable 
accomplishment even in these days of large numbers and mass 
production methods. This remarkable record is made possible 
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J. H. McGraw & Sons, Inc., an | 


Dealer Doings 





Only four automobile dealers 
entered exhibits in the California 
state fair this year. 

Those who entered displays 
were Beamer Motor Co. (Cros- 
ley), Feil Motors (British cars), 
Winter Willys Co., and Kinnie 
Roundtree (Kaiser-Frazer), all of 
Sacramento. 

E. P. Green, fair manager, re- 
ported that several dealers with- 
drew interest, explaining that the 
automobile market is too uncer- 
tain due to the Korean war. 

* + + 


Barnes Files Name 
A business name has been filed 
in the Erie county clerk’s office for 
Barnes Auto Sales, 2237 S. Park 
Ave., Buffalo, by Darwin F, Barnes. 
+ * * 


South Park Expanding 

South Park Chevrolet, 1545 S. 
Park Ave., Buffalo, has embarked 
on a $150,000 expansion program. 
The company is erecting a one- 
story addition, containing about 15,- 
000 square feet of space. This ad- 
dition, according to Hal Casey, gen- 
eral manager, will provide more 





PHOTO-SCOPE 


HEADLIGHT TESTER 


provides a service customers appreciate 


It doesn’t take a car owner long to “see the light” 
when you use a Weaver Headlight Tester to show 
the true condition of headlights. You not only get 
the headlight correction business but the tester un- 
covers opportunities for you to make additional 
profits through the sale of items related to headlight 
You know—such 
units, replacement bulbs, batteries, switches, rheo- 
stats, reflectors, fuses and rewiring jobs. 


The new Weaver Photo-scope Headlight Tester is 
an inexpensive and efficient machine for testing and 
aiming headlights. It is designed to be used close up 
to vehicles, and is available in Portable Model WX- 
45 (illustrated at right) and also in Track-type 


service. 


Model WX-46. 








space for the display of new cars| 
and about “triple our service de- 
partment.” 


_ Happy Birthday 
| McGraws Mark 40 Years 
In Ohio Valley 


| McGraw Chevrolet Co., with loca- 
|tions in Wheeling, W. Va., Bellaire, 
'O., and St. Clairsville, O., is cele- | 
| brating its 40th anniversary in 1950. | 

Founded by the late J. H. Me- 
Graw, the firm first distributed the 
EMF 30 and Flanders 20 in the 
Bellaire area. When John Stude- 
baker bought out the EMF busi- 
ness, McGraw switched to Stude- 
baker cars. 

In 1916, at Bellaire, the com- 
pany became a Ford outlet and in 
1926 the present connection with 
Chevrolet was made. 

Today the company is operated 
by three of J. H. McGraw’s sons. 
Herbert O. McGraw is head of op- 
erations at the Bellaire outlet, John 
J. supervises the St. Clairsville 











Weaver Ray-O-Scope is also made 
in portable and track types 


You'll like the extreme accuracy and speed of 
checking with a Ray-O-Scope. Model WX-51 
(track type) and WX-50 (portable type) are 
improved versions of the popular WX-40. 

Ray-O-Scope Headlight Tester is equipped 
with patented 4-cell photo electric cell unit, 
high-low left-right aim meters and candle- 
power meter in one case on front of tester. 
Headlights are aimed with precision— 
entirely by instrument. 


branch, and W. J. is treasurer of 


need headlight Service 


items as sealed beam 


affiliated company. J. O. Wagoner, 
a veteran of 30 years with the 
company, is in charge of the Wheel- | pr 
ing branch. ,— 


¥ ¥ * 


Brooklynites Golf 


More than $4,000 worth of prizes | 
were distributed at the final 1950) 
golf tournament and dinner of the} 
Brooklyn and Long Island Auto-| 
mobile Dealers Assn. The largest! 
crowd of the season, 365 persons, 
attended the affair. 


* * # 





Masberg—Gresham, Ore. 


Masberg Motors is the new Stu- 
debaker outlet in Gresham, Ore., 


with Fred Masberg as owner. |Sausman Chevrolet Opens— 





a 


This Chevrolet-Cadillac dealership is now open for business in its new building at 180) 
N. Main St., Honesdale, Pa. The building contains approximately 8,500 square feet of 
Holman-Williams floor space, more than 5,000 of which is consigned to the service department. Three cars 

The Ford dealership in Molalla, | ¢@" be displayed simultaneously in the showroom. David S. Sausman is president and Jack 


* * * 


Ore., formerly operating under the | F. Riefler, secretary-treasurer. 
name of Albright and Holman, is| " 
now known as the Holman-Wil- 
liams Motor Co. C, H. Albright has 
retired. Firm members now are 
William O. Williams, Ralph L, and 
Paul Holman. 
* + * 


franchise in Burlingame, Calif., 
has been given to the Rector Motor 
Co., formerly of Walnut Creek, ac- 
cording to H. W. Shepard, local 
manager of the Cadillac division. 
| John Rector heads the firm of 35 


1 
ition. George Polani is sales man- 
| ager. 

+ * * 


Wedge Gets Willys Deal 


O’Dyer Motors, Inc., distributor 
|of Willys-Overland in Missouri and 








Rector Succeeds Lee ‘employes, most of whom were for-|TIllinois, has announced appoint- 


Tee Dea Lee Cadiitacs te | : D ‘2,.;|ment of Wedge Motors, Inc., 7300 
e Don e Cadillac-Oldsmobile merly with the on Lee organiza Natural Bridge Rd. St. Louis 


county, as a dealership. 


Wedge formerly held a Willys- 
Overland franchise under different 
management. Paul Noel, now head 
|of the Wedge company, has been 
‘in service business with Greater 
| St. Louis dealers for 30 years. He 
formerly was president of the St. 
Louis Service Assn. 

* * 


Ae 


Doyne Embraces Law 


| John L. Doyne, formerly general 
manager of Capital Sales (Lincoln- 
Mercury), and Transit Bus Sales, 
|both in Milwaukee, has opened his 
own law office. Doyne was grad- 
| uated from Marquette university 
jlaw school in 1937 and was an 
| assemblyman from Milwaukee in 
1941-1942, 

















| 
* * * 


Sacramento Dealer Heads 


Community Chest Drive 


Richard Wareing, of Dick Ware- 
ing Co. (Ford), North Sacra- 
mento, Calif., has been named 
| chairman of the Community 
Chest drive in North Sacra- 
mento. 

Wareing has been a resident 
there since November, when he 
| Opened North Sacramento’s first 
| Ford dealership. He is a director 
| of the city’s chamber of com- 
merce, a member of the Rotary 
and a national director of the 
Circus Friends of America, 

+ * * 


Walker to Edwards 


Bill Edwards has acquired the 
Studebaker franchise at Camden, 
Ark., from W. L. and Tom Walker. 

. + 


* 


Benner Joins Bauer 


| George Benner has been named 
|new and used-car sales manager 
for Fred Bauer Motors (Nash), 
Portland, Ore. Benner formerly was 
| used-car sales manager for Lyman 
|Slack Motors, a Lincoln-Mercury 
| dealership, 
* - * 


Falconer Joins Dealer 


Kenneth M. Falconer, a former 
field service manager and consult- 
jant for Chrysler Corp., has joined 
| Kelleher & Mixer Motor Co, (Chrys- 
|ler-Plymouth), 464 St, James Ave., 
| Springfield, Mass., as service man- 
| ager. 
| * * * 


Ahrens at Opening 


Formal opening of a new Cadil- 
|lac branch building in Evanston, 
Ill., attracted Don E, Ahrens, gen- 
|eral manager of the division. W. S. 
| Robinson is manager of the branch 
jat 1930 Ridge Ave. Greater size 
|and attractiveness, along with more 
complete service facilities than at 
the former location, are provided. 
The original Cadillac branch in 
Evanston was opened in 1922. 

oo * * 


Powers Heads Club 


| Ralph Powers, Lake City (Fla.) 
| automobile dealer, has been elected 


See your authorized Weaver Jobber, or write us for 
Bulletin AN-473 on the new Weaver Headlight Tester. 


WEAVER MFG. CO., SPRINGFIELD, ILL., U.S. A. 


president of the Lake City Coun- 
try club. 


* * + 


Dealer’s Mechanics Cited 


| H. D. McReynolds of Johnson- 

McReynolds Chevrolet Corp., Roa- 

noke, Va., announces that 38 em- 
(Continued on Page 31, Col, 1) 
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(Continued from Page 30) 


ployes of his firm have been award- 
ed the Chevrolet Approved Me- 
chanics diploma. The awards were 
made by B. C, Carter, Chevrolet’s 
Richmond branch manager. 

+ * * 


High Level Motors Sold; 


Johnson Named President 

Sale of High Level Motors (Chrys- 
ler-Plymouth), Cleveland, by Ar- 
thur McBride and Dan Sherry to 
a group headed by Larry W. John- 
son, former general manager of the 
firm, for an estimated $500,000 has 
been announced. Johnson, who be- 
comes president of the dealership, 
was joined in the purchase by two 
newcomers to the industry, Walter 
Weil, vice-president, and Karl A. 
Joseph, secretary-treasurer. Staff | 
personnel remains intact. 

+ * * 


Parrino K-F Opens 
Parrino Kaiser-Frazer Motor Co., 
Bastrop, La., held open house re-| 
cently. The firm is located at 1100 
N. Washington St. and is owned by 
John A, Parrino. 
* * * 


Vash Names Bailey 
Bill Bailey Motors, Inc., 32 E.| 
Ridge Rd., is a new Nash dealer 
in Gary, Ind. 
* 


+ 


Walker Remodeling 

Washington Motor Sales (Chrys- 
ler-Plymouth), Kokomo, Ind., is re- 
modeling its building at Washing- 
ton and Sycamore Sts. for use as a 
body shop. Ralph Walker, owner, 
bought the property seven months 
ago. 


Changes Listed 


For Wisconsin 


The latest list of changes in Wis- 
consin automobile dealerships re- 
veals that only one firm has gone 
out of business since the last list 
was issued. The following changes 
were reported: 

New dealerships: Edgewood In-| 
dustries, Inc. (Dodge), Dresser, and | 
Pierce’s Auto Service (Willys), Wil- | 
liams Bay. 

The dealership which closed was | 
Hains Garage (Studebaker), Hay- | 
ward. | 

Dealerships which have changed | 
or added franchises: Center Motor | 
Sales (Hudson), Menasha, has add- 
ed Willys; Wagner Motor Co., To- | 
mah, changed from Ford to used | 
cars; Anderson Oil & Motor Sales | 
(Kaiser-Frazer), Grantsburg, has} 
added Studebaker. | 

Used-car dealerships formed: | 
Woodford Auto Sales, 1331 Hast-| 
ings Way, Eau Claire; Phelps Auto 
Sales, 1427 University Ave., Middle- | 
ton; Arrow Auto Sales, 2007 E.| 
Fourth St., Marshfield; H, C. Kuehn | 
Garage, Lomira; Ira Telford & Son, | 
1117 Main St., Oconto; Quinn Auto} 
Exchange Co., Eagle River; S & s| 
Motor Sales, 637 S. Jackson St.,| 
Janesville, and Lukes Service Ga-| 
rage, Route 2, West DePere. 

o - = 


Reck to Wright 
Joseph R. Wright has bought the | 
Chevrolet dealership in Bridgman, 
Mich., from Charles A. Reck. 
7 + as 


Crudgington Aids Charity 
Bob Crudgington, owner of 
Crudgington Motor Co, (Studebak- 
er), Amarillo, Tex., has been named 
president of Amarillo’s community 
chest drive. 
* * * 


At Hubert Kelly Motors 


Jack R. Lakin has been named 
general manager of Hubert Kelly 
Motors (Willys), Charleston, W. 
Va. Lakin for the past nine years 
has been with Willys-Overland 
as sales promotion manager, re- 
gional sales manager, and on spe- 
cial assignments. 

a7 + + 


Partners in K-F Deal 

W. D. Cunningham and J. R. 
Reagin are partners in Cunning- 
ham-Reagin K-F Motors, new Kai- 
ser-Frazer dealership at 35 N. Park 
St., Carrollton, Ga. 

+ * * 

Williams Wins Cuban Trip; 
Tops Packard Dealers 

Ben Williams, St. Charles (Mo.) 
Packard dealer and owner of 


ed a seven-day, all-expense air 
cruise to Havana, Cuba, in a re- 
cent Packard retail delivery con- 
test. 
Williams 
selling virtually his entire years 
quota of new Packards during 
the five months of the contest, 
which was sponsored by the St. 
Louis distributor, the Berry Mo- 
tor Co. In addition to the grand 
prize, valued at $875, Williams 
also won two $50 cash prizes by 
selling the highest percentage 
over his quota for the final two 
months of the sales campaign. 
* * * 


won first prize by 


, 


Ben’s Auto Sales, has been award- 





| 

| Marie Wilson Congratulates Hall— 
Phil Hall held open house in celebration of his appointment as Buick dealer at Hollywood 

and was the recipient of hundreds of congratulatory messages. Marie Wilson, radio and 


screen star, is shown signing the visitors' register with Hall assisting. 


Star Motor—Zachary 
William Zachary has been named | room at Fifth St. and England 
general manager of the Galveston | 4 ve Kelwona, B Cc according to 
(Ind.) branch of Star Motor Co.\¢ D Donaldson ‘manager 
(Ford), He came to Star Motor as|""  * i. oe ; 
night service manager in Logans- | . " 
port, Ind. |Boston Dealer’s Business 
| Boosted by Night Service 


Courtenay Building | Increased business has been 


Boston, with the offering 
The 


Ave., 

of night service on parts. 

| parts section is open Monday 

through Friday from 8 a, m, to | 

; 1 a, m., and on Saturdays from | 
| 8 a. m. to 1 p. m, 

* * * 


‘General’ Fournier 


* * + 





Courtenay Garage, Ltd., is erect-| recorded by Coombs & McBeath, 
ing a 30-foot addition to its show-| Inc. (Ford), 971 Commonwealth 


Ralph Fournier, owner of Four-' 





theres nothing lke MORTEX 


Every cor purchaser and owner is a sure prospect when you show him just 
how Mortex is applied — how it soundproofs and rustproofs. On every new 
car order, your salesman should include a soundproofing undercoat. 
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nier Co. (Chrysler - Plymouth), 
Omaha, was a “general” in the 
1950-51 chamber of commerce an- 
nual membership drive. He was 
formerly sales manager for T. J. 
O’Brien Motor Co. before starting 


his own dealership in south Omaha. 
* * * 


Horatio Alger Epic 


The varied business interests of 
Claude Parrish, Liberty and Hu- 
mansville (Mo.) Chevrolet dealer, 
were described in a feature article 
in the Kansas City Star. Parrish, 
42 years old, with business invest- 
ments that now total more than 
$500,000, started out 14 years ago 
in debt and with no apparent source 


of income, the article states. 
a * * 


Morris Appoints Waters 


Shannon Motors, Ltd., has been 
appointed distributor for Morris 
cars, according to W. Waters, presi- 
dent and managing director of the 
company, which has opened at 68th 
Ave. and Granville St., Vancouver, 
B.C. Waters has been in the auto- 


mobile business for 20 years. 
* + * 


Ray Serves Bourbon 
A. C. Ray has opened a Stude- 
baker dealership in Paris, Ky. With 
showrooms on W. Eighth St., Ray 
will represent Studebaker through- 
out Bourbon county. 







Use the KNUCKLE TEST 


Ask your customer to rap on 


MORTEX SALE MEANS DOUBLE PROFITS 


1 Your profit on the application 
2 You save comebacks for expensive free service to 
remove squeaks, vibrations and rattles which easily 
develop without this “tightening,” rustproofing, 
soundproofing undercoating. 
It pays handsome dividends to merchandise Mortex. Soundproofing is 
explained in free booklet, “There's Nothing Like Mortex.” Send for your 
copy now. 


the hood of any untreated 
car. It will sound tinny. Now, 
let him rap on a door panel 
and notice the differencel 
it's solid, firm sounding, 
having been sound deadened 
at the factory. 


* Listed with 


UNDERWRITERS’ LABORATORIES 


Re-examination Service. 


LARGEST MANUFACTURERS OF SOUND DEADENERS 
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Issue to Rise Again Before ’51 Legislatures rT. 


New Fight Over Fair Trade Laws 


By Bethune Jones 
Staff Correspondent 

TATE legislation designed to 
7 curb predatory price cutting 
will be raised as an issue on a 
broad scale next year when the 
lawmaking bodies of 44 states con- 
vene in regular sessions, a survey 
reveals. 

Despite the threat of price in- 
creases resulting from the new na- 
tional defense economy, the prob- 
lem of so-called “loss leader” mer- 
chandising will continue and with 
it the issue of laws intended to 
curb the practice. 

Inflationary price pressures will 
be cited in arguments by both 
sides in a revival of the con- 
troversy over state fair trade 
laws, permitting manufacturers 
to establish minimum resale 
prices for their trade-marked 
products. 

Now on the statute books of all 


states except Missouri, Texas and | 
Vermont, and the District of Co-| 
lumbia, fair trade laws allow the | 


manufacturer of any nationally- 
distributed branded product to fix 


the minimum resale price for the 
|product by contract with one re-| 
|tailer and then to require all other | 
|retailers in the same trade area to! 
observe that minimum. | 
| ck * a. 
| @’EEKING to capitalize on popu-| 
|” lar sentiment against mounting | 
| prices, fair trade law opponents will | 
| contend that such statutes tend to 
jartificially keep prices high and 
|should be repealed. 
| On the other hand, fair trade 
|advocates will argue that such laws 
|tend to stabilize prices and pro- 
| vide effective resistance against in- 
|flationary pressures. With impres- 
|sive statistics to back this conten- 
ition, they will not only wage a 
| well-organized campaign in defense 
|of existing fair trade laws but also 
'seek their spread to the few states 
|not already having them. 
Proponents of fair trade are 
now better prepared to defend 
and press their cause then at any 
time since the first such law was 
enacted in California in 1931. For 
the past year they have been con- 
ducting an aggressive and effec- 


Dodge 





tive educational drive to obtain 
wider public understanding and 
acceptance of fair trade prin- 
ciples, 

This educational campaign by the 
fair trade forces contributed to the 
rejection of fair trade repeal bills 
this year in the legislatures of 
Louisiana, Mississippi and Rhode 
Island, and will be a factor during 
next year’s leg'slative sessions. 

Despite the prospect that the 
issue will be raised in many states 
during 1951, current indications do 
not point to any widespread change 
in the fair trade picture. With the 
proponents better organized than 
heretofore, there is no present rea- 


son to expect that the less-organ- | 


ized opponents will get any further 
than they have in the past. 
+ - * 


WARE of the strength of fair | 
|under the state fair trade laws and 
| leave them ineffective, but repeated 


trade forces in state capitals, 
the opposition may concentrate its 


efforts on a revived movement seek- | 


ing Congressional repeal of the 1937 
federzl] legislation, known as the 
Miller-Tydings act, which exempts 
price pacts under state fair trade 
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jeer? 


“On the other hand my age is 
in my favor. There’s no danger 
of me being drafted.” 
laws from the federal antitrust 
statutes. 

Repeal of the Miller-Tydings act 
would knock the props out from 


past attacks on the federal enabling 
act have been unsuccessful and 
there is no current indication of 
change in Congressional sentiment 
on the issue. At various times in 


Dealers in New York pick 


The New York Times 
as the “best” 
advertising medium 


Yes, Dodge dealers, too, come out strongly for The New York 
Times in the independent and impartial survey which John Felix 
Associates, Inc., made recently among new car dealers in New York 
and its suburbs. 


Dodge dealers were asked: “Which three New York news- 


DEALERS OF OTHER CARS 
ALSO PICK 
THE NEW YORK TIMES 
AS “BEST” 
ADVERTISING MEDIUM 


More than 700 new car 
dealers in New York City 
and its suburbs participated 


easily and m 


in this survey. By more than 


2-to-| they pick The New 
York Times over any other 
newspaper as the “best” 
medium for new car adver- 
tising in this market. 





ore profitably. 


papers do you consider best for new car advertising?” 


In reply, they made The New York Times their “first choice” 
by a large, emphatic lead over any other newspaper. 


Their choice, of course, is the choice of experience in selling 
cars. Yes, from continuing, sales-wise experience they know that new 
car advertising in The New York Times delivers more sales more 


That’s why you'll find more automotive advertising in The New 
York Times than in any other New York newspaper. And why your 
prospects for extra sales and extra profits— through extra advertising 
in The New York Times—are worth investigating without delay. Call 
our Detroit office in the General Motors Building —TRinity 3-3800. 


Che New York Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT’ 
NEW YORK. 229 WEST 43rd STREET + BOSTON: 140 FEDERAL STREET - CHICAGO: 333 NORTH MICHIGAN AVENUE 


DETROIT: GENERAL MOTORS BUILDING - 
SOUTH FLOWER STREET 


LOS ANGELES 


SAWYER-FERGUSON-WALKER CO, 612 
* SAN FRANCISCO: SAWYER-FERGUSON-WALKER CO., 


RUSS BUILDING 





|the past, federal antitrust offici: 
|have been openly hostile to fe: 
|trade laws, but lawmakers have n ¢ 
|shared their viewpoint. 

Fair trade laws have been th 
| subject of several significan 
| court decisions this year, with th 
| prospect that the controversy ove 
| such statutes will continue to b 
| waged in the courts as well a 
| lawmaking bodies. 

Attention is now focused on a; 
|peal to the Florida supreme cou: 
from a decision handed down in 
|June in St. Petersburg by Circu.t 
Judge Victor O. Wehle_ holdin. 
Florida’s 1949 fair trade act 
constitutional. 

The Florida law involved in th 
case was enacted last year after 
the state’s 1939 fair trade act hai: 
been invalidated by the state su- 
preme court on the grounds that 
it was not in the public interest 


ur 


-|and tended to create monopolies 


The new law was designed to over 
come objections raised by the high 
state court. 

7 * . 

LORIDA is the only state in 

which a voluntary general state 
fair trade law has ever been ruled 
unconstitutional by a high state 
tribunal. State supreme courts of 
Mississippi and Tennessee this year 
upheld the validity of such laws, 
adding to similar decisions in many 
other states as well as by the U. S. 
Supreme Court. 

In addition to renewal of the 
fair trade law controversy, bills 
proposing new and stronger unfair 

|trade practices acts of general ap- 
| plication, outlawing the sale of any 
|merchandise at less than cost, will 
be introduced in many states next 
year. 

Originating in California’ in 
1935, such laws are now on the 
statute books of some 29 states. 
In past years a law of this type 
was invalidated by the courts of 

| New Jersey but similar measures 
were upheld by the courts of 
other states, Arizona, California, 
Colorado, Kentucky, Minnesota, 
Montana, Tennessee and Wyom- 
ing. 
| A test case challenging the va- 
|lidity of Oklahoma's unfair trade 
practices act is now pending be- 
fore the state supreme court, The 
statute involved in the case was 
enacted by the 1949 Oklahoma leg- 
islature to replace a former simi- 
lar law which had been invalidated 
by the state supreme court. 

Nineteen of the 29 present un- 
fair trade practices acts stipulate 
a statewide minimum markup, 
ranging from 4 percent in Pennsyl- 
vania to 12 percent in Arizona. The 

|average markup provided in the 
law of these states is 5 percent. 

In other states having such laws, 
the statutes, instead of referring 
to a markup, provide for use of an 

| “established cost survey” to deter- 
/mine actual markup in a particu- 
|lar area. 
* * * 

BFFECTIVE enforcement of un- 

fair trade practices acts, also 
known as unfair sales acts, has not 
been attempted in most of the 
states having such laws in the past, 
although enforcement drives have 
been launched in several states in 
the last two years and will be in- 
creasingly sought in the future. 

California is one of the states in 
which an unfair sales act enforce- 
ment drive has been in progress, 
with several cases resulting from 
the campaign now pending in the 
courts there. 

Additional funds for enforce- 
ment of the unfair sales act may 
be sought during the 1951 session 
of the California legislature, with 
similar moves expected in other 
states. 

Proposals for a new unfair trade 
practices act in New York and for 
stronger measures in Kentucky and 
Rhode Island were unsuccessfully 
introduced in current-year legisla- 

tive sessions, but may be revived. 

Other states in which new or 
stronger unfair trade practices leg- 
islation may be pushed include Ala- 
bama, Arkansas, Colorado, Florida, 
Idaho, Illinois, Michigan, Oklahoma, 
South Dakota and Texas. 

Besides proposals involving gen- 
eral unfair sales acts covering all 
merchandising fields, there will be 
|a continued trend in next year’s 
state legislative sessions for the in- 
troduction of proposals designed to 
curb below-cost sales of selected 
products, such as cigarets, gasoline 
and lcoholic beverages. 
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} ARIS. (UTPS) With the 
French automobile show now in 
ful! swing (Oct. 5-15), Frenchmen 
for whom the automobile is not 
just transportation but a matter 
of esthetic and personal pride are 
keeping their fingers crossed. 

They rather pathetically hope 
that this year the Salon de l’Au- 
tomobile will show something 
new at last and not just scattered 
innovations restricted to chro- 
mium effects or uninspired flashes 


of “elegance” in the _ costlier 
makes. 
From all indications, however, 


French motor enthusiasts are in for 
another rap on the knuckles. With 
but one exception, all models have | 
been frozen and unchanged for | 
years, and there is no incentive to} 
make any changes as long as the | 
demand exceeds supply. And the} 
Frenchman who has to wait in 
many instances as much as two 
years for delivery is glad to get| 
anything to replace his worn-out 
antique. 

That seems to be the picture for 
this year once again, though it is 
difficult to make any specific pre- 
dictions since French manufactur- 
ers have completely dispensed with 
their advertising and publicity de- 
partments and it’s as hard to get 
information out of them as out of 
a Soviet diplomat. Why advertise, 
they ask, when the motor public 
lines up for blocks at the mere 
rumor of a shipment of new cars 
in any neighborhood? 

It’s still a seller’s market here 
and the temptation to cut down 
costs by eliminating advertising 
is one the French can never 
resist. 

Unlike U. S. car makers, who dur- 
ing the war when cars were not to 
be had, spent millions of dollars 
in advertising to keep their names 
and their product before the public, 
the French makers regard such 
expenditures as clear waste. They 
probably will not resort again to 
either advertising or publicity until 
the market is saturated and sales 
resistence develops. 

The French public recognizes 
that French makers have them 
against the wall and merely envy 
the motor maker for his lucky 
position. 

As for profits, it’s current gossip 
here that one maker of a popular 
car has been pleading for a long 
time with the government to allow 
him to lower his price by some 
$200, but the state, which also 
makes a popular model, has re- 
jected this request since that would 


bring the price in line with its 
own product. 
As a consequence, the _ public 


keeps shelling out more for one 


New Rubber Use 
During August 
Sets Record 


| 

NEW YORK.— Consumption of | 
new rubber during August reached 
a record total of 112,602 long tons, | 
according to the Rubber Manufac- 
turers Assn. 
This tonnage was 8's percent} 
higher than the July consumption | 
and exceeded the previous record} 
established in June, 1950, by about | 
% percent. 
Natural rubber used amounted to 
63,741 long tons, 5.54 percent high- 
er than July. August consumption 
also exceeded the June mark of 
63,333 long tons. 
Use of synthetic rubber was up 
to 48,861 long tons, an increase of 
12.19 percent over July consump- 





tion and about % percent higher 
than the June use. 

For the first eight months in| 
1950, rubber manufacturers have 


used 815,593 long tons of new rub- 
ber, 23.32 percent higher than the 
comparable period in 1949. Of the 
1950 total to date 486,626 tons were | 
natural rubber and 328,967 tons 
Were synthetic. 

Consumption of reclaimed rub- 
ber was estimated at 24,164 long 
tons in August against 22,307 tons 
In July and 25,253 tons in June. 


Main Takes Studebaker | 

Main Motors, 28 E. Fifth St., 

Peru, Ind., has received a Stude- 
haker franchise, 


French Auto Picture 


Unchanged Models Expected at October Show; 
Buyers Still Must Wait 2 Years 
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model than its own maker feels 
he’s entitled to. 

The manufacturer in question, 
despite the acknowledged over- 
pricing of his product, is so beset 
with orders that he is not accept- 
ing any before January. 

That this public is as eager for 
and as sensitive to the appeal of 
modernization as our own motor- 
ists is evident from the fact that 
one maker, scrapping his prewar 
model, came out with an American- 
styled and equipped car and imme- 
diately jumped to the head of the 
list. 

It would appear from this ex- 
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|}perience that the other makers 
|}would want to emulate this for- 
| ward - looking competitor, but his 
|}example has not been followed for 
|the simple reason that each maker 
|is already producing and selling at 
|capacity, so why not just ride the 
| profitable and cozy waves? 

The new American-style model 
referred to is, even in the maker’s 
estimation, over-priced, but with 
the public willing to pay this 
price the maker sees a wonderful 
opportunity to amortize his new 
equipment quickly, and the price 
will not be reduced for a long 
time to come. In fact, it recently 
was increased slightly. 

That the car manufacturer here | 
is not altogether happy himself 
with this situation is hinted in his 





aw <NODE - - ss - RR CALA AACE 
Norris Buick in Libertyville, Ili.— 


M. F. Norris is president of Norris Buick, which has just completed its new facilities in 
Libertyville. 


complaints that because of the 
dollar-hunger he is compelled to! product, whereas he would like to |own country and satisfy the urgent 
export a large percentage of his! sell more of his production in his | car-needs here. 





The famous Hastings Steel-Vent is engineered for replace- 
ment service—and for al] replacement service. It's the right 
ring for every re-bore, re-ring and re-sleeve job. 

Hundreds of fleet maintenance men specify Steel-Vent 
for every job. Thousands of garages and repair shops install 
Hastings Steel-Vent sets exclusively. Millions of car, truck 
and tractor owners know Steel-Vent is tough on oil-pumping, 
gentle on cylinder walls. 

It will pay you to install Hastings Piston Rings in every 
job. They stop oil-pumping, check cylinder wear, restore 
performance under every replacement condition. 

HASTINGS MANUFACTURING COMPANY - HASTINGS, MICHIGAN 


Hastings Ltd., Toronto 







FOR CAST IRON RING SETS, 


Ask For HASTINGS DUBL-CHECK 


Where price is a factor, or special sales condi- 





tions exist, Hastings Dubl-Check Sets are the 
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answer. Made of high-graphitic iron, these rings 
seat quickly, give long and trouble- 
free service. You can't buy a better 
cast iron set. 


or, HASTINGS 


7 Steel-Vent Piston Rings 


TOUGH on oil-pumping > GENTLE on cylinder walls 
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Raymond A. Pankopf, assistant |manager of “V” belts and packing 
Pittsburgh district sales manager | sales. 


r " 


for Ford, and Andrew Anderson, | 
administrative manager in Ford's 
northeast region, have been given 
lapel pins denoting 30 years service 
with the Ford company. 

Pankopf started with Ford in its 
Minneapolis plant in 1920 and in rsal J 
the a oom Anderson joined Wilmington, Del. Before his ap- 
Ford in Kearney, N. J. pointment, Hutchinson was branch 

+ + + |manager of the Wilmington office. 
He joined the company in° 1947, 

Replacing him is Raymond L.| 
Smith, formerly a credit and col- 
lection man in the company’s 
Washington office. 

a a 


Hutchinson, Smith Promoted 
By C.1L.T. in Wilmington 
John C. Hutchinson has been! 


|named d'strict manager of the Uni- | 
versal CI.T, Credit Corp. office at 


Conner Retires; Goodrich 


Names Four in Sales 

Chester F. Conner, manager of 
industrial products sales for B. F. 
Goodrich Co., has been placed on 
the company’s retirement payroll 
and new appointments made in the 
organization, it is announced by E. 
F. Tomlinson, general maanger of 
the Industrial and General Products 
division. 

Paul W. Van Orden has been 
named industrial products mer- 
chandise manager; Richard G. Cox, 
manager of original equipment 
sales; Wilfred A. Smith, manager 
of molded, extruded, lathe cut and 
sponge sales, and George J. Fischer, 


Universal C.1L.T. Ups 


Hatfield and Gatton 

Universal C.I.T. Credit Corp. has 
announced the promotion of two 
men in its field organization. Wal- 
ter K. Hatfield was moved up to 
branch manager of C.1L.T.’s office 
in Johnson City, Tenn. Rufus D. 
Gatton was named district man- 
ager at Salina, Kans. 

Hatfield was formerly an adjust- 
er and later a collection man with | 











AUTOMOTIVE NEWS, OCTOBER 9, 1950 


| the 
|branch manager of the Salina of- 


| of Hupp’s Detroit operations. 


company. Gatton, formerly | 
fice, has a C.I.T. background simi- 


lar to that of Hatfield’s. 
* * * 


Rossmann Named to Head 


Hupp’s Detroit Operations 
R. S. Geddes, president of Hupp 
Corp., has announced the elec- | 
tion of Peter F. Rossmann to the 
positions of executive vice-presi- 
dent of Hupp and as president 
of Ackerman - Blaesser - Fezzey, 
Inec., wholly owned Detroit sub- 
sidiary. In these positions Ross- 
mann will become executive head 


To accept these positions, Ross- 
mann has resigned as president of 
Symington-Gould Corp., Depew, 
N. Y., which position he has held 
since June, 1948. Prior to that he 
was associated with the automo- 





Arthur L. Newton, 
| York, and Fred L. Yarrington, vice-president 


| tive and aviation industries in ; 
various executive capacities. president, General Motors Acceptance Corp. 
+ * + Newton; M. C. Gale, president of Monarch Buick Co., 


Pa . operations; Yarrington; Frank Bridge, eastern 
Seiberling Opens Office | president, General Exchange Insurance Co.., 
In Washington, D. C. ; 


Seiberling Rubber Co. is enlarg- 
ing its government sales depart- 
ment and has opened a Washing- 
ton sales office, the company an- 
nounces. James H. Higgins, who 
has been in charge of manufac- 


turers’ sales, was named manager 
of its Federal Government and 
Manufacturers’ Sales department, 
with headquarters at Akron. 
Harry H. Slevin, who has been 
|manager of Auto-Lite of Georgia, 
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ALERT TO YOUR NEEDS 





WITHOUT 


Alertness to the needs of the automobile 
dealer has been a hallmark of Associates 
financing through 32 straight years of 
specialization in the field. It’s a con- 
tinuing alertness, a state of mind that 
strives to be of help to you—and is. 
Take non-recourse financing. Associates 
pioneered this helpful service and has had 
more experience with it than any other 
company. It’s designed to relieve you of 
responsibility for repossessions, respon- 


sibility that can be a drag when you’re out 


RECOURSE 


to develop business with as many sales as 
possible, Apply our ‘*Without Recourse”’ 
plan—which currently covers all post-war 
model cars—and you completely rid your- 
self of financial liability in repossession 
cases. You gain greater flexibility of 
discretion and sales aims than you can 
enjoy with any other financing method. 

That’s typical Associates service— 
alert, helpful, keyed to your needs. Ask 
us about it, and about Associates’ many 


other services too, 


ASSOCIATES 





Associates Investment Company ° 


SOUTH BEN 


Associates Discount Corporation 


D, INDIANA 


Total Alssets im Excess of $330,000, 000 





Honoring Glidden Executives— 
president and chairman of the board of Glidden Buick Corp., New 


and general manager, display plaques hono 


ing them for their years of service to the industry. Left to right are John J. Schumann 
; John J. Davies, regional manager of Buick 


successor to most of Glidden 
regional sales manager of Buick; L. L. Lukes 
and Neal Adair, editor of Motor. 


Atlanta, was appointed special rep- 
resentative for the company and 
will be in charge of a new office 
at 1025 Vermont Ave. N.W. in 
Washington. William F. Firick was 
named cperating manager of the 


department. 
* * * 


Electric Auto-Lite Appoints 


Assistant Production Head 


Appointment of H. E. Hase- 
| meyer as assistant production 
manager for Electric Auto-Lite 
Co. has been announced by Royce 
G. Martin, president and board 
chairman, 
In his new post, Hasemeyer 
| will assist Byron A, Fay, vice- 
president of production. A_ vet- 
eran of 35 years with Auto-Lite, 
| Hasemeyer has been manager of 
' the Stickney Ave. plant in To- 
ledo, which is engaged in the 
manufacture of automotive dis- 
tributors and the assembly of 
ignition coils. 
* + * 


Borthwick Resigns Post 
| As Mack Vice-President 


| George H. Borthwick, vice-presi- 
dent and division manager of 
Mack - International Motor Truck 
|Corp., with Albany offices at 1064 
Broadway, has resigned his posi- 
|tion, Mack officials report. 

Borthwick, who had been asso- 
|ciated with Mack approximately 30 
years, is a member of the Albany 
chamber of commerce, Fort Or- 
ange club and Schuyler Meadows 


country club. 
* * * 


Woodall Ups Willey 


Walter D. Willey has been ap- 
pointed to the board of directors 
of Woodall Industries, Inc., it is 
announced by H. J. Woodall, presi- 
dent. Willey has been assistant 
manager of the company’s Monroe 
(Mich.) plant for the past two 
years. 





* * x 


Heads Autocraft Sales 


Autocraft Mfg. Corp., New York 
City, through its president, William 
H, Gelles, announces the appoint- 
|ment of D. W. Johnston as sales 
| vice-president, 

* + 


Heads C.1.T. Branch 


David A. Haibeck has been pro- 
moted to branch manager of the 
Universal C.I.T. Credit Corp. office 
at Duluth, Minn. Before his recent 
promotion, Haibeck was employed 
by his company as a credit and 
collection man. 


Meeker Heads Pacific Sales 


|For Dearborn Motors 


David Meeker, director of educa- 
tion for Dearborn Motors, has been 
named Pacific Coast sales man- 
eger. The promotion fills a vacan- 
|cy caused by the death of A. F. 
McGraw. 

A nationally known authority on 
agriculture who helped guide the 
nation’s farm machinery program 
during World War II, Meeker has 
been with Dearborn Motors since 
April, 1947. 


Brake Shoe and Castings 


Names Biggs President 


Fred P. Biggs has been appointed 
president of the Brake Shoe and 
Castings division, and Stephen S. 
Conway has been appointed sales 
vice-president of Brake Shoe and 
Castings and Southern Wheel divi- 

(Continued on Page 35, Col, 1) 
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(Continued from Page 34) 


Maurice N. 


sion, according to 
American 


Trainer, president of 
Brake Shoe Co. 

Biggs joined the company in 1916. 
He became first vice-president of 
Brake Shoe in 1948. Conway was 
first employed at 
Chicago office in 1912. He became 
a vice-president in 1947. 

” * * 


Oidsmobile Promotes Bigley 
To Head Philadelphia Zone 


Edward J. Bigley, formerly assis- | 
tant zone manager at Boston, has 
been appointed Oldsmobile’s Phila- 
delphia zone man- 
ager, announces 
G. R. Jones, Olds- 
mobile general 
sales manager. 

J. William Stack 
jr., assistant zone 
— . manager in New 

2- York, has been 
transferred to the 

-~ Boston zone as 
A assistant man- 
\ ager, succeeding 

E. J. Bigley Bigley. Lee H. 
Witter, assistant zone manager in 
Washington, will take over Stack’s | 


former duties. 
+ * * 





Union County Dealers Name 


McLeod, Baucom, Waters 


Union County Automobile Deal- 
ers Assn. (North Carolina) elected 
O. B. McLeod, president. Other offi- 
cers chosen were Bascom Baucom, 
vice-president, and J. G. Waters, 


secretary- -treasu rer, 
* 


Cc. 1. T. Ups Wilson 


Jack F. Wilson has been pro- 
moted to district manager of the 
Universal C. I. T. Credit Corp. of- | 
fice at Grand Forks, N. D. Before | 





Four Drivers Vie | 
For AAA Auto | 


Racing Crown | 


WASHINGTON.— Hottest, closest | 
battle for America’s auto racing) 
crown is drawing to a close with 
only four more championship events 
on the schedule and with at least 
five contenders in position to win 
the trophy, the American Automo- 
bile Assn. contest board reported. | 


Walt Faulkner, a newcomer to} 
championship racing this year and 
known as the “Little Dynamo,” 
leaped into the lead for the na-'| 
tional championship in the latest 
point standings announced by the} 
board, with a total of 947 points. 


Meantime, Johnny Parsons, Glen- | 
dale, Calif.. who had been leading 
the pack since his win at Indianap- 
olis, dropped to fourth, with 753 
points. Paul Russo was second with | 
848 points and Henry Banks is in 
third with 780 points. 

The season will wind up with 
three West Coast events: Sacra- 
mento, Oct. 15; Phoenix, Nov. 12, 
and Bay Meadows (San Bruno), 
Calif., Nov. 26. Jim Lamb, secre- 
tary of the contest board, pointed | 
out that the leaders are so closely 
bunched that the national cham- | 
pionship might be undetermined | 
right up to the last race of the 
year. 





Insurance Urged 


For War Losses 


WASHINGTON. — The U. S. 
Chamber of Commerce last week 
went on record in favor of legis- | 
lation to provide government in- 
surance against war losses. The 
USCC’s board of directors adopted 
a recommendation of its insurance 
committee that a “war damage 
corporation” be set up with some} 
existing federal agency, and that | 
ii should use existing facilities of 
government and private business, 
as was done in World War II. 

Because of catastrophic possibil- 
ities, private insurance companies, 
the committee said, cannot assume 
the risk of war losses. Any insur- 
ance plan adopted, it was held, 
should be on a strictly voluntary 
basis. The committee considered | 
four main types of war insurance: 
Marine, damage to real and per- 
sonal property, personal injury and | 
economic loss. 





the division’s | son served with the U. 


|his promotion, Wilson was em- 
ployed by his company as credit 
and collection man and later as a 
|sales representative at the Minne- 
lapolis branch. 

During World War II, Mr. Wil- 
S. Army 
ifor over three years and saw ac- 
tion in Europe. 

| Mr. Wilson makes his new home 
lin Grand Forks. He is replacing 
Bernard Josephson, who has been 
advanced to another position with- 
in the company. 


Heads Deed ‘Branch 


American Bosch Corp. has an-| 
nounced the appointment of Ray- | 
ford R. Parker as manager of its 
newly established branch office in 
Milwaukee. Parker has been with 
the company since 1934, 

* * + 


Universal C. I. T. Names 


Three Branch Managers 
Universal C. I. T. Credit Corp. 

has moved up three more of its em- 

ployes to posts as branch manag- 





|MoPar Parley in Detroit— | 
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| War Uppermost 


Briton Says Auto Output 


Second to Arms 


COVENTRY, England.—Sir Wil- 
liam Rootes, head of the Rootes 
Motor Group, has warned that 
British automotive production may 
be forced to take a back seat to 
armament because of the tense in- 
ternational situation. 

Rootes spoke to the firm’s 15th 
jubilee and convention, which was 
attended by 7,500, including govern- 
ment officials, trade commissioners 
and British manufacturers. 

He also announced new models 
for the Karrier, Sunbeam-Talbot 90, 
Commer, Pullman and Snipe lines. 

“My prediction, made at the end 

Parts managers and salesmen from dealerships in six states attended the first in a series| of the last war, that the British 
| of parts methods and management conferences sponsored by Chrysler Motor Parts Corp. a | eatemattes industry would produce 


| 
| 
= | 





Detroit. Listening to Steve L. Zeller are, left to right, first row: Robert King, Louisville; 750,000 units annually has now been 
John Wright, Louisville; John Joyner, Harrisburg, Ill.; Wilbert Eggemeyer, Indianapolis;| met and passed,” said Rootes. 

Larry Lewis, Indianapolis; Clarence Krug, Freeport, lll.; Bob Barnes, Rockford, Ill. Second “Careful planning and increased 
row: Eugene Butler, Henderson, Ky.; Cliff Kelly, Buffalo; Blaine Corkins, Greenfield, Ind.; productivity is necessary in under- 


Pat Blaugher, Marion, Ind.; Homer Juganheimer, Charles City, la.; DeRay Lichty, Mason taking rearmament so that it can 
City, la.; E. E. McKenzie, Milwaukee. Third row: Edgar Buhman, Gary, Ind.; James Bogel, | he superimposed over our export 
Mt. Pleasant, Mich., and H. A. Beecher and Rodney Ackerman, both of MoPar. drive. Armament must be re- 

— : oP |created without hopelessly dislo- 
|cating export, which is so vital to 
improve the standard of living of 
our people as well as to ensure 
the success of the Marshall Plan.” 





Recourt head of its Boise, Ida., of- 
fice. All three men were previously 
employed by Universal C. I, T. as 
adjusters < or credit collection men. 


ers. The company named John D. 
Brawley, manager at Plattsburg, 
N. Y.; Barney N. Lauby, manager 
at Billings, Mont., and LeGrand E. | 








Pure Oil offers expert assistance in streamlining 
your lubrication service department 


PiPii i Lem i id 


, ie 


Pure's exclusive service facts and data 
(including Step-by-Step procedures) 
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THE SURE MOTOR OIL 





Sales tools and advertising helps (proved 
effective in building profits) 


Yure ube with Pure 


Vt te Tote! 


Pure-Sure Training for your employees 
(where they learn by doing) 





Business-building records designed by car dealers 
(including a completely practical Master Service Log) 


4 
for you... 


These Profit-building 
Sales Helps from Pure 


You get sure help to more sales when you stock 
Pure Oil lubricants. 

You get help in training your men to sell more 
oil and lubrication jobs... step-by-step training to 
do every lubrication job better. You get help in 
modernizing your lubrication department...in 
keeping more useful service records. 

You get the advantages of the complete Pure 
Oil line, including high-quality oils for car dealer 
branding, approved automatic transmission oils, 
gear and chassis lubricants, and TBA. 

You put new sureness in your service. For ex- 
ample, Purelube Premium Quality motor oil com- 
bines in one superior lubricant all the qualities 
demanded by new car owners: amazingly high 
V.I., low stable pour point, superior cleansing ac- 
tion, anti-corrosive and anti-foaming properties, 
Be sure with Pure! Cash in on all the 
wide acceptance of Pure Oil products 
. .. all Pure Oil advertising on radio, 
highway posters and in newspapers. 
See your Pure Oil salesman or phone 
your local Pure Oil office today. , 


THE PURE OIL COMPANY 
General Offices: Chicago 
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Time is getting short, but there’s still 
enough left to get in on “‘Keep ’Em 
Rolling.” Are you ready? Are you all set 
to go? Do you have all the sales tools 
Farm Journal is providing? More than 
98,000 tie-in packages have been sent 





Will the thousands of Farm Journal 
readers in your territory know that they 


FARM JOURNAL'S 


( /( GREAT NEW AUTOMOTIVE 
= __ AND FARM EQUIPMENT 





out already to automotive retailers and 
jobbers. Did you get yours? Do you 
have your streamers? Your green flag 
stickers? Do you have the ‘‘Keep ’Em 
Rolling’? newspaper mats? And, if so, 
have you worked out a schedule of ad- 
vertising with your local newspaper? 











should come to you for ‘Keep ’Em 
Rolling’’ Service? 
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AB0ARD! 


Response to ‘“‘Keep ’Em Rolling” has 
been terrific. It has come from the 
entire automotive industry... dealers, 
jobbers, manufacturers, automotive 
associations, the entire TBA group, 
farm associations, farm implement and 
tractor manufacturers and dealers. They 
all say that ‘““Keep ’Em Rolling”’ is just 
what is needed... that it is good busi- 
ness for agriculture and good business 
for the men who sell and service the 
cars, trucks, and tractors that keep 
agriculture prosperous. They recognize it 
as an educational venture that no sin- 
gle dealer, no single jobber, no single 
manufacturer could possibly have un- 
dertaken alone. But the automotive 
industry is not alone in backing this 
program. Newspapers and Chambers of 





Commerce, too, are getting behind it. 
For they both have a stake in the 
future of the farmer and in the mer- 
chants who depend for a living on out- 
of-town trade. It’s a smash hit already. 
And it’s going to get bigger and bigger. 


October 18. That’s the date your cus- 
tomers will receive Farm Journal’s 
November issue. That's the date they 
will read the first editorial on Protective 
Maintenance (others are already in the 
works). And they will respond. Farm 
Journal is the bible of American agri- 
culture. It covers your customers like a 
local newspaper. Make sure you are tied 
in tight with the program by that date. 
That’s the way you will get action. All 
aboard ... “‘Keep ’Em Rolling.”’ 





IF YOU DO NOT KNOW ABOUT FARM JOURNAL'S “KEEP "EM ROLLING” PROGRAM... 


This, briefly, is the story. Farm Journal, the largest-selling magazine in 
America’s greatest automotive market... with the largest rural circulation 
of any magazine in America, with coverage like a local newspaper in the best 
agricultural areas ...is going all out to do a job for you. The November 
issue will carry the first in a series of feature editorials promoting the impor- 
tance of better maintenance, promoting you as the person to go to for service. It 
will reach and SELL your best automotive and farm equipment customers. 
Everyone’s behind it—the entire automotive and farm equipment industry 
(manufacturers, distributors, dealers), newspapers, Chambers of Commerce. 


We have prepared a complete kit of tie-in material for your use. It has already 
gone off to more than 98,000 automotive retailers and jobbers. If by any 
chance we have missed you, don’t YOU miss this opportunity. WRITE, 
PHONE, OR WIRE. 


DEALER 


FARM JOURNAL 


WASHINGTON SQUARE, PHILADELPHIA 5, 

















SERVICE DEPARTMENT 
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Service and Used Car Reconditioning 


{ Regular Monthly Section for Dealers, Jobbers and Maintenance Men who Service and Lubricate 


{merica’s 40 Million Motor Vehicles and Appearance-Condition 5 Million Used Cars fnnually 





Backshop 





HEN President A. E. Barit 
made the statement, at the pre- 
view of Hudson's new line of cars 
for 1951, that the new engine in 


the “Hornet” line was of uncom- 
plicated design” and easy to service, 
it touched off a few thoughts that 
have been bothering me for some 
time, and I guess here is as good 
a place as any to get them out of 
my system. 

I can recognize that engineers 
do have a problem in getting all 
the gadgets and wiring the new 
cars call for inside the stream- 
lined creations that “art-and- 
color” designing engineers lay out 
for them, but I wonder how 
much thought they, or manage- 
ment, actually give to making 
the modern car easier — and 
cheaper—to service. 

Mechanic’s time is money these 
days to almost every owner of a 
car—even to those of us who drive 
postwar vehicles. The harder it is 
for a mechanic to get at a part 
that has to be repaired, the more 
money it costs the owner of the car. 

ed * s 


Crick in Neck 


cr ENGINEERS and management 
really are interested in gaining 
the goodwill of most of the driving 
public, they will do something 
about design to shorten the time 
it takes to do many simple jobs. 
It may cost a couple of dollars 
per car more, but an instrument 
panel that was hinged so that it 
dropped down when a mechanic 
had to get at the wiring or any 
instrument would be worth much 
more to me than the two cigar 
lighters I have in the rear com- 
partment of my car. 

I had an example of what I am 
driving at just recently. I had a 
compass that lights up at night 
installed on my car. It only took 
about 10 minutes to mount the 
compass and string the wires down 
through the cowl, even though one- 
half of the molding along the bot- 
tom of the windshield had to be 
loosened. 

But it took nearly 20 minutes 
for a good mechanic lying on 
his back in the most awkward 
position to connect the wires to 
the proper posts under that in- 
strument panel, tape them up so 
they wouldn’t rub on other wires 
or swing so that they could cause 
a short. At $3 an hour, it cost 
me 50 cents to have the compass 
mounted and a dollar to get the 
wires properly attached — while 
the mechanic got a crick in his 
neck. 

Even most fuse boxes are so 
placed these days that a car owner 
has to be as slim as a bean stalk 
and _have hands" _like Paderewski 








S SERVICE revenue drops off, 
many dealers are endeavoring 
to bring back customer traffic by| 
putting special emphasis on their | 
lubrication service. The question | 5 
that keeps coming up is: Is getting | 
the customer into the shop on lu-| 
brication specials or special lubri- | 
cation promotion sufficient to boost | 
shop revenue? 

Evidence from many quarters 
seems to indicate that it is not, 
unless the dealer also makes pro- 
vision in his handling of these 
lubrication customers to sell them 
other needed services. 


--+ by Jack Weed 








“7 As Major Repairs Fall to ” “41 level . 








Shop Stimulus Needed 


yy major repair jobs having 
dropped back this year to what 
is practically a 1941 percentage as 
far as franchised dealer shops are 


to get at a fuse and change it. And | concerned, dealers will have to find 
fuses do have to be changed once|new services or do more selling on 


in a great while, I find to my own 


discomfiture. 
* . 


Pooh, Pooh? 

IME studies are made for the 

benefit of engineering and man- 
agement in the manufacture of a 
car or truck. Why not time studies 
on how to locate assemblies and 
often-changed parts to cut service 
cost time before a new product 
goes into manufacture? 

Mechanic’s time is going to get 
no cheaper, and there is a fairly 
good chance that it will go higher 
before we get out of our present 
inflationary economy. Flat rates 
are based on the time it takes 
an ordinary mechanic to do a job. 
The higher the rate, the more the 
mechanic and dealer make, I ap- 
preciate—but also a higher cost of 
operating an automotive vehicle 
by a large proportion of our pub- 
lic who can no longer afford high 
maintenance costs. And mechan- 
ics will do more and better work 
if they can do it comfortably. 

Well, I’ve got that off my chest. 
Engineers will “pooh pooh” it, I feel 
certain—for no layman, especially a 
writer, should dare to criticize their 
work. But if some management 
head should read this and it gives 
him an idea, it is well worth the 
space I have taken to record it. 

* + + 


Worthwhile Books 
UTOMOTIVE Research Publica- 
tions has gotten out four new 
books that should be very interest- 
(Continued on Page 55, Col. 1) 


WARTIME BUYING OF 
MAJOR REPAIRS 
1943 


a 
1942 
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Back to Normal— 


minor r motor, 44. 7 percent; brakes, 


i944 


services that are dormant in their 
operation to bring their shop reve- 
nues back to wartime volume, 
Major repairs represented 6 
percent of the repair jobs to to- 

tal shop orders in 1941. This im- 
portant revenue builder increased 
to 8 percent of total orders in 

1942, to 12 percent in 1943, 15 per- 
cent in 1944 and reached a peak 
of 19 percent in 1945. 

In 1946, major repairs started to 
fall off and represented but 16 per- 
cent of the total orders written. 
As car owners began to feel that 
they could get new cars more 
readily, they stopped having com- 
plete overhauls done on their cars 
and trucks. While the drop during 
1947 and 1948 was gradual, 15 per- 
cent and 14 percent respectively, 
major repairs still declined in vol- 
ume. In 1949 when new cars be- 
came even more available, major 
repairs dropped to 9 percent, and 
this year, through July, have been 
at the near prewar low of 7 percent. 

* * * 
OST other services in the fran- 
chised dealer shops remained 
fairly static during the 
months of the year with the excep- 


tion of brakes and chassis and} 


front-end work which show the ef- 
fect of more driving and car use 
in the early summer months. 
Percentage of jobs to total 
number of orders written in other 
departments for the first six 
months were: lubrication, 31.9 
percent; oil change, 22.6 percent; 
wash and polish, 10.4 percent; 


first six) 


11.9 percent; chassis and front- 
end, 16.5 percent, and body and 
paint, 12.3 percent. 

In order to sell additional serv- 
ices to make up the loss from ma- 
jor motor work, dealers will have 
to sell their services to a public 
that has become disgruntled over 
the service some dealers have ren- 
dered in the past few years or 
which has not been convinced as 
yet that they can have their vehi- 
cles serviced in a franchised deal- 
jer’s shop as well or as econom- 
ically as they can in some other 
type of repair shop. 

7 - - 
HERE are several factors that 
are breaking in the dealers’ 
favor, however, and not the least 


paredness moves along. 

Another factor is that many peo- 
ple who have been waiting for 
lower prices on new cars, either 
because they cannot afford the 
present prices or because they re- 
fuse to pay them, are doomed to 
disappointment and will have to 
settle for a good used car. 

A better used car is becoming 
the “new car” for this group of 
| buyers, many of whom must buy 
something better than they are 
driving now. 

This opens a market for 
dealer who will put his late-model 
used cars 
he can guarantee their mechanical 
ability to perform and in such 
good appearance the buyer will 
take pride in owning them. 
| It also opens a new service field 
|for the dealer in reconditioning 
| owners’ late-model cars both from 
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Chart represents Percentage of Major Repair Jobs to Total Repair Orders. 
Compiled from over 1,000,000 Repair Orders yearly reported to The John E. Wolf Company. 


POSTWAR BUYING OF 
MAJOR REPAIRS 
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1949 
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in such condition that} 


of these is the shortage of man-| 
power that will creep into the me-| 
chanical department as our pre-| 





a mechanical and “beauty” stand- 
point. 
~ * * 
HIS service must be sold, how- 


ever. 

Few if any owners are going to 
walk into a dealer’s service shop 
and ask to have their car gone over 
mechanically to bring it back to 
its original excellence plus a thor- 
ough cleaning of the upholstery, 
headlining, door panels, window 
revels regrained or refinished, mats 
repaired, carpet flocked, trunk 
cleaned and refurbished and the 
exterior given a complete and last- 
ing beauty treatment. 

Dealers with diagnosis sales de- 
partments may get the mechan- 
ical reconditioning as this type 
of selling presents the car’s con- 
dition to the owner in such a 
manner that the majority buy 
this service if they can afford it. 
But dealers must sell the “beauty” 
treatment. 

And the best sales display room 


|they could possibly have for this 
| type of sale is their own late-model 
|used-car stock. 


If they do a good, thorough re- 


|conditioning job on the used cars 


|work to make the car 





This chart of the rise and fall of major repair service was made up from millions of car dealer service orders on a wide national | 
basis and shows graphically what has happened to one of the best revenue and profit sources in service during the war years. As cars| 


| and trucks became sca became scarce, major repairs went up. As new cars and trucks became more available, 





Allied Plan of Service Merchan- 
dising seem to indicate clearly that 
unless some other selling 
on the lubrication customer the 
dealer does not derive the full bene- 
t he expects from the increased 
traffic flow through his service 
| department. 

* 


any analyzed the work that 
flowed to other departments in 
a dealership where fully 50 percent 
of the total repair orders written 
called for a lubrication item, They 
found that 885 percent of these 


* * 


is done | 


| 


a new tooth brush. It is a natural 


“after sale.” 

Minor motor—mostl tuneup— 
appeared on 17.8 percent of the 
tickets, wash and polish on 13.2 
percent, chassis work on 12.6 per- 


cent, major motor on 8.3 percent, | 


brakes on 8.9 percent and body 
and paint on 4.3 percent. 
Analyzing these figures further 
reveals that in this dealership they 
had 2.57 items per customer ticket 
-which is higher than today’s av- 
erage of 1.55—but when lubrication 
and oil changes were eliminated it 


orders called for oil change as well|showed that they had only sold but 


-but this is like selling a tube of | 69 of an 


item per customer in 


Figures recently compiled by the|tooth paste with the purchase of | addition to the thing that brought 


major service dropped back. 


them in. 
the national average of .55 of an 
item sold per customer coming into 
the service shops of all dealers. 

But when a dealer realizes that 
}each item on a service ticket, na- 
tional average of all dealers in all 
| localities, brings in $8.45 revenue, 
|it is easy for him to estimate how 
much his service volume can be 
lincreased if some method is fol- 
|lowed by which the “needed” serv- 
| ices are noted when the car is in 


| 


Service Highlights 


-Pages 42-48 
-Page 39 


Now Pro@wmets ...ccccceces 
Used-Car Sales ............:+. 





This is still higher than} 
itomer’s attention. 





they sell, they will always have 
models of the age and type the 


|owner drives on the front row of 


their lot to show the owner what 
he can expect in the way of beauty 


|refurbishing he can have done to 
|his car. 
the | 


This service should be sold as 
a “package service,” however, and 
should include the necessary metal 
look as 
nearly new as possible so that the 
owner will not only be well pleased 
with the job he gets but will be- 
come a salesman for this service 
for the dealer. 

* * * 
ORTUNATELY, too, fer the 
franchised dealer several na- 

tional publications with widespread 
circulation have lately become in- 
terested editorially in promoting 
safety service to their readers. This 
fits in ideally with the sales pro- 
gram of the dealer who is prepared 
to talk not only safety but beauty 
and pride of ownership. 

In November, the Farm Journal, 
which claims the largest farm and 
small town readership of any pub- 
lication of general circulation in 
America, will launch a program 


|to sell its readers on winter main- 


tenance and safety. Dealers can 
jtie in with this program which 
|has the support of practically all 
ear factories. 

In the October issue of Better 
Homes and Gardens, Walter Ad- 
ams has a story, well illustrated, 
on the need for car Owners to 
have their cars safety tested and 
to have mechanical defects re- 
paired before it is too late. In his 
story he goes pictorially through 

_ (Continued on Page | 49, Col. LV 


How to Make Most of Lubrication Opportunities 


the shop and called to the cus- 


* * 

Cake should be used in such 

4 selling, of course, as the most 

effective way to drive customers 

away from a service shop is to 

“barber shop” them for extra busi- 
ness every time they come in. 

But experience has shown that 
if needed services are pointed out 
to the customer in the proper 
manner, not only will the cus- 
tomer buy them but he will thor- 
oughly appreciate having them 
brought to his attention. 
Especially is this true if the ap- 
proach is in the spirit of showing 

(Continued on Page 54, Col. 1) 
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Used Car Study... | 
Selling Autos in Santa Monica gif} ee 


A hte Re ok as tT 


aria 


SANTA MONICA. (UTPS) —|proves our method works,” ia occasionally in the classified section | 
Used cars are different, buyers are | Box. ; of the local newspaper—only one) 
different and dealers are different.| Of the 21 used-car dealers inter-|car per ad. 
So there are a lot of different|viewed, nine had fewer than 300 Thompson Motors joins seven 
opinions on how used cars should|cars on their lots. Of these nine,| other dealers in the use of ban- 
be sold among the 21 Santa Mon-/four had fewer than 100 cars as an! ners and signs combined. 
ica dealers interviewed. = a ae a a “The ocean breeze helps,” de- 
s ivi re |with more than cars, two were! wjared P. H. Bauer, manager, “an 
thine tens outa tie te a |new-car dealers. One was a MeM-|hanners are a way of attracting 
car,” says H, P. Box, sales man- |ber Of a national used-car chain.| ,eopje’s attention. Then prices and 


Los Ange- d- 
i ohn Zurlo on Lincoln |One was a branch of a Los down payments on your car win j 
ava. pon See ee les dealership in used cars. shields get the people into your| Serve-Self Sirti 


B&M Used Cars, at 1010 Santa lot.” "Fix it yourself or we fix it for you" is the slogan at Ray Wooley's self-service garage 
Monica Blvd., found that spot ads Hastings Chevrolet used car lots, in Los Angeles. A staff of mechanics is on hand to give guidance to customers who rent 
tele hoists and power. 


3 
si 
; 
. 





As a result, Zurlo uses individual 


San aes. for each car in|o, the local radio station did not under G. R. Gleason's managership, 


. = 











; . produce enough results to warrant} |... “manufacturer's prepared ad-|~ : 
“Fifteen years of good business | continuing the program after a| ortising copy” with excellent re-| fied and display advertising for |ads. We use both types of adver- 
six-month trial. sults. Classified listings which in-| his lot. tising.” 
- Prestone Seen Short Bros., also on Santa Mon-|cjude several cars in one display| He states: “Depends on the time| §o there’s how they advertise 
e > ve genta et eae most jad of the classified section also| 4¢ year, what cars are on the lot,|used cars in Santa Monica. 

‘1 effective advertising was the erec-| pring results. : : tee 

w | Scarce This Fall |ien'ct"wo large signe st the two| Raiabe Tice Service uses no ag-[804,™het people are dolng, Tf you] 
entrances of their lot. vertising except word of mouth. “ . : 

to ' In Some Areas Broadway Auto Sales, of which “News gets around from worker to| being hired by ean a a . OMAHA. — International Harves- 
op | NEW YORK.— Although more|Charles Hughley is manager, stated|worker,” says Joe Keaton, co-|Play ad listings will bring darned|ter Co, S waite sae 
fer | Prestone antifreeze will be pro-|that in his 13 years of experience, | manager. good results. an ok ae shea = sain Gaal 
to ! duced this year than in any pre-|the only type of advertising which Al Bradley joins a good many But you can get a good sified ; > ae as 
= 9 vious year, insufficient quantities in| has produced results is to list cars’ other dealers in using both classi- guys, too, through single classified | Jones 
ry, | Cent We en ee 
od are forecast by National Carbon 





its division, Union Carbide and Carbon 
nk Corp. 
- The company stated that the 
price of $3.50 per gallon in effect 
= since 1948 for Prestone will not be 
i increased this season. The reason 
. for the supply situation, according 5 ok | TG t 5 ok 1566 1566 
to the company, is greater demand 
- from the increasing number of mo- 
; tor vehicles in operation. 
t. The company said that large 
y” quantities of Prestone are now 
moving to dealers in antifreeze 
m markets all over the country, and 
‘is accelerated deliveries will continue 
el during the fall and winter. In areas 
where cold weather strikes earlier 
e- than anticipated, immediate de- 
rs mand may exceed local supply, it “~ ~ 
ve was said. 
- The company claims that in re- Bok H 5 cok 1566 
of cent years nonevaporating anti- 
at } freeze has become virtually essen- 
ty tial for many years. High tempera- 
to ture thermostats for efficient heat- 
| er operation, high compression en- 
gines, and automatic transmissions 


K& 


| 
a | all cause higher engine tempera- 
al tures, greatly increasing the “boil- | 
“5 away” hazard with volatile type | 
| antifreeze, it was explained. 
3 , e ' “~ “~ *“~ -~ 
Calling Wreckers’ | 6 (6 616 
Firm Puts 2-Way Radios | t AN i C 
- In Service Trucks 
se ST. PETERSBURG, Fla. — The 
d day of snarled traffic around auto 
“a wrecks may soon be a thing of — - 
2 the past here. Last week Bailey's 


is AAA Auto Service installed two- 
- way radio sets in its five repair 
d trucks. : 


y A. H. Bailey operates the base fel ue 
F station located in the _ service ae on ie 





1, garage. He said during one storm “~ ~ Pt sci — on ~~ oo - 
d he received more than 600 service ©) (9) ) ¢) €) ©) ©) (2) 6) 6) 
ss calls which were all handled by 4 ‘ | ' a 
n the radio-equipped trucks. 
n They are the first repair trucks 
5 in the country - be equipped = 

transmitters and receivers, accord- ‘ ; Sei ed 
ing to Bailey, and one of his trucks — — 
ll 


can be at the scene of an accident 
within 15 minutes, he said. 

The drivers of the trucks—three 
service and two wreckers—are all 
mechanics. 





Wagner Sets Open House | 


| At St. Louis Oct. 14-15 | 
| | ST. LOUIS. — Wagner Electric 
% Corp. has designated Oct. 14-15 as 
¥ “plant visit days” at its factory 

here at 6400 Plymouth Rd. J. H. 

Devor, Wagner president, says he 
wants the firm’s friends to see how 
| the company makes a substantial 
contribution to the welfare of St. 
Louis and the nation. 
| 
| 


It’s the repeat business! 


es 


de no denving that one-shot business is worth something. 
3ut the business that pays the rent and buys the bread and 
butter is the kind that comes from customers who are so satisfied 
they keep on coming back, over and over again. 





Wagner manufactures a varied 
line of automotive and electrical 
equipment. A _ special exhibit of 
these products will be displayed in | 
the shop cafeteria. A routed plant | 
tour has also been arranged for 
visitors. 


That’s the kind of business Quaker State dealers enjoy . . . fer 
erample, surveys show at least three-fifths of Quaker State users have been 
steady customers for 5 years or more! 
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That’s because Quaker State Motor Oil is made from 100°7 pure 
Pennsylvania grade crude oil. It is refined with the most modern 
processing equipment ...and technical skill unsurpassed in the 
industry. It is the finest motor oil, we believe, produced anywhere 
in the world. 


Canada Antifreese Ample 


OTTAWA.—No shortage of anti- 
freeze in Canada is expected this 
winter in face of the present world 

} emergency. Wholesalers and retail- 

ers alike report good supplies on 

. hand. They say these stocks should 
; meet “normal demands” during the 


winter. Quaker State Motor Oil - Quaker State Superfine Lubricants - Quaker State Oil Refining Corporaticn - Oil City, Pennsylvania 
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We’ ve combined the best of automotive and aerodynamic research Tt 
into the 1951 Nash Airflytes—to build the world’s most modern tel 
cars—cars with a flying start in features over all other cars. 
And we’re putting the biggest advertising campaign in all Nash Mi 
history behind them—telling everyone who reads, rides or listens, 
to come in and see the new Airflytes— giving our dealers a flying an 
start, too! wo 
Dt 


6200 boards with the poster above will be seen by an audience 
of 90,000,000. 
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The great Nash 4-color magazine advertising campaign will 
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appear in the leading magazines with a total circulation of 
24,063,250. 


Nash Dealers’ local newspapers will carry smashing announce- 
ment ads to 44,976,000 people. 





| And, this year, the great new Nash dramatic show “Nash 

| Airflyte Theatre”’ will be beamed at 7,000,000 TV homes, every 
Thursday night at 10:30 P. M., Eastern Standard Time (original 
telecast) on the nation-wide network of CBS-TV. 





Put them all together and they spell ““The World’s Most 
Modern Cars”’ 166,039,250 times. 
With this great Airflyte line, with a great dealer organization, 
: . ae - ee The Ambassador + The Statesman + The Rambler 
and with this great continuing advertising support—is it any 
wonder Nash sales have skyrocketed—with a postwar sales gain The World’s Most Modern Cars 
5 times as great as the average of the industry? 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 


* 


There’s Much of Tomorrow in all Nash does Today 













SELF LIGHTER—Gordon Warren, Hollywood 
(Calif.) Chevrolet dealer, tests the Safe-T- 
Liter which is designed to fit the dash of 
any car and automatically light the cigaret, 
according to the Saf-T-Lite Co., 7070 Holly- 


wood Bivd., Hollywood, Calif. It shuts off by 
itself and keeps the cigaret lighted, the firm 
adds. 





OVERHEAD VALVE OIL FILTER—A Clean 
Oil valve filter, designed to improve the 
efficiency and eliminate excessive wear in 
the overhead valve systems of Chevrolet cars 
and trucks, has been announced by Elmer J. 
Wolfer, president, Wolfer Corp., Los An- 
geles. The unit, which is approximately one- 
third the size of the average conventional oil 
filter, has an internal mounting and becomes 
an integral part of the Chevrolet engine it 
self, without any outside supports or external 
or flexible oil lines, Wolfer states. It is 
described as cleaning every drop of oil that 
comes in contact with all wearing surfaces 
and moving parts of the Chevrolet overhead 
valve system, filtering out all abrasive par- 
ticles which become suspended in the oil, 
and keeping the valve stems always lubri- 
cated with clean oil. 





Be 


SOLDER GUN WITH LIGHTS—Dua! spot- 
lights designed to eliminate shadows, and 
over and under terminals to brace tip and 
improve visibility, are features of the new 
light-duty soldering gun recently announced 
by Weller Electric Corp., Easton, Pa. This 
model is considerably smaller and lighter 
than previous, now obsolete, 135-watt guns, 
and yet has substantially greater soldering 
capacity, the company states. It has dual 
heat (100/135 watts) for all light and delicate 
soldering, five-second heating to save time 
and current, and trigger-switch control which 
adjusts heat to the work and eliminates need 
of unplugging gun between jobs, Weller says. 


. * * 
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DESIGNED FOR CLEAN AIR IN SERVICE BAYS—Above is shown an exhaust gas removal 
dealerships with bay-type service areas. It 
Garage Ventilation, Decatur, lil., which states that the system takes smoke and fumes direct 


system for 














ALCOHOL-TYPE ANTIFREEZE—Speco, Inc., | 
Cleveland, announces an improvement in its 
alcohol-type antifreeze, Freez-Rem. This con- | 
sists of the addition of a new type of rust | 
inhibitor chemical developed by Speco and | 
known as Speconite. The latter is reputed to 
prevent rust and corrosion of metals in en- 
gine cooling systems. It will not damage | 
rubber hose or hose connections, the com- 
pany, at 7308 Associate Ave., Cleveland, | 
states. | 


* * * 





TRANSMISSION SETS—To facilitate oil 
change work on automatic transmissions, Wil 
liams has developed a set of service tools 
which is available in a metal case or ore] 
@ plywood panel for wall mounting. Both case 
and panel are finished in bright orange 
enamel. Assortment includes all tools neces- 
sary for oil-change work on such transmis 
sions as Hydra-Matic, Dynaflow, Power Glide, 
Jitramatic, Fluid Drive and Studebaker, ac- | 
cording to J. H. Williams & Co., 400 Vulcan | 
St., Buffalo 7. 


| 
SERVICE SHOP ITEM—This six-inch grinder | 
has extra wide clearance between the wheels | 
and the motor frame which permits grinding | 
of large and odd shaped pieces, according 
to Baldor Electric Co., 4353 Duncan Ave., St. | 
Louis. Long pieces may be moved across the | 
front of the motor frame because it is smaller 
in diameter than the grinding wheel, it states. 





* * * 


is made by National System of 





from the exhaust pipe to the outdoors without heat loss in the service bays. Can be in-| 


stalled quickly and 


easily without any alteration of present facilities, it adds. 
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NEW PRODUCT — 





PONTIAC PEBBLE PLATES—They are made 
of triple plate chrome for 1949 and 1950) 
models and match rear plate, according to 
the manufacturer, Kingcaster- McKee Co., 
Monroe Ext.. Memphis. Easily attached with 
positive fasteners, maker adas. 





DESIGNED TO SEAL TIGHT—Bothersome | 
small leaks, the bug-a-boo of instrument 
men, are completely eliminated by the us 
of Swagelok fittings made by the Crawford 
Fitting Co. of Cleveland, it claims. The fit- | 
ting provides a vacuum-tight seal. The two | 
ferrules and the threaded chuck inside the | 
Swagelok's nut, clinch tight around the tubing 
wall, providing a leakproof seal, the firm | 
adds. 
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FOR SMALL PARTS—Two new parts mer- 
chandisers designed to provide a more vis- 
ible and accessible stock of small automotive 
parts have been announced by Service Parts 
Systems, 4607 St. Aubin St., Detroit. Devel- 
oped for the sales room or service depart- 
ment, the new units offer a compact, easy- | 
to-see, easy-to-reach source of automotive | 
nuts, bolts, springs, clips and washers, the 
company states. The small merchandiser is a | 
wall unit. It contains 100 separate compart- 


; ments. Each is built on the cash-drawer prin- 


ciple with a rounded bottom to make parts 
easier to pick out. Parts are easy to see 
because each compartment tilts forward to 
meet the eye 






SPARK PLUG TERMINAL—Burndy Engineer- 
ing Co. offers Hyspark ignition terminal for 
use on all makes of passenger cars, trucks, 
tractors and buses. Is a one-piece terminal 


| that has two outlets which are arranged so 
as 


to permit straight thrust or right angle 
thrust connection to the spark plugs, it adds. 
Ignition cable set manufacturers, by utilizing 
the new universal terminal, eliminate dupli- 
cation of sets imposed by the use of old- 


style, conventional terminals which are not 
|made to work in both the horizontal and 
vertical positions, Burndy states. Burndy is 


located at 107 Bruckner Bilvd., New York City. 


| provide a visual and constant check on bat- 





CLEANS CARBURETORS — A_ carburetor 
| cleaning kit that cleans while driving has 
been put on the market by the Cristy Chemi- 
| cal Corp., Worcester 4, Mass. It is for gaso- 
|line engines equipped with popular type 


gasoline filters and can be attached by serv 
| ice station operators in less than two minutes 
the maker states. Consists of a special, highly 
| plated, metal eight-ounce gasoline filter bow! 
complete with all necessary parts, accessories 
and instructions for quick attachment in place 
of the conventional two-ounce glass bowl, it 





COMES IN THREE SIZES — Announcement | 


of an improved instant A.C. arc welder has| adds. After the service man fills the new 
been made by Marquette Mfg. Co., 307 E.| bow! with Cristy Drygas and starts the car 
Hennepin Ave., Minneapolis, Model 70 is| cleaning of the carburetor begins, Cristy 
manufactured in three sizes ranging up to| claims. The rest is poured in the gas tank to 


150, 200 and 250 amperes. The transformer is| complete the fuel system cleaning. 
of the re-actance type and is insulated with) 
asbestos throughout. There are no moving 
parts to wear, lubricate or get out of order, 
the firm states. Efficiency of up to 94 percent 
is claimed by the manufacturer, who points 
out also that, on a cost and performance 
basis, the new A.C. welder has a big ad- 
vantage over D.C. equipment. 


* * ” 








| KIT FOR HELI-COIL INSERTS — Just an- 


nounced by Heli-Coil is a series of new and 
compact kits for the installation of Heli-Coil 
screw thread inserts. Simplified kits are avail- 
able and can be made up for industrial, 
aviation, automotive, narine and machine 
shop use. For maintenance, production work 
and field service they provide an assortment 
of inserts for screw threads from No. 6 to 
1'Y/-inch size in American National coarse 
and fine series, as well as for spark plug and 
taper pipe thread sizes, according to Heli- 
— Corp., 35th St., Long Island City |, N.Y. 





BATTERY GUARD—Detecto-cell is said to 
tery condition, from the driver's seat. In 
glowing lights, battery strength, condition of 
each cell, water levels in the cells and warn- 
ings of battery weaknesses are given, claims 
its ema Myriatron Corp., Pontiac, 
Mich. 





SPOT WELDER—Power, speed, easy han- 
dling, an automatic switch control and ver- 
satility are claimed for the portable spo! 
welder announced by Greyhound A. C. Arc 
| Welder Corp., 606 Johnson Ave., Brooklyn 

FOGLIGHT—Built for 1950 Chevrolets and|N. Y. The tool weighs about 33 pounds and 
Pontiacs, they're designed to fit the grille|can weld up to '/-inch combined thickness 
snugly. No mounting brackets, no holes to! of mild or stainless steel, or two pieces of 
drill, according to L. W. Lee Mfg. Co., 87/ 16-gauge galvanized metal with a combined 
Montrose Ave., Brooklyn 6. thickness of one-eighth inch, says the firm. 











* * * * * 7 





CLAYTON'S ENGINE DYNAMOMETER—A line of engine dynamometers, described as low 
cost and compact by the maker, designed for engine run-in in service shops and end-of 
production-line testing, has been placed on the market by the Clayton Mfg. Co. of EI 
Monte, Calif. These models will operate with horsepower ratings from 50 to 2,000 at many 
different speeds, Each unit will handle a wide range of speeds and powers, thereby making 
possible the testing and running in of a variety of engines on the same machine, it adds 
This flexibility makes dynamometer operation practical in many shops where it was formerly 
uneconomical, Clayton claims. Standard equipment includes direct reading electric speed 


and horsepower meters. 
(Continued on Page 43, Col. 1) 
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New Products 


(Continued from Page 42) 


[ts catalog 500 on flexible metal 
hose has been issued by the At- 
lantic Metal Hose Co., Inc., 123 W. 
64th St.. New York 23. It is in-| 


tended as a working tool in design 
and maintenance departments. 


| 








FORD PUMP—Chefford Master Mfg. Co., 


pump catalog, NWP-650. It contains alpha- 
betical listings under each car, truck, tractor 
and bus classification. The pump number, 
year, manufacturer's pump number, type, re- 
pair kit number, and applications are clearly 
displayed. A numerical listing is also_ in- | 
cluded. Illustrated above is the 1949-50 Ford 
water pump (bearing type). 


* * * 


Tide Water Oil Publishes 


Customer’s Motoring Diary 

A motoring diary in which a 
touring car owner can keep a de- 
tailed record of his trips is avail- 
able to customers of service sta- 
tions handling Tydol_ gasoline, 
Veedol motor oil and Federal tires. 
It is a publication of the Tide 
Water Assoc. Oil Co. 

Measuring 51 by 3 inches, the 
Flying-A Trip Record is a bound 
32-page booklet with separate sec- 
tions for keeping track of 15 days 
of travel, mileages, expenses, fuel 
and oil consumption, hotels, meals, 
repairs, driving time, friends, rela- 
tives and points of interest visited 
and other information desired by | 
the average motor tourist for fu- | 
ture reference or memories. Aj} 


calendar to Dec. 31, 1951, and a list | 
of safe driving hints are also in- | 
cluded. 





ae 
SARAN COVER—Susquehanna Mills, Inc.., | 
Sunbury, Pa., is introducing a new fabric | 
which closely resembles actual leopard skin. 
This saran seat cover material is a jacquard 
fabric with all the durability and lasting 
qualities of conventional woven saran, the | 
company says. Reactions of seat cover manu- 
facturers who have seen the new material 
give promise that the new pattern will be/| 
the “hottest'’ item in the Susquehanna line, | 


according to P. H. Conze, vice-president. 





CHROME INITIALS—Mittan Mfg. Co., 2 W. | 
46th St.. New York, is introducing a chrome- 
plated initial known as Royal High, made 
of white fully molded non-ferrous metal cov- | 
ered with triple-plated bright chrome-welded 
plated fittings and screw nuts supplied. Deal- 
ers are furnished with three color display 
and merchandiser, the firm states. 


* * * 


Weller Soldering Catalog 
Soldering information, helpful to | 


lectricians, auto mechanics and 
industrial laboratory workers, is | 
contained in the soldering gun 


atalog issued by Weller Electric 


Corp., Easton, Pa. Fully illustrated, 
the catalog covers the complete 
line of Weller guns and features 
a light-duty model with dual spot- 
lights. These twin prefocuscd spot- 
lights are sa‘d to eliminate sha- 
dows in the working area. 


* * * 


U. S. Plywood Unveils 
Glass-Fiber Tubing 


Development of a new glass-fiber 
tube and pipe material, designed 
as a replacement for steel and 
other critical war metals in many 
commercial applications, is an- 
nounced by United States Plywood 
Corp., 55 W. 44th St., New York 18. 

Known as Glasweld, this new 
product, according to J. B. Williams 
jr., vice-president of the plywood 
company, has the strength of steel 
and is rust and corrosion procf. It 
is now available as piping in the 


| City, N. Y. President S. G. Tilden states that | 


| brake shoes up to the 3-by-I6-inch diameter 


| Automatic Transmission Lift 
f | OIL FILTE 


oil and chemical processing indus- | 
Fairfield, Ill., announces its new 1950 water/try and as tubing for the building, | 


electrical and allied fields. 
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to 


FOR BRAKE SHOE JOBS — Designed 
speed assembly of brake shoes and linings 


and afford uniform bonding pressures, this | 
brake shoe assembly plate is built by Per- | 
mafuse Corp., 12 Commercial Ave., Garden 


the plate can handle all types and sizes of 


with equal speed and ease of operation. 


* * * 


Weaver Mfg. Recommends | 


Weaver Mfg. Co., Springfield, 
Ill, has introduced a_ hydraulic 
“unit lift” which it says is ideal- 
ly suited for use in removing 
and replacing Hydra-Matic trans- 
missions on General Motors cars 








—— 
— 
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popular makes of filters, 


and Lincolns, Packard Ultra- 
matic and Buick Dynaflow trans- 
missions, 

The lift is not confined to the 
handling of all automobile trans- 
missions that may be removed 
from below, but is adaptable to 
truck transmissions, heavy drive 
shafts, gasoline tanks, truck 


springs and power takeoffs, says 
the company, 





the firm says. 





e¢¢ Unity protects the car dealer’s retail sales—by 
distributing only through legitimate wholesalers— 


never through chain stores or other cut-price channels. 


* 


R—Filterall is an oil filter that 
| has @ permanent porous metal filtering ele- 
ment, Filterall Co., Glendale 4, Calif., states. 
| Is available in complete units for use on all 
cars or in a simple conversion kit for most 


It 


claims that outstanding economy of operation 
| will save the original cost in a short time. | 


: CALLED 
“THE CAR DEALER’S 


SPOTLIGHT”? 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
Unity Spotlights are the only ones with adjustable frictions, both 
horizontal and vertical, easily adjusted with a screwdriver. 


All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
head housing and the handle housing pivot on this stationary outside tubing. 


The corner post is stronger after the Unity Spotlight is installed. 

There are millions of Unity Spotlights in the field 
giving perfect satisfaction after years of service. 
Look for the spotlights with the ornament on top. 

You will never see any Unity products sold at cut 
prices either under Unity name or under a different 
name or trade mark. Unity protects the dealer. 
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| Weatherhead Offers Catalog 


| On Original Parts Line 


An automotive parts catalog, 
number J-103-L, is being distrib- 
|uted by Weatherhead Co., 300 E. 
/131ist St., Cleveland. It contains 
|technical information and car man- 
ufacturers list‘ngs of all the orig- 
inal equipment parts manufactured 
| by the company. 
| Specialized part number inter- 
change information, not previously 
|published, is contained in the new 
|technical data section of the cata- 
‘log, the company says. 

« 7 = 


| Wagner Publishes Bulletin 


.| On Hydraulic Brake Service 


Wagner Electric Corp. has pub- 
lished a bulletin on hydraulic brake 
|fluid service. Designated as HU- 
17-H, it is available to brake serv- 
lice jobbers, dealers and_ repair 
|shops from the company at 6400 
Plymouth Ave., St. Louis 14. 
| The bulletin contains information 
|and instructions on how to check, 
|drain, flush, refill and bleed hy- 
draulic braking systems, including 
|self-contained power units and 
multi-cylinder foundation (wheel) 
brakes. 

(Continued on Page 44, Col. 
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New Products 


(Continued from Page 43) 


A tester for testing tensions or|install them. Based upon the paint | 


pressures in instruments has been 
placed on the market by All- 
Weather Springs, 140 
New York 6. The company says 
that because of 
and readability the tester is useful | 
in both the factory and in the field. 


* * * 


Dearborn Chemical Service 


Offered to Paint Users 


Dearborn Chemical Co., 310 S. 
Michigan Ave., Chicago, has an- | 
nounced a service and an improved | 
line of products for treating water | 
used in water wash or down-draft | 
spray booths. This service provides | 
a new approach to the problem of | 
protecting spray booth recirculat- | 
ing systems and exhaust fans| 
against clogging caused by paint | 
overspray, the company claims. 


Cedar S&t.,| 


its compactness | 


or paints used in the booth and an 
analysis of the water supply where 
necessary, Dearborn will recom- 
mend a specific formula which is 
said to provide complete protec- 
tion for the exhaust system and 
the recirculating pump. 





FOOT CONTROLS ANGLE —The Auto-Tilt 
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USED IN AXLE SERVICING—A new dolly 
for servicing rear axles has been announced 
by K. R. Wilson, 215 Main St., Buffalo. It is 


described as highly flexible and expansible to 

| handle any axle overhaul from the smallest to 
the largest truck or bus unit. It grips the axle 
jin two vise-like clamping jaws which may be 
| moved closer together or farther apart to 
| grip all sizes of axles at the place where 
maximum holding power can be best ob- 
| tained. This feature also permits separating 
| axle halves so that each may be swung to a 
| position most easily accessible for service 
| Operations, the firm states. 


« + * 


| Filing Cabinets Offered 


- By Lyon Metal Products 


Lyon Metal Products, Inc., Au- 


Dearborn, through a staff of wa-| Mirror was developed by Raypholtz-Wood rora, Ill, is manufacturing a line 





ter treating engineers located| Products Co., Box 124, Connersville, Ind. | of suspension-type filing cabinets in 


. | Operates like any standard rear vision mirror : x 4 
throughout the U. S., will make 8 | except that the tilting action is controlled both letter size (drawers 14% inches 


survey for any plant using water| by 4 foot switch, leaving the motorist's hands | Wide, 28 inches deep) and legal size 


wash spray booths or planning to ‘free for driving. 


le, JR 


(drawers 17% inches wide, 28 inches 


deep). They feature rounded cor- 
ners on drawer fronts. Six ball 
bearings and two floating rollers 
are said to assure easy rolling and 
“flick of the finger” operation. 


« * * 


Tire Chain Selling Tips 


Offered by Campbell 

Campbell Chain Co., York, Pa., 
announces the availability of a 
new booklet on tire chains titled 
“There Is No Substitute for 
Chains.” 

The booklet presents, in cap- 
sule form, sales arguments for 
use by dealers in selling tire 
chains. It contains a chart show- 
ing the stopping distances neces- 
sary when driving without chains 
on ice and snow, It points up 
the reasons why tire chains are 
necessary for safe winter driving. 


* & * 


Weaver Mfg. Introduces 


Portable Light Tester 
A portable headlight tester that 


can be calibrated to floor slope “in| 


less than one minute by one man” 
is announced by Weaver Mfg. Co., 
Springfield, Ill. It is one of four 
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new headlight testers introduce: 
by the company. 

The leveling feature of the port 
able tester, says the firm, mean 
that it can be used in any car sta 
having a reasonably smooth floo 
|The calibration to floor level 
|said to be accomplished quickly } 
a calibrating stand and aimin 
dials right on the tester. 





EXECUTIVE'S PHONE—A series of inter 
communicating telephones, Idealfones, is now 
being offered by Automatic Electric Co 
| 1033 W. Van Buren St., Chicago, for many 
years known as makers of P-A-X business 
telephone systems. A featured system in this 
new group is a unique arrangement for 
| executive-secretary telephone service which 
consists of a compact plastic speaker cabinet 
for the executive's desk connected to a 
handset for the secretary's desk, the maker 
points out. This system uses a new scientific 
principle to provide adequate speaker volume 
and sensitive microphone facilities for the 
executive's office without need for either the 
usual vacuum tube amplifier or talk-listen 


key, the firm states. 


* * * 


Goodrich Catalog Explains 


Advantages of Koroseal 

A catalog section on koroseal 
transportation upholstery mate- 
rial has been published by B. F. 
Goodrich Co., Marietta, O. Koro- 
seal is the flexible material de- 
veloped by the company which 
has had wide application in many 
fields and is used in transporta- 
tion seating. It is so easily cleaned 
that it can be kept like new for 
long periods and has many other 
advantages, including high resis- 
tance to scuffing, abrasion and 
other wear, and flame resistance, 
Goodrich claims, 





SUPPLEMENTAL OILER—Universal Lubricat- 
ing Systems, Inc., 704 Allegheny Ave., Oak- 
mont, Pa., announces two improvements in 
the Universal No. 3000 top oiler for gasoline 
engines and gas engines. The first is an air 
filter which is assembled as an integral part 
of the unit and which prevents road and 
field dust from contaminating the oil in the 
container, the company states. The second is 
an improved design assuring a uniform rate 
of oil flow whether the oil container is full 
or almost empty, thereby eliminating the 


|need for adjustments as the oil level falls, 


* * * 


Molybdenum-Base Lubes 


Described in Booklet 

Four new forms of molybdenum 
base lubricant have been developed 
by Lockrey Co., College Point 
N. Y., to meet especially severe 
conditions. 

The lubricants, which are said 
to have unusual abilities to with 


|stand pressure and heat, are de 


scribed in the firm’s Technical Bul 
letin 21-E. 


* + * 


Allis-Chalmers Pumps 
Pumping units are catalogued in 
a 16-page “Handy Guide to Selec- 
tion of Centrifugal Pumps,” re- 
leased by Allis-Chalmers Mfg. Co., 
1243 S. Seventieth St., Milwaukee. 


(Continued on Page 45, Col, 1) 
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(Continued from Page 
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STEAM CLEANER—Malsbary Mfg. Co., 845 
92nd St., Oakland, Calif., has announced 
Model 250 which, it states, uses higher pres- 
speed up steam cleaning and cut 
features include automatic 

valve, swivel type gun, 
and instrument panel, and 
solution stirring. By simple 


sures to 
labor costs. Its 

thermostat, safety 
compact control 
steam valve for 


adjustment of its controls, the 250 provides|the story of a businessman proud 


five distinct cleaning actions: steam cleaning 
(200 gal/hr. at 150 to 200 Ibs. pressure), high 
pressure hot or cold water (300 gal/hr. at 
250 Ibs. pressure), low pressure wet steam, 
and low-pressure warm water, the firm adds 


* + * 


Times Facsimile Offers 


Electronic Stencil Cutter 

Users of mimeograph machines 
will soon be able to reproduce let- 
ters, office forms, engineering draw- 
ings, instruction sheets, advertising 
layouts, etc., by means of stencils 
electronically cut by the Times 
Stenafax, according to an an- 
nouncement by © Times 
Corp., New York City. 

The machine will be shown pub- 
licly at the National Business Show 
in Grand Central Palace, 
York, Oct. 23-28. The 
automatically makes exact stencils 
of graphic material in six minutes, 
the says. 


company 





FITS OVER LICENSE LIGHT COVER—L. W. 
Lee Mfg. Co., 87 Montrose Ave., Brooklyn 6, 
N. Y., says its chrome Lite Guards give 
that all-chrome look in a few minutes. They 
cover the plate light with durable, heavy, 
die-cast metal cover, Lee states. 


* * * 


Grinder Booklet 

Bulletin 349, obtainable from the 
manufacturer, contains information 
on the new 600 series’ six-inch 
grinder offered by the Baldor Elec- 
tric Co. 4353 Duncan Ave., St. 
Louis. The grinder comes in % and 
's horsepower sizes. 





Junior, 
is announced 
Corp.., 
embossed quilted 


FOR SEAT COVERS, TRIM—Tuftex, 
an unsupported vinyl sheeting, 
by Imperial Chemical & Plastics 
Cranston, R. |. It is an 
pattern with a three-dimensional appearance 
that suggests real quilting. The material is 
available in .012 and .020 gauge, 54 inches 
wide, in decorator colors and a variety of 
orinted patterns. 


* aa * 


Cutting Wheels Folder 
Moisture-proofed abrasive cutting 
Wheels are described in a six-page 
older just published by Chicago 


Wheel & Mfg. Co., 1101 W. Monroe | 


Facsimile 


New | 
Stenafax | 


i4) 


St., Chicago. The booklet illustrates 
the advantages and convenient fea- 
tures of this development in abra- 
sives to assure maximum cutting 
efficiency. 


* * * 


Painter’s Portfolio 
Maintenance problems of equip- 
ment and buildings are analyzed 
and recommendations made for up- 


keep in a portfolio issued by Wil- | 


bur & Williams Co., Greenleaf and 
Leon Sts., Boston. It describes spe- 
cialized paint coatings for resisting 
moisture, fire, mildew and chem- 
icals. 


* * * 


Remington Rand Booklet 


“Mr. Murphy Has a Vault” is the 
| title and subject of a new booklet 
on insulated products recently pub- 
\lished by Remington Rand, Inc., 
/315 Fourth Ave., New York. It tells 


lof the new vault constructed in 
his office. 






NEW DEPARTURE 
FRONT WHEEL 
BEARINGS 







eye-appealing 
and manufac- 
tured by the Display division of River Raisin 


CATCHES THE EYE — This 
counter display is designed 


Paper Co., Monroe, Mich., for New Depar- 
ture front wheel bearings, manufactured by 
United Motor Service. Is constructed of fibre- 
board, lithographed in two colors with each 
compartment identified with a part number. 
The reverse side has a complete automotive 
chart of all bearings. It displays all bearings 
in everyday use, the company states. Overall 


dimensions: 10 inches high, 19 inches wide 
and 5'/, inches deep. 
* * * 


Remington Rand Folder 


Explains Filing System 

Advantages of its triple check 
automatic filing system for files of 
10 drawers or more are set forth 
in a folder from Remington Rand, 


45 


auto body replacement panel and 
associated products. 

The catalog incorporates a chart 
which shows what the panels are 
and a guide which shows where 
they go. According to the company, 
complete specifications covering 350 
reference listings for cars from 
1935-1950 are contained in the bro- 
e chure. 


Inc., 315 Fourth Ave., New York. 
|File by letter, control by number, 
| check by color are the basic ele- 
|ments of triple check. According to 
| Remington Rand, installing a triple 
|check automatic system can be 
done with no interruption to regu- 
jlar office procedure, 


*  * 


Equivalent Valves Manual 
|Compares Differences 
“Manual of Equiva- 
lent Valves,” listing the valves of 
18 leading manufacturers, is an- 
nounced by Hooper Publishing Co., 
545 Sansome St., San Francisco. 
Compiled by H. Gordon Hawes, | 
the manual is intended for engi-| 
|neers, purchasing agents and engi- | 
|neering personnel. It is a guide| 
jto the differences between valves 
for a given type, material and pres- 
sure rating. 


A 175-page 


* * * 





Schofield Issues Catalog 
On Replacement Panel 

Schofield Mfg. Co., 1140 E. 
|St., Cleveland, is offering jobbers 
| only, a catalog describing the firm’s 


CHECKS CRANKCASE OIL — Photovoit 
22nd | Corp., 95 Madison Ave., New York, has an- 
nounced a Photoelectric crankcase oil tester 
called Model 75. 


(Continued on Page 46, Col, 1) 












Honored by 
Car Owners 


Honored by 
Doctors of Motors 






Honored by 
Automotive Engineers 


Honored by Doctors of Motors for their dependability . . . 
by America’s foremost automotive engineers for their design 
and precision manufacture . . . by motor-wise car owners 
for their economy. 

Perfect Circle Corporation. Offices: Hagerstown, Indiana, and 


Toronto, Canada. Plants: Hagerstown, Richmond, New Castle 
and Tipton, Indiana, and Toronto, Canada. 


Illustrated—GX Steel Oil Ring, one of 62 types of Perfect Circle Piston Rings 
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New Products 


(Continued from Page 45) 


| socket, built with a half-inch drive | 
| with a 7/16-inch hex opening, is hot 
|forged from high alloy steel and 
is fully heat treated. 


* * * 


Weaver Offers Attachment 
For Hydraulic Jacks 

| hydraulic jacks for use in remov- 
ling and replacing transmissions is 
announced by: Weaver Mfg. Co., 
Springfield, Ill. 

| The attachment replaces the jack 


removal 
car right on floor. 
so that the 
can be re- 
the company 


|mitting the 
‘sions with 
has its own handle 
|regular jack handle 
moved for clearance, 
says. 





IT'S ADJUSTABLE—The Adjusta-bench, made 
by Bee Line Co., Davenport, la., is a squar- 
ing fixture designed to handle straightening 
jobs. It is four feet by four feet and the 
eight is adjustable from 30 to 60 inches. Is| 
completely adjustable for large or small 
pieces, according to Bee Line. 


+ + + 


Catalog on Adhesive Bonds 


Distributed by Goodrich 

Featured by a table which lists 
by number each adhesive it manu- 
factures, the materials for which 
they are specifically recommended 
and the method by which the most 
effective bond is created, a new 
eight-page catalog section on ad- 
hesives has been published by B. 
F. Goodrich Co., Akron. 


* * * 








Model 
Wavewash car washer enables one operator 


FOR QUICK WASH — Latest 


to wash easily four to six cars an hour, the 
| maker states. The swinging spray arm reaches 


Owatonna Tool Co. Makes |all parts of the car, including front and 
a y back, with direct sprays. Wavewash is at- 
Cadillac Con Rod Socket tached to the station water line, no extra 


installation costs, no tracks to lay, no tanks 
or special piping required, it adds. No extra 
space is needed because Wavewash spans 
the car, according to Phillips Pump & Tank 
Co., Cincinnati 4. 


A socket designed to operate on 
Cadillac con rod nuts is available 
from the Owatonna Tool Co., 314 
N. Cedar St., Owatonna, Minn. This 





Looking for something to 


BUILD NEW BUSINESS... 
BOOST YOUR PROFITS? 





A transmission attachment for its | 


\saddle for transmission work, per- | 
of transmis- | 
It 


714) 


| Plastic Bonder 


A technical data sheet describing | 


| the uses and properties of Rez- N-| 


|Bond, a noninflammable bonding | 


| agent for cementing either acrylics | 
or polystyrene, is available to the 


plastics industry from Schwartz 
Chemical Co., Inc., 326 W. 70 St., | 
New York 23. 

* * * 





| CRANKCASE TECHNIQUE—Copper brazed 
crankshafts, with components made on punch 
| press and screw machine, can frequently re- 
| place drop forged construction without sac- 
| rifice of quality and with substantial cost 
| reduction, according to the maker. Operat- 
ing characteristics are sometimes better than 
those of conventional design, it adds. These 
shafts, hardened or unhardened, made to cus- 


| tomers specifications, are offered by Techni- 
cal Metal Processir~ iInc., Lake Court at 
E. 55th St., Cleveland 14. 
* + 


Cigaret Lighter-Dispenser 
Offered by Louell Products 


A combination cigaret d'spenser- 
lighter that can be installed under 
the dash is available from Louell 
Products Co., 423 Fulton St., Brook- 
lyn. Finished in chrome and ham- 
mer-tone enamel, the Auto-matic 
is equipped with a humidifier, holds 
over 20 cigarets and dispenses and 
lights the cigaret at the same time. 


* * + 


How to Treat a Fire 


An educational booklet on fire, 
suitable for distribution to fire pro- 





tection personnel, 


has been pub- 


The minute you put these two profit-partners 





Service Master Hypressure JENNY 
Combination Steam Cleaner and 
Cooling System Fiusher, with 
built-in Steam Thoro-Purge. 















cooling systems. 


system cleaning alone. 


business... 


to work for you, you’ll have dozens of extra- 
income services to offer your customers—serv- 
ices that will bring new customers in and keep 
them coming back. You'll have all the advan- 
tages of Hypressure Jenny for steam cleaning 
auto motors, front-end grille work, springs, 
frames, under-chassis areas, plus many other 
jobs that bring $12 or more extra profit an 
hour. And in addition you’ll have marvelous 
Steam Thoro-Purge for reverse-flushing clogged 


You'll make still more money by saving time, 
labor and expense cleaning shop equipment, 
tools, driveways, walls, windows, etc. 10 times 
faster than by hand methods. 


If you’re looking for something to build new 
boost your profits, here it is! 


The FREE BOOKLET, “1001 
WAYS TO EXTRA PROFITS” 
tells all about it. Write for it today! 





With Steam Thoro-Purge, you can increase your 
business as much as $10,000 a year on coo'ing 













ee 
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| lished by Ansul Chemical 


| Marinette, Wis. 


illustrated discussion of what fire | 
|is, classes of fire and proper meth- 
‘ods of extinguishment. 


* * * 


Permanent Antifreeze 
| Announced by Speco 


Winterset, described as a 100 per- | 
permanent anti-| 
| freeze, is announced by Speco, Inc., | 


cent glycol base 


Fidelity Bldg., Cleveland 14. 
The product, 


| filling lasts an entire winter. 
|company says it is formulated es- 
| pecially to serve the heavy-duty 
|needs of automotive, bus, farm 


|chinery cooling systems. 


* x + 


Dynamatic Publishes Booklet 


| On Water-Cooled Couplings 

A 16-page illustrated booklet de- 
scribing the watercooled couplings 
manufactured by Dynamatic Corp., 
Kenosha, Wis., has been published 
The couplings, available in a wide 
range, are said to be simply con- 
structed and have instantaneous 
response, 
rate speed control and low main- 
tenance, 








al 


™ 


Co., Milwaukee |, announces a Porto-Power 
assortment of a hydraulic pull-ram and vari- 
ous pulling clamps which it designates as the 
is specially designed for pulling, stretching | 
and straightening all body sections, 
posts, fenders, panels, hoods, cowls 
braces. 


and | 


is necessary to stretch or pull vehicle sheet | 
metal into shape. It also claims that because | 





of this, it was able to design a lightweight, | 
| compact ram ideal for fast, simplified | 
| handling. 


* * * 


Mini-Con Aerial Antenna 
|Said to Aid Reception 


The “Mini-Con” booster for car 
| radio aerials increases the signal 
| pickup of radios, according to the 
|manufacturer, National Electronic 
|Mfg. Corp., 35-05 Thirty-sixth St., 
|Long Island City 1, N. Y. 

| Consisting of two X-shaped 
frames of chrome-plated brass tup- 
ing, the Mini-Con resembles a tele- 
vision antenna and can be installed 
jin less than a minute, the company 
| said. 








PORTABLE SPOT WELDER—A portable spot | 
welder, the Zip, is being introduced by Mid- | 


| States Welder Mfg. Co., 6025 S. Ashland 
Ave., Chicago. Features ‘such as fixed top 
tong, newly designed adjustable curved tips 


and overall construction of the new Mid- 
States unit, affords greater ease of handling | 
and operation, making possible scores of | 
new spot welding applications, the company | 
states. The unit is completely portable, | 
weighing 23 pounds, and welds mild steel, | 
stainless, galvanized iron, terne plate anu | 
magnesium up to '/-inch combined thickness 
of metal, it adds. j 


* * * 





HYPRESSURE JENNY DIVISION 
HOMESTEAD VALVE MANUFACTURING COMPANY 






Tha 


Serving Since 


P. O. BOX 100, CORAOPOLIS, PA. 





Gatke Offers Brochure 
On Brake Lining Sales 


A brochure for use by distrib- 
utors is announced by the Gatke 
Corp., Automotive division. Titled 
“All 7,” the publication is a brief 
presentation of the fundamentals 


according to the| 


| manufacturer, is boil-proof and one | 
The | 


equipment and construction ma- 





| scanning the list of causes. 





SB-46 metal stretching and clamping kit. It | 
door | 


Blackhawk states that research has | 
shown that no more than I'/, tons of power | 












Co.,|behind brake lining sales and 
Fundamentals of | | tied closely to the company’s n« 
Fire Extinguishment is a four-page | advertising campaign. 


According to S. E. Shepard, 
| rector of sales, the brochure will t 


lan aid to the Gatke jobber-distri 


utor in developing his full ar 


potential in brake lining sales. 





GIVES HARDTOP LOOK—Carson Auto Spe 


cialty Co., 12512 Hale St., Wyandotte, Mich 
offers the De Ville window panel designed to 


| give cars a hardtop look. The manufacture: 


says that they are easily installed, with no 
holes to drill and are made of heavy stee! 
triple chrome plated. They are designed to 
fit ‘49, ‘50 and ‘51 Chevrolet, Pontiac and 


low power losses, accu-| Oldsmobile two-door and four-door sedans. 


* * * 


Trouble Handbook Published 
|For Automobile Dealers 


Motormaster, a handbook for au- 
tomobile dealers, is published by 
For-Dom, Inc., 217 Chrysler Bldg., 
New York. The author, B, P. de 
Dube, is a member of the Society 
of Automotive Engineers and U. S. 
editor of La Vie Automobile. With 
his handbook, Dube says anyone 
can locate any car trouble just by 
It also 
includes sections on tuning, racing 
fuel formula and trouble diagnosis 


{on automatic transmissions. 
USED IN SERVICE SHOP—Blackhawk Mfg.) 


Col. 1) 


PROVEN FORMS 


Thousands of Successful 
Dealers Use Them! 


(Continued « on Page 47, 





NEW CAR ORDER PADS 
“LETS TRADE" PROPOSALS 


SALESMAN'S DAILY 
WORK REPORT 


USED CAR ORDER PADS FOR 
"50-50" AND "AS IS" SELLING 


MASTER CONTROL USED CAR 
INVENTORY RECORD SHEETS 


“MY DAILY WORK" 
Salesman's Pocket Prospect 
Book 


USED CAR STOCK REPORTS 
FOR SALES DEPARTMENT 


Send Today for Free Samples 





MODERN SELLING 
METHODS 


P.O. Box 666 Louisville 1, Ky. 


CHROME 
ae} 


NAME PLATES 





DEALERS: 


The Modern Service Identification 
Emblem—Plus Advertising Value. 


Write TODAY for beautiful full- 
FREE SAMPLE. Yours co keen nod 
compare! 

® NO OBLIGATION @ 
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Hard facing Alloy Data 


A hard-facing catalog has been 
announced by Air Reduction Sales 










Co., a division of Air Reduction 
(Continued from Page 46) Co., Inc., 60 E. 42nd St., New York 
17. The 20-page illustrated catalog 
eosin | parts, tie rods and king bolt sets. contains detailed information on 
are meeee® | Hershey says the catalogs offer the Airco line of hard-facing alloys. 
| ease and convenience in estab- 
| lishing part identification, de- | Sica 
| seription, manufacturer’s number 
and the quantity used per car. as 
| In addition to these catalogs, _ SCREW-DRIVER KIT—A six-piece set that 
B i | includes blades plus a three-way ratchet 
the firm’s dealers will also be handle with left, right and rigid positions, 
| supplied with “sales producers,’ is announced by Ox Wali Tool Co., Ltd., 
eye-catching front end service 928 Broadway, New York. Included with * 
hs | posters and direct mail post cards | ee ene eee 
| as part of an intensified adver- blades for recessed-head screws. The kit 
tising program. comes in a plastic roll. 
} * * * * + * 
| Arrow Armatures Announces FOR SAFE KEEPING—Lockers to create Insuline Reports New Line 
New Generator Model we aaenine te tentieromtiads tole | Of Small Utility Cabinets 
The 1951 model Arrow Select|Co., Hamilton, O. One model is equipped | A new line of small utility cabi- 
; |Quality generator has been an- be so lock, the other with a combina- | nets with built-in, welded chassis 
RADIATOR AND WATER CLEANER—Fram/|nounced by the Arrow Armatures| - > > é is announced by Insuline Corp. of 
Corp., Providence, has introduced its radia-|Co,, 15 Fordham Rd., Allston, Mass. ‘ oie America, Long Island City, N. Y. 
ae ee aes te caer Catalogs are available from the Tire Chain Data | Made of steel in black ripple finish, 
chemicals, the device inhibits rust and cor- | COmpany. Publication of a pocket catalog | they are available in six sizes rang- 
. rosion, softens coolant water to stop scale} The new model has been im-|on tire chains is announced by ing from four by two by four inches 
to ine tem Wao seca. We alae fore" proved, the company said, and fea-| Cleveland Chain & Mfg. Co., Cleve- to six by six by six inches, They 
re re F ‘|\tures an extra-heavy mica insu-/land 5. The booklet, designated| FOR HOOD WORK—The No. BI2 hood|are said to be particularly suitable 
no oe ae |lated commutator. Exposed parts,|TCF-850, lists all standard chain| hinge spring remover has been placed onjfor minor radio-television assem- 
+ . ‘ except on Ford models, are heav-| sizes for passenger cars, trucks and aera von ee me ae blies and control units. 
nd Welding Reprint ily cadmium plated. | buses. of screwdrivers and pry bars, the firm states. (Continued on Page 48, Col. 4) 
| | An illustrated reprint, “The Air-|——_—— $$ — —— — 
comatic Welding Process,” has 
been announced by Air Reduction | 
"7 | Sales Co., 60 E. 42nd St., New York. | 
' This 26-page article, which =| o 
; inally appeared in The Welding | 
is ‘Journal, discusses fundamentals of | You know the job’s 
yy ' metal-arc transfer in inert-gas- 
y. | shielded arc welding. e a 
e 
ef vo done right with 
s. 





KENT-MOORE 


SPECIAL SERVICE TOOLS 





FOLDS INTO MIRROR—This device, which | 
is operated by a lever just below the steering | 
wheel, is a design of Emil Hanson, 804 N | 
Van Buren St., Milwaukee. A light bulb, 
fitted into the mirror, illuminates the red 
hand when it is swung out. Designed for cars | 
and trucks, Hanson says the mirror arm car | 
be extended for truck use | 






It’s a fact! On nearly every major repair job, you run up against 
a number of important operations that just can't be done efficiently 
or accurately with ordinary shop tools and equipment. And no 
matter how you try to get by these operations with improvised 
makeshift devices, you'll find that nothing can take the place of 
Kent-Moore Special.Service Tools. For you see, Kent-Moore Tools 
are developed in cooperation with leading car manufacturers to 





meet essential factory-recommended service requirements. Each tool 


LIFTS SERVICE WORK—A combination serv- 

' ice jack with detachable adaptor for han- 

: dling transmissions, clutches, differentials, 

axles and other heavy parts, is announced by | 

Tow Bar Sales Co., 40 S. Clinton St., Chi- 

y ; cago. With the adaptor removed, the unit 
can be used as a regular jack, says the firm. 
The gear ratio is approximately four to one, | 
it is stated. 


is designed to perform a specific operation for which no adequate 
standard tool exists. And each one is built to do its particular job 





quickly, easily, accurately to assure proper service ata fair “flat-rate” 
price with positive profits for you. The new 1950 Kent-Moore 
CHEVROLET OlL NOZZLE CHECKING TOOL SET 
(J 2130-B) —- This Kent-Moore Special Service Tool is de- 
signed to permit accurate checking of oil nozzles, dippers 
and troughs to determine proper clearances, depths and 
nozzle aim. In accordance with the car manufacturer's 
specifications, its use is required every time the oil 
pan is removed to assure correct lubrication and proper 
engine performance. Saves time, saves labor, eliminates 
errors and needless damage to parts. Applicable to all 
Chevrolet passenger cars and truck models from 1937 
through 1950. 


Composite Tool Guide contains complete catalog information on 
all of these essential Special Service Tools. Send for your copy today! 


Kent-Moore 


ORGANIZATION, Inc. 


GENERAL MOTORS BUILDING e@ DETROIT 2, MICHIGAN 


Sales and Service Engineering Representatives in Principal Cities Coast-to-Coast 





Price: $23.95 less 5% cash with order 
F.0.B8. Jackson, Michigan 





BRIGHT LIGHT—The Unity 110 volt plug-in 
searchlight is called the most powerful port- 
able searchlight available by its manufac- | 
turer, Unity Mfg. Co., 2909 S. Indiana Ave., | 
Chicago. 





+ * * 


Hershey Offers 2 Catalogs 


4 On Replacement Parts 
Hershey Metal Products, Inc., 
Derby, Conn., offers two catalogs 
‘overing its front end suspension 


ENGINEERS AND MANUFACTURERS OF SPECIAL AUTOMOTIVE SERVICE TOOLS AND EQUIPMENT 


ET 
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It’s Bigger and 
Better Than Ever! 


1951 
HOLLANDER MANUAL 


The accepted “bible’”’ of interchangeable parts 


544 Pages Listing Over 
550,000 Interchanges 


Quickly and Accurately Shows Interchange of 
1. Parts with same numbers 
2. Parts with different numbers but which still 
interchange 
- Parts that can be altered fo fit 
- Parts for both body and chassis 
- Parts for passenger cars and trucks 
Plus Parts identified by the factory numbers stamped 
on them 


The Hollander is the indispensable source of reliable 
interchange information covering over 100 parts of 
cars and trucks from 1933 through 1950... proved 
and tested by garages, body shops, fleet owners, auto 
wreckers, used car dealers, manufacturers and jobbers. 
Increases saleability of parts stocks from 30 to 50%. 

You save both time and money by knowing positively 
and quickly if parts will or will not interchange. Pos- 
sibility of war scarcity demands this vital gold mine 
of information. It will pay for itself in just a few days 
of use. Increase your operating efficiency and profits— 
Order your Hollander now! 


FREE TRIAL OFFER! use the Hollander 


Manual for 10 days and if you are not entirely 
satisfied, return it and we will refund in full. 


UE TY 


THE *‘mimce: 









‘or INTERCHANGE 





7 
Over 530.006 
tHE CH Amons 
OF PARTS Pon auto. 








Pentisne, 
OOY rue 
OtLanpe 
* many 


. - o @ 
mimmearoue " 
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POSTPAID 


+252 


e=—=—=— CONVENIENT ORDER COUPON =—=—=1 


Send__ 
$23.50 per copy to: 


copies of The Hollander Manual postpaid at 
| Check Encl. [| Send C.O.D. 


Name. a Se ae Sa eee ae 





Address eS ee ai ; ee 





State___ 





alia ic 


PUBLISHED SINCE 1933 


HOLLANDER MANUAL CO. 


P.O. BOX'15, MINNEAPOLIS 16, MINN. 
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ARDUN ENGINE FOR FORDS—This is 
termed an inexpensive engine in the 160- 
horsepower range by Ardun Power Products 
Corp., Atlantic Ave. at [18th St., Richmond 
| Hill 15, New York. Features claimed for this 
overhead valve conversion unit: Installation 
time of 6-8 hours with ordinary tools, its 


construction in one complete unit, attachable | 


to any 100-horsepower engine, and the fact 
that it requires only regular gasoline. 


SHOP CRANE—An electric hoist said to be 
able to lift, lower, stop and hold weights up 
| to 2,000 pounds is being produced by Lift-All 
| Equipment Co., 400 N. E. 97th St., Portland, 


| Ore. The Lift-All operates on its own dolly | 


or from any position on a truck bed. Power 


|is supplied by a six-volt reversible motor. 


DRESSES UP TIRES—Jarrett's Wite-Wall, a 
gelatinous solution used with a wire brush 
| for cleaning white tires, is being distributed 
| nationally, announces Cecil H. Jarrett Co., 
| Newton, N. C. The product comes in pint, 
| quart and gallon quantities. 


* * * 


| 





DRUM UNIT LIFT—Drum Jack Corp., a sub- 
sidiary of Cleveland Pneumatic Tool Co., 378! 
E. 77th St., Cleveland, has added a unit 
lift to its line of automotive equipment. it 
is said to enable one man to handle the 
heaviest truck transmission as well as lighter 


under-chassis parts. It can be used as a/ 


floor model or converted to a_ two-post 
| hoist model with the use of a special stand. 
! 











| LETTERING BOOKLET—A layout and copy 
visualizer brochure, designed to simplify de- 
| velopment of truck decal programs, has been 
|announced by Meyercord Co., 5323 W. Lake 
St., Chicago. The brochure contains plans for 
roof decals to attract ‘‘above-street-level'’ 
| audience: decals on the visor area to attract 
|"*head-on"’ attention, and several combina- 
tions of side and back decal layouts. 


SAE to Revive 
‘Truck Servicing 


At N.Y. Parley 


NEW YORK.—General review of 
progressive and effective methods 
lof operating and maintaining com- 
|mercial motor vehicles will be fea- 
jtured on the program of the SAE 
|National Transportation Meeting, 
| Oct. 16-18, in the Hotel Statler here. 
\Interest will be directed also to 
|modern methods of curbing traffic 
noises and to the relationship be- 
| tween effective maintenance and 
prevention of accidents. 

Tentative program, announced 
by John A. C. Warner, SAE gen- 
eral manager, lists Gen. Brehon B. 
Somervell, president, Koppers Co., 
Inc., as guest speaker at the meet- 
ing dinner Oct. 17, Gen. Somervell 
will speak on “Power on Wheels 
for Peace or Victory.” 

The meeting is sponsored by the 
SAE transportation and mainte- 
nance and truck and bus activities, 
with the cooperation of SAE met- 
ropolitan section. T. L. Preble, of 
Tide Water Associated Oil Co., is 
general chairman. 
| The program will incorporate 
|several reports on extensive inves- 
tigation of subjects related to com- 
| mercial motor transport, including 
jresults of a study by H. S. Fair- 
| bank, of the U. S. Bureau of Pub- 
lic Roads, on the effect of high axle 
|loads on highway design and opera- 
| tion. 

Paul Huber, of Fram Corp., will 
|present the report of the automo- 
| tive traffic noise subcommittee, and 
IR. C. Kerr, of Arabian-American 
Oil Co. will review automotiv: 
transportation in Saudi Arabia. 

H. H. Allen and Louis Reznek, 
of section of safety, Bureau of 
Motor Carriers, will report on th« 
relationship between maintenanc 
and motor carrier accidents, an 
| A. H. Easton, of University of Wis 
consin, will discuss the results 
experiments to ascertain the trac 
tion and stability of front, rea 
jand four-wheel drive trucks. 








Holmes Names Herriman 


Cc. D. (Spot) Herriman has be« 
appointed fleet sales manager 0! 
|Holmes Motor Co. (Ford), Chicag« 
|it was announced by Clifton fF 
| Stowers, vice-president of the firn 
Herriman has been engaged i 
fleet work for the past 18 year 
in the General Motors organiza 
tion, with which he was associate: 
for 26 years. Holmes Motor Co. 
|located in the downtown Chicag 





|area, is one of the two oldest For: 
| dealers in the nation. 
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« Major Repairs Slump... 





sabdeesabheen Is 


Needed 


In Service Shop 


(Continued from Page 38) 


all of the checks that should be 
made and admonishes his read- 
ers: “Are they (the pictures) 
enough or must you be a party to 
bloodletting before you act?” 


The pictures take up steering 
and how to detect faulty mechan- 
ism, brakes, tires, front-end align- 
ment, shock absorbers, brake fluid 
lines, hand brakes, unbalanced 
tires, the need for tire criss-cross- 
ing, battery, lights, wiper and ex- 


haust system. He also advises own- | 


ers to have their cars, especially | 
the spring bolts, tightened up once 
a month. 

* * » 


RONT-END service is a service | 

that many dealers neglect in/ 
their service shops either because 
they don’t have competent front- 
end mechanics, or the proper tools | 
or they don’t realize the number) 
of cars now on the road with what 
is termed “sensitive steering’ — in 
other words, cars in which the}! 
steering geometry is such that the 
toe-in or toe-out of the car changes 
radically by merely adding the 
weight of one or two passengers 
to a car that has been set perfectly 
at curb weight. 

Discounting the 17,000,000 pre- 
war cars yet on the road, there 
are still over 9,662,000 postwar 
cars in service which are now old 
enough to be in need of major 
repairs and are excellent pros- 
pects for a “beauty treatment.” 
These cars are two or more years 
old and many of them need not 
only tires, ring jobs, front-end 
correction, electrical refurbishing 
but also body and paint work— 
which also helps pay the rent, 
heat and light bills. 

Dealers who are in business on 
a long-range basis must _ realize 
that competitive selling will be here 
to stay before not too long. All 
dealers have had a little taste of 
how rough it can become, and no 
doubt will be. Those dealers who| 
handle trucks have had a severe, 
and what should be “red flag,” 
warning. 

Dealers can’t go along forever 
feeling that when things become 
tough again we will always have a 
Korea or material shortage that 
will save them from having to buy 
their new-car business. 

* * om 

ANTA CLAUS and Lady Luck 

can’t always select the fran- 
chised dealer as the recipient of 
their generosity. The very nature 
of the business and the law of av- 
erages, if nothing else, will catch 
many dealers with a low service 
volume and lower absorption per- 
centage for a tight period. 

No dealer would knowingly run} 
his business without ample fire in- 
surance and other safeguards, but 
many otherwise sound dealers are 


running equal risks by not devel- | 


oping their service potentials while 
other sources of revenue are good. 


And with a manpower short- 
age in the offing that cannot be 
entirely ignored, far too many 
dealers are still not making every 
effort to surround’ themselves 
with top mechanics as well as 


Mack Distributor’s Suit 
Shifted to Little Rock 


LITTLE ROCK, Ark.—The $144,- 
734 suit of the Arkansas Mack Sales 
Corp. against its parent company, 
the Mack International 


from Pulaski circuit court to the 
U. S. District Court here. The for- 
mer Arkansas distributorship is 
Suing to recover $10,000 allegedly 
lost in capital investment, $34,734 
allegedly due in claims, and $100,000 
for alleged loss of profits and value 
of the business. 

The suit charges that poor busi- 
ness practices in Mack district 
Offices at Atlanta, Oklahoma City 
and Dallas, continual mixup in or- 
ders, delivery of defective parts 
and dissension among territorial 
and divisional managers had cost 
the Arkansas firm its business life. 
William R. Cosper jr. was manager 
of the Arkansas outlet. 


Motor | 
Truck Corp., has been transferred | 


| providing as much “on-the-job” 
| training for those in their em- 
| ploy as it is possible to provide. 

One of the greatest handicaps to 
dealer service today is the short- 
‘age of good mechanics. Yet few 
dealers make it a point to encour- 
age their present mechanics to be- 
|come better workmen by reward- 
|ing those who do make an effort 
'to better their ability and know!- | 
edge. 

With outstanding national pub-| 
jlications with millions of car and 
‘truck owner readers doing an out- 
‘standing job of selling the serv- 
jices the dealer has to offer, with 
their factories and several equip- 
|ment makers providing training for 
|their mechanics free or at a very 
modest cost, no dealer has anyone | 
but himself to blame if his serv- | 
|ice volume continues at a low point | 
or his absorption rate is under a} 
safe operating percentage. | 


Oil TBA Group | 
To Hear Collyer | 
At Dec. Parley | 


CHICAGO.—John L. Collyer, | 
|president of B. F. Goodrich Co., is| 
|scheduled to address the Oil In- 
|dustry TBA Group when it holds 
its annual meeting at the Edge- 
|water Beach hotel here Dec. 4-5. 


Other speakers expected to take 
|part in the program are: Dr. War- 
|ren Leigh, head of the University 
|of Akron’s department of com- 
}merce; Dr. Irving P. Krick, presi- 
ident of the Water Resources De- | 
ivelopment Corp.; Norman H. 
Strouse, vice-president of J. Wal-| 
ter Thompson Co.; Wyeth Allen, 
president of Globe-Union, Inc.; 
Baird H. Markham of the Ameri- | 
can Petroleum Institute and C. C. 
Garofalo, head of Socony-Vacuum 
Oil Co.’s retail sales development 
| laboratory. 

Convention organizers say they 
expect the “biggest, most import- 
ant” annual meeting in the Oil 
| TBA group’s 15-year history. 

Annual meetings of the group are 
said to be open to everyone inter- | 
ested in the manufacture, sale or 
service of TBA merchandise. This | 
;year’s meeting is scheduled during 
|the same week as the Automotive 
Service Industries show. 





Engine Rebuilders 
Meet May 7-9 


INDIANAPOLIS. — The annual 
convention of the Automotive En- 
|gine Rebuilders Assn. will be held | 
May 7-9 in the Hotel Sherman, the | 
group has announced. 


The hotel’s grand ballroom and/| 
adjoining exhibit hall will provide | 
a meeting space as well as a min- 
imum of 75 conference booths, it 
lis said. 








| Hurricane Bumps 
Wetness, ‘Poor Paint Jobs’ 


Cited as Causes 


ST. PETERSBURG, Fla.—A for- 
mer maintenance engineer has 
come up with a solution to the 
“hurricanitis” which has been rais- | 
ing “goose bumps” on autos around | 
the state. 

William Van Fossen says the 
moisture penetrated the paint 
which is porous—when the outside 
temperature was raised by expo- 
sure to. sun. The moisture then 
condensed under the paint and 
raised the small bumps noticed on | 
cars—especially late-model jobs. 

“If they'd use the old-fashioned 
way of painting a car,” Van Fos-| 
sen said, “by really sanding it down, 
then priming it and using the old- | 
time enamel, this wouldn’t have | 
happened. 


He noted that if the cars had/| 


been allowed to dry out gradually | 
before exposure to high outside | 
temperatures, the whole thing could 





have been avoided. 





49 


ADVERTISING IN 


THE 


NEW YORKE 
UP 10% FOR FIRST 
8 MONTHS OF 1950! 


Through August of this year, THE NEW YORKER has shown the greatest gain in 
advertising pages of any consumer magazine in the United States. And this demand 
for space by fine merchants and manufacturers of quality merchandise keeps on and on. 


For the 22nd consecutive week THE NE W YORKER t has s shown an advertising gain 


ee ie 


ee meh od) THE 


NEW YORKER 








over the corresponding i issue of last year. - 


Motor car advertising (first six months) also shows an increase which placed THE 
NEW YORKER in fifth place among all national magazines, only three pages behind 
the fourth-place magazine. 


In national retail advertising—designed to move goods directly and quickly across 
the counter—THE NEW YORKER’s first-place lead over the second magazine is well 


over 100 pages—and increasing. 


Travel advertising, a sure index to high purchasing power (railroad, steamship, airline, 


hotels and resorts). also finds THE NEW YORKER firmly anchored in first place. 


Thus, the advertising pages of THE NEW YORKER reflect the combined opinion of 
progressive manufacturers and retailers that one of the most profitable markets for pub- 
lic acceptance and sales is the leadership market represented by THE NEW YORKER. 


FOR TWENTY-FIVE YEARS, THE NEW YORKER HAS BEEN CONSISTENTLY 
USED BY LEADING MOTOR CAR MAKERS TO HELP THEIR DEALERS SELL 
THEIR BEST PROSPECTS AND TO KEEP THEIR BEST CUSTOMERS SOLD. 


Motor car dealers know that the top families in their territory— 


—are the first to buy the new models and to start buying trends in 


their community. 


—turn in their late-model cars more frequently, thus providing used 
cars which can be resold more readily and more profitably. 


— provide a high per capita sales opportunity for higher-priced 
models —custom sedans, sport convertibles and station wagons — 
as well as for second and third cars in all price classes. 


LEADING CAR COMPANIES USE THE NEW YORKER 


The following motor car makers have used THE NEW YORKER in 1950 to lay direct 
and forceful sales pressure on the most able-to-buy families across the country: 


BUICK FORD OLDSMOBILE 
CADILLAC FRAZER PACKARD 
CHRYSLER HUDSON PLYMOUTH 
CROSLEY KAISER PONTIAC 
DODGE LINCOLN STUDEBAKER 
DE SOTO 


In circulation and influence, THE NEW YORKER is a National Magazine. Outside 
Metropolitan New York, Chicago is our second city in circulation; Los Angeles, our 
third; Philadelphia, our fourth; and Boston nudges San Francisco for fifth place with 


D.C., 


Washington, close behind. 


In other important communities of the country, the readers of THE NEW YORKER 


are in direct ratio to the number of high-income families residing there. 


THE 


EW YORKER 


LEADERSHIP MARKET 
BRYANT 9-6300 


THE NATIONAL WEEKLY OF THE 
25 WEST 43rd STREET, NEW YORK 18, N.Y. + 
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Maryland Garage in Aberdeen— 


At the same location for 25 years, Maryland Garage (Chevrolet), Aberdeen, Md., has | 


been completely redecorated. D. W. Rowe is owner. 








Old Timers Group 
Formed in N.C. 


CHARLOTTE, N. C.—A North} 
Carolina State Council of Auto-| 
mobile Old Timers has been saan) 
here with G. C. Thomas, Charlotte 





| named O. L. Arnold, of Biltmore, 
vice-president, and Coleman W. 
|Robert, of Charlotte, secretary- 
|treasurer. Roberts is president of 
the Carolina Motor Club. 


Tim in New Home 
Tim Motor Co., Edgefield, S. C., 


|has formally opened a_ spacious 


Cadillac - Oldsmobile dealer, aS! now home. Frank E. Timmerman, 
president. owner, was host to scores of per- | 
The newly-formed group also sons throughout his area. 


“THIS JACK 


HAS EVERYTHING 





| and improvement in quality. 


|fancy name for inspection, he gave | 





Seven Keys to Quality 
Requirements for Production Control Program 
Outlined by Willys Official 


ANN ARBOR, Mich.—Seven keys | 
to quality control were delivered 
here to the fifth annual forum of 






the limits within which control 
is possible. 


Control by Nelson G, Meagley,| finally, when the measurement | 
manager of statistical quality con-| shows the value to exceed the con- | 
trol for Willys-Overland. |trol limits, then the control de-| 
Presenting seven requirements | vice must immediately correct the 
for a successful quality control | ©4uUSe. 
program, Meagley said that the | Giving key number two, Meagley | 
proper use of quality control re- (Said: “Control of quality of mass} 
sults in a reduction of scrap, | Production requires the solution of | 
more efficient use of manpower | Statistical problems, and statistical | 
|techniques must be the foundation | 
|of the problem.” 
But, he cautioned, a practical | 
system must be simple enough | 
for ordinary shop people to un- | 
derstand. Simplicity is the third 
key. Willys-Overland uses simple 
tables, charts and slide rules to 
solve formulas wherever possible, 
Meagley said. 
Next important step in installing 
|a quality control program is, “Go 
| slow 


He noted that some manufactur- 
ers have publicly reported their | 
savings amounted to millions of 
dollars. 

First key in controlling quality 
is to understand the basic require- 
ments, Meagley said. Pointing out 
that quality control is not just a| 





three steps necessary to gain the 


Srat key. 5 not because there is a virtue | 
“First,” he said, “we must know |in slowness but because a lot of 
the capacity of the apparatus for | preliminary work is necessary, and 
control before we can determine (this takes time.” he said. 
=| Noting that the lengthy prelimi- | 
|nary work 
| project might cause the entire pro- 
|gram to bog down, Meagley said | 
key five is: “Keep going.” 

When the new techniques have 
been firmly established, the whole 
|shop organization will begin to| 
exert pressures to expand and ex-| 
tend quality control, he said. But 
this stage will not be reached for 
a year or two after the system has 
been introduced, Meagley added. 

“All persons contributing to the 

quality of the product must un- 


“Secondly, we must measure the| ! 
the Michigan Society for Quality | thing we are trying to control, and| | 


required on a single | _ 


| 
| 
| 
| 
} 
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Testing Endurance— 

This Ford tractor has "traveled'’ more than 
40,000 miles through rain, sleet and snow 
without actually moving an inch in an en- 
durance test being conducted at Dearborn 
Motors’ farm in Clarkston, Mich. The test is 
being conducted under a load provided by 
a@ hydraulic mechanism within the platform 
As of August, the tractor had run 11,510 
hours, equal to I5 years of normal farm use 


Job Placement 
In Aug. Greatest 
Since V-J Day 


WASHINGTON.—Defense mobil- 
ization efforts resulted in a greater 
demand for workers in August than 
in any month since V-J day. 

Public employment offices found 








I'VE ALWAYS WANTED” 


derstand the principles of quality 
control as it affects them, he 
said. This requires a_ training 
program and is key number six. 
One of the most important points, 


Meagley added, is that “production, | 


not inspection, must control quality 
by never producing bad quality.” 
Inspectors must understand that 
production cannot control quality 
unless there is inspection data, pre- 


| 623,600 jobs for idle people during 
the month—plus those placed on 
|farms, the Labor department re- 
|ports. That was the largest num- 
ber since August, 1945. 
| A special farm labor committee, 
|which met here two weeks ago, 
|asked the Labor department to 
|make plans to bring in about 400,- 
| 000 foreign workers to fill expected 
| gaps in harvesting and industrial 


sented in a form that can be used | operations next spring. 





non-marring 
showroom 

wheels — ask 

for $J-18R 


It’s perfect for either 
shop or showroom service! 


for this purpose, Meagley pointed | 
out. | 
Management must know that it | 
receives information not previ- | 
ously available in factual form, | 
he said, adding that everyone 
from engineer to worker must 
understand what quality control 
means to him. 
| Final key is to set up a program 
to eliminate the causes of poor 
|quality, once they have been dis- 
covered, Meagley said. 
| In conclusion he stated: “Each 
| key must be treated equally in 
importance and the failure to deal 
jadequately with any one of them 
| will make the installation of quality 
control very difficult. 

“On the other hand, it is Willys’ 
| opinion that proper attention to the | 
|seven items listed will, when com-| 
| bined with the statistical and tech-| 
nical know-how, result in reduction | 
of costs and improvement in| 


quality.” 


‘American Bosch 


Battle Settled 


SPRINGFIELD, Mass.—Ending a 
|three-year court battle, with a 
World War II background, the U.S. 
government in federal district court 
has settled for $2,600,000 the claim 
|of three Swedish firms that they 
held proper title to 535,000 shares 
of stock in the American Bosch Co. 

The stock was seized by the gov- 
ernment on the grounds that it had 
been transferred to the Swedish 
firms by the Robert Bosch Co. of 
Stuttgart, Germany, with an option 
to repurchase two years after the 
signing of an armistice. 

Representing 70 percent of the 
| outstanding stock of the American 
|Bosch Co., the shares were seized 








They would come mainly from 
Mexico, Canada and the British 
West Indies. 

The group said the foreign help 
could ease manpower shortages in 
railroad track work, foundries, fer- 
tilizer plants and similar jobs. 


Goodrich Building 

PHILADELPHIA. — Operations 
have started on construction of a 
new building here which will house 
the Philadelphia district offices of 
various sales divisions of B. F 
Goodrich Co., as well as serving as 
a central warehouse. 
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WHISTLING TANK FILL SIGNAL 


Provides 
temperature 


Add up everything you want in a jack ...and here it is! Beauty? Sure 
— for both shop and showroom. Lightweight? Swing it around — 
feel how its sturdy, one-piece aluminum frame zips up maneuvering. 
And, if you’ve ever had universal joint problems — well, here’s a jack 
with a foolproof control! All this and over six other wonderful fea- 
tures make the SJ-18 your best jack for faster, happier service! 


LACKHAWK 


A product of BLACKHAWK MFG. CO., Dept. J-40100, Milwaukee 1, Wis. 


by the alien property custodian in 
|New York City. He sold them for 
| $7,760,000. After the settlement with 
| the Swedish firms, the balance of | 


| 98.380,000 will be turned over to the 
U.S. war claims commission. 


Barber Expansion 


| Final phase of an expansion pro- 
gram that began two years ago 
will be completed by Barber Motors 
(Oldsmobile), of Cleveland Heights, 
|O. Soon to be completed will be a 
5,000-square-foot unit for body 
work. 





“Just fill ‘till the whistle stops’ 


1,000,000 cars, buses and trucks 
enjoy VENTALARM Signal 
protection today. 
Write for details 





SCULLY SIGNAL COMPANY 


92 First Street, ae = Mass. 
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Here’s a Nationwide Compilation... 


Slogans to Help Sell 


Overhead and Quick Deals Give Us 





By Ernest W. Fair 






Staff Correspondent the Edge” — Roy’s; “Ask Your 

_ |Banker About Us” — Pine Street 

N°. MATTER how good a deal- Auto Mart; “A Snappy Deal on 
1‘ er’'s used cars are or how su-|the Sale or Purchase of a Used 





perior his promotional methods Car’—T & M Motor Sales. 

may be, he must impress people . « 

within his trade territory, so that N LUBBOCK. Tex. Burkholder 

whenever a prospect thinks of buy- Motor Co advertises “See Us 

ing a used car his firm will stand | ripst and Last”: Calvert Motor Co. 

the best chance of a first visit. says “See Us—We Are Local Peo- 
Slogans accomplish this pur- ple,” while Stewert Motor Co. tells 

pose effectively. Cleverly com- Texans “A Good Deal Plus a Good 

posed, they stick in  people’s | Deal More.” 

minds. This brief selling sentence “When You Go to Buy—Go By 

can pack a powerful argument | Olson Used Car Co.” is one Kirks- 

in a few easily remembered | ville (Mo.) people are acquainted 














words, | with. At Sioux Falls, S. D., Nick’s 
Here, in paragraphs to follow,| Auto Sales states “You Benefit 






by My Experience.” In Pampa, 
Tex., G & G Motor Co. uses “A 
Square Deal—Or No Deal at All” 


are outstanding used-car selling | 
sentences used by dealers from | 
every corner of the U. S., in cities | 









— large and small, as examples of| to build business. 

— effective used-car selling by both | 

hw new-car dealers and used-car deal- | — — 
t is ers. 

by These selling slogans, thoroughly 

rm advertised, work on a_prospect’s 

1) mind day in and day out; condition 


everyone who comes in contact with | 
them for the first step in a sell- 
ing job. 
* * * 
ROM Louisville, here are a few: 
Consolidated Auto Sales—“Prices 


= 
a 
o 

otic 


' Right on Any Make or Model”; 
; Stevens Bros. — “Used Cars with 
| Many Unused Miles”; Tommy 
il- | Tucker Sales—“No Car Misrepre- 
er | sented.” 
an | From Wichita: Belford Motors, 
| Inc. — “Wichita’s Bargain Spot”, 
nd | Byron Stout Co. — “Personalized 
ng ' Used Cars”; Tate Motor Co.—We 
on | Want ’Em Nice — We Pay the 
e- | Price”; J & R Motors—“We Will 
n- ' Bend Over Backwards to Give You 
' a Better Deal.” 
re, i Des Moines has the following: 
0, ' Friedman Motor Co. — “You 
to Can’t Go Wrong Doing Business 
),- with Harold or Jack.” 
. In Davenport, Ia., Weber-Schoor 
- operates “The People’s Used Car 
} Market,” and Baxter Motors, Inc., 
m | states “Everybody Drives a Used 
h =} Car.” At Hastings, Neb., Lippin- 
| cott Motor Co, tells folks, “We Sell 
IP | the Best and Junk the Rest,” and 
nN | Conant Motors advertises “Used 
re ' Cars That Can Be Used.” 
: Arnold’s, in Beaumont, Tex., uses 
' “All Models Most Reasonably 
| Priced,” and Custis Motor Co., 
Ss | Beaumont, offers “Used—But Not 
a | Abused Cars.” Oklahoma Motor 
e | Co., Enid, Okla., used “There Is No 
of | Need to Go Back to the Horse and | 


> | Buggy—Bargains in Late Models.” | 

' In Duluth, Minn., Johnson Motor| &@ 
Sales explains “Where the Best| & 
People and Best Used Cars Get | 
Together.” 


* * * 


“QEE US Before You Buy,” sug- 

’ gests Julian’s at Manhattan, 
Kans. “Personally Endorsed and 
Guaranteed” is the line used by | 
M. I. Davis Co. in Shreveport, La., 
where Doyle Waites Motor Co. 
states that “You'll Find Some of 
the Best Buys in Town on Our 
Lot,” and Horace Faulk explains 
“We Operate on the Smallest Prof- 
it Margin Possible in Order to Be 
Able to Offer You a Better Car for 
Your Money.” 

In Columbus, Ga., Averett & 
Kimbrough Motor Co. declares | 
“More Automobile for Your 
Money,” and L & M Motor Co. 
tells folks, “We Always Have 
what you want,” while Harris 
Motor Co, defines itself as “The 


SR NNN 
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Used Cars 


standing used-car dealers. Here 
are representative examples of their 
selling slogans: Barney’s—‘“See Us 
for Your Money’s Worth”; Heights 
Exchange—“See Us for a Better 
|Deal”; Martin’s Motor Sales — 
“Where You Always Get a Square | 
Deal”; Orme Motors—“Don’t Waste | 
Time —See Us First”; Southwest | . 
Motors—“Our Prices Are Right— | Bini tow ; 2 
Our Cars Are Clean”; Terry Motor 
Co. — “When You Need a Good 
|Used Car at Fair Prices Call Us”; | 
Morris Watson Motors—‘We Have | M°ters, 
ja Car for Every Purpose.” | 68 feet. 


* . + | 
: : ” 
T WACO, Tex., “No Better Buys i ae Tatas 


“" in High Grade Used Cars” is| “Used Cars That Can Be Used” 
used by Yale Motor Sales. “Deal|is the sales weapon of Whitley & 
with Safety and Confidence” is used |Sons of Temple, Tex. Gordon Mo- 
by Champaign Auto Exchange of/|tor Sales, of Waukegan, IIl., uses 


Inc. (Studebaker), Rocky Mount, N. 


Houston has a number of out-| Champaign, Ill., where “Prices Are |“Used Cars for the Choosy Buyer.” | the dealership. 


sel/ it as ONE package tor bigger job tickets / 
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Griffin-Salisbury in New Home— 
| Hundreds of people attended the grand opening of a new building for Griffin-Salisbury 


C. On Highway 301, the building is 163 by 


Borradaile Buys Buildings 

Borradaile Chevrolet Co., Cam- 
iden, O., has purchased two build- 
ings at Main and Hendrix Sts. 
They will be remodeled to house 


get your customers’ go-ahead to DO THE JOB RIGHT 


AE Ss nlc 


Home of Columbus’ Cleanest Au- 
tomobiles. In the same southern 
city Macks Motor Co. says “We 
Treat You as We Like to Be 
Treated,” and Kelly Shaw Motor 
Co. explains “Our Cars Are Com- 
pletely Serviced from Bumper to 
Bumper Before Delivery.” 

Here are some top-notch slogans 
from Memphis: “When You Buy or 
Sell You’re Treated Well at Cock- 
roft Motor Sales & Service”; “Call 
Us First” by Donald Motor Co.; 
“Every Deal a Good Deal” by Friz- 
zell’s; E. O. Hugg Motor Co.—“We | 
Pay as Much and Sell for as Lit- | 
tle’; Wilson Motor Co.—“The Isle | 


You wrap up your engine repair service into one 
PACKAGE when you adopt the Ramco RE-POWER- 
ING Method and Program. Your customers can be 
sold on a complete job if you sell all 4 essentials 
as One package with Ramco RE-POWERING! You 
sell carburetion, ignition and cooling as well as 


SEE OEE IIE, Ee: 


Seri 


za Year after Year, Better and Better, Yet, 
* UNCHANGED IN BASIC DESIGN Since 


Originated by Ramco Many Years Ago 


' RAMCO 





<< x € 
HE \ 


rings when you sell the Ramco RE-POWERING way! 
And to top it off and give you a real competitive 
edge you get that biggest of all sales clinchers, the 
Ramco 10,000 Mile (one year) Guarantee cover- 
ing both RINGS AND YOUR LABOR! See your Ramco 
Jobber today. Ramsey Corporation, St. Louis, Mo. 


; rposs 
Ah; Your Re-Powering Service is NATIONALLY ADVERTISED \ 


of Beautiful Automobiles.” 

From the Pacific Coast here are 
Some outstanding selling slogans | 
used by Seattle dealers: “Our Low | 
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NZ engineering perfection of detail. No obsolescence loss 42) _ ae b NATIONALLY ADVERTISED RAMCO 
fj oF risk of performance disappointment due to frequent - ne Sa VF a 10,000 MILE GUARANTEE, cuts 

design changes to NyArsS 15 — selling time, gets TOP PRICES! 


i950 by Kanisey Corporation KSogasPr e 


neeemennotlice 


at i reales ane 2 


ee 


st 


52 









Employment on Rise 


Government Lists Only 11 Labor Areas 
As Critical vs. 43 Last January 


WASHINGTON. — The govern-| Labor’s bureau of employment 
ment has scratched three more! security. 
areas off its critical labor market! Ag of August 31, there were only | 
list Providence, R, I, Newport! 11 areas left on the critical list, as | 
News-Hampton, Va., and Martins-|compared with 43 at the end of | 
burg, W. Va. |January this year. Only three of, 

Areas with labor surpluses of | those remaining are considered | — 
12 percent more are rated “crit- |major areas—Lawrence, Mass., and 
ical” by the U, S. Department of | Scranton and Wilkes-Barre, Pa. 


oe The labor department's report on 
Tillotson Export Up | Providence said that unemployment | 
TOLEDO. Its export sales of | lthere had dwindled almost 40 per- 


carburetors in 24 foreign countries|cent. Gains in jewelry and textile 
showed increases of up to 20 per- | manufacturing operations paced the 


_AUTOMOTIVE NEWS, OCTOBER 9, 1950 


J. J. Jacobs in Sacramento— 
This $300,000 building has been opened in 
Jacobs has been in the auto business there for 


ery and rubber products also con- 
tributed to better prosperity in 
Providence, which the government 
expected to continue at least into 
the fall. 

Other areas still on the gov- 
ernment “E,” or critical, lists are 
as follows: 





cent in the first nine months of | upward employment trend, it was 
this year compared to the same | said. 
period in 1949, it is reported by} 
J. H. Schausten, sales manager of | 
Tillotson Mfg. Co. 


Initial impact of defense con- 
| tracts was also ¢ also credited. Machin- 





Pottsville, Pa.; Jasper, Ala.; Crab 
Orchard and Mt. Vernon, IIl.; 
Clinton, Ind.; Cumberland and Gar- 
rett county, Md., and Hilo, Hawaii. | 





by J. J. Jacobs (Cadillac). 


Sacramento, Calif., 
35 years. 


Piiash Distributor Names 


Six Hillman Minx Dealers 

Armstrong & Goetz, Portland, 
Ore., distributors of the Hillman 
Minx, a Rootes Group product, has 
named the following dealers for} 
Oregon: 


Coos Bay-Hall Motors, Medford- | 


Miles Motors, Salem-Salem Equip- 


ment & Supply Co., Sheppard Mo-| 
S & S Motors and Sandy-| 


tors, 
Keller's Motors. — 


| | Univ ersity of Mo. 


Op ens Classes 
per Fleet Heads 


| JEFFERSON CITY, Mo. — Th 
|third annual training course fo 
motor vehicle fleet supervisory per 
sonnel will be held at the Me 
| bourne hotel, St. Louis, Oct. 24-27 


The event is sponsored by th 
'extension department of the Un 
| versity of Missouri, and is open t 
| personnel working in or associat: 
with the truck industry. 


Cooperating sponsors are: Mis 
souri Truck and Bus Assn., Asso 
ciated Highway Carriers, Kansas 


City, Assn. of Team and Truck 
Owners, St. Louis, and the Motor 
Carriers Club of St. Louis. 


School officials said the cours: 
will include instruction on public 
relations, driver selection, better 
accident reporting, supervision and 
instruction in fleets. 


New Passenger Car Registrations, All States for August, 1950-1949 


Car registrations by states are re- 
leased here weekly, as completed 


by R. L. Polk representatives in 
state capitals. 


Oldsmobile 
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Willys-Overland 


7774 8448; 1915) 12018, 1987 492 322246 













































































31 States Previously "50, 8899| 6762| 20129| 33967| 69757| 54003; 1666) 13209, 68878) 25714; 5664) 70417| 18169; 22486, 142450, 537, 7371; 7908 97, 183 
Reported for August ‘49, 6111, 4568, 14162) 24678) 49519) 39726) 1447) 9002) 50175, 16872) 3157) 55810, 13435) 17239; 106513; 556, 3135| 3691' 124 76 363| + 6035, 6855 4864, 6371' 1314, 132) 236032 
Alabama wT 50) «148 88; 382; 764; 1382; 1433; 41 336, 1810) 480 83, 2026 366; 422 3377 6; 101; 107 2 7 83, 121 17, 294 56 2. (7258 
49; 145) 71| 267; ~—«606|_:1089,— 1055; 32) 197, —*1284)~—326 54; 1410) 230) 242, 2262) S58) 37) 42 i 4 74) 127), 804s S10 5087 

Arkansas. 50 90 69; 208; 375, 742 646 16,135 797; «319 53, 808, 161, 195, 1536 7 70 77 4 49 2 30, «135 34 34% 
‘49; 105 67| 257] 419; — 848) B01, 22)_——1:36 959} 268; ~—«39/_—«1034)~—«212|— 260) ~—s8t3; = 9} S76; ~— 85} ib (he Loe 112; 107, 60,139) 49) 24185 

California "50 3018 2000, 3964, 6288 15270 9682 388) 3004, 13074, 5323, 1690, 12898, 3743, 3748, 27402 97, 1183 1280 43,202 43, 1913, 2288 418 3664 357 344 66298 
‘49| 882, 981| 1612) 3196) 6671) 5165) 249) 1298) 6712) 2242) ~—«695|_7471| 1980) 2608 149% = 60, 231291 i055 68, 758, 877,458,513, 124 =~ 80, 32613 

Colorado "50, 236, 130; 412 609; 1387, 934 53, 312) 1299; 626; 01) 1247, 293) 407, 2674 " 79 90 20 169, 224 37, «(138 44 1 6083 
49) (125 59; 219; 397; 800/612; 33/190) S835) 31 So; 813} 190{ 223|_—«t887]_—S st} S34] S85] CS {| 15} _277|_'170;_—=«108)}—| 94, S20 394 

Florida 50, 330, 184) 759, 1132, 2405) 1906, 108) 665, 2679, 1055 209, 2715, 546 739 5264 16, 185; 201 73 5 80 207/204 65 388 185 81, 11837 
49} 267|_—'142|_ 564) 971) 1944) 1606) WN] 451) 2068) 583) 199) _~—«*1978) 446) 538) 3744) 24) 108) 132! Ni chee 227) _233|__ 205) 341) 4t}_ 6} _919 

lowa 50, 336 213, 793) 1244) 2586) 2484, 43| 551; 3078; 684 193| 2808 633 811, 5329 10; 301, 3 1 6 230, 320, +32) 374 28 2) 12296 
‘49\__277|__—*N47}_—769) 1087) 2280) 2085) 45] 444) 2574) 602} BI} 2512) 513) 571) 4279 24; 196} 220)_ 3 4} 26t} 359} 24] 10} 30) 10344 

Kentucky "50 244 (164) 481, 929, 1818) 1723 22; «-237,—«*1982; 609) «121, «1994; +=«439'-S««529, +3892 9 149) 158 i I 12 118) 168 16, 274 74 2) 8316 
49| 166) 94) 360) 683) 1303) 1214) 28} 183) 1425! 394) 69) 1661, +313) 398) 2835) SSS} SH) SS 8) 32} 102, 88H) |B 

Mississippi 50 +112) ~- 80; 242) 588) 1022) 892) 25; 202; 'I119; 430 94, (1275) «185, 308, 2292 2 58 60 10 29 47, —«13)—«*173 30 1 47% 
49| (104! 50} 232) 420) 806) 767/13) 4} 921] 298} 42} 1041) 177) 233) 179i) S77 mm US|] Cl 52} 65; 45; ~— 86] 22] S| 3855 

Missouri 50, 389 346, 914, 1785) 3434) 2761 64, 817, 3642) «1100; =«177,-«3821| =S721, += 964,~Ss« 78D 33, 250) +283 i 14 202; 673, «4187S s«4493 88 8 15808 
'49|__273| 202/631) 1553) 2659) 2221; = 73/534) 2828) 673)_—142| «3716 = 548) 804) ~— 5883! 21) 53! 74! 82) SA) 274) 519) 217) 298) =) 2|_—«12940 

Montana ‘5001S 77, (166) 317, 675) 25 155 797, 250 67, 846, «192; 228 1583 6 55 61 1 3 8; 79) «+33; + 16) 49 3530 
“49\__69|__—62}_—_—*180)_ 229] 540) 43} St) S92} 596} 56) 86] 72) 25} Nt} 220} SE HS} 

New York ni "50, 1845, 1899) 4426, 5802| 13972) 8036) 297, 2322; 10655) 4823; 1503 10048 3733, 3895, 24002 102, 1282, 1384 23, «158 65, 1307 1458 204 1686 447, 632, 55993 
_'49\ _1177|__ 945! 3065) 4182) 9369) 4591! 228) 1274/6093) 3240! 792/ 7866, 2537| 3444) +17879| 59) 557/616) | 48' 56, _—-847|_—*1046| «1082; «1083 ~— 253 55 38427 

Ohio 50, 983, 616) 2423) 3832, 8054) 6294) 135| 1446, 7875) 2776, 565\ 8056 1724 2418 15539 47, 863,910 1 6 75 870 606 92° 1263-270 50, 35611 
__"49| 840) 659) 1830) 3078) 6407) 4067/1152) 1000/5219 2038, ~— 372) 7488, 1568) 2061 13527, ~=53) 60'S 413) = 10 40S 20 085) S13, S577, —177,—S 828302 

Oregon "50, 148) 104) 213) 398) 863) 631 20; «7 822; 267 44, 800 +159, 268 1538 20, =«119'~St«*W2397 1 12 4 98 «132 43, 214 44 19-3929 
a 49/140) 176} 319! 656) 1291) B50) 447) 1065) 389/69 1422’ 293) 358) 2531 2} 7! 73| 5! S33 i4 130| 194, 112; 229, = 34,3, 5:704 
Pennsylvania "50, 1688, 1278) 3358, 5933 12257| 7578 246) 1776 9600| 3648, 795) 9535 2657, 3203, 19838 95 1127, 1222 4 32 55. tli2) 1444 «311, +1660, 439 22° 47996 
; , ; ‘491 1261) 989 2797| 4581! 9628) 5201) 274) +1406) —6881| 2627| ~—507| 8463 2225 2582) 16404/ (110) 847| 957| ~—s«*14 17 61 _—-794)_—*:1239)«1001,«*1404,— 257, 14] (3867! 
Tennessee 50. 187, +180; 523) 1200; 2090; 166! 35, «294; «1990' +866) 125' «2319, «4496594418 8 «147 «155 =. 35 149° (121 25 «344,~«=C«BOté‘zBY:SCSC«29 
Sa = od ‘49! 156 128) _ 469 793 _1546 1540 35 224 1799) 416 J 8! 2118 358 _470! 3443 4 ~ Li 66 fh 4\ 23) 146 L 134 y 103 as 144 él fia 3 7472 
Texas "50, 1418) 949) 3575) 5480 11422) 9894) 322; 3181! 13397) 5445\ 916) 13005] 2989| 3738; 26093) 78 876 954, +16 +13 58 813, 1253 332) 2177, +358 38) 56924 
a - ‘49| 665) 310) 1471 2545) 4991) 4743) 197) 1186) 6126) 1725) 321) 6514) 1133) 1525) 11218) 43) 176) 219) 130) 4| 27; _ _—477|__—*630|_— 364! = 707}_—177|_~—Ss5| 25075 
Washington "50, 377, +243, +620; 909 2149) 1496) 45| 432; 1973; 593\ 125| 2144 510 598, 3970 19, 269, +288 38 20 168, 394 #41 «489 ~«67 73, 9670 
haa / ___49)_—_—*156) 200/429) 716) 1501! 825 45! 206) —1076| _ 40! 80! 1730! 3941 447) 3052 13/62 75 2I 19 12 120 233, «1159's 331 25 6 6630 
Wyoming "50 78; 49, 120; 188) 435) 39% 19; 126 541/258; 41,607, —«132)—=«170)~S—«:'208 3) 22 25 i a 75 #25 #481 31, #2 2479 
eee ___ 49} __-37|_—*19}_~—«100|_—=2t|—277|_—*178 7 54) 239! «107/14 275 57|__70' ~—_—*$23 2). Va. 48 33 20 42 8 1204 
All States "50| 20641) 15631| 43708) 71740/151720/ 113067, 3570| 29371| 146008 55466| 12566 147369| 37801, 45786, 298988) 1106 14507) 15613| 262; 656, 849 15435| 18147 3836) 26026 4668 1787 683995 
_for August ____ "491 12956| 9869! 29733) 50911 | 103469| 77660! 3066! 18189! 98915! 33668! 6800! 114034) 26734) 34264) 215500/ 1008| 6216 7224 368) 230| +778! ~—11480| 13763) 9857' 13820| 2825, 327! 478556 
Year "50/ 86220! 65001 |175070'291619|617910 787632! 23066 214838 | 1025536 354963 60414| 942389 | 247223 294616 1899605. 10725 52300 63025 1004) 4106, 4807 104036127997 48815\197232| 24054, 5731|4123858 
_ to Date ‘49! 82660! 65493| 163079 329609 | 640841 |496464| 25789| 111909) 634162! 246246) 54066 | 654576 | 173822) 205557) 1334267! 13535| 44063/ 57598! 4463/2045! 7695! 100959 92124) 67574/ 123696) 19571| 3654) 3098649 


New aon Car Registrations, All States for _ 1950-1949 
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Truck registrations by states are | 3 = 3 Truck registrations by states are 
released here weekly, as com- = + 6 “ 5 > 2 released here weekly, as com- 
pleted by R. L. Polk representa- > ° > | $ z = = 9 = pleted by R. L. Polk representa- 
tives in state capitals. 3 3 £ z “ 7° = = $ tives in state capitals. 
2 - o > & = 
s | O =-| at ee | el eS = 
31 States Previously ‘50 134) «156! 23621! = 21! 321! = 253! 6316! ~=—«120) 15834 16; 5188 7509 7; 439 69! 219 10! 2529 612! 1269 76, 64719|'50 31 States Previously 
Reported for August 4960) ba) 15715} 28) 207!_—143)_—5129! 36! 10299, = 5) 35404494) ab) 357 9) 144 7 2590! 313! 1014 86! 44246 '49 Reported for August 
Alabama "50 I 804 ! 150 536 45° 2 16 | 2) 64—~O«d12 3 1 1977''50 ; Alabama 
49° _| 682! 2 2729 406 185 116 6 l 82 3 53 1767 |'49 
aenaa "50 861 112 558 224, ~—«179 2 2 1 4 ~8#«13 27) "2073 ‘50 Arkansa 
We) al 954! ee ae ie 773 275; 199 3 154 8! | 2720. '49 
Eaitiornia 50 26 6 3207 1 6064954 3) 1919 1 1025 638—=—=<“‘ OK 5 10 7 383 54 200 38 8661 ‘50 California 
“49 12 1494 5 3) 17 534 a 5 963 10 442 344 i 8 2 9 4 281 35 86 19 4294 ‘49 
Coloradc ‘50 693 2 8 =10)—S«*1368 1) 334 1) 52) 19% ~=6S 7. 2 92) 9 62) «* 7108 *50 Colorad 
= 49 9521s | 221, |) 10592 if 5 yw 342 1098 '49 waikire 
Florida 50 1 1040 5 9 1, 240 727 202; «176 28 2 7) 149 —«10~S—«*:23 3, 272350 Florida 
_'49 687 | gt st] 53 382, 130,134 28 ] 12 143 4\ 101 2. :1887|'49 
lowa 50 883 4 4, 220 729 131379 7 1 5 ee ee 1, 2505 |'50 Towa 
= 49) 849) L413) 2|__270 557: 162| 37 14 6 150 8 35 5! 2449 '49 
Paetacts 50 1036 7 10) 191 1) 732 234. «309 2 6 3 1 77 5, 101 2715 ‘50 Kentu 
49 683 3 6 190 3) 498) 182/195 1 3 83 12 5 1954 | '49 
ulslane "50 4 791 1 6 166 588 214 «188 3 | 5 «95 17; 67, 2146 |'50 Louisiana 
49 __ 654) 2 9 3} 178} _ ~—s|_‘5§2 | 194! 146 6 16 5| 79 3| 1948 '49 
Thr 50 804 1 148 536 228,209 4 2 | 7, 3)——isa ~ | 2044)°50- Mississipe 
49 , 66! 178, 2) 439. 231 184 3 94 4 35 1834 | '49 
Rom "50 1683 5 6 232 908 288 «27/1 2 I 3 124 16 42 1 3582 1°50 M 
49 | 916 4 | 239 410 198 15 5 98 13 34 2084 ‘49 
a. ‘50 507 6 78 1) 293 1) 137) 174 2 1 10 76| | 2 1358 ‘50 Montana 
49 336 4 109 '| 222 | ta) 137 - 69 3 48 1053/'49 
ee Wook ‘50 32 89, 1719 2 61 25, 739 25. «1158 4 439 «620 1; 126 13 54 9, 133) 120; 126) 17 5512/50 New York 
__ "49 16 46 908 4 36 26 «585 6! 809 298 398 28 38 2) 173) «101 75 35\ 3684/49 
Ohio 50 15 1780 1 45 56| 496 12) 1436 404-690 32 1 26 159, ‘112 80 1) 5346/'50 Ohio 
49 2 1043 13 24| 440! 2|__777| 1] 196) 346 15 6 14 147 49 66 1) 3443)'49 
nan ‘50 1 407 ‘ 103 2) 221 4 (14! 138 1 14 41 3) «62 7\ 1150/*50 ~ Oregon 
49 | 412 2 _ 146 | 289 ! 143 108 6 3 | 62 8 40 4 1227''49 
Tennessee 50 i 913 I 5 4, 273 2) 617 234° «(280 " 1 a ~ 84 46 46 ~ | 2521) "50 "Tennessee 
2 49! 2 715 | 4 3) 267) | 442 224 110 12 itl i 63 1967|'49 syne 
Texe: 50 7 5261 1 31 19; 1011 3) 3587) 1356) 1169 2; 30 i 13. ~ 558 98-236 13393 "50  ‘Texa: 
49 | 2122 5 17 2 __ 885 | |__1540) 792 648 | 14 7 407 35 203 26 6716! '49 
Washington ‘50 592 10 7 162 379 174 224 3 7 5 7; i] s8 2) 1731 ''50— Washington 
z 49 347 i! 3 __ 130 : _289 , 107 il 3 10 82 8 3% 5 11421'49 
Wyoming ‘50 249 3 44 147 68; 90 12 2; 52 2) 669 50 : Wyomina 
ea "49 125 3 _ 3B 65! | 33 4) | 17 15 326 |'49 
All States 50, 221, ~=252) 46851 35) 588! = 459/ 11771| 170) 31239| +~=«27)~«+10984' 13648 47, 765 «116. 36927! «4904 ~«*1173) «2738; +~=«149 126533''50_ All State 
for August _'49! 105! 110 29698} 56) 369/237) ‘10180 57; 19933] 19] 7551! 8331 24! 603 21! 276 14, 4950! 615) 2201! 189) 85539! '49 for August 
Year ‘50/1374 1404/278744/ 310! 3718! = 2596| 58488! 93312076651 208) 62839) 698281 3751 6051. 1148) 2195. 227) 32342) 71771 15240| 1139) 754001)50. ane 
to Date 7 '49' 1157) 998}230464) 684) 3665! 2419! 77380! 862/117005! — 233| 54206) 61001! 271| +4167 274) 2673! ~—*4159|_38067/ 5437] 24644/ 2065! 627831 /'49 to Date 
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The following advertised-delivered prices 
are based on factory retail prices at the 
factories, They include federal excise 
tuxes and factory handling charges, and 
dealer delivery and handling charges. 
They do NOT include transportation 
charges, state or local sales taxes or 
optional equipment. 

\USTIN—A40-—4-dr. sed. 
539; stat. wag. (Countryman), $1,649. 
A90—Atlantic conv., manual top, $2,460 
(hydraulic top, $2,634); sports sed., $2,865. 
(Delivered in New York.) 


BUICK—Special Series 40-—-4-dr. tour- 
back sed., $1,941 (deluxe, $1,983); 4-dr. 
jetback sed., $1,909 (deluxe, $1,952); sed. 
cpe., $1,856 (deluxe, $1,899); bus. cpe., 
$1,803. Super Series 50—4-dr. tourback 
sed., $2,139; 4-dr. Riviera sed., $2,212; 
sed. cpe., $2,041; conv., $2,476; Riviera, 
$2,139; stat. wag., $2,844. Roadmaster 
Series 70—4-dr. tourback sed., $2,633; 4-dr. 
Riviera sed., $2,764; sed. cpe., $2,528; 
conv., $2,981; Riviera, $2,633 (deluxe, 
$2,854); stat. wag., $3,433. (Dynafiow 
standard on Roadmaster, optional on Spe- 
cial and Super models at $169.20.) 

CADILLAC—Series 61—4-dr. sed., $2,- 
866; club cpe., $2,761. Series 62—4-dr. sed., 
$3,234; club cpe., $3,150; conv., $3,654; 
Coupe DeVille, $3,523. Series 60 Special— 
4-dr, sed., $3,797. Series 75—4-dr. 7-pass. 
sed., $4,770; 4-dr. 7-pass. Imperial sed., 
$4,959. (Hydra-Matic standard on Series 
62 and 60 Special, optional on Series 61 
and 75 at $174.25.) 

CHEVROLET — Styleline Speciai—4-dr. 
sed., $1,450; 2-dr. sed., $1,403; club cpe., 
$1,408; bus. cpe., $1,329. Styleline Deluxe 
—4-dr, sed., $1,529; 2-dr. sed., $1,482; 
club cpe., $1,498; conv., $1,847; Bel-Air, 
$1,741; stat. wag., $1,994. Fleetline Spe- 
clal—4-dr. sed., $1,450; sed. cpe., $1,403. 
Fleetline Deluxe—4-dr. sed., $1,529; 
cpe., $1,482. (Powerglide optional on De- 
luxe models at $158.50.) 

CHRYSLER — Royal — 4-dr. sed., $2,- 
153.75; 8-pass. 4-dr. sed., $2,875; club cpe., 
$2,133.75; stat. wag., $3,183.75. Windsor 
—4-dr. sed., $2,348.50; 8-pass. 4-dr. sed., 
$3,069.75; club cpe., $2,327.50; conv., $2,- 
761; Newport, $2,656.50; Traveler, $2,- 
579.75; lim., $3,196. Saratoga—4-dr. sed., 
$2,667.25; club cpe., $2,641. New Yorker 
—4-dr. sed., $2,783; club cpe., $2,756.75; 
conv., $3,263; Newport, $3,157.75. Town 
& Country—Newport, $4,027.75; stat. wag., 
$2,759.50. Imperial 4-dr. sed., $3,080 
(deluxe, $3,201). Crown Imperial 4-dr. 
sed., $5,278.75; lim., $5,383.75. (Presto- 
matic optional on Royal at $120.90, stand- 
ard on other series.) a 

CROSLEY—2-dr. sed., $882; conv., $S82; 
stat. wag., $915.50; roadster (Hotshot), 
$872. Super 2-dr. sed., $951; conv., 
$953.50; stat. $984; roadster (Super 
Sports), $925. a 

DeSOTO—Deluxe—4-dr. sed., $2,008.75; 
8-pass, 4-dr, sed., $2,698.75; club cpe., 
$1,998.75; Carry-All., $2,213. Custom—4-dr. 
sed., $2,196.25; 8-pass, 4-dr. sed., $2,- 
885.25; club cpe., $2,178.25; conv., $2,- 
600.50; Sportsman, $2,511.25; stat. wag., 
$3,115.25 (all-steel, $2,739.25); Suburban, 
$3,201.25. (Tip-Toe Hydraulic Shift stand- 
on Deluxe at 


(Devon), $1,- 


wag., 


ard on Custom, optional 
$120.90. ) 

DODGE—Wapyfarer—2-dr. sed., $1,755; 
roadster, $1,744.50; bus. cpe., $1,628.75. 
Meadowbrook—4-dr, sed., $1,865.75. Coro- 
net—4-dr. sed., $1,944.75; 8-pass, 4-dr. | 
sed., $2,634.25; club cpe., $1,931; conv., 
$2,346; Diplomat, $2,240.75; stat. wag., 
$2,882.50. (Gyro-Matic optional on Coronet 


models at $94.60.) Pi 
FORD—Deluxe Six—4-dr. sed., $1,471.50; 
2-dr. sed., $1,424; bus, cpe., $1,332.50. 


Oil Industry 
Ready to Meet 


9 
‘Any Emergency 

NEW YORK. — “The American 
oil industry is better prepared to- 
day than ever before to meet any 
national emergency,” according to 
Frank M. Porter, president of the 
American Petroleum Institute. 

In an open letter to oil men, 
Porter pointed out that the indus- 
try’s capacity to produce and re- 
fine petroleum “has increased 
around 25 percent since the peak 
demands of World War II.” | 

Porter said that “compared with | 
the peak war year of 1945, total | 
U. S. crude oil production capacity 
has been increased 27 percent, re- 
fining capacity has been increased 
21 percent and proved crude oil 
reserves have increased 24 percent.” 

He declared that these increases | 
in the past five years were the re- | 
sult of the more than $8,000,000,000 
plowed back into their businesses | 
by American oil companies. 

Porter added that “based on the 
assumption that the military need | 
for oil will increase only as greater | 
amounts of equipment and man- 
power are engaged in using it, there 
should be no demand in the im- 
Mediate future that the industry 
cannot readily supply.” 


Truck Terminal OK’d 
For South Chicago 


| 

CHICAGO.—A motor freight ter- | 
minal on Chicago’s near southwest | 
Side, in an area now used for in- | 
dustrial and manufacturing activ- | 
ities, was approved last week by 
the city council committee on 
buildings and zoning. 

The section is the second in that 
district to be recommended for 
truck terminals. It is bounded by 
Archer Ave., 35th St., Ashland Ave. 
and the south branch of the Chi- | 
cago river, | 


Current New-Car Prices 





Deluxe Eight — 4-dr. sed.. $1.545: 2-dr. 
sed., $1,497.50; bus. cpe., $1,419. Custom 
Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., 
$1,511; club cpe., $1,511; stat. wag., §$2,- 
027.50. Custom Deluxe Eight—4-dr. sed., 
$1,637; 2-dr. sed., $1,589.50; club cpe., 
$1,595; conv., $1,948; Crestliner, $1,710.50; 
stat. wag., $2,106.50. 

FORD OF BRITAIN—4-dr. sed. (Prefect, 
cloth), $1,040; 4-dr. sed. (Prefect, leather), 
$1,077; 2-dr. sed. (Anglia), $947. (Deliv- 
ered in New York.) 

FRAZER—4-dr. sed., $2,359; Vagabond, 
$2,399. (Hydra-Matic optional on all mod- 
els at $158.61.) 


HENRY J—Four—2-dr. sed., $1,299. Six 
Deluxe—2-dr. sed., $1,429. 

HILLMAN MINX — 4-dr. sed., $1,495; 
conv., $1,745; stat. wag., $1,797. (Deliv- 
ered in New York.) 

KAISER—Special — 4-dr. sed., $2,109; 


2-dr. sedan, $2,059; club cpe., $2,039; 4-dr. 


utility, $2,209; 2-dr. utility, $2,159; bus. 
cpe., $1,899. Deluxe—4-dr. sed., $2,219; 
2-dr, sed., $2,169; club cpe., $2,189; 4-dr. 
utility, $2,319; 2-dr. utility, $2,269; bus. 
cpe., $2,059. (Hydra-Matic optional on all 
models at $158.61.) 

LINCOLN — 4-dr. sed., $2,575.50; club 
cpe., $2,528.50; Lido, $2,721. Cosmopolitan 
—4-dr. sed., $3,239.50; club cpe., $3,187; 
conv., $3,949.50; Capri, $3,405. (Hydra- 


Matic optional on all models at $174.25.) 


MERCURY—4-dr. sed., $2,032; Model 72 
club cpe., $1,979.50; Model 72-A club cpe., 
$1,875; conv., $2,411.50; Monterey, $2,146; 
stat. wag., $2,560.50. 

NASH—Rambler Custom—conv., $1,837; 
stat. wag., $1,837. Statesman Super—4-dr. 
sed., $1,815; 2-dr. sed., 









Always Ask, ‘‘How’s your Oil Filter?’ That simple time- 
proven question gets you under the hood to sell Fram 


Filters, Cartridges and 
items. And, remember, 
placement cartridge for 


You've got to tell ‘em... to sell ‘em 


It’s up to you to start the sale. Selling is your business. Once 
you’ve started, the name recognition of Fram helps you with 
the payoff. It’s easy. Just remember, “‘How’s your Oil Filter?” 
has started the sale of millions of Fram Filters and Cartridges. 
See your Fram Jobber now. FRAM CoRPORATION, Providence 
16, Rhode Island In Canada: J. C. Adams Company, Ltd., 


Toronto, Ontario. 
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$1,790; club cpe., | 
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—4-dr, sed., $2,795. Patrician 400—4-dr. 
| sed., $3,385. 
| PLYMOUTH — Deluxe P19 — 2-dr. sed., 
|} $1,507; Suburban, $1,855 (Special, $1,- 
960.75); bus, cpe., $1,385.75. Deluxe P20 
4-dr. sed., $1,566; club cpe., $1,534.25 
|Special Deluxe P20—4-dr. sed., $1,644; 
|club cpe., $1,617.50; conv., $1,997; stat. 
wag., $2,387. 

PONTIAC— Chieftain Six—4-dr. sed., $1,- 
745 (deluxe, $1,840); 2-dr. sed., $1,694 


(deluxe, $1,789); club cpe., $1,694 (deluxe, 
| $1,789); conv, deluxe, $2,122; Catalina de- 
luxe, $2,000 (super deluxe, $2,058); stat. 
wag., $2,264 (deluxe, $2,343); bus. cps., 
$1,571. Chieftain Eight—4-dr. sed., $1,813 
(deluxe, $1,908); 2-dr. sed., $1,763 (de- 
luxe, $1,858); club cpe., $1,763 (deluxe, 
$1,858); conv, deluxe, $2,190; Catalina de- 


luxe, $2,069 (super deluxe, $2,127); stat. 
wag., $2,332 (deluxe, $2,411); bus. cpe., 
$1,640. Streamliner Six—4-dr. sed., $1,724 


(deluxe, $1,819); sed. cpe., $1,673 (deluxe, 
$1,768). Streamliner Eight — 4-dr. sed., 
$1,792 (deluxe, $1,887); sed. cpe., $1,742 
(deluxe, $1,837). (Hydra-Matic optional on 
all models at $158.50.) 

RENAULT — 4-dr. sed., $1,035. 


}ered in New York.) 
STUDEBAKER— Champion Custom—4-dr. 


(Deliv- 





McMillion Accents Trucks— 





A separate Chevrolet headquarters, with 30,000 square feet under roof, and conveniently | S00" ete — bg ae a 
located for the trucking industry, has been established by McMillion Motors, Inc., in| pion Deluxe—4-dr. “sed., $1,597.25; 2-ar. 
Charleston, W. Va. sed., $1,565.50; club cpe., $1,591.75; bus. 

‘ fonesensitinaenaiindis — ‘i i cpe., ag Champion Regal Deluxe — 
4-dr, sed., 1.676; 2-dr. sed., $1,644.50; 
| $1,812; bus. cpe., $1,710. Statesman Cus- | $1,982); club cpe., $1,878 (deluxe, $1,956); | club cpe., $1,670.75; conv., $1,981.25; bus. 
tom—4-dr. sed., $1,974; 2-dr. sed., $1,-|conv., $2,294; Holiday, $2,162 (deluxe, $2,-|cpe., $1,576. Commander Deluxe — 4-dr. 
949; club cpe., $1,971. Ambassador Super | 267); stat. wag., $2,520 (deluxe, $2,662). sed., $1,902.50; 2-dr. sed., $1,871; club 
—4-dr. sed., $2,162; 2-dr. sed.. $2,137; | Series 98—4-dr. sed., $2,299 (deluxe, §2,- cpe., $1,897.25. Commander Regal Deluxe 
| club cpe., $2,158. Ambassador Custom— (393); 4-dr. town sed., $2,267 (deluxe, | —4-ar. sed., $2,023.75; 2-dr. sed. $1,992; 
4-dr. sed., $2,321; 2-dr. sed., $2,296; club | $2,361); sed. cpe., $2,225 (deluxe, $2,319); | club cpe., $2,018.25; conv., $2,328.50. Land 
;cpe., $2,317. ( Hydra-Matic optional on|conv., $2,772; Holiday, $2,383 (deluxe, | Cruiser—4-dr. sed., $2,186.75. (Automatic 
| Ambassador and Statesman models at $2,641). (Hydra-Matic optional on all mod- optional on all models at $201.25.) 
$158.50. ) els at $158.50). WILLYS-OVERLAND~— Four — Jeepster, 

OLDSMOBILE — Series 88 — 4-dr. sed., PACKARD—200—4-dr. sed., $2,355; 2-dr.| $1,493; stat. wag., $1,703 (four-wheel- 

$1,978 (deluxe, $2,056); 2-dr. sed., $1,920/sed., $2,305; bus. cpe., $2,195. 200 Deluxe | drive, $2,108). Six Jeepster, $1,598; stat. 


—4-dr, sed., $2,495; 2-dr. sed., $2,445. 300! 


(deluxe, $1,998); sed. cpe., $1,904 (deluxe, | 


wag., $1,783. 





Here's your source of steady 
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Fram Oil & Motor Cleaners 
and Cartridges! 





EVERY TIME YOU SELL 

a famous Fram Oil & Motor 
Cleaner, you start an endless 
chain of profits. When the 
cartridge inside has trapped 
all the dirt it can hold, it has 
to be replaced... and that 
means more sales for you... « 
season after season. 


“The Dipstick tells the story.” Show it to your customers 
as a guide to oil condition as well as oil level. When the 
oil shows dirty tell them why they need a replacement 
cartridge ...and sell them a FRAM. It’s a product 
they know through powerful national advertising. 


other service and accessory 
there’s a genuine Fram re- 
most every make filter! 


¢ WATER 
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How to Make Most of Opportunities . . . 
Capitalizing on Lubrication 


(Continued from Page 38) 
the customer that the contact man 
is really interested in the custom- 
er and is trying to save the cus- 
tomer money by pointing out these 
things before they get to the stage 


where they will cost the customer | 


important money. 
” * * 


N A Detroit operation where the 

dealer operated two stores selling 
the same car, one service shop was 
proud of the fact that it lubricated 
an average of 60 cars a day. The 
difference showed up in the aver- 
age customer ticket in the two 
shops. The shop with the high lu- 
brication volume had an average 
service sale of $5.68 per customer 
while the other shop was $1.41 high- 
er per customer sale, of $6.97 per 
customer. 

When asked why they didn’t 


| have time to do anything else |to sell and took time for the sale || 
|during the heavy “take in” period, | 


| but lubricate. 
| The question naturally comes up:|but again the Purolator survey 
|“What then was the value of the| showed that 83 percent of all deal- 
large traffic flow from a _ profit|ers admitted that oil filters were 
| standpoint to the dealership?” jeasy to sell and only 17.6 percent 
| Many lube department men fail|f all dealers said they made any 


to sell even such correlated items |€ffort to sell filters. 

as oil change or oil filters when the | Sixty percent of all dealers in 

car comes in for a lubrication, all categories including gasoline 
7 + * | stations admitted they failed even 


| DUROLATOR Products, Inc., in a| to ask the customer if they could 
recent survey found that 54.1 check his oil filter. 
percent of ‘all filter sales were Compare this laxity with the fur- 
made at gasoline filling stations|ther facts brought out by the sur- 
and only 17.5 percent at car dealer | vey that 92.2 percent of all filters | 
service stations. This again indi-|were replaced when the contact | 
cates that the average dealer serv-|man did ask the customer and} 
ice shop is even out of practice in|that less than 46 percent of all} 
doing the type of suggestive selling|customers know when a_ filter} 
that one encounters in practically |should be replaced. Approximately 
every drug store one enters. 30 percent had a dangerously wrong 





sales stimulator which he terms ic 
|“Shop Mechanics Bank.” 

When a car gets into the 1: «- 
|chanic’s stall and he notes soine 
needed service that does not show 
up on the order he makes a note 
of it on the hard copy and cls 
|the service manager’s attention to 
| what he has discovered. 

The service manager then 
| makes a personal check and if 
| he finds the mechanic is correct, 
| he phones the customer and telis 

him about it while the car is in 

the shop. Gates finds that the 
customer is usually appreciatiy+ 
of this service and as a rule au- 
thorizes the extra work while the 
car is in the shop. 
| After the customer has ordered 
|the work, the mechanic who discov- 
ered and reported this needed 
jextra work pulls a seal off the 
\“Shop Bank,” which pays from 50 
cents to $2 on the spot if this 
awaka, Ind., was not happy about | extra work amounts to from $4 to 
this situation in his shop and de- | $49.99. If the plus labor and parts 
veloped a plan to overcome a great |amount to $50 or more, the me- 
deal of the laxity in selling by |chanic pulls two seals for a chance 


WHERE DO CAR-OWMERS 
HAVE FILTER ELEMENTS REPLACED? 


? 





(COMA TIPLE MISWERS GIVE OVER 100". 


Yet it is only natural that every | 


idea about the proper time to re- 


take advantage of the tremen- (time 
dously increased traffic flow 
gained by their large lubrication 
volume in the one store, the serv- 
ice manager stated that the lube 


men were so busy they didn’t 





filter and replace 


this laxity if oil 





a customer 
change the contact man should ask 
the customer if he should check the | survey showed. 

+ 


is sold an oil|place the filters 


it if needed. 





filters were hard 


2 4 


|25 percent had no idea at all, the} 


+ +. 


in their car and| 


the mechanics who caught 





It’s the truth . . . and there’s 
good reason for it. The motoring 


public likes them. 


They like the fine-fabric feel 
of Textilene weaves. They like 
their non-fade colors (in a Fade- 
Ometer machine they withstand 
200 hours without objection- 
able fading). They appreciate 
the fact that these fabrics are 
always cool, easy to slide over, 
don’t pick or snag. And they 
like the choice of pattern they 
can have. Textilene seat cover 
materials are available in four 





distinct and different weaves 
... Textilene Sunsure, Textilene 
Sunsure of Superfine quality, 
Textilene Saran, and Textilene 
Plastistrand. Each one is de- 
signed to meet the taste and 
fit the pocketbook of individual 
car owners. 

Take advantage of the fact 
that Textilene is America’s 


favorite fibre fabric. Make sure 


that the Textilene name appears 
on the seat covers you sell. For 
samples or further information, 
write us today. E. W. Twitchell, 
Inc., Third and Somerset Streets, 
Philadelphia 33, Pa. 


Joseph Platt, of New York, 
one of America’s leading fab- 
ric stylists, has made up the 
patterns in hound’s-tooth and 
Scotch district check designs 
to conform with the latest 
trend in textile styles. 


He developed a labor and parts | A 


\evolving a bonus arrangement for |f getting from $1 to $4. 
the 
needed services on the cars as they 
|went through their hands and re- 
There might be some excuse for N® = pea : a = | ported them. 

. Gates evrolet, Inc., Mish- 


Gates says it is this element of 
chance that keeps the men on their 
toes as much as the amount of 
|money involved. 

* * + 

RECORD is kept on the face 
of the board of the mechan- 
ics’ performance and when the en- 
tire 96 seals on the board have all 
|been pulled, the management adds 
|jup the totals and pays out on a 
|graduated scale. 

| The mechanic who sold the great- 
est amount of labor and parts gets 
the first prize of $10. The mechanic 
who sold the greatest amount of 








| 
Shop Mechanics Bank— 
Stimulator for plus service sales made in 
the shop after the order has been written 
and the car has gone out into the shop 
|L. O. Gates Chevrolet, Inc., Mishawaka, Ind., 
|has found that its use produced plus sales 
| of approximately $1,700 in parts and labor 
at a cost not exceeding 5'/. percent. Walt 
| Witwer (left) oversees Ted Modlin, mechanic 
taking his “reward’’ punches 


|parts only gets the second prize 
of $65. 
Each board has sold between 
$1,600 and $1,700 in strictly extra 
| parts and labor at an average 
| cost of 5% percent and the boards 
have helped instill a friendly 
| competitive sales spirit among 
| the mechanics as well as good 
} will among customers, Gates says. 
| The trade is fast coming into a 
| competitive era where service vol- 
}ume and service customer goodwill 
;will count heavily in all dealers’ 
success. When it is possible to 
|render the customer a better serv- 
}ice and increase service shop net 
revenues at the same time, it is 
always good business. 

More attention to selling needed 
|services should do both for any 
|franchised dealer, if his plan of 
operation is based on the right 
principle of rendering the custom- 
er better and more efficient service. 


|Reynolds Revises Book 


‘On Aluminum Finishes 


LOUISVILLE. — Reynolds metals 
Co, has published a 1950 edition 
|of its process manual, “Finishes 
|for Aluminum,” according to D. P 
| Reynolds, sale vice-president. It is 
available without charge to engi- 
neers, chemists and production men 
from the company at 2500 S, Third 
St., Louisville. 

The latest edition is a revision of 
the book first published in 1947. 
The 1950 edition not only supplies 
basic data on the various processes 
for applying surface finishes to alu- 
minum, but also details the char- 
acteristics of the finishes so pro- 
duced, Reynolds reports. 
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AUTOMOTIVE NEWS, 





By Jack Weed 





[ Backshop 


(Continued from Page 38) 


ing to thousands of. Ford and Chev- 
rolet dealers interested in boosting 
their wholesale parts business. 

One is a book that tells the Chev- 


rolct dealer how to sell parts, while | 


another lists all makes of cars and 
trucks where Chevrolet bearings 


will interchange. The other set cov- | 


ers how to sell Ford parts, and a 
fourth book lists the cars and 
trucks that Ford hydraulic brake 
parts will interchange. 


Goodheart-Wilcox Co., Inc., Chi- 
cago, has brought out a new 
book, “Automatic Transmissions 
Simplified.” The book covers all 
current automatic transmissions 
and torque converters, except the 
new “Fordomatic” on which data 
has not been released to the pub- 
lic as far as servicing is con- 
cerned. 

Ford had its 33 district and six | 
regional service managers into the 
home office recently to give them 
a four-day schooling, and a goodly 


| on the part of a group of small 
builders to pool their resources 
and facilities on even government 
bids would be certain to head the 
group into serious trouble with 

Uncle Sam on the Sherman Anti- 
trust Act. 

He also told the body men that 
the government (Ordnance depart- 
ment) is replacing thousands of 
tactical vehicles (trucks designed 
strictly for military use) with ci- 
vilian units. These strictly civilian- 
| designed units will be used for gar- 
jbage collection, mail, transporting 


personnel, ete., around military | 
posts. 


+ ck oh 


Where Was You? 


A“ maintenance parts and sup-| 
plies for these vehicles will be 
purchased by the post officers from | 
the nearest vehicle dealers, or job-| 
bers at the post base. They will be} 
purchased as needed and not on| 
bid—nor will they be stocked in| 
Ordnance parts depots. It will be 
up to the dealer to contact the post 
purchasing officer and sell his fa-| 





cilities and ability to serve that 
particular post. 
Although I was one of the first} 


to advocate the forming of a truck | 
body and equipment maker and 
distributor association, is my face 


(Continued on rau © 65, Col, 1) 
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‘Trail Pontiac of Miami— 


The firm's new plant is beautifully situated and provides ample parking space. Sales and 
service volume have set records since the new facilities were occupied, Trail Pontiac reports. 


To feel the pulse of the auto industry, consistent reading of AUTOMOTIVE NEWS 
is necessary, Its seietnauomnesane and SCE IE Tate figures tell the story of ourpar and sales. 


Automatic Transmissions Serviced 


part of the session was taken up| 


with the subject of public relations 
and owner relations, so that they 
could go back into their territories 
and impress the dealers in their 
areas on the importance of these 
two phases of modern automotive 
retailing. 

In my opinion, there is no sub- 
ject on which field men can help 
their dealers more than in pointing 
out where the dealer's organization 
is falling down in either phase. 
Many 
poor customer relations to creep 
into their business, 


“are 

can't see the trees,” as the old say- | 
ing goes. In other words, bad 
practices have crept into their 


handling of customers, which even | 


they do not realize. They see them 


happening every day and get to) 


thinking that the way they are 

now handling things 

they have always handled them. 
* 


+ a 


ETI’s Meeting 
1 Equipment and Tool Insti- 
tute will hold its annual October 
general meeting in Detroit at the 
Detroit Leland hotel, Oct. 18-19. 
Sixteen important subjects, running 
the gamut from trade shows to 
warehousing practices and product 
field service, are on the program 
for discussion. 


Speakers from the vehicle manu- | 
facturers will be on the program | 
19, and | 


on the afternoon of Oct. 
that evening the combined ETI and 
AAAM group will hold a co-spon- 
sored meeting and banquet to 
which many vehicle service 
tives are invited. 

Raynal Brothers (Dodge), De- 
troit, pulled a good sales pro- 
motional stunt during the critical 
baseball games that decided 
whether Detroit would win or 
lose the pennant. They put sev- 
eral television sets in their show- 
room and invited customers and 


prospects in this baseball-mad 
town to come in and watch in 
comfort. 


Jackson Blvd., Chicago, has just 
brought out an engine tuneup chart. 


Giggle department — A certain} 


zone manager was giving his deal- 
ers a great sales talk on meeting 
quotas on the sale of a popular car 
when one dealer from Arizona 
spoke up and asked: “How do you 
expect me to fill my quota on 
fog lights in Phoenix and Albu- 
querque ?” 
oF +” + 


Ordnance Setup 

[JNDER a new arrangement put 
into effect about three weeks 

ago, all military procurement of 

automotive vehicles and parts will 

be made from the reactivated De- 


troit Ordnance center at 1501 Bra-| 


den St., Detroit, Deputy Chief of 


Ordnance Charles F. Hiller jr. told} 


Members of the National Truck 
Body Mfrs. and Distributors Assn., 
meeting in Washington at 
Shoreham hotel. 

He also told the group that all 
buying of bodies for trucks (mili- 
tary) would be left up to the prime 
contractor of the vehicles, except in 
those cases where some specialized 
division of Army, Navy or Air 
F rce was in need of a highly spe- 
Cialized body in limited quantities, 
such as decontamination trucks, 
bridge building vehicles, etc, 


Hiller warned that any attempt 


dealers have allowed very | 


because they | 
so close to the forest they | 


is the way | 


execu- | 





® Russell Reeves Company, 
says: 


moving, 


has been greatly minimized.” 


picture, 


unit so it can be removed and worked on. 


Rotary Mechanic’s Lifts save 


| 


the| | 





“Our Rotary Mechanic’s Lift has cut the 
servicing, and replacing Hydramatic 
assemblies as much as one-third over 
| creeper method. It is now only a one-man job to handle 
these units, weighing almost 200 pounds. 
injury to the mechanic handling these heavy, compact units 


In the photo at right, a portable hydraulic unit is shown 
with platform being raised to the transmission. In the lower 
the platform is in position to lower the Hydramatic 


time 


icing all types of automatic transmissions. 
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time of re- 
transmission 
the old crawl-under 


The possibility of 


and cut costs on serv- 
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With Rotary Mechanic’s Lifts 


a leading Oldsmobile dealer, 







TIME-SAVER, MONEY-MAKER 
ON ALL TYPES OF JOBS 


There is practically no repair or service job that can’t be 
done faster and better on a Rotary Mechanic’s Lift. It’s the 
greatest aid to mechanics ever developed. Gives complete 
accessibility to undercar parts; puts work right out in the 
open where it can be done more efficiently, with less fatigue, 
and with greater safety. 

Many repair shops are providing a Mechanic’s Lift for 


each mechanic, and report savings in labor costs up to 50%. 





Ask your Rotary distrubutor for catalog and prices, or write 


ROTARY LIFT CO., 1141 Kansas; MEMPHIS 1, TENN. 
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| per conv., $1,490; 4-dr., $1,105; RM 
Market Trend oe aL eee 
i i : se - CHEVROLET—'50 SL Deluxe 4-dr., §2,- 
The price road continues to be a rough one for used oe = | 925*: 2-dr.. $1,795*, $1.850*; Bel-Air, $964 $990 $1,063 
ticularly late-model pieces. The overall average dropped $ as $2,100; conv., $2,000, $2,050; station | 
week to $964, against a $4 decline in the preceding week. wagon, $2,050; FL Deluxe 2-dr., $1.900; | 
Once again, late models took a licking. The largest decline—$43 ee pee be ae $1,450. | 
—affected ‘49s, while '48s fell $41 and '50s were off $35. Least affected | (aipystER—'50 conv, $2,850, $2,100. ‘49 | 
were '47s, which still lost $8. | NY 4-dr., $2,050 
The decline in prices was accompanied by a drop in the percent- | DeSOTO—"41 4-dr., $500. °39 4-dr., $350. | 
age of sales at various auctions, although the number of cars offered Su ae OD ua) teas. gi a8. $i ae 
for sale showed an increase. ; ; '49 Custom (8) 4-dr., $1,385"; Custom Oct. Sept. Aug 
There were 721 units sold out of 1,319 offered at eight auctions —§ (s) cony.,' $1,645; 4-dr., $1,495, $1,425; | (to date) 
° ‘ « 5 9. an ‘47 g) | 
i vee Se 0 en SS ees, SS ee eee ee 4-dr, goto, eano” 46 > i. 715. | 
revious week, the totals were 687 sold out of 1,185 offered for a '42 4-dr., $220. ‘41 (8) 2-dr., $345; 
5 ta | 4-dr., $375, $305, $285; club coupe, $240. | 
y ec. -dr., $375, $305, ey ¢€ 4 , $240. 
58 percen g' , a io 4 ; ’ HUDSON ‘50 club coupe, $1,675. ‘48 
Prices marked with an * indicate a unit equipped with | 4-dr., $1,370. °46 Super 4-dr., $630. cane a 
omatic transmission or overdrive. | KAISER—'47 4-dr., $565. Meadowbrook 4-dr., $1,920. alf- 
ens ania | LINCOLN ‘50 Cosmopolitan club coupe,| ton panel, $490. 47 Deluxe 4-dr., $850. 
MONTGOMERY N 7 sedan, $3,920*. ‘49 (62) sedan, $2,675*,| $§3,200*. ‘49 club coupe, $1,650, $1,700; | '39 Deluxe 4-dr., $100. 
“ ° . - $2,815*, $2,910*. ‘47 (61) sedan, $1,600*. | 4-dr., 2 at $1,900. | FORD—'50 Crestliner 2-dr., $2,000. ‘49 
(Mid-Hudson Auto Auction, Sale every | CHEVROLET—-'50 SL Deluxe sedan, $1,- | MERCURY—'50 club coupe, $2,405, 2,500. | Custom (6) 4-dr., $1,075. ‘46 Deluxe 
Friday. Prices are for sale of Sept. 29.) 720, $1,770, $1,830, $1,930*, $1,955"; ‘4 culb coupe, $1,775, _ $1,650; 4-dr., | (8) 2-dr., $640. 
(Prices down, Buyers reluctant because conv., $1,790. $1,845; FL Special sedan, $1,650. ‘46 4-dr., $955. ‘41 club coupe, | pRaAZER—'51 Special 4-dr., $1,950. ‘48 
of slow retail. Sold 26 units out of 41 $1,670; %-ton pickup, $1,490. ‘49 SL| $325. ‘ 7 ..| Manhattan 4-dr., $925. 
offerings.) | Deluxe sedan, $1,310, 2 at $1,455, $1,480, | OLDSMOBILE 49 (98) 4-dr., $1,960°; | HUDSON—'49 Super (6) 4-dr., $1,285. ‘48 
BUICK—'47 Super 4-dr., $1,010. ‘41 Super $1,485, $1,490, $1,500. ‘48 FM. sedan, conv., $2,000*. 48 (98) 4-dr., $1,375. | Gemmedere (8) 4-4., $1,510. °46 Com- 
2-dr., $410. $1,075, $1,125. '47 SM sedan, $790, $815, | $1,450. ‘47 conv., $995; 4-dr., $1,025. | modore (6) 4-dr., $535. 
CHEVROLET—'47 FL aerosedan, $890, ‘42 $895. ‘46 SM sedan, $715, $750, $755, ’41 club coupe, $325. ‘40 4-dr., $355. | KAISER—'49 Special 4-dr., $1,225. 

FL 4-dr., $430. ‘39 sedan, $180. $760, $770, $780. ‘45 half-ton pickup, | PACKARD —'47 4-dr., $1,015. 14g | MERCURY—'49 4-dr.. $1,350*. '48 conv.., | 
CHRYSLER—'38 club coupe, $210. $445. ‘41 sedan, $250, $480. | PLYMOUTH—-'49 Deluxe a noe h meas ae tae te “ 
SOTO '41 Deluxe club coupe, $220. ‘38 | © SLE *4 35*: business coupe, $905. ‘4 -dr., $305. ‘37 | , 130. _ oF, . 7 
- a coupe, $130. ; Of ca. ee oe | OLDSMOBILE—'50 (98) conv., $2,700*; 


FORD—’'49 Custom (8) club coupe, $1,330. 
'48 station wagon, $930, ‘47 SD (8) sta- 
tion wagon, $820. ‘46 Deluxe 2-dr., $510. 

FRAZER—'47 4-dr., $590. 

LINCOLN—’'49 Cosmopolitan 4-dr., $1,580*. 
'42 Custom 4-dr., $320°. 

NASH —'50 (600) 2-dr., $1,510". ‘49 (600) 
4-dr., $1,220°*. 

OLDSMOBILE—’'50 Deluxe (88) 4-dr., $2,- | 
160. ‘46 (76) 4-dr., $780. | 

PACKARD —'48 4-dr., $980. } 

PLYMOUTH—'49 SD 4-dr., $1,330; (taxi), 
$1,120. ‘41 Deluxe 2-dr., $190. 

PONTIAC—'47 4-dr., $760, $790. 

STUDEBAKER—'46 half-ton pickup, $430. 


MASON CITY, IA. 


(Lapiner’s Used Car Auction. Sale every 

Wednesday. Prices are for sale of Sept. 27.) 
(Prices even with past two weeks. 
Prices adjusted downward on used ‘50s, 
while they were higher for new ‘50s. Sold 
131 units out of 206 offerings.) 

BUICK—'50 Super 2-dr., $2,455*. ‘49 Su- 
per 4-dr., $1,630*, 2 at $1,655". ‘48 
Super 2-dr., $1,165. 

CADILLAC—'50 (61) 4-dr., $3,510*, ‘49 
(61) 2-dr., $2,755*. ‘48 (61) 2-dr., §$2,- 
135. ‘41 4-dr., $455. 

CHEVROLET—'50 FL Deluxe 4-dr., §1,- 
875; SL Special 4-dr., $1,635. ‘49 FL 
Deluxe 2-dr., $1,305, $1,380; SL Deluxe 
4-dr., $1,295, 2 at $1,280, $1,265, $1,230. 
48 FL aerosedan, $1,020, $1,105. ‘47 
FM 2-dr., $1,000, $930. °46 2-dr., $805. 

CHRYSLER—'47 NY 4-dr., $865. 

DODGE—'49 Wayfarer 2-dr., $1,330, §$1,- 
495, $1,580. 

FORD—’50 Deluxe (8) 4-dr., $1,450, $1,- 
500, $1,550. ‘49 Custom (6) 2-dr., 2 at 
$1,130, $1,165; Custom (8) 4-dr., $1,205, 
$1,225. ‘48 SD 2-dr., $805, $910. ‘47 SD 
2-dr., $770. ‘46 Deluxe 4-dr., $560. 

FRAZER—'51 Vagabond 4-dr., $2,030*. ‘48 | 
4-dr., $1,000, $785. 

HUDSON—’'49 (6) 2-dr., $1,305, $1,365. '48 
(6) 4-dr,, $1,065. | 

KAISER—'51 4-dr., $1,805*, °49 4-dr., $1,- 
000. ‘47 4-dr., $635, $590. | 

MERCURY—'50 4-dr., $2,005*. ‘49 2-dr., 
$1,455*, $1,550*; 4-dr., $1,475, $1,405. 
"46 4-dr., $530. 

NASH—'49 Ambassador 4-dr., $1,105. 

OLDSMOBILE-—'50 (S88) 2-dr., $2,025*. ‘48 
(98) 2-dr., $1,305. ‘47 (76) 4-dr., $895, 
$840. ‘46 (76) 4-dr., $900. 

PACKARD—'48 conv., $1,080*. 

PLYMOUTH—’'50 SD 4-dr., $1,685, $1,500, 
$1,810; conv., $1,700. ‘49 Deluxe 4-dr., | 
$1,395. ‘48 Deluxe 4-dr., $915. ‘47 De- 
luxe 4-dr., $765. 

PONTIAC—'50 (8) 4-dr., $2,060, $2,365. 
"49 (8) 4-dr., $1,655*. 

STUDEBAKER — '50 Land Cruiser 4-dr., 
$1,905*; Champion 4-dr., $1,715. 


DETROIT 


(Aptco Auto Auction. Sale every | 
os Prices are for sale of Sept. 
27.) 

(Prices down an average of $25. Sold 
70 units out of 115 offerings.) 
BUICK—'49 Super 4-dr., $1,700, $1,655, 

$1,625, $1,580, $1,565. ‘48 Super conv., 

$1,615. ‘41 2-dr., $200, $135. ‘40 club 
coupe, $325. 

CADILLAC—'48 (60) Special 4-dr., $2,050. 
"47 (62) 4-dr., $1,475. 

CHEVROLET—’'49 FL Special 4-dr., $1,300, | 
$1,225; FL Deluxe 2-dr., $1,365. ‘48 
FL aerosedan, $1,150, $1,105; FM 4-dr., 
$1,010. ‘47 FL 4-dr., $885. ‘46 4-dr., | 
$680, $650. ‘40 2-dr., $160. | 

CHRYSLER—'46 Windsor 4-dr., $890. 

DeSOTO—'47 Custom 4-dr., $1,030. | 

DODGE—'49 Meadowbrook 4-dr., $1,300. 
"46 Deluxe 4-dr., $660. 

FORD—'50 CD (8) conv., $1,695; Deluxe 
(8) 2-dr., $1,485, $1,475, $1,410, $1,400; 
4-dr., $1,425, $1,360; 1-ton pickup, §$1,- 
120. ‘49 Custom (8) 2-dr., $1,190, 2 at 
$1,170, $1,175, $1,120, $1,115, $1,075; 
Standard (6) business coupe, $985. ‘48 
SD (8) 2-dr., $800, $750. ‘47 Deluxe 
(8) 4-dr., $660; SD (8) club coupe, $735; 
station wagon, $700. ‘46 SD (8) 4-dr., 











$650 
FRAZER—'47 4-dr., $600. 
HUDSON—'48 4-dr., $1,160. ‘47 club 


coupe, $700. 

KAISER—'49 4-dr., $1,190. 

LINCOLN—’'49 conv., $1,530. 

NASH—’'50 2-dr., $1,380, $1,325. °49 4-dr., 
$1,150; 2-dr., $1,225 ‘47 4-dr., $725. 
'46 4-dr., $550. 

OLDSMOBILE—'49 4-dr., $1,645. ‘46 4- 
dr., $805, $705. ‘41 4-dr., $440. 

PLYMOUTH—'50 conv., $1,660. ‘46 club 
coupe, $775. ‘40 2-dr., $200. 

PONTIAC—’'49 4-dr., $1,690, $1,575. ‘48 
4-dr., $1,250. °46 2-dr., $820. ‘41 2-dr., 


$225. 
DENVER 


(Denver Auto Auction, Sale every Tues- 
day at Littleton, Colo. Prices are for sale | 
of Sept. 26.) 





(Market is steady. Sold 161 units out | Portable Used-Car Office— 


of 200 offerings.) 

BUICK—’'50 Super sedan, $1,995*, $2,040*, 
$2,225*, $2,300*. ‘48 RM sedan, $1,185, 
$1,195, $1,230. ‘47 RM sedan, $985, ‘46) 
Super sedan, $815. ‘41 Century sedan, 
$300. ‘40 Special sedan, $250. 

CADILLAC—'50 (62) sedan, $4,010*; (61) | 


Used-Car Auction Prices 





_ AUTOMOTIVE NEWS, OCTOBER 9, 1950 





Auction. Sale every Wednesday, Prices are 
|for sale of Sept, 27.) 

(Prices lower on '49s and '50s, steady 
| on '46s, '478 and 48s, Prewars strong.) 
| BUICK—’50 Special 4-dr., $1,885*. ‘49 Spe- 
| cial 4-dr., $1,745*%; RM conv., $1,950*, 

$1,865*; Super sedanet, $1,700*. ‘48 Su- 

















, “a PONTIAC—’50 conv., 2 at $2,405*; 4-dr.,| (76) 4-dr., $2,070. ‘49 (98) conv., $1,- 
DeSOTO—'47 sedan, $905, $1,185. '46 se- |" “go 500%, '49 2-dr.. $1,830*. '46 Torpedo| 650%; 4-dr., $1,750; (88) club sedan, 
ae cee Se See eee j-dr., $975: SL 4-dr.. $1,020, °41 club| $1,680; club coupe, $1,600*. "48 (66) 





DODGE — '50 Meadowbrook 4-dr.. $1,970. |  Goupe, $300. sedanet, $1,135*. 47 (98) 2-dr., $1,130. 
‘49 Wayfarer 2-dr., $1,450". ‘47 conv.. | opupEBAKER —'46 2-dr., $680. ‘42 2-dr., | PACKARD—'48 (8) station wagon, $1,300. 
$950; sedan, $920. ‘46 sedan, $715. | $225. °40 4-dr., $225. ‘47 Clipper 4-dr., $610. 

FORD—"50 Crestliner, $2.060*; conv., $1.- | WILLYS—'50 Jeepster, $1,500, ‘46 Jeep- | PLYMOUTH ‘50 Deluxe 2-dr., $1,570; 
805; CD (8) sedan, $1,630, $1,700*; De- ster, $525. business coupe, $1,400. ‘49 SD 4-dr., 
luxe (8) sedan, $1,530, $1,675*; (6) half- $1,475. $1,135: conv., $1,410, $1,425. | 
ton pickup, $955. ‘49 Custom (8) sedan, | . 7S "48 Deluxe 2-dr. $1,025. ‘47 Deluxe 
$1,075, $1,006, $1,310, $1,565°, $1,505". | EBENSBURG, PA. | 4-dr., $820. °46 SD 2-dr., $630. ‘40 SD 
‘47 (6) sedan, $840. ‘46 (6) sedan, $660. | (kbensburg Auto Auction Co. Sale every! o9-ar. $150. 

‘41 sedan, $195, $255, $245, $275. '40| Thursday. Prices are for sale of Sept. 28.) | ponpyac_’50 SL (8) 2-dr.. $1,990". °49 
55 I 4 2-dr., f 4 g 
sedan, $155. (Retail off and prices sliding. Dealers |= (s) 4-dr., $1,700. ‘48 (8) club coupe, 

HUDSON~—-'49 Super (6) sedan, $1,400. °40)| holding stocks. Sold 70 units out of 148 | $1,040. °41 (8) 4-dr., $310. 
half-ton pickup, $270. offerings.) | om nee 9 . 775* 

LINCOLN—'49 sedan, $1,500*, $1.655*. '47 | purcK—'49 Super 4-dr., $1,800*. '47 Super WILLYS—'47 station wagon, $775°*. 
sedan, $655, $710°. janet, $1,150, $1,000; 4-dr., $970. '46| . . 26 

MERCURY—"50 Monterey, $2,420°; sedan, RM 4dr. 'gs15 oa Super 4-dr., $405. | CONCORD, MASS. 

a : I be ’ ‘ 05. | 
on teat’ $2,010°, §2,225°. 48 | CADILLAC ‘50 1) es $4,100*, $3,- (Concord Auto Auction, Inc. Sales every 
F 9 sae | 900. °'49 (62) 4-dr., .870. | Monday and Friday. Prices are for sales 
A eee dae nena see 81405". °47 | CHEVROLET—'50 FL Deluxe 4-dr., $1,710; | of Sept. 22-25.) 
Ambassador secan, 9000". | business coupe, $1,225. °49 conv., $1,350; : ‘ 

OLDSMOBILE ‘50 (98) sedan, $2,465°*. | FL. Deluxe aoa. $1,400, $1,390; 2-dr., (Sold 137 units out of 241 offerings.) 
‘49 (9S) sedan, $1,705*, $1,750*, $1,755*. $1,400. ‘48 SM 2-dr., $1,000, $900. °47 BUICK—'49 Super ,Sedanet, | $1,675. 48 | 
‘47 (78) sedan, $805*, §875*. ‘46 (66) FL 4-dr., $855; FL aerosedan, $985, $900. Super conv., $1,500; sedanet, | $1,485; 
sedan, $700, $725, $750, $905. ‘39 (6) 48 FM 2-dr., $905, $880, $800. '41 SD RM sedan, $1,310; sedanet, $1,285. ‘46 
eotee. 250. 2-dr., $450. "40 2-dr., $470, ‘39 2-dr.,| Super sedan, $1,015, $900. °39 Special | 

PACKARD—-'48 sedan, $1,150. | $270. ' 4 F sedan, $205, $125. 

PLYMOUTH 50 Suburban, $1,920; SD | (BIRYSLER—'10 conv., $300. | CADILLAC—'49 (62) sedan, $2,750*, '48 | 
sedan, $1,755, $1,790. ‘49 SD_ sedan, | nesoro—'46 Custom 4-dr., $885. °41 Cus-| (62) sedan, $2,000*, 
$1,280, $1,305, $1,335. ‘48 SD_ sedan, tom club coupe, $325. | CHEVROLET—'50 SL Special sedan, §$1,- 
$915, $925. ‘47 Deluxe sedan, $605, $720, | nongE—'50 Wayfarer 2-dr., $1,800. ‘48 600; Bel-Air, $1,975; half-ton pickup, 
$755. '42 sedan, $305. 4-dr., $1,175. ‘46 2-dr., $850. ‘41 club| $900, $910. ‘49 SL Special sedan, $1,350; 

PONTIAC——'50 Chieftain (8) sedan, §$1,- coupe, $335. ‘39 4-dr., $175. | club coupe, $1,325; FL Special sedan, 
960*, $2,210*. ‘49 SL (8) sedan, $1,565. | poRD "50 CD (6) 2-dr.. $1,490, ‘49 $1,465, $1,310. ‘48 SM sedan, 2 at §$1,- 
‘47 (8) sedan, $730, $745, $790, $880. Standard (6) 2-dr., $1,085*; Custom (8) 010; FL sedan, $1,150. '47 SM business 
"46 (8S) sedan, $680. club coupe, $1,220*, $1,255, $1,285, $1,-| coupe, $925, $545, $800, $690; sedan, 


STUDEBAKER -'50 Champion RD sedan, 075. ‘48 SD (8) 2-dr., $1,000, $990. ‘42 $925; FL aerosedan, $1,025; FM sedan, 
$1,640*; Deluxe sedan, $1,525, $1,560, (6) 2-dr., $190. $875. ‘46 SM sedan, $875, $650, $550; 
$1,580. ‘48 half-ton pickup, $645. ‘47 | NasH—'49 Ambassador 4-dr., $1,210. ‘46 FM sedan, $865; half-ton panel, $: 





1-ton pickup, $445. ‘41 sedan, $250. | Ambassador 4-dr., $650. ‘42 sedan, $420. ‘41 SD sedan, $525, 
WILLYS—'50 Jeep, $1,225. ‘48 Jeepster. | go. DSMOBILE—’48 (66) club sedan, §$1,- 2 at $500, $450, $435, 2 at $425, $405. 
$800*; station wagon, $750*. ‘47 station| 445° ‘46 (78) sedanet, $680. ‘41 (6)| ‘40 Master (85) sedan, $365; SD sedan, 
wagon, $730*; Jeep, $520. | 4-dr., $340. $150, $340; station wagon, $265; MD 
| PACKARD—'39 (120) 4-dr., $255. | sedan, $400, $370. 
LEBANON, N. Y. | PLYMOUTH—'50 SD 4-dr.,'$1,705. "49 SD | CHRYSLER—'47 Windsor conv., $1,380. 
| club coupe, $1,350, $1,330, $1,295. "48 | CROSLEY—'47 conv 105. 
. — c » § 
(Lebanon Auto Auction, Sale every SD 4-dr., $1,100, $1,030. ‘47 SD 2-dr., 


| DeSOTO—'46 Custom sedan, $900. 


Wednesday. Prices are for sale of Sept. 27.) , a , . RO. | 
< P |__ $970. '42 SD 4-dr., $470. | °40 4-dr., $280. | nonge 49 Coronet sedan, $1,670*, °47 


(Market off $100; retail very poor. | ponTIAC—'4S (S) 4-dr., $1,135. ‘47 (8) 
Dealers blame Regulation W. Sold 47 | 2-dr., $900. ‘41 (8) 4-dr., $400, $350. club coupe, $1,080; sedan, $950. °'46 
units out of 93 offerings.) "40 (6) 2-dr., $450. Custom club coupe, $865. 
BUICK—'49 RM sedan, $1,620*. ‘47 Super | spUDEBAKER —- ‘50 Champion 4-dr., $1,-| FQORD—'50 CD (S)- club coupe $1,760; 

sedan, $1,120. '46 Super sedan, $875. ‘41 |) 375. | Deluxe (6) sedan, $1,400; half-ton pick: 


Special sedan, $450. up, $1,220. °49 Custom (8) sedan, $1,- 
CADILLAC —'49 (62) sedan, §2,825*, ‘48 ALBANY, N. Y. 375; club coupe, $1,625. ‘47 (8) half- 

(61) sedan, $2,050*. ’ ton pickup, $560. ‘46 SD sedan, $580; 
CHEVROLET—'50 SL Deluxe sedan, $1,- (Tim Anspach’s Dealers Auto Auction. Deluxe sedan, $615. ‘41 sedan, $285, 

820, $1,800, $1,725, $1,680. ‘49 FL De-| Sale every Monday. Prices are for sale of | $360, $415, $300; conv.. $560, 40 se- 

luxe sedan, $1,350, $1,325, 2 at $1,300. | Sept. 25.) dan, $330. °39 sedan, 105. 

‘48 FL aerosedan, $1.120; FM sedan, $1,- (Prices even with those of past two | FRAZER—'49 Manhattan 4-dr., $1,125*. 


010. ‘47 FM sedan, $860. ‘46 FM sedan, | weeks. There is still a downward ad- | LINCOLN—'47 sedan, $885. 


$525, $465. ‘39 sedan, $290, $230. Best prices are d for new °'50s and 860, $810. °'46 conv., $800, '42 conv., 
| CHRYSLER—'47 Windsor sedan, $1,035", | very Geom “te Pr 47s. Sold 76 units sise: on sedan, $175. — 

$1,000°. i out of 119 offerings.) OLDSMOBILE — ‘41 (76) sedanet, $295; 
DODGE-—'46 Custom sedan, $810. ‘41 Cus- BUICK—’50 Riviera coupe, $2.450*. '49 (78) sedanet, $400*(T); (66) sedan, 

tom sedan, $450. Riviera coupe, $1,985*. '47 Super 4-dr.,| $480, $400; sedanet, $270. ‘40 sedan, 


FORD—'50 Crestliner, $1,925; Deluxe (8) $1,050; RM conv., $1,150*. °46 Super $300. 
sedan, $1,135, $1,125, $1,110. '47 SD) 4_ar ‘$950. ‘41 Special 4-dr., $250. '39| PACKARD—'50 Standard sedan, $1,510. 





¥ Seer aaa 46 ee $625. Special 4-dr., $185. '37 Super 4-dr., $425. '47 Deluxe Clipper sedan, $1,000, 
| NASH_47 Ambassador sedan, $790° | CADILLAC—'49 (62) 4-dr., $2,500°. 46 | PLYMOUTH '50 Deluxe business coupe, 
| OLDS ‘;: ’ ° a: S a (62) conv., $1,440. 430. ’ s sedan, $865. ‘46 SD 
LDS sE 9 (92) s , $1,690". ; ., , 5 ’ 
Oe ree sedan, $e70° "41 178)* sedon, | CHEVROLET—'50 FL Deluxe 4-dr., $1,750; | club coupe, $820. "42 sedan, $375, "41 
$375 s ' ‘ s | 2-dr., $1,925*, $1,725, $2.050*; SL De- can’ Stik tae ae 40 sedan, 
»>LYMOU 49 SD s ,825. °'47 luxe 4-dr., $1,975*; Bel-Air, $2,225*. '49 wv. gest, osu, . : 
ee esas x en, Se 47 | SL Deluxe 4-dr., $1,450; conv., $1,410, | PONTIAC—'50 (8) conv., $2,400°. 49 
PONTIAC-"48 SL (8) sedan, $1.245*. '47| ‘48 SM  4-dr., $1,200; FL aerosedan,| Sh (8) 800. "47 "Torpedo ig Rg 
at Gai anna ae > ‘ggoo, | $1,135; 4-dr., $1,130. '47 SM club coupe, ., $1,600. 8) sedanet, 
(a) samme’ gbts (8) SO S| SO Neovo, $10, ease at | HLTA, 05) seat oes ae, 
-TUDEBAKER__’50 ¢ : . conv., $625. ‘46 FL aerosedan conv., can, » & 200, soto. 
Se 50 Champion club coupe, $910. ‘41 SD 4-dr.. $400, '39 Deluxe a), ae $130, $335. 39 (8) sedan, 
sae | 4-dr., $175. 250, $190. 
= . ‘ | CHRYSLER '47 NY 4-dr., $1,100. STUDEBAKER ‘48 Champion sedan, 
OAKLAND, CALIF. | DeSOTO—'41 Deluxe 4-dr., $285. $1,465. 


yILLYS—'4 880°. 
(A, L, Pollock Auto Dealers Wholesale! DODGE—'50 Coronet club coupe, $1,900; | WIS@hELANEOR Gay eee ee 


a = —s - ton platform, $300. 


International 1%- 


HOUSTON 


Prices are for sale of Sept. 26.) 


sedan, $2,025. 

CHEVROLET—’50 %-ton pickup, $1,280; 
SL Deluxe sedan, $1,860, $1,965*, $1,805; 
SL Special sedan, $1,725; Bel-Air, $1,990; 
conv., $1,775; FL Special 2-dr., $1,630. 
‘49 SL Deluxe sedan, $1,365; club coupe, 
$1,175; FL Deluxe sedan, $1,390, $1,355, 
$1,340; SL Special sedan, $1,360, $1,330. 
‘48 FM club coupe, $905; FL 4-dr., $890. 
‘47 %-ton pickup, $720. ‘46 sedan, $550. 

CROSLEY—'47 sedan, $75. 

FORD—’50 CD (S) sedan, $1,735, $1,730; 
conv., $1,900; Deluxe (8) sedan, $1,540; 
CD (6) sedan, $1,570. ‘49 Custom (8) 
sedan, $1,200, $1,170, $1,150, $1,030; club 
coupe, $1,300, $1,210. ‘47 club coupe, 
$855; sedan, $610. 

FRAZER—'47 sedan, $625. 

LINCOLN—’'49 sedan, $1,300. 

—— sedan, $1,990. ‘48 sedan, 

0. 

OLDSMOBILE—'47 (78) sedan, $700. 

PLYMOUTH—’'50 SD sedan, $1,750. ‘'49 

| SD sedan, $1,320. °47 SD sedan, $755, 

Seated in front of his home-made used-car office and closing room is Charles G. Irish | pg 46 SD sedan, $525. °40 sedan. 

(left), president of Charlie Irish Chevrolet, Inc., Essex, Md., with John Catterton, his used- | PONTIAC—'49 (8) sedan, $1,550. ‘47 (8) 


. in Irish’ . k ig| Sedan, $855. 
car manager Remodeled in Irish's shop from a wrecked U S. Army truck, the structure is | sTUDEBAKER ae Wn: eatin 
on wheels and its location can .be changed merely by removing the front steps and towing | MISCELLANEOUS—’47 International haltf- 


it to the desired spot. ton pickup, $425 








Deluxe business coupe, $725; Custom | 


(Gulf Auction Co. Sale every Tuesday. 


BUICK-—-'50 Special sedan, $1,690; Super | 


Average Used-Car Prices 


(Compiled by Automotive News) 














Oct. 1950 Sept. Aug 

Model (to date 1950 1950 i 
1950 $1,903 $1,938 $2,09% | 
1949 ; 1400 1,443 1,554 | 
1948... . 1,053 1,094 1,205 | 
aE cetecy csthieors 904 912 98x 
1946......... j 770 797 848 
1942 366 382 353 
1941 ‘ 350 362 396 

Overall 

Average $ 964 $ 999 $1,063 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 





| PHILADELPHIA 


(Lou Green-Tom Hamilton. Sale ever 
| Monday. Prices are for sale of Sept, 25 


| (Sold 92 offerings at absolute auction, ) 


BUICK—’48 Super secanet, $1,235 





. $1,30 


‘47 RM 4-dr., sedan, $1,080, $1,090, $990 
| $1,010 ‘46 Super 4-dr. sedan, $89) 
$835, $840. ‘40 RM club coupe, $310. 
CADILLAC—'47 (62) sedanet, $1,550. ‘46 

| (62) 4-dr., $1,375, $1,425. 
| CHEVROLET—'49 SL Deluxe 4-dr., $1,380 


$1,375, $1,410. ‘48 FM 4-dr., $990, §$1.- 


010, $1,050. ‘47 FL aerosedan, $935 


| °40 2-dr., 2 at $350. 
| CHRYSLER—'46 NY 4-dr., $870, 


| DeSOTO—'49 Custom club coupe, 


| DODGE—'49 Wayfarer 2-dr., $1,41 


| $860, $875, $900. 


$870. ‘46 FM club coupe, $725, $790 


$860. 
$1,660 
0; Coro- 


net 4-dr., $1,710. ‘47 Deluxe 4-dr 


| FORD—'49 Custom (8S) 4-dr., $1,210, $1,- 
150, $1,115. °46 SD (S) Sup. Del. 2-dr 


$660. 


| MERCURY—'49 4-dr., $1,375. 

| OLDSMOBILE—'49 (98) conv., 
(76) conv., $1,560. ‘48 (68) 
$1,160, $1,145. 


| HUDSON—-'47 Super (6) 4-dr., $665. 


$1,925*. 
sedanet 


PLYMOUTH—'49 SD 4-dr., $1,325, $1,275 
$1,310. ‘47 SD 4-dr., $875, $850, $825 


PONTIAC—'49 SL 4-dr., $1,710, 


$1,675, 


‘47 Tor- 
pedo 4-dr., $910, $1,000. ‘46 Torpedo 
(8) vedanet, $860, $810, $790. 

STUDEBAKER - ‘48 Champion 4-dr. 


| 
| 
| 
| 
$1.640. ‘48 SL sedanet, $1,225. 


$1,090. 
| MANHEIM, PA. 


Sale Sale every Friday. Prices 
sale of Sept. 22.) 


Super 4-dr., $1,550*; RM sedan 
CHEVROLET—'49 SL Deluxe 4-dr. 


2-dr., $1,325. °'48 FM 2-dr., $1, 


(Manheim Auto Sales & Auction, Ine 


are for 


(Sold 64 units out of 134 offerings.) 
BUICK—'50 Riviera coupe, $2,510; RM 

4-dr., $2,375; Special 4-dr., $2,210*, ‘49 
, $1,705. 


, $1,410; 
150; FL 


$990; FM 2-dr., $990. '46 FM 2-dr., $900 


‘41 4-dr., $640. 


CHRYSLER—'49 NY 4-dr., $1,850. ’'4S8 
NY 4-dr., $1,100. ‘47 Windsor conv., 


| 
| 
aerosedan, $1,050. ‘47 SM club coupe, 
| 
| 
| 
| 
| 


Royal 4-dr., $985. 


| DeSOTO—'46 Custom club coupe, 


$1,180. ‘46 Windsor club coupe, 


$1,005; 
$1,030. 


| DODGE—'48 Custom 2-dr., $1,205. °47 


Custom club coupe, $1,110. 
| FORD - ‘50 CD (8) Crestliner, 


$2,040; 


conv., $1,795; 4-dr., $1,660; Deluxe (6) 


| KAISER—'51 4-dr., $1,785. 
LINCOLN—’'50 Cosmopolitan 4-dr. 
‘49 2-dr., $1,420. 


4-dr., $530. 
OLDSMOBILE—'49 (88) conv., 
(98) 4-dr., $1,325. 


SD club coupe, $1,010; 2-dr., 
‘47 SD 4-dr., $960. ‘46 SD 4-d 

PONTIAC—'49 (8) sedan, $1,630. 
sedan, $1,120. 


wagon, $845. ‘48 panel, $610. 


VALDOSTA, GA. 


2-dr., $2,390*; Super sedanet, $1 





$900. 
CHEVROLET—'50 station wagon, 


MERCURY —'49 2-dr., $1,660; 4-dr. 
NASH-—'48 (600) 4-dr., $830. ‘46 (600) 


2-dr., $1,470. '49 Custom (8) 2-dr., 2 at 
$1,400. ‘46 SD (8) 2-dr., $825. 


» $2,225. 


. $1,400, 


$1,740°; 


PLYMOUTH—’50 Suburban, $1,730. ‘48 


$1,000. 
r., $930. 
"47 (6) 


STUDEBAKER—'50 Champion club coupe, 
Ss ‘48 Commander conv., $1,110. 
’ | WILLYS — '50 panel, $930. ‘'49 stati 
$900. 41 SD club coupe, $530; sedan, | justment on °50s with high mileage. | MERCURY—'48 sedan, $975. °47 sedan, | - 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Sept. 22.) 
(Sold 126 units out of 263 offerings.) 
| BUICK—’50 Special 4-dr., $1,675; RM 


»850. '49 


RM 4-dr., $1,575; sedanet, $1,400. ‘48 
Special 4-dr., $1,350. ‘47 RM 4-dr., 


$1,900; 
"49 FL 


Deluxe 2-dr., $1,370, $1,400; SL Deluxe 


| FL Deluxe 2-dr., $1,800, $1,750. 
| 
| 


4-dr., $1,350. '48 FL aerosedan, 


$1,050; 


SM 4-dr., $1,075, $900; FM club coupe, 
$1,100, 2 at $1,025, $990. °47 FM 2-dr., 
$935, $850. ‘46 FL aerosedan, $910. ’41 
SD 4-dr., $550, $310. °40 Deluxe conv., 


$380. 


Windsor conv., $1,750. ‘46 NY 4-dr. 


$875. 


DeSOTO—'49 Custom 4-dr., $1,600, 


| CHRYSLER—'50 Windsor conv., $2,275. *49 
| 
' 


$1,575; 


club coupe, $1,175. ‘48 Custom 4-dr 


$1,125. 
DODGE—'50 half-ton pickup, $1, 


' 


$1,190. ‘47 Custom 4-dr., $885. 


$1,340, $1,230; Standard (6) 2-dr. 


$425, $325. ‘40 Standard 2-dr., 
HUDSON—'48 (8) 2-dr., $1,075. 
dan, $450; Commodore (8) 4-dr., 


MERCURY—'50 Monterey 2-dr., 
"49 4-dr., $1,540. ‘47 club coupe, 

OLDSMOBILE—'49 (88) 4-dr., 
$1,680*; (98) 2-dr., $1,700*, 
"48 (78) sedanet, $1,210*. 


$200. 
$1,010. '46 Deluxe sedan, $680. 
| $1,800. ‘48 SL 2-dr., $1,375; 


| 2-dr., $1,250; SL 4-dr., $1,250. 
4-dr., $930. 


4-dr., $1,150. 





FORD—'50 CD (8) Crestliner, $2,300; 2- 


150, '49 


%-ton pickup, $810; Meadowbrook 4-dr., 
$1,460. ‘48 Custom 4-dr., $1,150, 


$1,050, 


dr., $1,620, $1,565, $1,640, $1,770. ‘49 
Custom (8) 4-dr., $1,310, $1,400, 


$1,150 
. $1,050 


‘47 Deluxe (8) 2-dr., $925, $1,025; SD 
(8) club coupe, $930. '46 SD 2-dr., $775 
$825, $685. ‘41 Deluxe 2-dr., $300, $380, 


$340. 
"46 se- 
$625. 


LINCOLN—'50 club coupe, $2,000. "49 
| Cosmopolitan 4-dr., $1,490, $1,400. 


$2,400. 

$820. 
$1,720* 

$1,600 


| PACKARD—'50 Super 4-dr., $1,650, '48 
| Clipper taxi, 6 at $1,750. ‘39 (6) 4-dr., 


PLYMOUTH—'50 Deluxe club coupe, $1,- 
580. ‘49 SD 4-dr., $1,150. '48 SD 4-dr., 


PONTIAC—'50 SL 4-dr., $1,875. °49 4-dr., 


Torpedo 
'47 SL 


STUDEBAKER--'50 Champion club coupe, 
$1,530, $1,330, $1,550. ‘48 Commander 


WILLYS—-'50 station wagon, $1,600, ‘48 
Jeep, $450, $650; half-ton pickup, $600. 
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AN YOU sell cars with a cou-|your motoring needs are trained in 


pon newspaper ad? Citizens- 
Packard in Cincinnati used the 
idea successfully the other day fol- 
lowing the introduction of the new 
Packard. 

The ad pulled in several checks 
and increased showroom traffic, ac- 
cording to the firm, which had 
moved to a new location only a 
few days prior to the announce- 
ment, 

The five column 12 inch ad was 
in the form of a letter to the deal- 
er, With the copy stating: 

“You may enter my order for 
a new 1951 Packard in the model 
I may select, subject to the fol- 
lowing conditions: 

“1, I must agree with Mr. Schott 
that this is the most beautiful car 
in America. 

“2. I must be satisfied with price, 
color, extra equipment and body 
style. 

“3. I must be satisfied with the 
generous allowance I receive for 
my used car (in the event I have 
one to trade). 

“4. I am to receive prompt re- 
fund of my $50 deposit (herewith 
enclosed) if, in my opinion, all the 





above conditions have not been 


met.” 


Then there is space for signature, | 


address and date. 
* 


Dealers’ Stake 


T= FACT that factory author- 


ized new-car dealers in Elmira, 
N. Y., have invested over $3,000,000 
in their plants to serve residents 
of the area was brought home to 
Elmirans through a full-page news- 
paper ad sponsored by the Elmira 
Automebile Merchants Assn. 

The ad was headed by this 
caption: “Let’s Weigh the Facts. 
You Always Get Better Service 
from Your Factory Authorized 
New Car Dealer. Over $3,000,000 
Backs Up This Statement.” 

Copy continued: “Yes, believe it 
or not, your factory authorized new 
car dealers, located in Elmira, have 
invested this staggering sum _ to 
provide the necessary facilities for 
properly servicing the motoring 
public of this area. 


“Here’s what this fact means | 


to you. Th‘s huge investment 
guarantees permanency of mod- 
ern sales and service facilities in 
your town for nearly every popu- 
lar make car sold in America. 

“Elmira automobile service cen- 
ters have the most modern equip- 
ment designed to locate motoring 
troubles and repair them quickly 
and economically, thus saving you 
time and money. 

“The personnel waiting to serve 


Buick Mechanics 
Absorb 300,000 


Training Hours 


FLINT.—Buick mechanics spent 
nearly 300,000 hours in school this 
year learning how to properly serv- 
ice 1950 models, according to E. J. 
Krause, Buick service manager. 

Classes ranged from three to 16 
hours on each subject and covered 
training in the latest factory tech- 
niques in nearly every phase of 
automobile repair, Krause said. 

The longest training period was 
a two-day refresher course on Dy- 
naflow drive. It was attended by 
5,698 Buick dealer 


maintenance and repair of carbu- 
retors, engine tuneup, the electrical 
system and radios. One eight-hour 
course dealt with servicing bodies. 

In addition to the mechanical 
schools conducted by Buick, 1,300 
dealer service managers were given 
a two weeks’ course in manage- 
ment training at General Motors 
Institute in Flint and more than 
3,000 dealer contact men were 
trained through extension classes 
given by GMI. 

Buick mechanic schools were 
conducted in the various zones by 
service representatives trained at 
the factory. 


mechanics. | 
Three-hour courses were given on | 








Merchandising 


Memos to Dealers 





Ry Bob Finlay 


special schools, held both at the 
factory and locally, by factory rep- 
resentatives and have access to fac- 
tory bulletins published regularly 
regarding servicing of their partic- 
ular car. They know what they are 
doing—and they do it right... .” 


Fables 


{ABLES often are harmful to a 

business. But they have a strong 
attraction for people. That attrac- 
tion provides bait for anyone try- 
ing to catch public attention. The 
other day, for instance, the Oil 
Industry Information Committee 
put out a colorful booklet called 
“Bill Burns, Fable Killer.” 

The booklet recites the fables, 


Two ite 
lea 








Take the few minutes 


plain Schrader Modern Tire-Air Serv- 
ice, and you’re well on your way to 
getting a customer who will look to 
you for his tire needs and all your 


services. That’s bec 


need the service you can offer—not 


just checking the tires 


vice on improving tire performance 


through modern air-se 


For instance —allow for heat build-up 
in every tire of every car you service — 
apply the latest Industry-accepted “3- 
5 formula.”* Inflate with devices and 
gauges that have master gauge ac- 
curacy; seal with Schrader Caps and 
Cores—and you are the standout dealer 
who gives modern tire-air service—not 


just “free air.” 


Schrader Caps and Cores Complete Your Tire-Air Service 


Schrader Valve Cores and Caps are top 
value in the automotive market. Precision 
produced with watch-like accuracy, 
Schrader Valve Cores are the best you can 
sell, and the spring placed at the bottom 
permits maximum inflation speed. Seal this 
with Schrader Valve Caps, that withstand 
250 pounds pressure, and you have a 
, combination that gives maximum tire in- 
/ surance to your customers. Use them in 








Falls Garage Shows Country Scene— 

This Chrysler dealership in Niagara Falls, N. Y., had a traffic stopper in this artistic 
presentation of the Town and Country Newport. The use of the two mannequins gave it 
@ realistic touch. 


like “just a handful of companies |the oil companies let him patent 
that carburetor? Of course not! 
They bought him out.” 


run the whole oil business,” and 
then sets forth the facts to com- 
bat them. 

One of the most fascinating fa- 
bles is this one, which you’ve prob- 
ably heard a dozen times: 

“I heard about a man who in- 
vented a carburetor that gave 100 
miles to the gallon. Do you think 


ms tha 
d to $ 


necessary to ex- 


ause motorists 
—but sound ad- 


rvice procedure. 


57 


ing—research projects is finding 
new ways to increase gasoline 
mileage. New inventions that make 
better use of oi] expand the market 
for oil. 

“Oil companies welcome any- 
thing that expands their market. 
And automotive companies aren't 
asleep, either. If any such carbure- 
tor were available, they’d grab it 
up quickly and spread-eagle the 
field!” 

~ + * 


Free Ride 

N MISHAWAKA, Ind., Jordan 

Motors (Dodge) is offering free 
taxi service to people wanting to 
come to their salesrooms to see 
the latest Dodge cars. 

The instructions are: “Hop into 
an Indiana or ABC cab and tell 
‘em ‘Jordan’s, please!’ We'll pay 
the bill.” 





* * * 


Wholesale Appeal 


OME Canadian used-car dealers 

are offering all tires and parts 
wholesale as long as the purchaser 
drives one of their cars. 


With this offer, such dealers in 


And then the fact: 

“That’s just about the oldest 
fable of all. There is no such car- 
buretor! The oil industry spends 
more On research than any other | Ottawa are attracting buyers who 
industry. want to take advantage of “getting 

“One of its biggest—and continu-! things wholesale” in tires and parts. 





Here’s the Way to Lead Off: 


Using your hand gauge reading as you do the 
oil stick, point out how an underinflated tire— 
may not be a faulty tube—but can be caused by 
mud or grit in an uncapped core. This is a natu- 
ral lead-in that will alert the motorist to the 
fact that you are offering him service — not 
just waving products in front of him. Go on to 
whatever other service you want, but don’t fail 
to recommend, and replace with new caps and 
cores on underinflated tires. Sell Schrader Caps 
and Cores by the set. Suggest that he return in 
a week so that you can check the tire for fur- 
ther air loss. This is the kind of service that 
keeps them coming back for all your services. 


tube repairs — sell them by the set. And, 


always specify Schrader Products from 


your supplier. 





PRODUCTS 
CONTROL THE AIR 


CHARGE FOR CAP AND CORE REPLACEMENT — 
Remember -— your customer expects to pay for 
accessories— and he puts a value on the service 
by the price you charge! 


*Do you know the latest tire maintenance facts? Write for FREE (a) fact-packed Bulletin 
A-125 and (b) jumbo, 2-color “GUARANTEED TUBE REPAIR” window strip. 


A. SCHRADER’S SON 


Division of Scovill Manufacturing Company, Incorporated 
BROOKLYN 17, NEW YORK 











Car for Stork's Aide— 


Six hundred citizens of Oblong, Ind., 








who were helped into the world by 80-year-old 


Dr. J. W. Kirk, presented him with a new Ford, his 13th. He bought his first Model T in 
1912. More than 3,500 attended a "Dr. Kirk Day" celebration. Ford Dealer Cyril Hughes 
(left) turns over keys to Dr. Kirk, who has delivered more than 4,000 babies. 


Warner Adds ‘Clutch’ 
To Firm Name 

BELOIT, Wis.—To more closely 
associate its name with the firm’s 
full scope of operations, Warner 
Electric Brake Mfg. Co. will here- 





THESE ARE THE FACTS — 
& 


The new October issue is by 
HOUSEHOLD ever printed. 


new advertisers. 


THESE ARE THE REASONS — 


@ Advertisers want profits, HOUSEHOLD 
has the Profit Combination... home 
families, home editorial, concentrated in 
the home communities under 25,000 


population. 


@ HOUSEHOLD readers buy big—they buy 
family style. That's why... if it belongs in 
the home, it belongs in HOUSEHOLD. 


after be known as the Warner|NEWS WANT ADS. Why not you? 


and BIGGER 


and now Chtober 


biggest HOUSEHOLD 
ever! ¥ 


January, 1946, thru October, 1950: 58 months. 
In all but seven, HOUSEHOLD has gained. 


This year alone, HOUSEHOLD has gained 191 


This year alone, HOUSEHOLD is up 27,000 lines. 





Electric Brake & Clutch Co. Steven 
P. J. Wood, general manager, said 
the change was made to give full 
recognition to Warner’s line of 
electrically powered brake and 
clutch devices. 


Others are profiting from AUTOMOTIVE 





In the Hopper 


Proposals for enactment of a new | 
general sales tax in Georgia at the} 
1951 state legislative session have | 
received the support of the board | 
of directors of the state chamber | 
of commerce, according to Christian | 
Munt, secretary. 

While the board’s decision does | 
not necessarily commit all cham- | 
ber members to a sales tax, Munt | 
said, the board is composed of a} 
cross section of between 600 and 
700 merchants and businessmen in 
Georgia. He said the directors re-| 
alize that the state must have ad-| 


the Jacksonville safety council as 
a substitute for a previous bill 
which had been withdrawn after 
much controversial discussion. 
The new proposal provides for 
semi-annual inspection of auto- 
mobiles belonging to Jackson- 
ville residents. Administration of 
the program would be by the 
city police department. The auto- 
mobile owner would pay a 75- 
cent fee. 
+” + * 


Oklahoma Gas Tax 


Continuance of Oklahoma’s one- 


ditional funds to finance expanded | cent state gasoline tax for county 


services for schools and welfare 


and that the sales tax is the only|>xpiration date has been recom-| 


method by which it can be raised. 
* + * 


Jacksonville Council>OR’s 
Compulsory Inspection Plan 


An ordinance to authorize es- 
tablishment of a compulsory mo- 
tor vehicle inspection program in 
Jacksonville was passed on first 
reading by the city council and 
referred to committee. 


| The measure was sponsored by 





far the biggest 


HOUSEHOLD HITS HOME 


HOME FAMILIES 44 HOME EDITORIAL 
CONCENTRATED IN THE HOME TOWNS OF AMERICA! | 





Arthur Capper Publications - 






eqn 


Topeka, Kansas 


|manifold parts required by Pack-| 


| roads beyond its present May 31 
mended by the Oklahoma County 
| Officers Assn. The state’s total gas- 
oline tax rate is 6% cents per 
| gallon. 

* * * 


| Auto Sales Tax Exemption 


May Be Cut in N. Carolina 

With automobile dealers and 
purchasers among those who 
would be most affected, Gov, W. 
Kerr Scott has suggested the pos- 
sibility of eliminating all exemp- 
tions to North Carolina’s sales 
tax if it becomes necessary to 
raise additional state revenue. 

Eugene Shaw, revenue com- 
missioner, estimated that remov- 
al of the present $15 sales tax 
limit on single items could mean 
possibly $7,500,000 return in ad- 
| ditional annual revenue to the 
| State from the sale of automo- 
biles alone. He explained that 
last year his department collect- 
ed about $2,500,000 in sales taxes 
on automobiles. This $15 limit 
| Meant the tax was paid on only 
$500 of each sale. 


At present prices, the average 
| cost of a car probably is $2,000, 
Shaw figured. If the sales tax 
could be collected on the full 
| amount, he added, it would quad- 
| ruple the return from that source, 

raising it to about $10,000,000 a 

year. 





Higher Registration Fees 


Recommended in Georgia 

A reduction in Georgia’s gasoline 
tax rate but doubled motor vehicle 
registration fees are included in a 
comprehensive state tax revision 
program proposed by Dr. R. 
Brooks, professcr of economics at 
ithe University of Georgia. 
| Enactment of a new 3 percent 
|sales tax-also was a feature of the 
| recommendations which Dr. Brooks 
|submitted to the state tax revision 
|committee following a study of the 
|financial and economic status of 
Georgia. 


‘Rumsey Suing 
Packard Over 


‘War Contract 

| BUFFALO.—A witness testified 
|in federal court here last week 
|that Rumsey Mfg. Co. had $2,122,-| 
|876 worth of unfilled orders on its| 


| books from Packard Motor Car Go. | 


}when the latter firm terminated a| 
war contract with it in 1945. 

| The witness was Walter A. Sly,| 
|former chief accountant for the) 
|Rumsey company, which is now in| 
| bankruptcy. Sly told Federal Judge 
John Knight that Rumsey received 
a series of purchase orders begin- 
ning Aug. 7, 1944, for brackets and 


ard for the manufacture of air- 
plane engines for the U. S. and 
British air forces. 

Sly said that the dollar value of | 
all the orders was in excess of 
$4,000,000, and that slightly more 
than half of them had been deliv- 





ered by Aug. 21, 1945, when a tele- 
gram directing discontinuance of 
further work was received by Rum- 
sey. 

In suing Packard for $525,000 
damages, plus $75,000 in litigation 
fees, Rumsey claims that the “sud- 
den termination” by Packard re- 
sulted in expenditures for which 
reimbursement should be made, in- 
cluding “reasonable profit.” 





AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . - an esti- 
mated more than 100,000 readers weekly! 





| Utility Tray— 
| The M & L utility tray fits under the 
It is mad of 


ove 


| compartment of most cars. 
stainless steel and galvanized metal. It ca» be 
lused as a utility drawer—handy for road maps 
sun glasses and cigarets. It easily pulls out 
and becomes writing tray when turned upside 
down. Can be used as an inside serving tray 
Manufacturer is M & L Auto Tray Co., 2537 
|Tulane Ave., New Orleans. 


Body Engineers 
Set Plans for 
Nov. 1-3 Parley 


DETROIT. — Plans have been 
|completed for the fifth annual tech- 
inical convention of the American 
\Society of Body Engineers, Nov. 
1-3, at the Rackham Memorial 
Building here. 

Sixteen speakers are scheduled 
|for the convention that covers body 
design, styling, engineering, produc- 
tion and related fields. 

Included among them are Rich- 

ard Arbib, New York industrial 
stylist, whose topic will be “A styl- 
ish Comparison of European and 
American Small Cars.” George 
i\Romney, Nash-Kelvinator vice- 
|president, and Clay Bedford, Kai- 
|ser-Frazer vice-president, will also 
|speak about small cars. 
Body interiors will be the sub- 
| ject of James Slater, vice-president 
of research and development at 
|}Owens-Corning Fibreglas  Corp., 
land Howard Young of U. S. Rub- 
ber. 

Commercial and custom bodies 
will be discussed by W. C. Hess, 
Hess & Eisenhardt Co., and Milo 
M. Dean, chief engineer of the 
Greyhound Corp. 

Three views on the development 
|\of body engineers will be given by 
A. A. Alderman, technical training 
supervisor of Fisher Body; Edgar 
DeSmet, Willys-Overland engineer- 
|ing director, and E. K. Harris, of 
the General Motors Institute of 
| Technology. 

Dr. Allan Stockdale of the NAM 
|will speak at the open house ses- 
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Workmen’s Compensation 


Reduced in Maryland 

BALTIMORE.—Savings approxi- 
mating $1,300,000 a year will be 
realized by Maryland employers as 
a result of reduced workmen's 
compensation insurance rates re- 
cently approved by the state insur- 
ance commission. 


The reductions will apply to 
those insuring through private 
companies. State Insurance Com- 


missioner Claude A. Hanley said 
the new rates represent a cut of 
about 12.2 percent and were brought 
about by fewer and smaller claims 
since 1946. 


TIME SAVER 


For Sales and Service 
Departments 





Dealer License Plate Holder 


legs protrude thru bracket, 
loss. Attach 


prevents } 
to any plate without | 
alteration. Guaranteed to fit all slotted | 
brackets or bumper. Prompt delivery. 

} 


$1.00 per set of four 


Order From Your Jobber 


C. HOWARD 


1498 Overlook Dr. | Akron 7, Ohio | 
JOBBERS WANTED 
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Role in Defense Economy Explained es 


The Case for Trailers 


VASHINGTON.—"Truck Trailers 
in a Defense Economy,” prepared 
by the Truck-Trailer Manufactur- 
ers Assn., was released here last | 
week as an approved official state- 
ment of the organization’s direc- 
tors. 

Special copies have gone for- 
ward to all government officials 
who are scheduled to play a part | 
in the forthcoming regulation of 
industry. On the mailing list were 
Secretary of Commerce Sawyer, | 
NPA Administrator Harrison, | 
ICC Commissioner Knudson, and 
NSRB Director Symington. 

Citing truck trailers as_ indis- 

pensable tools of motor transport, 
the statement goes on to prove the} 
point, dealing with a number of 
unsung and unrecognized virtues 
of the vehicle. 

The important place of the truck 
trailer in the scheme of transport | 
of goods over the highway is set 
forth with verbal illustrations, and | 
figures to support its call on steel | 
and other matcrials necessary to} 
its building. 
Excerpts from the statement fol- | 
low: 
“Truck-trailers are indispen- 

sable tools of motor transport. 

“Somewhere along the line from 
producer to consumer, in peace or 
in war, nearly everything we eat, | 
wear, buy or sell travels some part | 
of its journey by motor transport. 

“The field of motor transport cov- 
ers such widely varied but neces- 
sary vehicles as local delivery units, 
farm trucks and trailers, privately- 
owned vehicles linking manufac- 
turing plants and distribution cen- 
ters, common and contract carriers, 
and special purpose vehicles that 
bring logs and pulp wood from for- 
ests, ore and coal from mines, do 
petroleum exploration, serve the 
Armed Forces and perform thous- 
ands of other vital tasks. 

“Because the trailer is rarely 
seen detached from the tractor 
or truck which tows it, few peo- 
ple give much consideration to 
the trailer as such. It should 
be realized, however, that the 
truck-trailer is virtually all cargo 
capacity and is the vehicle that 
carries the freight. 

“Through shuttle operations in 
which one road tractor serves trail- 
ers, each driver is able to do the 
work of three to six men using 
only trucks. The tractor drops an 
empty trailer for loading, pulls 
away with a loaded vehicle and 
delivers it to a destination where 
a third trailer, meantime, has been 
‘unloaded and is ready to be hauled 
away by the tractor. 

“Since trailers, customarily, have 
double the carrying capacity of 
straight trucks, a one to six ratio 
of transportation is possible in a 
shuttle operation utilizing one trac- 
tor and three trailers. Such econ- 
omy in valuable man-hours is ex- 
tremely important if distribution 
and manufacturing costs are to be 
held down. 

“Just as few people distin- 
guish between the truck or trac- 
tor and the trailer or semi-trailer 
so also do few realize that the 
trailer manufacturing industry is 
entirely separate from, although 
naturally allied with, the truck 
manufacturing industry. 

“Truck-trailers are manufactured 

by approximately 100 companies 
all but a handful of which prop- 
erly may be classified as ‘small 
business. Total employment is 
about 25,000 and annual gross sales 
are valued at about $200,000,000. 


“Although the truck-trailer man- 
ufacturing industry is as truly es- 
sential as any ‘big business’ indus- 
try, its comparatively small size 
places it in constant danger cf be- 
ing ignored whenever national 
emergencies lead to restrict’ons on 
materials and manpower. Such was 
the case in World War II and such 
is the case today as the interna- 
tional situation prompts the nation 
to gird for defense at home and 
for a possible fullscale war abroad. 

In World War II the withhold- 
ing of materials such as steel, 
aluminum, magnesium, copper, 
lead, tin and softwood plywood 
severely hampered output of trail- 
ers for civilian use. Tire short- 
ages were encountered, too. 

“Yet truck-trailer manufacturing 
was, and is, a Steadily growing in- 
dustry in which so-called historical 
production figures have little place | 








|dustry or by government order. industry, the peak year having 





in determining allocations of ma-| duction volume would be the third 
terials either through private in-| largest peacetime output of the | 


“In World War II the military) been in 1946 when the public | & 
forces quickly discovered the ad-| Snapped up 76,234 units in filling | 
vantages of trailers and set up such| the pent-up demands of the war | 
operations as the Red Ball and| years. 

Green Diamond front-line supply “With demand for truck-trailers 
routes in Europe and the China-| again on the upgrade after produc- 
Burma supply lifeline in the Far | tion last year hit a pcstwar low of | 
East. Appended is a table show-| 33,097 units, the manufacturers are | 
ing that in the war years the/at a particular disadvantage when 
armed services took 188,811 trailers| competing with other industries for 
in 1943 and 185,349 in 1944, whereas| materials already scarce and daily 
in those same years the entire| becoming more difficult to obtain. = 


civilian economy was permitted to| “The situation with ec 

have but 8,054 new trailers in 1943| stec] ts typical of aan an eae Scofield Trains Foreigners— 

and 24,092 in 1944. The production | with respect to other needed trailer| Four dealers' sons from the International division of Ford recently completed a two- 
of military trailers is convincing| materials or components. Major| weeks’ training with George H. Scofield, Santa Cruz (Calif.) Ford dealer. The four young 
evidence of the great ‘potential’ of | trailer requirements are for light| men came to America to find out first-hand the Ford methods and the operation of a 
the truck-trailer manufacturing in-|gauge hot and cold rolled sheet | dealership. They also spent eight weeks at the Rouge plant. Left to right: Hal Nichol, 


dustry if it is permitted to have the/for body panels, medium gauge| Scofield's sales manager: W. F. C. Boon, Leiden, Holland; Jan J. Jongerious, Utrecht, 





|materials and men it needs. sheet and strip for body frame-| Holland; Lambert van der Werff, Friesland, Holland; George Scofield, and Luiz Pimentel, 


“As for requirements for civil- | works, and heavy gauge, or plate | Seo Paulo, Brazil. 
ian trailer production, figures for |for frames, cross-members, fifth- 
the first six months of 1950 in- | wheel plates and tank bodies. These|tion, for automobile manufacture 
dicate a full-year output in ex- |are the very types of steel in de-| and for the household appliance in- 
cess of 50,000 units. Such a pro- |mand for rail freight car produc-| dustry, yet it should be noted that 


a pound of steel in a truck-trailer 
is more efficient than in any other 
form of land transportation, .. .” 
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LUBE SERVICE MEN 


mea WI 6. 


‘Means Profit! 


More and more of today’s outstanding lube service 
Stations are equipped with ARO! 


“We like it!" say owners of Harold and Earl's 


ARO has the profit formula for you! Aro styling Scoman in 3 gledo, |Our Aro equipment rar 
: : é out the work ra bem 7 a 
has that fresh, clean look that brings in lube busi- " ge palate of 
a. pa 3 save time, ys effort - speed up See _ Be a. 5 rr ae ye chonkdess above 
, s ‘i — others ...I'm gla ought ARO", says 
wit engineere eatures that are so practica : D. W. Fergusson, Humble Station, Dallas. 


... So efficient. Each Aro unit precision-built for 
long life and utmost dependability. In the installa- 
tions shown here, note the added appeal obtained 
by using an ARO Centralized Lubrication Unit at 
the back wall... with convenient ARO overhead 
reels and an ARO Drain Assembly for handy use. 

Check your needs with ARO’s complete line— 
everything you need from specialized guns and over- 
head reels to cabinet units and complete accessory 
equipment. This includes equipment and accessories 
to perfornf automatic transmission service. See 


your Aro Jobber. 
The Aro Equipment Corporation, Bryan, Ohio 


Aro of Canada, Ltd., Toronto, Ont. 


LUBE 
EQUIPMENT 


ALSO...AIR TOOLS... 
HYDRAULIC EQUIPMENT 
++ AIRCRAFT PRODUCTS ...GREASE FITTINGS 
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Fighting Bob Montgomery, 
Crusader from Hollywood 
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The man in the family may sign the check and do most of the driving. 
But the entire family rides in the car. They all want to feel proud of it. 
And youcan bet they all have a voice in the make and model that is bought. 


That’s why your factory’s ads in the Post do such a thorough job of 
pre-selling for you. The Post has a strong influence on all members of the 
family. In four million homes 90 per cent of the people read it. 

That means the advertising pages, too. Surveys show that people not only 
pay more attention to advertising in the Post... but also have more confi- 
dence in products advertised in the Post than in any other weekly magazine. 


No wonder the factory places so much of its magazine advertising in 
the Post. It’s the surest way to show your new models to the entire family, 
influencing them all in favor of your make. So when the family steps into 
your showroom, you already have a big head start on that sale! 


aart of America | 

















By George Deery 
Associate Editor 
Expenditures this year for auto- 


motive ads, including tires and ac-| 


Affecting Factories and Dealers .. . 
Auto Advertising 





cent said 1950 budgets were high- 
er. Looking ahead, 35 percent 
figure they will spend more in 
1951. 


vier. were me 
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D.C. 


cessories, will average from 10 to| Those whose budgets will remates| 
15 percent more than 1949, a re-|the same this year as last total 
port to the Assn. of National Ad-/|40 percent and 56 percent plan to 
vertisers in Chicago last week re-|keep the ‘50 pace in 1951. About | 


vealed. |6 percent said that this year’s ap- | 





The report, given by M. L. Mc- | propriations were down and 9 per- 
Elroy, vice-president, reflected the 
plans of 159 firms in a diversified 
cross-section of American busi- 
ness. Of 141 companies, 54 per- 


Hayter in New Post 


E. W. Hayter has been appointed 
advertising and marketing man- 
ager of Goodyear Tire & Rubber 
of Canada, New Toronto, with A. 
E. Ross as assistant advertising 
manager. W. G. Britt has been ap- 
pointed sales promotion manager, 
and C. R. Little as supervisor of 


cent were eyeing a decrease next} 


year, according to the report. 
x * * 


Challenge 
New York 


supplies and products. 


is “bigger than you} 
think” as a market for industrial | 
This con- | 
clusion is based on a survey just | 


| Hicks to Air Grid Games— 


| The three-way handshake came after the University of Maryland, radio station WWDC handout for dealers to give cus- 
and Hicks Chevrolet signed a contract to air the 10-game football schedule of the uni- 
versity. Left to right: Robert Hicks, president of Hicks Chevrolet; Jim Tatum, coach of the used in the ads and several others 
team; Sportscaster Bob Wolff, who will do the play-by-play of the game, and George 


Fogarty, Hicks general manager. 


completed by the business news de- | 


partment of the New York Times | 
in cooperation with the Purchasing | 


Agents Assn. of New York. 


This survey disclosed that 83 
percent of the company purchas- 


Or services is carried out here. 
The area covered is commonly 

known as the New York Metro- 
| politan area and includes north- 
| east New Jersey. 


MA od Ry 


portance of the New York area as 
a purchasing center. The Census of 
Manufacturers provides production 
data, which are often used as an 
index of purchasing power. How- 
ever, as this survey reveals, it is 








ing is done in this area, while | The purpose of the survey was 
only 69 percent of the production |to try and throw light on the im- 


the mechanical rubber goods de- 
partment. 


not a reliable index, the Times 
points out. Other marketing and 
research studies have also erred 








eee a a nrc eer 


a lit adds. 

| CC. F. Hughes, business news edi- 
tor of the Times, said: “We have 
long suspected that New York was 
getting the short end of the stick 
in the estimates of the amount of 
industrial purchasing done here. 
The census lists only manufactur- 
ers and there are big communica- 


THIS IS A CLEAN 


|and on the downside for New York, 


| 
| 


*|Permalube oil and stress the im 


portance of fall changeover t« 


motorists. 

To accomplish these objectives, 
such hitherto unheard-of birds 
have been created as the Sad- 
Eyed Whimper-Will, the Wait- 
and-See Gull, the Frigid Night 
Howl, the Frost Bittern, the 
Stuck-Homing Pigeon, the Smokey 
Knocking Bird and the Big-Billed 
Grouser. 
Wesley I. Nunn, Standard’s ad- 

vertising manager, said the cam- 
paign will appear in 1,675 news- 
papers with a combined circulation 
of more than 17,660,000 in 15 mid 
western states. 


Supporting the advertising cam- 


|paign is a Bird Watchers’ Society 


| relocated 





tions, mining and service corpora- 
tions giving the final okay on tre- 
mendous orders from their head-| 
quarters in the city. | 

“The plus factor is not only this 
important industrial buying, but 
also the buying done for many | 
|plants which are hundreds and pos- 
sibly thousands of miles away.” 

* + * 
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DRAIN PLUG 


Reps Elect Sampson 


The Detroit chapter of the Ameri- | 
can Assn. of Newspaper Repre- | 
sentatives last week elected the fol- 

| lowing officers for 
the ensuing year: 4 
David E. Samp- 
son, Jann & Kel- 
ley, Inc., presi- 
dent; Jack F. 
| Kent, Ward-Grif- 
| fith Co., Inc., vice- 
| president; Rich- 
ard W. Cavell, 
Sawyer - Ferguson 
Co., secretary; Ed- 
win Charney, 
Branham Co. 






D. E. Sampson 


vertising Service, director for one} 
year; George S. Dix, Philadelphia 
Inquirer, director for two years; 
Charles A. Miller, New York Times, 


|E. Bates, Chicago Tribune, retiring | 
president, ex-officio member of | 
board, also Detroit representative 
to the American Assn. of News- 
paper Representatives. 

* * * 


Selects JWT 
George Turner, 
in charge of sales of Truscon 
| Laboratories, Inc., a division of 
Devoe - Raynolds Co., announces 
| that the firm has retained the 
Detroit office of J. Walter 
Thompson Co. as_ advertising 
| counsel. 


vice-president 


* * * 


Schipper Resigns 

| J. Edward Schipper, vice-pres- 
ident of Kudner Agency, Inc., and 
formerly president of Schipper As- 
sociates, will resign from Kudner 
Agency as of Oct, 15. Schipper is 
again open'ng his own office in 
Detroit’s New Center Bldg. as pub- 
lic relations counsel and will in- 
{clude Kudner Agency among his 
clients. 

Schipper operated his own pub- 
|lic relations business in Detroit for 
| 15 years prior to joining the Kud- 
ner Agency. He is a member of 
the contest board of the American 
Automobile Assn. 

* * 


Birds in the Ads 


Something new was _ introduced 
last week when the first of a series 
of four newspaper advertisements 
by Standard Oil (Ind.) appeared 
throughout the Midwest. Accom- 
panied by cartoons, they are in- 
tended to promote  Standard’s 


...Elimingte Many Service Kickbacks... 
Save Many Service Dollar 





| Brother & Co. 
a 


director for three years; Wallace |——— 


year 


membership card, a_ point-of-sale 
tomers, 


* * * 


Show Goes On 


Nash Dealers of Greater De- 
troit have renewed the feature 
film program titled Theater Hour 
for an additional 13 weeks. The 
presentation is viewed on WXYZ- 
TV Friday nights at 10:30 p. m. 
EST. Geyer, Newell & Ganger, 


| Ine., is the ad agency for Nash. 
* * + 


New Location 


Scripps-Howard newspapers has 
its Fort Worth (Tex.) 
office in Dallas, 605 Tower Petro- 
leum Bldg., Vernon Brooks, direc- 
tor of the general advertising de- 
partment, announced last week. 
Wylie Stewart, southwestern man- 
ager of the general advertising 


department, remains in charge. 
* * + 


|Olds’ TV News 


Dealers for Oldsmobile are pre- 
senting Douglas Edwards with 
The News Monday-Friday over 
CBS-TV. Since the early postwar 
beginnings of commercial TV, 
Olds has been a pioneer in local 
and network news telecasts. A 
corps of CBS-TV cameramen had 
just finished filming South Kore- 
an army maneuvers when the 
fighting broke out. Since then, 
Edwards hes used a unique relief 
map and pointer to give graphic 
meaning to his day-by-day ac- 
count of the action in Korea. 

Edwards, who had served on 
the CBS radio news staff for five 
years, was the first major news- 
caster to make the leap from 
radio to television, it is said. His 
initial video assignment was CBS 
Television News, twice named the 
Year’s Outstanding News Pro- 


| gram by the American Television 


Society. The ad agency is D. P. 


* * 


treasurer; C. F. Taylor, Hearst Ad-| Fram’s Drive 


Fram Corp., Providence, this 
is adding new vigor to the 
(Continued on Page 63, Col. 1) 


revent: 
Undercar 










Spray WITCOTE under 
fenders and underbody to 
prevent rust. It resists the 
pounding of stones and 
gravel, as well as the cor- 
rosion of road chemicals. 
Lasts the life of the car. 
Valuable to car 
and profitable to car 
dealers. 


owners, 


|GET IT FROM YOUR JOBBER 


ASK FOR IT BY NAME- GENUINE 


WITCOTE*4 


TL Lal I toy] 
PROTECTION 


PRODUCT OF WITCO CHEMICAL CO., CHICAGO 
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/ ffecting Factories and Dealers. . . 
Auto Advertising 


(Continued from Page 62) 


promotion of its “Complete Engine | field service department of the Na- | 


Proiection.” The theme of the pro-/| tional Outdoor Advertising Bureau. 


grain is that endurance and free- 


| Allan Franklin, formerly with the 


dom from breakdowns are obtained | New York Sun, has joined the East- 
by sealing in power and sealing out|ern sales staff at Redbook maga- 
contaminants that rob miles from zine according to MacLean Hogg- 


the life of an engine, Fram states. 
* * * 


Another Joins Parade 

Purade, the Sunday supplement, 
has announced the addition of the 
Arkansas Gazette, bringing the 
former’s circulation to 5,220,754. 
Parade adds that it is now in 33 
distributing newspapers, of which 
2% are in exclusive markets. 

+ * * 


| New Delco Talkie 


A black-and-white sound mo- 
tion picture, Motors on Parade, 
has been produced for Delco by 
Jam Handy Organization. Parker 
Fennelly, known for his role as 
Titus Moody in the Fred Allen 
show and his homespun philos- 
ophy in other character parts, is 
the narrator of the film, which 
has a running time of 26 minutes. 
It will be shown to Delco cus- 
tomers, original equipment man- 
ufacturers, industrial motor buy- 


ers and the replacement market. 
* * + 


Dealer Lynch on TV 


Jerry Lynch, Detroit Nash deal- 
er, has purchased the Jackie Kan- 
non Show, to be viewed Friday 
nights on WXYZ-TV 7-7:30 p. m. 
EST. The program will be a vari- 
ety show starring Kannon, a come- 
dian. Kannon will feature as 
guests talent from Detroit night 
clubs and theaters. Castle-Werner 
is the ad agency. 

. . 


Status Quo 

The present ad rates of Quick 
are guaranteed through September, 
1951, Jack Reiss, advertising direc- 
tor, announced last week. This pol- 
icy, following Quick’s rise in cir- 
éculation to 1,000,000 copies per 
week, fixes its black and white 
page rate at $1,830, a rate which 
is based on a guaranteed circula- 
tion of 750,000. 


* * + 


Names 


Howard B. Rasmussen has joined 
the media department of Geyer, 
Newell & Ganger, Inc., as director 
in charge of outdoor advertising, 
it was announced by H. W. Newell, 
executive vice-president. Rasmus- 


sen was formerly manager of the 








ison, advertising director of Red- 
| book. 

Hunt-Spiller Mfg. Corp., Boston, 
producer of heavy-duty bus and 
itruck brake drums and other au- 
| tomotive field castings, has placed 
|\John P. Mullen in charge of pub- 
\lic relations, advertising and sales 
| promotion. 

James M. Barnes, for the past five 
|/years an account executive with 
'the Postal-Ad System Co., has 
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The Newest International— 


One of a new line of heavy-duty, diesel-powered trucks introduced by International Har- 








joined the direct mail agency of | vester is this LD-305 Roadliner model. The line includes both four and six-wheel vehicles. 


I-H Introduces New Line 
Of Heavy Diesel Trucks 


|D. W. Hacker, Advertising, in De- 
/troit. He will continue to special- 
ty in the automotive direct field, 
it is said. 

| Wendell 
| Parents Magazine, has been added 
‘to the Chicago advertising sales 
office of Fawcett Publications, Inc. 
He will represent True in the Chi- 
cago territory. 

Appointment of Eugene S. Allen 
jr. to the production staff of Video 
Films, Detroit, producer of motion 
pictures for television advertising, 
has been announced by Clifford 
|Hanna. Allen is a graduate of the 
|cinema course at the University of 
Southern California. 


Austin Motor Co. of Canada has 


Jacobson, formerly of 


| appointed W. R. Williams as adver- 
|tising manager. 


He will have his 
headquarters in the firm’s offices at 
1393 Yonge Ave., Toronto. 


Robert L. Simpson has joined 
Geyer, Newell & Ganger as an 
executive producer in the television 
department, H. W. Newell, execu- 
tive vice-president, has announced. 
Simpson was formerly an associate 
television director for CBS. He will 
work on the new Kelvinator tele- | 
vision program starring Morton 
Downey over the CBS-TV network, 
Fridays, 10-10:30 p.m. (e.s.t.), start- 
ing Sept. 22. 

Bennett Moodie has joined the 
copy department at Geyer, Newell 
& Ganger, according to H. W. New- | 
ell, executive vice-president. Moodie | 
started his career in advertising | 
with McCann-Erickson in Los An- 
geles and Seattle, after serving as 
a reporter on the San Francisco 
Call-Bulletin. 

Anthony E. Manhardt has been 
appointed merchandising and sales 
promotion representative for Kai- 
ser-Frazer in Buffalo. He has been 
in the auto business for the last} 





DEALERSHIPS 
AVAILABLE 


IN ILLINOIS, MICHIGAN, INDIANA, 
WISCONSIN, OHIO, MINNESOTA 
AND IOWA FOR THE FOLLOWING 
FINE CARS: 


MG - - - MORRIS 
RILEY 
RENAULT 
AUSTIN 
DAIMLER 


Write, Wire, Phone 


S. H. ARNOLT, INC. 
DISTRIBUTOR 

415 E. Erie Street Chicago II, Ill. 

Phone: Michigan 2-5436 


























NAME PLATES 
© PRECISION CAST... 

ELIMINATING ALL DIE COSTS 
Quantities as low as 100 may be 
ordered with original design for every 

job! Proof of design submitted for 
approval. Heavily chrome plated. 
Write for details. 
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- SION CAST 


ae 
PRE 
29th & McKean Sts. 
Phila. 45, Pa., Dept. A 





Oct. 
accommodations 
served by members 
Columbia. 

will be awarded to Charles E. Wil- 


son, president of General Motors; 
Clarence Stewart Mott, GM direc- 


tor; W. Chandler Stewart, presi- 
dent of Atlantic Cadillac Pontiac 
Co.; Clarence B, Hayes, chairman 


of Hayes Industries, and Fredrick 
E. Moskovics, of A. O. Smith Corp. 


|\fred P. Sloan jr.. GM board chair- 
/man and honorary president 
| AOT. 
| 


national organization of America’s 
motor car pioneers, 
the proceedings, 
come to the assemblage by William 
E. Holler, chairman of the dinner 
committee. 


has announced plans for a $280,000 
sales and service building to be 
completed in 10 months. The one- 
story building will measure 100 feet 
in front and will have a depth of 
200 feet. 


four years. 





Auto Old Timers 
Expect Big Crowd 
At Birthday Party 


NEW YORK.—A record atten- 
dance is expected to be on hand 
for the 11th anniversary celebra- 
tion of the Automobile Old Timers 
18 at the Waldorf-Astoria 





hotel. 

Already over half of the seating 
have been _re- 
and guests 
from 18 states and the District of 








Distinguished service citations 













Wilson will be introduced by Al- 






of 






D. C. Fenner, president of the 


will conduct 
following a wel- 





Emrick to Build 
Emrick Chevrolet, Richmond, Va., 


CHICAGO. — The truck division 
of International Harvester has in- 
troduced a new line of heavy-duty 
diesel trucks and tractors, it is an- 
Cc. Schumacher, 


nounced by W. 
general manager. 

The new line, including both 
four and six-wheel vehicles, is 
especially designed for both on 
and off-highway operation. Gross 
combination weights range up to 
76,800 pounds, says Schumacher. 
The line 
custom-made 


models available 


LD-305 Roadliner series. 


and off-highway 


—————__—— _ 





and a maximum GCW 


includes a variety of 
in 
the LD-304 Loadstar series and the 
Models 
available in the LD-304 series are 
intended for combination highway 
operations with |he 





\\ \ li7 


Dealers who equip their customers’ cars with Ampco Top 


heavy loads, while those available 
in the LD-305 series are designed 
for tractor semi-trailer operations 


|over the highway. 


Models in the LD-304 Loadstar 
series have a gross vehicle weight 
of 36,000 pounds and a gross com- 
bination weight of 76,800 pounds. 
Models 
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International diesel line are de- 


signed to carry more payload while 
remaining within legal limitations 
in most sections of the country. 
“In addition to being set back, 
front axles have a wide tread, and 
this, together with shorter wheel- 
bases, makes for greater maneuv- 
erability.” 
The growing dependence of 
transportation and _ distribution 
channels on truck hauling makes 
the introduction of these trucks 
of primary interest to shippers 
and truckers, Schumacher noted. 
The new line represents an en- 
largement of the company’s L-line 
of trucks introduced late last year. 
One standard and six optional 
diesel engines ranging from 165 to 





in the LD-305 Roadliner | 


300 horsepower are offered. 

Short wheelbases, enabling a 
short turning radius, and reduc- 
ing steering effort through use of 
newly developed four-inch springs 
and threaded, wear-proof pins and 
bushings, are design features 
claimed for the models, 

Driver comfort and convenience 
have been provided in design of 


|the trucks, whose features also in- 


clude a heavy-duty “Comfo-Vision” 
cab, says Schumacher. 

Four, five and ten-speed trans- 
missions are optional. The _ ten- 
speed transmission represents a 
new development featuring single- 
lever operation, it is claimed. 

A sleeper cab with 74-inch-wide 
sleeping compartment and sliding 
rear window, optional fuel tanks 
and other available equipment offer 
combinations to meet specialized 


series have a GVW of 30,000 pounds truck needs, in Schumacher’s opin- 


pounds. 
Design of the trucks represents 


of 76,000 | 10”: 


Jackson Gets Pontiac 


@ new approach to the load Bert Jackson announces he has 


weight limitations problem, Schu- 
macher said. 
“Set-back front 


axles have a 


carrying capacity of 12,500 pounds,” 
explained, “Thus, trucks of the 


Cylinder Lubrication are helping car owners get MORE out of 


their cars than they ever thought possible. 


By injecting a con- 


stant vapor spray of approved-quality Top Cylinder Lubricant 
with the fuel evenly into the valve and upper cylinder area 


Ampco brings much-needed lubrication into this busy ‘‘Heat- 
Positive Engine Lubrication Where Crankcase Oil 
The cooling, cleansing, upper cylinder lubricant 


Wear Zone." 
Doesn't Reach! 


reduces harmful engine carbon and varnish.— provides a con- 
stant oil film between piston rings and cylinder walls for im- 
proved compression seal and lubricates effectively valves and 


guides. 
smoothness. 


of getting better than new car performance. 
“BUY” car owners NEVER forget! 









Sluggish engines develop new power, 
Car owners thrill to the unforgettable experience 


speed and 


Ampco's the 






acquired a Pontiac franchise in 
Victorville, Calif. Jackson was for- 
merly sales manager for Orrin Fox, 
Pasadena dealer, and had been 
with that firm 15 years. 












Constant lubrication for the hot- 
test, driest, busiest part of an 
engine! 












War, 






Available through recognized 
automotive wholesalers or 
through P. and A. Dept. at Car 
Factory. 


Literature on request. 
Patents Pending 
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Indefinite Period 
Of Rising Prices 


Is Forecast 


NEW YORK.—Moderately rising 
prices will result from the defense 
economy, which will last for an 
indefinite period, it was predicted 
by Sumner H. Slichter, Lamont pro- 
fessor of business administration at 
Harvard University, in addressing 


the second annual mutual fund 
conference here. 
“Inflationary influences have 


been dominant in the economy for 
some time,” he pointed out. “The 
inflationary influences will be 
strengthened by the necessity for 
large additional expenditures on 
defense and foreign aid. The strong 
demand for goods will strengthen 
the bargaining position of the trade 
unions. Wage increases will be an 
important influence pushing up 
prices.” 

Noting that the large increase in 
expenditures by the government 
will mean a deficit of several bil- 
lion dollars a year, Slichter added: 

“The national debt will probably 
not grow as rapidly as the na- 
tional product, and hence the debt 


Dealer Smith Aids Future Farmers— 

Members of the Blossom chapter of the Future Farmers of America in Paris, Tex., gather 
around a 1950 Studebaker pickup truck presented to them by Ben Smith (Studebaker), Paris, 
for use in their field work. At the same time Smith turned over a dual-control Studebaker 
Champion sedan to the Paris Junior college for use in a driver-training program. Smith 


is shown at the extreme left in the back row. 
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burden will slowly drop. But a defi- 


cit in the federal budget at a pe- 
riod of high employment means 
rising prices.” 


Rising prices will create an in- 
vestment problem for the small 
saver who has been in the habit 
of putting his savings into savings 
banks, postal savings and govern- 


garatde 
997949991 
teaaaaye 


P¥d94999 





Used Car Dealer Smells 
Rat; Suspect Is Held 


cause of the alertness of a 
car dealer. 


Fornall, as he was 


er, at 763 W. 


car bore Ohio 


police, 


plates, 


* * - 
ment savings bonds, Slichter point- 
on oak. | Huddleston, Sweeney Form 


| Partnership in Cincinnati 


Salajan-Nash Formed CINCINNATI.—Carl 


Salajan-Nash Motors, Inc., 226 
Walnut St., Waynesboro, Pa., has 
been incorporated at $20,000. In- 
corporators are Peter Kanoff, Mi- 
chael Salaian and Ray E. Salajan. 


alle 


ENGINEERED FILTRATION & ENGINEERED SELLING 
ADD UP TO—BIG SALES ADVANTAGES FOR YOU! 














WIX doesn’t stop with the production of 
engineered filter products that deliver 
outstanding performance both as original 


engine equipment and 


service. Engineered Selling is a big plus 
WIX provides for Car, Truck and Tractor 
the famous Cabinet Mer- 
chandiser is a literal pump-side or repair 
department sales counter that sells Fil- 
ters, sells Replacement Cartridges and 
sells Oil! Add the WIX Dirtector, the 
sensational sales aid to SHOW customers 
not alone the level, but the CONDITION 


Dealers ... 


Write tor this catalog—32 
pages of up-to-the-minute 
Filter sales and profit in- 
formation compiled for Car 
and Iruck Dealers. 







OIL FILTERS ¢ FILTEREFILS 


of oil, and you’ve got a sales combination 
that rings with money-making action. 
An increasing number of automotive 
Manufacturers have recognized and ic- 
cepted as original equipment the built-in 
seals, electronically controlled, Micro-pore 
filtrant construction and lithographed. 
rustproofed, prick-punched Filterefils 
WIX has pioneered. Similarly, the advan- 
tages WIX offers Dealers to spur replace- 
ment service sales have combined to 
make this Line the leader. Ask us to 


in replacement 


show you what WIX can do for you. 








TRADE MARK REG, 





WIX ACCESSORIES CORP’N e@ GASTONIA * N°C- 


CANADIAN FACTORY: WIX ACCESSORIES CORP. LTD,, 11 Wabash Ave., Toronto 3, Ont. 


SYRACUSE.—A Youngstown (O.) 
man, reported wanted in Pennsyl- | 
vania for burglary, was in custody 
of Syracuse police last week be- 
used- 


Felix Jachim, alias Felix Jacob, 
alias Walter Timler, alias Stanley 
identified by 
police, was arrested by detectives 
after he attempted to sell an auto 
to William B. Brock, used-car deal- 
Genesee St. Brock, 
who became suspicious because the 
notified 





|is a former University of Cine. 1- 
nati football player and also op: r- 
ates a used-car lot at 522 Read. 
ing Rd. 


* * 


Wholesale Used-Car Mart 


| Opened in Hollywood 

HOLLYWOOD, Calif.—Fred 
Sweet has opened a wholesale used- 
car mart at 1200 Vine St. and Lex- 
ington Ave. here. Calling himself 
a broker for dealers and finance- 
men, Sweet claims to have the 
largest wholesale used-car setup in 
the country. 

To prosper, he says, “We must 
sell several hundred cars every 
week. To do that We are spending 
|great sums in advertising and pro- 
|motion to lure buyers from every- 
where.” 


Huddleston = = 
and Jake Sweeney have formed a 
partnership to operate a used-car 
business here at 7520 Vine St. Hud- 
dleston has 25 years’ experience in 

the automobile business. Sweeney 


New Auction Opened 


At Montgomery, N. Y. 

MIDDLETOWN, N. Y.—A new 
wholesale used-car auction has 
been started by the Automotive 
Liquidators Corp. of this city. Sales 
are held every Friday at noon at 
the Montgomery, N. Y., airport. 

John W. Jones and Fred A 
Schoelkopf are principals in the 
Automotive Liquidators Corp. Clif- 
ford Vance is auctioneer for the 
| firm. 


Denver U. C. Men 
Told Not to Fear 


'Wartime Control 


| DENVER.—There is strength in 
unity, and organized used-car deal- 
ers should hold no fear of wartime 
controls putting them out of busi- 
ness, members of the Denver Used 
Car Dealers Assn. were told at a 
meeting here. 

Principal speakers were Walter 
Wilson and Eric Deubner, vice- 
president and general manager, re- 
spectively, of the National Used 
Car Dealers Assn. 

Both speakers told of the work 
being done by NUCDA for the bet- 
terment of the used car industry 
They urge all those who might be 
non-members to join’ in with 
NUCDA efforts. 

“It is strength of numbers,” said 
Wilson, “that counts in presenting 
the industry's Side on any question 
that may come before Congress. 

The meeting was presided over 
by Dav'd F. Finnigan, president of 
the Denver organ‘zation. Other of- 
ficers of the Denver group are 
Harry Cohen, vice-president, and 
Richard B. McCoy, executive sec- 
retary. 

. 
Idle Terminal 
. 

Worries Newark 

| NEWARK, N. J. — A proposal 
that the Port of New York Au- 
thority lease its idle union motor 
truck terminal in Newark to a 
defense industry, such as an auto- 
|motive plant, was made by New- 
jark City Revenue and Finance Di- 
|rector Meyer Ellenstein in a letter 
to Austin J. Tobin, executive di- 
rector of the port authority. 

Contending that conversion of 
the terminal to a defense industry 
|}would serve a two-fold purpose, 
Ellenstein said it would “aid our 
country in the present emergency” 
and also would “reduce to some 
slight degree the damage that was 
done to Newark’s welfare and prog- 


ress when the authority leased the 
city’s air and sea ports.” 











North Carolina Bans 
Defective Mufflers 


RALEIGH, N. C.—Atty. Gen. 
Harry McMullan has ruled that 
it is a criminal offense to oper- 
ate a motor vehicle unless it is 
equipped with a muffler “in 
good working order and in con- 
stant operation to prevent ex- 
cessive or unusual noise or 





smoke.” 
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gees Auto Credit Deals: 
Show 3 Percent 
Rise for Month 


WASHINGTON. — Sales finance 
companies have reported to the 
Federal Reserve Board that they 
acquired 3 percent more retail au- 
tomotive installment paper in July 
than in June. 

“They said the rise in overall au- 
tomotive volume was not notice- 
ably affected by a marked increase 
in paper on commercial vehicles 
because financing of this type rep- 
resents only a small portion of 
| their operations. 
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(Continued from Page 55) | 





red? Shipley D. Burton, the secre- trade and different government de-| 
tary-manager of this association, | partments to tell them what to ex- 
holding its third annual conven-|pect. The picture is not too bright 
tion, pointed out to me the minute|for them in spots—unless_ they 
I hit the hotel—to “sing” for my|combine and fight for their own 
lunch Tuesday —that AvTomortive| rights. Present officers of the asso- 
News not only had not carried a|ciation are: President, Fred C. 
story on the fact they were going|Glasier (Glasier Body Corp., New- 
to meet but had not even listed the |ark); vice-president, E, E. Miller 
event in our Coming Events col-| (DeKalb Commercial Body Co., De- | 
umn, Did I feel foolish—here I was| Kalb, IIll.); secretary - treasurer, 
a speaker as well as an organiza-|Fearson S. Meeks (S. J. Meeks’ 
tion “sparker” and had entirely|Son, Washington); vice-president 
slipped on the first duty of a/and chairman distributors division, 








newsman. |R. A. Garner (Truck Equipment} ' 

The NTBMADA now has ap- |Co., Atlanta); secretary-manager, Willys Servicemen Briefed— Although getting more action at 
proximately 160 members and is | Shipley D. Burton. | Willys-Overland service managers discuss realignment of territories under the company’s | the retail level, finance companies 
growing fast. With the impend- | 2 | new regional setup. Left to right are: William Husband, region one; Ralph Karr, region| did less “floor-planning” for deal- 


four; Wesley Greene, region five: Hugh Floraday, region three; August Schulze, region | CFs in July than in June, which 
six, and Lee Glodfelty, region two was a record production month. As 


ee ee ne -——-_|a result, it was said, outstanding 


ing shortage of material that is 


hitting all body makers and the | houghtful Aspey 





threat of allocations in the air, | \¥/HILE in Baltimore — where I|——-——-—— ; F s 
there seems to be no doubt but went for a couple of days from|located out in Towson, Md., anjall the prominent hotels in Balti-| balances on wholesale automotive 
that the association has the most | Washington—I found one of those| “overnight” taxi ride from down-| more to locate us, but called several | paper decreased sharply. 


compelling sales ammunition to |rare people one very occasionally | town Baltimore. other men in automotive plants he} A 9 percent increase in the fi- 
“mushroom” its membership to |runs into these days—a very| Apsey was called into a session| Was sure we would call on to have | nancing of other types of consumer 
include practically every builder | thoughtful gentleman and a schol-| which prevented him from keeping|them tell us the sad story before| goods occurred in July, with most 








quickly, It is the first time these |ar. Ed Kruspak, of our New York|his appointment, and rather than| We headed his way. — __ |of the rise coming from increased 
makers have had an organization |office, had a 2 p.m. date to see|have us come all the way out to My chapeau is off with a flourish|sales of refrigerators and other 
with a common purpose and a |Jack Apsey of Black & Decker,|find him gone, he not only called | to thoughtful Apsey. household appliances. 


Washington office to represent |—— 
them and fight their battles. 

The acuteness of material sup- | 
ply was evidenced in their choice | 
of speakers for the three-day event. | 
They had experts from both the| 





Commerce Dept. 
Lists Offices for 
DPA Inquiries 


WASHINGTON.—A trip to Wash- 
ington might be avoided if in- 
quiries regarding the Defense Pro- 
duction Act were directed first to 
the nearest field office of the De- 
partment of Commerce, the bureau 
advises. 

A complete list of office locations 
follows: 

Albuquerque, N. M. — Hanosh 
Bldg.; Atlanta—418 Atlanta Na- 
tional Bldg.; Baltimore—314 U. S. 
Appraisers’ Stores Bldg.; Boston— 
1800 Customhouse; Buffalo — 242 | 
Federal Bldg.; Butte, Mont.—301A 
O’Rourke Estate Bldg.; Charleston, 
S. C.—310 Peoples Bldg. 

Cheyenne, Wyo.—206 Federal Of- 
fice Bldg.; Chicago—1150 McCor- 
mick Bldg.; Cincinnati—1204 Fed- 
eral Reserve Bank Bldg.; Cleveland 
—215 Union Commerce Bldg.; Dal- 
las—1114 Commerce St.; Denver— 
210 Boston Bldg.; Detroit—1038 
New Federal Bldg.; El Paso, Tex. 
—206 U. S. Court House Bldg. 

Hartford, Conn.—224 Post Office 
Bldg.; Houston—602 Federal Office 
Bldg.; Jacksonville, Fla.—425 Fed- 
eral Bldg.; Kansas City—2400 Fi- 
delity Bldg.; Los Angeles—1546 U. S. 
Post Office and Court House; Louis- 
ville—631 Federal Bldg.; Memphis— 
229 Federal Bldg.; Miami—947 Sey- 
bold Bldg.; Milwaukee—700 Federal 
Bldg. 

Minneapolis — 338 Midland Bank 
Bldg.; Mobile, Ala.—308 Federal 
Bldg.; New Orleans—1508 Masonic 
Temple Bldg.; New York—42 Broad- 
way; Oklahoma City—311 Council 
Bldg.; Omaha—502 W.O.W. Bldg.; 
Philadelphia—812 Lafayette Bldg.; 
Phoenix, Ariz.—518 Security Bldg.; 
Pittsburgh — 1013 New Federal 
Bldg. 

Portland, Ore. — 217 Old U. S. 
Court House; Providence—203 Cus- 
tom House; Reno, Nev.—Cladianos 
Bldg.; Richmond, Va.—801 E. Broad 
St.; St. Louis—910 New Federal 
Bldg.; Salt Lake City—508 Post 
Office Bldg.; San Francisco — 306 
Customhouse; Savannah, Ga. — 218 
U.S. Court House and Post Office 










HOW - 
MILLION: 


| Aebeoe Tuesday night . . . 5 million more listeners 
and viewers than last fall ...60 stations from 


oe Seattle—809 Federal Office coast to coast . . . and more to come. To this top 
6. TV show—add magazine and outdoor advertising 
Testing Materials Group a ee Metropolitan Opera broadcasts ... direct men 
itchman, ft . window displays . . . and loads of other dealer 





. Texaco Pp . jience 
mous Ye . his aude sales 5 
y He really sells va of Texaco sales helps. 
. ‘ ever. ; rvices 
nier than 


yets and the se «9 Dealer and FALE Rs 
Texaco prod os r Texact Deal No wonder TEXAC Y 0D AS 


Dealers. He's tops fr tion! 
a are such busy dealers! 


To Study Air Pollution | 
PHILADELPHIA.—The board of | 
directors for the American Society | 
for Testing Materials has author- | 
ized the formation of a new tech-| 
nical committee on sampling and 
analysis of atmospheric pollution. 
Dr. Louis C. McCabe, chief of air 
and stream pollution, U. S. Bureau ee ccmang wc , 
of Mines, has ¢ , > tempo- , us ty ba ’ ° “< 
So cenieeccntae ab tar ae a : lel Sky CA/lef ang FIRE-CHIEF casounes 
committee. 


product x 








In authorizing the committee, the | - —_ HAVOLINE and TEXACO MOTOR OILS - MARFAK CHASSIS 
board stated that the society will _— : , 
not consider the problems of speci- | ae be " LUBRICATION - PT ANTI-FREEZE - REGISTERED REST ROOMS 


fying limitation of pollution, nor} 
such other related matters as bio- | 
logical and health problems. 
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Lay-Off Plea Failure and Success 
Mark Footpad Efforts 
SoconyVacuum Official Assails Legal Action KANSAS CITY.—Robbers la- - 
Against Oil Firms’ Corporate Structure esos te "aaa: ani 
4 : . ’ ma 
ATLANTIC CITY.— Dire conse-| corporate structure of the oil indus-| Troost, the other night when b 
7 
quences for consumers of petroleum /try is altered—if integrated com- they battered off combination sae 
products were predicted here at] panies are broken up: eee . _o> +. = ae! 
National ner lho "han “t i “Cost and therefore prices | giar alarm, hii pro 
tacks against alleged bigness and ae be increased all along the In Cherokee, Ia., motor car a 
monopoly succeed in disintegrating| lime; the quality of products | thieves added a modern service ‘ 
the present corporate structure of would fall or remain static be- | touch to their robbery of the ae 
oil firms. cause no company would be large | town’s largest motor company. ~ 
A. L. Nickerson, head of do- | enough to maintain a broad re- | They removed a 1950 model from . a 
mestic marketing for Socony- | search program, and the flow of - a oo — drove an- oth 
Vacuum, said that the nation’s ol | products to the consumer would | 9ther deploy car into, the win. | Degier White Donates Car— 0 
irre are bern reer pm be irregular because the various noticeable - White Chevrolet Co., Zanesville, O., made available a car to be used in the Rosecrans 
cae Ted aaah sults while simul- operations of production, trans- | 7 | high school driver training program. The Rev. Father Freund, principal of the school, re- Lo 
ae & : rtation, refining and marketin ceives title from Jay Norwine, White manager. Dick Mattingly, training instructor, is at 
taneously continuing programs of po g g the left T 
establishing public confidence and | could not be coordinated as they |W aur ee De iiieiangins 3 
understanding of their operations. vhieve - 5 ; def. 
Tracing the history of “attacks”| bution.” A to E t U from Argentina, Australia, New| [Locker Yields Stolen Titles tior 
i u xports Up — /Zeaiand, Brazil, Indonesia, Uru- vs 
against the oil industry's economic/ Nickerson said the shift in mar- | > Col bi 3 = i — Den OKLAHOMA CITY.—A packet of Gec 
structure, Nickerson said that if|keting strength of companies large| RICHMOND, Va.—A meeting of howe 4 = ombia, Sweden and Den- automobile titles and excise tax re- D 
anyone wished to know whether the/and small over the past 20 years| the Overseas Automotive Club here | ™4*. t was predicted that U. 8S. ceipts stolen from a state office ant 
oil industry is discharging its obli- | jndicates the struggle for petroleum|was told that a large number of producers may soon set —_ special h b , att 
gations to the American people, | business. foreign nations have _ increased an quotas, as they did during not ——. v ae tices oan 
“ : : : ere a . n locker, a 
three questions would make the! «gome win in this business and|their buying of automobiles and|the last war, i Saas Tie tak Wan inc Lee 
answer Clear. . others lose,” he said. “Adherents|2Utomotive products since the out-| AUTOMOTIVE NEWS, the Newspaper of |shoebox which had occupied the sha 
He cited these questions as fol- of monopoly would not lose, if break of the Korean war. the Industry, read by everyone who counts lock : s 1 b : all 
lows: Has there been sufficient monopoly existed.” , | Eg ‘ ‘ lin America’s No. 1 Industry . . . an esti- |ocker since ept. 10, a bus station e 
supply? Has the quality of prod-|" poly ed.” ; exporters: repor ed larger orders mated more than 100,000 readers weekly! — ' official said. ae aa T 


ucts steadily improved? Has the 
consumer received value for his 
money? 

“The record shows plainly,” Nick- 
erson said, “that supplies, quality 
and value have been rising steadily 
through the years. Still, the at- 
tacks on the industry have not 
abated.” 

Nickerson said that some of 
the attacks against the oil indus- 
try are attributable to the con- 
fusion of laws which govern 
business. 

“There are sincere men trying 
honestly to interpret overlapping 
laws,” he said, “but there are also 
men using the resulting chaos to 
advance socialistic ideas. 

“The American people have no 
real conception of the legal con- 
fusion which leads to seemingly 
contradictory complaints being 
brought against the industry. They 
see only that supposedly responsi- 
ble agencies bring the suits.” 

Nickerson said that if the present 


Retailers Urged 
To Adopt Rules 


Against Inflation 


NEW YORK.—Need for immedi- 
ate measures by retailers through- 
out the country to ward off infla- 
tion was emphasized in a resolu- 
tion adopted here by directors of 
the National Retail Dry Goods 
Assn. 

“Paramount among the obliga- 
tions of sound national defense is 
the effort to protect our country 
from the devastation of a serious 
inflation,” the resolution said. “To 
this end, the board urges all re- 
tailers to accept their full share 
of responsibility by avoiding any 
acts which might encourage infla- 
tionary influences.” 

Retailers were urged by the 
board to adopt the following five- 
point program: 

1. Avoid all unjustifiable price 
increases in your own operations. 

2. Resist unwarranted price in- 
creases in purchases from your 
sources. 

3. Insist upon delivery of all con- 
firmed and accepted orders at the 
prices agreed upon when such or- 
ders were placed. 

4. Insist upon the naming of a 
firm price when merchandise orders 
are being placed, thus, refusing to | 
countenance one of the most dan- 
gerous inflationary forces in retail- 
ing—the “blank check” method of 
buying. 

5. Be careful in your advertising 
and other promotions and through 
your selling agents to avoid any 
statements which might induce 
customers to buy merchandise in 
quantities larger than their cur- 
rent needs. 








McQuay-Norris Outlet 
DENVER.—A factory branch and 
warehouse has been opened here 
at 1085 Galapago St. by McQuay- | 
Norris Co., automotive parts manu- | 
facturer. The local branch will be | 
managed by A. B. Bell. Malcolm 


D. Campbell is representative for | 
the company in Colorado and Wyo- | 
ming. McQuay-Norris has plants in 
St. Louis, Indianapolis, Connersville. 
Ind., and Toronto. 





,. Another big Month 
in steady MICHIGA 


+ 





hink of the buying power that makes! 

And that’s just for August. 
Every month is a big farm income month in 
Michigan. Here, farmers produce a wider variety 
of crops ... therefore, have crops going to market 


every month. There’s your reason for their big, 





month-after-month buying. 


Add up all these advantages—big market... 
steady market...a market covered by one 
publication—MICHIGAN FARMER. Put 
MICHIGAN FARMER first in your advertising 


plans. It’s first in influence in Michigan. 
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Washington 


(Continued from Page 14) 


made in person outside the U. S.| 


by individuals or concerns paying 
for such service. Tickets for per- 
sons are taxed 15 percent. 
property, or freight tax, is 3 per- 
cent, except on coal, which bears 
a tax of four cents a short ton, 

5. Gaming devices: The commis- 
sioner reminded the public that be- 
ginning Nov. 1 the annual occupa- 
tional tax on slot machines and 
other gaming devices goes up from 


$100 to $150 for each machine. 
ee ¢ 8 


Lovett Rejoins Marshall 


fey appointment of Robert A. | 
Lovett as deputy secretary of | 
defense revives an intimate rela-| 
tionship with his new chief, Gen. 
George C. Marshall. 


During World War II, as assist- | 


ant secretary of war for air, Lov- 
ett so fully won the regard and 
confidence of Marshall (then chief 
of staff) that in July, 1947, Mar- 
shall as secretary of state issued a 
call for him as under secretary. 
There the younger man | did con- 


Steady Buying Power—Look at the 


The | 


spicuously good work, 
with Marshall in January, 
when he resumed banking. 


When Marshall was asked to 
| return once more from retire- 
| ment, this time to head the De- 
| partment of Defense, it was as- 
| 





sumed by many at the Pentagon 
that the old devotion might bring 
Lovett back to public life again 
| as Gen. Marshall’s immediate 
| aide, filling the vacancy caused by 
Stephen T. Early’s request for re- 
lief from the under secretaryship. 


Certainly the naming of Lovett 
| furnishes impressive evidence of 
| President Truman’s desire to meet 
;every wish of his new defense sec- 
| retary. For while Lovett’s admin- 
jistrative fitness for the new post 
lis well recognized, his political as- 
sociations with the President are 
not what one would call cordial. 


He came into federal office 


L. Stimson, secretary of war, a 
n-|to assistant was promoted in 1941 
to assistant secretary for war, and 





1949, | 


| 
| 
| 
| 
| 3 
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| Wheeless Chevrolet of Nashville— 


in | 
1940 as special assistant to Henry|of the 


| Board. 


resigning | 





\VHEELESS CHEVROLET ¢ 


SALES & Stave 





owned 


Nashville, 


Shown is the 80-by-100-foot stucco-front home of Wheeless Chevrolet, 
by G. W. Wheeless. A used-car lot is at the side. 


December, ; climax of a long-standing juris- 
dictional controversy between the 
board and the autonomous gen- 
eral counsel. 

The President said the root of 
the trouble between the board and 
the counsel was an administrative- 
ly “unworkable” provision in the 
Taft-Hartley law which made the 
counsel's office independent of the 
board. He nevertheless said he 


continued there until 
1945. 





* * * 


Bott Succeeds Denham 
EORGE J. BOTT, right-hand | 
man to Robert N. Denham, was 
named by President Truman to 
succeed Denham as general counsel 
National Labor Relations 


Denham resigned at the Presi- 
dent’s request Sept. 16 as the 





month-after-month 


steadiness of Michigan farm income. Just as unique is the 
same steadiness over the last 100 years. Few other states 
are like it. Two that do match it are Ohio and Pennsylvania, 


served by THE OHIO FARMER and 


FARMER. Ask for the facts on all three. Write to 1013S 


Rockwell Ave., Cleveland 14, Ohio. 


PENNSYLVANIA 


* Based on 3-year (1947-48-49) cash receipts from farm marketings. 


Source: U.S.D.A. Farm Income Situation. 
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Pennsylvania Farmer, Harrisburg 
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Michigan Farmer, East Lansing — The Ohio Farmer, Cleveland 
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222 on third, 46 on fourth, 
| fifth, two on sixth, four on seventh 
}and one on eighth. 


| were 


to get,” 


ger, 


winter's 


67 


“try to make it work” by 
appointing a new man. 
Bott, 40, is a government career 


|}man who was named associate gen- 


eral counsel — No. 2 man in the 
office—by Denham two years ago. 
He is a native of New Haven, 
Conn., and has been an employe 
or official of NLRB since 1937. 

The new general counsel served 
as NLRB attorney at Detroit 
first and then was transferred to 
the Washington main office as 
litigation attorney in 1939. Sub- 
sequently, he was regional direc- 
tor at Kansas City and later at 
Chicago, 

He was serving in the latter ca- 


|pacity when Denham tapped him 


for associate general counsel in 
charge of operations, an office which 
gave him direction of all the gen- 
eral counsel's field offices. 


40% of Vehicles 
In Vancouver Fail 


First Inspection 


VANCOUVER, B. C.—Forty per- 
cent of vehicles going through the 
inspection depot here during the 
first half of the 1950 license year 
were rejected on their first check- 
over, according to H. S. Gray, sta- 
inspector. 


Of 67,506 vehicles checked be- 


pen March 6 and Aug. 19, 26,468 


were rejected on the original check. 
Of these, 22,893 were passed on the 
first reinspection, 3,290 on second. 
10 on 


Of those rejected on first inspec- 


|tion, 66.9 percent were made before 
| 1936 and 30.2 percent made in 1946 
or later. 


More than 50 percent of the re- 


jects were due to faulty headlights, 
37.5 percent for bad brakes, 21.9 


percent for faulty steering mecha- 
nism and 20.5 percent for license 
and registration infractions. 

Total inspections in the period 
up 23,638 from the same 
period 10 years ago. Percentage of 


| five-year-old vehicles this year was 


41.8, compared with 51.8 percent 


in 1940. 


Debt Collecting 


Job Both Easier, cua 


Due to War Status 
TULSA, Okla.—The present war 
situation has caused debt collecting 
to become both easier and more 
difficult, believes Sidney J. Winer, 


of Detroit, president of the Amer- 


ican Collectors Assn., who was here 


|for the annual meeting of the Ok- 


lahoma Collectors Assn. 

“Artificial shortages arising from 
the Korean war have caused peo- 
ple to use available cash to buy 
more goods they feel will be hard 
Winer said, in explaining 
the paradox. “The use of cash dol- 
lars for this type buying makes 
cash scarce for payment of old 


debts.” 
However, he said, some collec- 
tions are easier because there is 


more money available, due to in- 


|creased employment. 


Winer feels there is little dan- 
under existing credit and col- 
lection systems and controls, of the 
nation having another depression 
‘uch as it had in 1929. 





COVERS CAR'S CHROME—A liquid which 
is said to save chrome from ill effects of 
salty slush and ocean salt spray— 
Krome-Kover—is announced by Briggs Mfg 
Co., Refinishing Materials division, Detroit I! 


To harmonize with the auto's finish, the prod 
luct comes in red, green 3 
is brushed on and can be removed with a 


blue and clear. It 


solvent 





Bic 
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2 Accessory Stocks 
Added to Big Board 


By George Deery 
Associate Editor 

TMHERE are two new 

among the automotive issu 

listed on the New York stock ex- 

change—Sheller Mfg. Corp. and 
American Metal Products Co. 

Sheller started the manufacture 

of wood steering wheels in 1916. 
In the first six months of this 
year, it turned out about 2,500,000 
steering wheels. 

Other products of the firm are 
metal stampings and screw prod- 
ucts, cork products and _ rubber 
items for the automotive, refriger- 
ation and other industries, as well 
as the hubs dmd horn rings for 
steering wheels. 

> * * 
_ growth of the company is 
shown in its rise in sales dur- 
ing the past 10 years to $19,344,833 
in the first half of 1950, This com- 





Auto Stocks 


Oct. 2 Sept. 25 
Chrysler .......... 78 72 
CIO vc vcevsccs 2% 2% 
General Motors .. 99% 95% 
ee 16% 16% 
Kaiser-Frazer .... 8% 8% 
Nash-Kelvinator .. 20% 21% 
SE ex's wareweee 4% 4% | 
Studebaker . . 38% 825% | 
ee 10 10 
Willys-Overland .. 8% 8% 
Average for — — 
BP WOE okie eens 27.21 26.23 











pares with full-year sales of $31,- 
683,070 last year and $9,788,566 in 


names | 1940. Profits for the first half were 
es | $2,227,690, or $2.01 a share against 


$1,715,332, or $1.53 a share in the 
corresponding period of 1949. Sales 
for the first six months of 1949 
were $15,786,327. 

Last June, Sheller split its stock 
two-for-one, which resulted in an 
outstanding share total of 1,106,680. 

The greatest demand for its steer- 
ing wheels is said to come from 
Ford, Chrysler, Studebaker, Inter- 
national Harvester, Hudson, Nash, 
Packard, Willys- Overland and 
Deere & Co. 

+ * * 
MERICAN METAL PRODUCTS 
started operation in 1930 when 
its sales totaled $320,000, compared 
with more than $20,000,000 last 
year. Sales for the first half of 
this year were $15,498,000, com- 


pared with $9,741,000 in the same) 


period last year. 

Earnings in the first half of 1950 
reached $2,040,000, or $2.38 per 
share. In the like period of 1949, 
the net was $1,518,000, or $1.77 a 
share. There are 859,920 shares out- 
standing. 

American Metal Products sells 
welded steel tubular parts to the 
automotive industry, such as seat 
frames, stampings, axle housings, 


torque and axle tubes and other | 


items, 


In World War II it produced 


rocket tubes for the armed forces, | 


ise ia _ 
SERVICE DEP 'T.| 


er ee 


Ellerman Gives Dual-Control Car— 

Ellerman Motor Co. (Pontiac), Fayette, Mo., presented a car for driver training to the 
high school. Left to right: L. Seeley, state highway patrol; Paul White, office manager of 
dealership; Alfred E. Ellerman; James Sutton, superintendent of schools, and D. K. Walker, 





high school principal. 
as well as continuing some of its 
| former items for Ordnance. A large- 
scale conversion to a wartime econ- 
omy would place it in a strategic 
position, it is reported. 


* « * 





| Sidelights on GM Split 


APPROVAL by stockholders of 
the two-for-one split in General 
|Motors stock gives the company 
|the highest total of outstanding 
shares in American  industry- 
nearly 88,000,000. Following it are 
firms closely identified with the 
auto industry: 

DuPont’s outstanding shares 
total is 44,833,628. Socony-Vacuum 
is listed for 31,801,880 and Stand- 
ard Oil (N. J.) is in fourth place 
with 30,285,081. General Electric’s 





aggregate is 28,845,927. A like fig- 
ure stands for Union Carbide. 

GM Chairman Alfred P. Sloan jr., 
in answer to a question, told the 
stockholders’ meeting that the most 
significant comment accompanying 
the returned proxies was the 
opinion of some that too great a 
portion of pensions went to high- 
salaried employes and too little to 
the group in the lower brackets. 

The current annual cost of the 
pension program, Sloan said, is 
about $68 million, of which $7 mil- 
lion goes to employes earning $7,500 
and up, about $3 million to those 
|earning $12,000 and up, and $1,200,- 
000 (or $800,000 after taxes) to those 
earning over $21,000. 

In commenting on the stock split- 
up, President C. E. Wilson said it 
provided a good way to see more 
stockholders. John J. Gilbert, a 
stockholder, observed that one way 
to “see more stockholders” would 
be to hold regional meetings—a 
proposal opposed by the manage- 
ment at the annual meeting in May. 





Boardrooms Buzz 


. » . With reports that Budd 
net profit is expected to be n« 
far from $7 this year. Thi 
would compare with $4.12 las 
year, $2.47 in 1948, and 97 cent 
in 1947 ... Opinions that Elec 
tric Auto-Lite could up its divi 
dend payments ... The failur: 
of the Fair Deal to fare so wel 
in Congress ... What the Nash 
net will be for the year ended 
Sept. 30. 

The “relatively favorable’ 
outlook rating for all three types 
of petroleum firms—integrated 
companies, producers and refin- 
ers—found in the latest Security 
and Industry Survey issued by 
Merrill, Lynch, Pierce, Fenner 
& Beane, members of the New 
York stock exchange ... The 
possibility of a stock split in 
Chrysler and Gulf Oil. 


| 





Higher Net Sighted 
By Firms for ’51 


About 24 percent of the 159 firms 
replying to a survey by the Assn 
of National Advertisers expect a 
higher profit rate next year than 
prevailed in 1950. 

Thirty-four percent said _ they 
look for increased income in _ the 
last quarter of this year over the 
corresponding 1949 period. 

The same level of profits in the 
last quarter against the like pe- 
riod a year ago was seen by 55 
percent and 63 percent held the 
same view for 1951. Only 13 percent 
foresaw lower income for the last 
quarter and 1951. 


Story Aids 
Oil Progress Week Kits 


Publicize Industry 
NEW YORK.—To help the men 
and women of oil tell the story of 











petroleum progress in their com- 
-|munities, the Oil Industry Infor- 
mation Committee is distributing 
more than 8,000 kits of special ma- 
terials for use during the observ- 
ance of Oil Progress Week, Oct. 
15-21. 

It is during this period that the 
thousands of oil companies, and the 
hundreds of thousands of oil work- 
ers cooperate in making direct re- 
ports on the achievements of their 
industry to their friends, neighbors 
patrons and fellow townsmen. 


* * * 





Move to Cut Stock 


Revives at Packard 


Discussion of a reverse stock 
split for Packard was revived in 
Boston last week when Presi- 
dent Hugh J. Ferry said the 
company had been considering 
it and had talked the matter 
over with officials of the New 
York stock exchange. The move 
would bring the firm’s outstand- 
ing stock down to 3,000,000 | 
shares from the 15,000,000 at 
present. 


More Shop Business and 
Less Manpower Forecast 





Parrott to Redfern 
Parrott Buick Co., Claremore, 


| Okla., has been sold to Charles 

The matter may come before | Redfern, district manager for Buick 

Me ou fs re) the next annual meeting of |The company had been owned by 
stockholders in April, he said. |Maurice Parrott and Mrs. Gladys 








Moody. 


4218 JOBBERS 
CAN’T BE WRONG 


THEY CARRY MARTIN 





In Shape! 


STEERING SERVICE WITH 
BEAM-OF-LIGHT SPEED 
ee a 


BEAN 










PATENTED 


The original replacement fender welt 
with the exclusive “Drive-In” feature 


Ate A QUICK-EASY-PROFITABLE 


FOOD MACHINERY AND CHEMICAL CORPORATION 


LANSING 4, MICHIGAN a 


WHEEL ALIGNERS AND CORRECTION TOOLS @ ‘WHEEL BALANCERS AND BALANCING 


i j ri 
TOOLS @ WEIGHTS @ STEAM CLEANERS @ CAR WASHERS @ HEADLIGHT TESTERS for FREE literature & name of nearest jobber write 


MARTIN QUICK-TRIM CO. veet.: 


8637 W. 3rd STREET, LOS AWGELES, CALIFORNIA 
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L. ‘a Credit, More Taxes, Ure Business Leaders... ; 
Rearmament Economy Studied w= 


PTE 


VASHINGTON.—Economic mea- 
sures to keep rearmament moving 
at full pace, curb inflation and at 
the same time strengthen and ex- 
pand the American economy were 
recommended here by a group of 
business leaders. 

The program committee of the 
Committee for Economic Devel- 
opment (CED) produced its 
recommendations after observing 
that “the communist attack upon 
the Republic of Korea was a flash 
of lightning which made the basic 
facts of our world situation 
clearer than they had been be- 
fore.” 

The statement—“Economy Policy 
for Rearmament”—is the first re- 
port from the CED group since the 
aggression began in Korea, al- 
though last December the CED re- 
search and policy committee de- 
clared that the threat of war “may 
last for decades.” 


jto support a military program of | 





For a number of years the re- 
search and policy committee has 
recommended fiscal, monetary, and 
debt policies as a means of attack- 
ing the problem of instability in a| 
free society. In “Economic Policy | 
for Rearmament” the CED group | 
directs its attention to the present | 
problems of instability—inflation— | 
which it fears may result from the | 
expanded military program unless 
specific steps are taken at once to 
curb the inflationary potential at its 
source. 

The economic key to success in 
building the rearmament pro- 
gram, to maintain America’s as- 
sistance commitments to other 
countries, prevent inflation at 
home and still expand the econ- | 
omy lies in adequate restraint | 
now of excessive civilian demand | 
for goods, the committee declares. 
It proposes five steps to curb ex- 
cessive civilian demand: 

“1. Curtail government non-mili- 
tary expenditures to the maximum | 
possible extent, and achieve the) 
greatest efficiency and coordination 
in military procurement. 

“2. Raise taxes, so that as the 
military program absorbs produc- 
tion, taxes will withdraw income 
from private hands. 

“3. Conduct a savings program 
that will bring home to the Amer- 
ican people their opportunity to 
support the military effort by 
sensible management of their pri- | 
vate finances. 

“4. Take advantage of the con- 
tinuing large maturities of federal 
debt to sell more bonds outside the | 
banking system and reduce the 
supply of money. 

“5. Restrict credit to curtail the 
demands that are mainly financed 
by credit expansion—notably the 
demands for consumers’ durable 
goods, for housing, and for busi- 
ness plant, equipment, and inven- 
tories.” 

Noting that prices and wage rates 
are rising, the committee declares, 
“we need quick and fundamental | 
action now, quicker and more fun- | 
damental than is possible by the 
route of direct controls. We need | 
higher taxes now. We need action 
to cut government expenditures 
now. We need strict control on con- 
sumers’ credit now. We need strict 
control on construction credit, gov- 
ernment and private, now. We need 
general credit restraints, now. We 
need full and responsible explana- 
tion to the American people of the 
dimensions of the program upon | 
which the nation has embarked and | 
of the requirements that it places | 
upon them.” 

The statement was released at a/| 
news conference here by three | 
members of the committee: Marion | 
B. Folsom, CED chairman, and | 

treasurer of the Eastman Kodak | 
Co.; Meyer Kestnbaum, chairman | 
of the CED research and policy 
committee and president of Hart | 
Schaffner & Marx; and J. Cameron | 
Thomson, chairman of the CED | 
committee on fiscal, monetary, and | 
debt management policy, and presi- 
dent of the Northwest Bancorpora- | 
tion. Folsom is an industry member | 
of the committee on mobilization | 
policy recently organized by W. | 
Stuart Symington, chairman of the 
National Security Resources Board. 

Other members of the CED 
program committee are John D. 
Biggers, president, Libbey-Owens- 
Ford Glass Co.; Gardner Cowles, 
president and publisher of the 
Des Moines Register & Tribune; 
Fred Lazarus jr. president, Fed- 


erated Department Stores, Inc.; | 
Philip D. Reed, chairman of the | 
board, General Electric Co., and | 
Beardsley Ruml. 

The committee elaborates upon 
the value of budget, credit, and | 
public debt policies, explaining how | 
the mechanism of the Treasury, | 
Federal Reserve System, and ef- | 
forts to reduce the money supply | 
can help restrain inflation at its 
source and leave the economy free 
to operate efficiently and grow, 
while meeting the needs of the 
present “in sight” military pro- | 
gram. 


In expanding its views on overall, | 


direct controls over prices, wages, | 


and rationing, the committee de- | 
clares that these are not necessary 


the size now contemplated but that 
in a “critical and temporary situa- 
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| would prevent its growth.” 


tary program, the committee be- 
lieves that price controls, wage 
controls, or rationing, if imposed 
now, “would acutally impede the 
nation’s efforts to build up its 
military force, prevent inflation, | 
and strengthen our economy.” 

On the other hand, it points out 
that “if the military program were 
very much bigger than is now in 
sight, price, wage, and rationing| p, 
controls would be needed.” The pos- | 
sibility that the country may face | ——— 
a still greater emergency, the com-| the outlook would call for a re- 
mittee adds, “makes it all the more! appraisal of economic policy,” it 
important not to put the American! declares. 


| 


economy now in a strait jacket that | 


Jacobs Opens in Altoona— 


the present program recommended 
eae 4 by the President may reach an an- 
uncertainties of the global conflict | nual rate rising from $15 billion in 
in which the U. S. is engaged at| mid-1950 to $30-$35 billion in mid- 
the present economically are “at 1951, the committee says, comment- 


The committee warns that the 


tion it would be better to accept | the heart of the present difficult | ing that “obviously the program 





the evils of overall, direct controls 
than to accept runaway inflation.” 


Dealing with the present mili- 


problems of economic policy.” now in sight is much smaller than 


Tee 


This building and used-car lot were recently opened by Jacobs Motor Co 
W. G. Jacobs is owner and manager. The new building is on the city outskirts. Jacobs 
reports service volume excellent and that used-car traffic has increased. 


Total military expenditures under | 





in Altoona 


| maximum of $90 billion in 1944-45 
;}and we had over 12 million persons 
|in the armed forces.” 


The CED group estimates that 
|the nation’s “overall productive po- 
| tential today is probably 50 percent 
|larger” than 10 years ago when the 
| 1940-41 rearmament program began. 
\“Our labor force is 10 percent 
|larger and our productivity, largely 
due to technological advances, 


“A substantial change in the (our accomplishment of World War | probably one-third greater than 10 


size of the military program or in | II, when war expenditure rose to a| years ago,” it points out. 


Jf you read an automotive 


publication for News- 


you Ul always find 
More Hews 





AUTOMOTIVE NEWS 


You get more news of America's No. | Industry faster in 


Automotive News than in any other automotive publication. 


Weekly, the largest staff of any automotive trade publication 


assembles complete, terse reports of everything that affects 


the interest of anyone allied with automotive production, en- 


gineering, sales and service. 


Automotive News FIRST. 





The Newspaper of the Industry 


Industry leaders depend on 
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|for price controls with a compre-| 
hensive list of ceilings for use by} 
ithe government. 

Fox said the group wants con-| 
trols at once because it is deter- | 
mined to avoid the stigma it bore | 
just prior to World War II. The} 

NEW YORK.—Immediate estab-| practice of used machinery and| By H. Bowden Fletcher 
lishment of price controls on used|machine tool dealers of selling ” Staff Correspondent 
and rebuilt machinery has been|their merchandise for higher prices| aypNey. Australia. 
urged by the Machinery Dealers|than new products in 1940 and|§ Some ‘ 


Price Controls 
On Used, Rebuilt 
Machinery Asked 






Australian Auto News 


Motoring Boom Brings Handsome Profits 
To Large Distributing Firms 


| with 27,188 pounds a year ago de 
(UTPS) — 


indication of the boom| 





| profit of 50,641 pounds, compared 


clared a dividend of 20 percent 
after providing 7,500 pounds for de- 


| creased by 14,463 pounds and th 
| carry forward jumps by 16,7( 
|to 22,214 pounds, or considerab! 
lin excess of the amount requir« 
| to pay the declared dividend whi 
jis 19,174 pounds. Next year’s div 
|dend at the same rate is therefor 
fully assured. 





AUTOMOTIVE NEWS WANT ADS ha 


‘4 : : 46 egy ‘ st ~ - - . ‘ - . o . § s sis 
National Assn. at its meeting here. | 1941, he recalled, “resulted in in ‘in motor distribution profits is giv-| preciation and 9,000 pounds for been proven the qui kest, least expen J 
J. M. Fox, executive director,|stitution of the former Office of | : : : method of reaching the men who war 
? ; . | ; a ; ‘ ;, en in the following table for a/stock reserve. ss 
said the group is drawing up a/Price Administration in April, : as P what you have or have what you war 
1 ' |few of the leading distributing) The reserves (general) See the back pages of this issue 


list of groposed ceilings to apply to/ 1941.” 


companies. scumneuticnnaend a 





thousands of machine tools for| “Our principal reason for press- | Pet. Profit Dividend | 

submission to representatives of the|ing for government price controls,” | Company On Capital Pet. Paid | 

National Security Resources Board| Fox declared, “is to secure a com- | Adelaide Motors 229 60 | 

when that agency meets Oct. 12| pletely legal means of seeing that | Austin Distributors 250 35 

in Toronto. all used machinery dealers obey|Larke Hoskins : 472.4 50 DECADE 
The organization is one of the} voluntary ceilings. We want no part|Standard Cars . 200 32.5 | 

first—if not the first—ttrade asso-|of the reputation the industry ac-| Winterbottom ; 140 30 

ciation to accompany its request quired before World War II.” | York Motors 94.2 25 





. — — — - The figures indicate that none of | 
the companies concerned are being | 
over liberal in dividend distribu- | 
tion, but all of them are building) 
up their assets and the asset value} 
of their shares. 
* 





+ + 


Standard Profit 

TANDARD CARS, LTD., of Mel-| 
\” bourne has just announced that | 
its profit for the fiscal year ended| 
June 30 was 495,774 pounds, com- | 
pared with 251,224 pounds last year. | 

Taxation provision was 495,000 
pounds, an increase of 287,509 
pounds. The dividend has been 
raised from 32.5 percent to 60 
percent but only required 112,000 
pounds. 

Turnover was 11,300,000 pounds, 
compared with 4,500,000 a year ago. 
So the proportion of dividend tc 
profit is more than retained in 
spite of the big jump in profits. 

+. * * 





Safe CARBON-MONOXIDE REMOVAL System 


“U.S. CHAMBER OF COMMERCE 
FiGuRES 


More on Profits 


ARKE, NEAVE & CARTER, | 
auto distributors, 


‘ove the South? 
Lion Oil Co. to Award 


College Scholarships 


WRITE FOR EL DORADO, Ark.— Details of a 
DETAILS plan to award college scholarships | 
TODAY! to southern high school students | 

have been announced by the board 

of directors of Lion Oil Co. here. 

Lion Oil established the Lion Oil} 
Scholarship Fund, from which six 
one-year scholarships, each valued 
at $1,000 and one three-year schol- 
jarship worth $3,000 will be distrib- | 
uted through a series of essay con- | 
tests. 

The first contest began Sept. 16 | 
and closes Oct. 15. High school 
students throughout the Lion Oil 
area in the south are required to 
submit essays in 500 words or less 
— on the subject, “Why I Like to 


2 PRUPIABLE ACLEDSORIES 3 
3 1950 BUUKE 


So simple to install, so "i 
quick and effective to use, 

so completely concealed, 
CAR-MON Exhaust System 
is the most practical, efficient 
way of removing dangerous carbon monoxide gas fumes, 
for any number of cars. Simplified installation permits the 
flexible and underfloor ducts to be easily and economically 
installed anywhere. Floor plates conceal and protect tube 
from damage. No tripping or handling heavy tubes. Entire 
tube disappears within duct. Permits exhaust testing while 
in operation. Employees work better, feel better! Leading car 
dealers depend upon CAR-MON. 





OTIC a TIC tities 


CAR-MON PRODUCTS CO., 4552 Broadway, Chicago rTP 














| year $1,000 Lenten to the col- . ee — 
|lege of his or her choice. Second 
place winner gets $100 cash, and 
third place winner, $50 cash, 


The first place winners of all 
six monthly contests are automat- 
ically entered in the competition 
for the grand prize award of a 
three-year, $3,000 scholarship. Thus, 
some southern boy or girl will win 
a complete four-year college schol- 
arship worth $4, 000. 











| Canadian Steel t to , Add 


'To Production Capacity 

OTTAWA.—Steel Co. of Canada| 
is looking over plans to add to| 
|basic steel and pig iron capacity, | 
|'H. G. Hilton, president, has dis- | 
closed to shareholders. The plans| 
include added open hearth fur-| 
naces and increased pig iron and| 
coke production. Engineering and 
designing having been under way 
for some time, he said. 

In the meantime progress has 
been made by increasing ingot pro- 


in 
pu WOH % 


PARK LITE GUARD 


Protects bumper mounted parking and back- 
up lights on ‘50 Buicks. A beautiful and 
practical accessory. Brilliant Chrome finish. 
Same guarantee as new car equipment. In- 
stalled by anyone in a few minutes. 


No. 620 PARK LITE GUARDS List Price $5.00 Set of 4 


Packed | set to a display box — 36 
sets to a carton. Weight approx. 41 Ibs. 
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Adds New 
Removing or 
Sell them on beauty: 


Smartness wit 
Loosening 


IRAYLINE 


HOOD VENT 








Marson Corporation 


Ne. 608 115 Mill Street, Revere 51, Mass. 


Calif., reports the building of a 
new Office building on his used-car 
lot. It has been saluted by Pontiac 


! 

’ 

1930 Roadmaster 1 
officials as one of the most modern 
| 

I 

1 

| 

! 

I 


List Price $6.00 set of 8 


Packed | set to display box — 72 
to a carton. Weight, approx. 35 Ibs. 
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PROGRESS 


MOTOR FUEL TAXES 


in Tennessee in past 10 years 
increased from $19,800,000 to 


disclosed : $39,000,000* 


The heart of {"Q@ 7 Tennessee is 


IN AAS IEW Uh 1b 18 


The "MONEY TOWN” of the South 


Reach this prosperous market through two great newspapers. 
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Law Standardization Gi Py 


AUTOMOTIVE NEWS, OCTOBER 9,1950 is an 71 


for Traffic Urged 


By Tom Hewitt 
Staff Writer 

Yippee driving laws in all states 
are standardized, following the 
often-discussed Uniform Vehicle 
Code, the federal government may 
take over control 
of the highways. 
This is the warn- 
ing of Don Eddy, 
roving reporter 
for American 
magazine, who re- 
cently wrote in 
that publication 


MATIONAL SAFETY 
COUNCIL'S 


ptoraot 
a 


yi 





AUTOMOTIVE of his experiences 
with the “hodge- 
7 ee ee podge” of traffic 


rules in the 48 states. And Eddy 
should know for he drives over 
50,000 miles a year covering his 
assignments. 

Eddy says a great number of 
accidents occur because of the 
“almost incredible confusion of 
local laws, rules regulations and 
customs governing highway trav- 
el—so compounded that no living 
human could possibly memorize 
them all and no stranger could 
be expected to know even a frac- 
tion of them.” 

If local governments fail to 
standardize traffic laws soon, said 
Eddy, “the federal government is 
ready to step in with a national 
traffic code and, presumably, fed- 
eral traffic cops.” Fines levied by 
the federal government in that case 
would subtract “unguessable mil- 
lions of dollars from state and lo- 
cal governments ... which would 
have to be recouped by increased 
local taxes.” 

Reporting discrepancies in traffic 
laws, Eddy said when it comes to 





speed limits “we march into the 


madhouse.” 

There are many places in the 
U. S. with speed laws so compli- 
cated that nobody knows what 
they mean, including the cops 
who enforce them, Eddy said. 
Limits range from 25 miles per 
hour in some states to 60 miles 
in others to no limits in others. 
On driver's 

South Dakota is the only state not 
requiring them. But some, such as 
Idaho, Kansas, Missouri and North 
Dakota, hand them out merely for 
the asking. 

Other states require no retesting 
for license renewals. After the first 
application “you can go deaf, dumb, 
blind and batty, but you can get 
your license renewed merely for the 
asking,” he said. 

Hand signals, when and if used, 





Okla. Official Asks Change 


In Teen License Laws 

Clyde Reeves, president of the 
Oklahoma Safety Council, has 
drawn up the following recom- 
mendations for revision of require- 
ments for drivers’ licenses for teen- 
agers, for submission to the Okla- 
homa legislative council: 

That all teen-agers be required 
to successfully complete a driver- 
educational course before they can 
get driver’s licenses; that any time 
an under-age driver is caught, he 
will automatically be ineligible for 
a license until one year after the 
required age of 16; that a one-year 
probationary license be adopted for 
teen-agers, and that all driver li- 
cense requirements for teen-agers 
be rigidly enforced. 





Customers 
Complaining 





Pennzoil backs you up all the way. Lt gives your customers 
performance—quick -starting, smooth-running engines. It 
gives them protection—safeguards against sludge, ‘varnish. 
corrosion. Best of all, it lasts longer, grade for grade. Made 
from the finest 100% Pennsylvania crude with unmatched 
solvent-refining and dewaxing. Powerfully advertised . . . 
fast selling . . . worth investigating! 


* 


THE PENNZOIL COMPANY 


Executive Offices 
Oil City, Pa. « Los Angeles 15, California 









licenses Eddy said} 








Dealer Debs Boosts Safety Cause 
This dual-contro! training car was presented to the high school in Cedarburg, Wis., by 
Clarence Thorson, 


Debs Chevrolet Co. Left to right: 
and Donald Hercules, training instructor 


mean different things in different 
states, Eddy discovered as he 
toured the country. He also found 
states using solid lines, broken 
lines, wavy lines and yellow lines 
to indicate no passing on hills 
or curves. 

“Sooner or later,” Eddy said, 
“traffic laws everywhere in the} 
land will have to be standardized 
as a step toward reducing the toll 
of tragedies on the highway. If we 
don’t do it, Uncle Sam certainly | 


Study of Drivers 
Shows Accident 
Rise in 6th Year 


A survey of a group of chauf- 
feurs and truck drivers seeking 
federal government jobs has re- 
vealed that accident frequency de- 
clines through the first five years 
of experience and then rises for 
the next three years. 

The study was made by a team 
of federal psychologists and was 
reported to the American Psycho- 
logical Assn. meeting at Penn State 
college. 

“For some reason not yet under- 
stood,” the report said, “the acci-| 
dent frequency rate rises very) 
sharply during the sixth, seventh | 
and eighth years of experience, | 
then drops again, so that those of 
our eligibles who had nine years | 
of experience seem to be the saf- 
est of all. 

“We realize that we may have a) 
peculiar sample, or have uncovered 
evidence of a _ carefree attitude 
among drivers during the emer- 
gency and wartime periods. At any 
rate, this is worth pursuing fur- 
ther.” 

The psychologists said that tests 
—such as verbal-ability and intel- 
ligence tests—were used by other 
psychologists in order to detect ac-| 
cident service while “road perform- 
ance” and “past performance” 
studies were used to provide the 
basis for selecting drivers. 
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‘Dream Highway’ 
That’s Description Given 


To N. Y.- Fla. Road 


U. S. Highway 301 between New 
York and Florida will be a “dream 
highway,” John G. Thomas, secre- 
tary of: the Tobacco Trail Assn., 
has told a meeting in Wilson, N. C. 

The highway, when completed, 
is expected to funnel much of the| 
U. S. 17 traffic into 301. Improve- 
ments are now being made north} 
of Richmond, Va. It will connect 
with the new express highway be- | 
ing built from New York, through 
New Jersey, to the Delaware river 
bridge south of Wilmington. 

A new express highway from the 
bridge will go through Maryland, 
connecting with U. S. 301 east of 
Baltimore. Thomas said the “dream 
highway” would increase traffic by 
“leaps and bounds” from Baltimore | 
to Tampa. 








| War Causes Uncertainty 


On Trans-Canada Road 


It is uncertain so far whether the 
defense program of the Canadian 
government will interfere with 
present plans for the construction 
of the Trans-Canada highway, for 
which over $12,000,000 in contracts 
and over 400 miles of road have 
already been signed. | 

Availability of men and materials 
will decide if the project is to be 
proceeded with, although at the 









moment it appears that the high- 
| way will go ahead unless unfore- 
|seen events occur in the defense 
| program to bring a sudden halt to 
construction. 


David Glass, of Leader Chevrolet 
Co. 
presented a dual-control car to the 
city’s schools for its driver-educa- 
tion program, 
| will.” |- 


6660 Mt. Elliott Avenue «+ 









Traffic Deaths 
Increase 10 Pct. 
Over Last Aug. 


Traffic deaths are still going up, 
and it is feared that the death toll 
in 1950 will rise for the fourth con- 
secutive year. 

That report was made by the 
National Safety council last week 
in announcing that August traffic 
fatalities totaled 3,180—a 10 percent 

©  |increase over August a year ago- 
sas and an eight-month toll of 21,500— 
up 11 percent from the same 1949 
period. 

The council’s figures show that 
the death increase is paralleled by 
|}an equal increase in miles traveled. 
Thus the mileage death rate of 6.9 
deaths per 100,000,000 miles for the 
first seven months is the same as 
the seven-month rate last year—the 
lowest on record. Mileage is not 
| available for August. By compari- 
son, the seven-month rate for 1941 
was 10.7. 

“Only a motoring miracle in the 
final quarter of the year can fore- 
stall a 1950 toll of about 36,000 traf- 
fic victims,” said Ned H, Dearborn, 
president of the council. “That 

(Continued on Page 72, Col. 4) 


superintendent of schools; B. J. Debs, 


Glass Gives Training Car 


West Springfield, Mass., has 
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@ In concealed and hard-to-reach places 
like the example above, Midland Weld- 
ing Nuts speed assembly and help ma- 
terially to lower production costs. 
Because they are self locating, Midland 
Welding Nuts assure accuracy. Collar 
on nut locates into pierced hole in re- 
ceiving member. No locating pins or 
fixtures are necessary. 

Midland Welding Nuts may be the an- 
swer to some of your production prob- 
lems. Write, wire or phone us today for 
complete information. 





PAT. NO. 2054187 


THE MIDLAND STEEL PRODUCTS CO. 


Detroit 11, Mich. 


38 Pearl St., New York, N. Y. 


Air and ‘ 
Electro-Pneumatic ? 
DOOR CONTROLS ‘* 


Export Department: 





World's Largest Manufacturer of 
AUTOMOBILE and TRUCK FRAMES 


re 





Air and Vacuum 
POWER BRAKES .4 

















Chevrolet Graduate— 
The 1,000th graduate from Chevrolet's post- 


| 
graduate school of modern merchandising 
and management, Herbert J. Priester, of 
Montrose, Calif., is awarded his diploma by 
W. E. Fish, Chevrolet general sales manager. 
Priester is the son of a dealer in Montrose 
and was preceded in the school by a brother 
who was graduated in 1947. The school was 
established in 1938. | 


Autos Lead Rise | 
In Capital City’s 


Business Volume 


WASHINGTON. — The sharpest 
business increases here during 
July were in the auto and auto ac- 
cessory fields, according to Census 
Bureau figures reported last week. 

Car sales were up 28 percent for 
the month while accessory volume 
soared 43 percent. Sharpest busi- 
ness downturns were in such lines 
as jewelry, women’s wear and 
liquor. 

For independent retailers as a 
class, July surged 10 percent over 
the same period last year. After 
the automotive field, the next best 
gain was in building materials, up 
31 percent. 
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War Spending Stressed 


Speakers at Tax Assn. Parley Urge Government 
To Eliminate Non-Defense Projects 


PITTSBURGH. — Curtailment of | $1,300,000,000 to $2,600,000,000 
government spending for civilian | 1950. 

i help meet in-| 
ici oo, 7 yas | and former undersecretary of the 
urged by speakers at last week’s | reasury, called for “trimming the 

8 : seen |fat” off current federal expendi- 
43rd annual conference of the Na- tures to put the budget in the best 
tional Tax Assn. | possible shape for emergencies. 

One of the critics of govern- | Clifford Wood, president of Car- 
ment spending for civilian pur- | negie-Illinois Steel Corp., predicted 
poses was Gen. Brehon Somer- |that this nation again would expe- 

vell, former head of the Army’s (rience for the emergency period a 
services of supply in World War |trend of waste and extravagance 
II and now board chairman and | under the “production at any price” 
president of Koppers Co., who ‘conditions that 
declared: |World War II. 

“Our government can hope to| He said industry would carry pro- 
pay for the Korean conflict and| Posed excess profits taxes without 
our rearmament program on a ‘pay-|t0o much grumbling, but that 
as-you-go’ basis only if excessive |eMergency taxes would have to be 
expenditures for domestic civilian | repealed immediately after the 
items not having to do with de- crisis. 
fense are drastically curtailed. Leon R. Keyserling, chairman 

“We must contribute generously} of the President’s Council of Ec- 
to our defense, but by the same| Onomic Advisors, praised indus- 
token we must be intolerant of| trial know-how while defending 
nonessential expenditures. State higher taxes. : 
and local governments must stop| . ‘The genius of American produc- 
letting the federal government do| tion should increase this country’s 
for them the things they can do|0Utput in five years to the ,$350,- 
better themselves Chambers | 900,000,000 mark,” he said. “Then 
of commerce must stop urging gov- | We will be able to bear the burden 
ernment expansion of federal ac-|0Ut of present production and ex- 
tivities in order to create payrolls|Pand our industrial plant to sus- 
in their localities. tain basic civilian needs.” 

“Every dollar frittered away now| Keyserling asserted that the Com- 
is another contribution to Czar|™unist world feared America’s in- 
Joseph’s cause.” dustrial might when fully mobil- 


ized more than it did our military 
Present expenditures that Som- | -trongth. He added that the U. S. 
Sane ie eee yo is better equipped today for an 
which tock $14,000,000 before the |°™e"sency than it was in 1990. 
war but in the 1950 federal budg- 
et calls for $1,027,000,000; the pro- 
gram for natural resources, which 
jumped from a 1939 budget of 
$228,000,000 to a 1950 budget of 
$1,745,000,000, and the agricultur- 
al resources program, which 
jumped from a prewar figure of 








Powlen Ex pand 8 


Powlen Sales & Service, Third 
and Broadway, Logansport, Ind., is 
planning an expansion of its quar- 
ters. Two buildings next to its 
present quarters will be razed to 
make room for the expansion. 


NEW AMMCO *::-: 


SAFE-ARC 


BRAKE SHOE GRINDER 


@ Matches lining perfectly to arc of drum 


@Handles all shoes for drums 9” to 16” 
diameter 


@One brake shoe clamping device—no adap- 
tors necessary 


®Clean—Built-in Vacuum System 


jobs 
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Roswell Magill, New York lawyer 


prevailed during | 


@ Eliminates free brake adjustments after reline | 
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_Dealer McCammon's Building— 





In Maryville, Tenn., McCammon Motor & Equipment Co. (International Harvester) has 
completed construction of its new prototype building. The structure, situated on a 2!/) scre 
lot, has fluorescent lighting throughout. A I6-stall service shop has two hydraulic lift: of 


16,000 pounds capacity. About 5,000 people attended the opening. Horace McCammon is 
the owner. 








Highways & Safety 


(Continued from Page 71) 


would be the greatest death toll| become an immovable mass of cars 
|since the record year of 1941. for miles. Mutual aid coming from 
“There is still time to make a | outside the stricken city would not 
| substantial reduction before the end|set through. Injured people in 
lof the year, but only if public |@mbulances would not get out and 
lofficials on the state, county and/Many more would die by the long 
| city levels—those whose efforts can | delay.” 
|have a direct and immediate effect| He said “there is every reason 
| approach the problem as an emer-|to believe” that North American 
gency, and receive wholehearted | cities would be attacked in the 
public support. Half measures won’t|event of a world war, and the 
|turn the trick.” ‘atom bomb would be the most 


probable weapon. 
* * * 








Wisconsin Traffic Up 

Automotive traffic on Wisconsin 
roads in August was nearly 16 per- 
cent higher than in July. Total 

A device for instantly measur-|traffic for the first eight months 
ing the speed of passing motor|of the year has exceeded volume 
vehicles was unveiled recently at|for the same 1949 period by more 
|a meeting of the Institute of Radio|than 17 percent. 

Engineers in Buffalo. But the de-| - ee 


| vice is illegal for trapping speeders. W. 
ar & Peace 


| “In almost every state, the only 


Records Speak 
But the Device Is Illegal 
For Trapping Drivers 


jacceptable legal evidence is from Auto Deaths Nearly Equal 
a motorcycle policeman with a} ; oad : 7 
speedometer,” declared Daniel L. | To U. S. Conflicts 


| Gerlough, assistant engineer at the 
|institute of transportation and traf- 
|fic engineering, University of Cali- 
‘fornia. He developed the timer 
| jointly with Franklin D. Schreider, 
| junior engineer at the institute. 

| However, the device will be use- 
ful in traffic research, highway 
planning and setting up traffic) 
|speed zones, Gerlough predicted. 


The instrument consists of me- 


Motor vehicles have killed almost 
as many Americans as all the wars 
in which the U. S. has been in- 
volved, including the Korean and 
Revolution conflicts, Harry  B. 
Mitchell, chairman of the U. S. Civil 
Service Commission, points out. 

Mitchell said 968,838 persons had 
|been killed in all the nation's wars 
;up to Sept. 26. He then said figures 
|show there had been 910,060 high- 
\tallie contacts inside two rubber| way deaths from 1903 through 1949. 
strips cemented across the high-| He said that while there are no 
|way three feet apart. As a car figures to prove it, the same prob- 
passes, its speed is recorded on a/|ably is true about the injured. 
dial. The instrument also hastens 
jautomatic counters to record the 
number of vehicles passing in each 
of 10 different speed zones. 

The device could be set up as 
much as half a mile away from 
the rubber tapes to permit police 
to stop speeding vehicles — if it 
were legal, said Gerlough. 

* * * 


Texas Deaths This Year 





Squirt in Time 
Fire Extinguisher Day 


Set for Oct. 11 


| NEW YORK.—American indus- 
|try has a greater stake in fire pro- 
tection than at any other time in 
history, Fire Protection Institute, 
|national research and _ education 


Seen Reaching 2.450 |organization, points out in seeking 
9 |industry participation in the second 


A 1950 traffic death toll in Texas| annual “Check Your Fire Exti 
; 7 n- 
of 2,450 was predicted by Lew Wal- | guisher Day,” scheduled for Oct. 11. 
lace, of the National Safety Coun- The date occurs midway through 
cil, in a report to Gov. Allan Shiv- Fire Prevention Week (Oct, 8-15), 





oa 


7 and Texas Officials. which annually commemorates the 
Wallace also said there would | three-day Chicago fire of 1871 





j}be some 85,750 injured and a loss | 
of $164,000,000 in doctor bills and 
property damage. He said fatal ac- | 
cidents on Texas highways are now 
about 26 percent above a year ago} 


“The demands of a combined 
civilian and defense economy make 
it imperative for all industry to 
reexamine the state of its fire de- 
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Here's what an outstanding 
DeSoto-Plymouth dealer says about 
the Ammco Safe-Arc. 
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fenses,” according to Ralph W. 
| Bugli, Institute secretary. “We can 
no longer afford the luxury of fire 
| waste on the home front any more 
than we can afford to waste fire 
power on the fighting front.” 


when 1,957 were killed. 
* * * 


Four-Lane Roads 


Asked in Cities 
In Case of Attacks 


Canada’s civil defense coordinat- | Third of Its Synthetic 
or believes that four-lane arterial}, SARNIA, Ont.—Western Europe 
highways leading out of large cit-|is buying all the Canadian synthe- 
ies are essential to minimize the|tic rubber it can get, or one-third 
effects of a bombing attacks, |of Canada’s total output, according 


Canada Selling Europe 















AMMCO Model 1750 
BRAKE GAGE 
Set shoes and mike 


drums on Ford and 
Chrysler products 


AMMCO 4 TOOLS. INC. 


2108 COMMONWEALTH AVENUE 
NORTH CHICAGO, ILL. 





8A 













Range 9° to 17%" 


mS arts and Service 





Maj.-Gen. F, F. Worthington 


bee J. R. Nicholson, executive vice- 
told the Canadian Good Roads | President of Polymer Corp., which 


Assn. convention meeting in Win- | peat here huge synthetic rubber 


nipeg, that decentralization of Pop- | 
ulation and industries also is im- 
portant. 

“In the event of an (atom bomb) 
attack it is dreadful to think of 
the terrible traffic congestion in 
many of our larger cities follow- 
ing the explosion,” he said. 


“Our narrow exits would soon 


Beamer to Expand 


S. R. Beamer, president of Beam- 
er Motor Co., Sacramento, Cailif., 
has announced plans for expansion 
of his facilities in order to fulfill 
his new role as Crosley distributor 
for northern California. 
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New Highs: 683,995 Cars, 126,533 Trucks... 
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Sales Hit Third Peak in Row 


(Continued from Page 1) 
ust, 1950, sales were above 400,- 
000 in 15 of them, 
Before World War II, new-car|°f this year 


sales topped 100,000 with 108,168 
units registered. 

This was the standard until July 
when 117,040 new 


deliveries in a single month ex-| trucks were titled. Then in August | 


ceeded 400,000 only seven times,|new-truck sales rose to the new 
The first time was in April, 1929,| peak of 126,533 units. ° seme 
o ' 


when new-car sales totaled 481,675| The combined total o - 
new cars and trucks registered in 


units. 
: August was, of course, a new rec- 
That stood as a monthly record | (4° The previous peak was set in 


for more than 12 years until May, | 
1941, when 514,478 new cars were} 

Record Months 
New-Car Sales 





delivered. 
- > a. 


(THE May (1941) figure endured | April, 1929 481,675 

over nine years until June of | May, 1941 514.478 
this year when new-car sales | June, 1950 583,937 
soared to 583,937 units. This mark | July, 1950 609,926 
was broken in July with the sale August, 1950 683,995 


of 609,926 new cars, and August’s 
a Y a now stands as the| jin. with the sale of 726,966 cars 
alitime , jand trucks. The prewar record was 
New-truck monthly sales rec- | 578,655, set in May, 1941, 
* + * 





|new-vehicle sales this year will 
|reach 7,000,000 units, although it’s 
|more likely the final total will be 
closer to 6,750,000 units. 

In order for new-car sales to 
reach the elusive 6,000,000 mark 
for the year, it would be neces- 
sary for sales to average 469,000 
units per month for the final 
four months of the year. 


year above 1,000,000 units, sales in 


|the last four months of the year 


must average 62,000 units a month. 


\N. C. Registrations 

Top Million Mark 

RALEIGH, N. C.—Registrations 
lof motor vehicles in North Caro- 
\lina now total 1,100,070, compared 
| with 966,505 on the same date last 
year. This is an alltime record for 
the state. 

State motor vehicle department 
Officials stated they expect another 
| 100,000 registrations before the year 
'ends. 





To get new-truck sales for the| 





Hartz Starts Safety Tour— 
Leaving Detroit on a 12,000-mile tour to promote safety, Harry Hartz, former national 
racing champion, was given a sendoff by Donald Slutz, managing director of the Traffic 
Safety Assn. in that city, and James Hoye, Detroit traffic director. He's traveling in a 
half-ton Studebaker pickup. 


such as a wartime bombing or an 
atomic attack. 

In a letter to Maj. Gen. Norman 
D. Cota, executive director of the 
local civil-defense effort, President 
Edward J. Ronan said dealers have 


Philadelphia Assn. to Aid 
Civilian-Defense Efforts 


PHILADELPHIA. The Phila- 
delphia Automobile Trade Assn. 





been urged to make available men 


| has pledged its cooperation to the 
and vehicles for any emergency. 


city in the event of any disaster 








ords have been less durable. In 
fact, a new monthly peak has With sales as high as they were 
been established no less than in the first eight months of 
nine times since the end of the |this year, there is a chance that 
war. — a —— 
Prewar new-truck sales peaks 
seem ridiculously low now. The 


first highpoint was set in July, 1929, 
when 57,943 new trucks were sold. | 
* + + 


| 
TILL, that total held up until} 
“ April, 1937, when new - truck 
sales totaled 67,832 units. This was | 
the standard until Sept., 1946, when | 
the mark was raised to 69,564. 

A new record was set several | 
times after that, but the market | 
finally hit a peak in April, 1948, | 
when for the first time new-truck 





U.S. Studies Plans | 
For Allocation of 


Synthetic Rubber | 


WASHINGTON. — NPA Adminis- | 
trator William H. Harrison and| 
other government officials met here | 
last week with members of the} 
agency’s rubber advisory committee 
to review a _ forthcoming order) 
which will formally allocate syn- | 
thetic rubber among U. S. manu-| 
facturers of rubber products. 

The following types of rubber, it 
was stated, will be covered by the | 
allocation order: GR-S and GR-S| 
latex and butyl (GR-I). 

The new order will establish as 
an allocation basis, total new rub- 
ber consumed by each manufac- 
turer during the 12-month period | 
July 1, 1949, through June 30, 1950. | 
Provision will be made for creation | 
of a synthetic rubber reserve to 
take care of hardship cases, it was 
said. 

At present, synthetic rubber, 
which is produced in this coun- 
try entirely in government-owned 
plants, is being informally distrib- 
uted among manufacturers by the | 
office of rubber reserve of the} 
Reconstruction Finance Corp. 


NPA officials said the forthcom- | 
ing allocation order (to be issued | 
shortly as an amendment to Rub- 
ber Order 1, which limits the con- 
sumption of new rubber) will, 
contain no new provisions relating | 
to the product use of either natural | 
or synthetic rubber. 


Springfield Maps 


Gas Price Floor 


SPRINGFIELD, Mass.—Although | 
a new minimum price gasoline law | 
has not gone into effect, some serv- | 
ice station operators here are al-| 
ready looking for loopholes to keep | 
their price wars going. The new} 
law is designed to end such wars. 

A recent survey of stations showed 
the price war still in effect in the} 
downtown area, with regular gaso- 
line selling at 21.9 cents per gallon. | 
There were still a few diehards 
with prices of 24.9 and 26.9 per 
gallon but they were not doing 
much business. 

The diehards stated they would 
close out their business before they | 
would lower prices. Most of them 
are independents who have been 
in business for many years. In the | 
present war they have seen their | 
selling volume shrink daily as their 
customers, some of long standing, | 
desert them for stations selling mo- 
tor fuel at the lower prices. 
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gifts that give 


ing.” Snap-ons add this 


the rule, in remembering anyone with 
Snap-ons, to hear these pleasant words, 
“Just the tools I needed!” 


a 
Any Snap-on received as a gift may be exchanged. — 
If you prefer, you may secure Gift Certificates, 
in any denomination, from your Snap-on man, 


SNAP-ON TOOLS CORPORATION 
8082-J 28th AVENUE, KENOSHA, WISCONSIN 


giver and the man \ 
who gets them 


It’s an old, sensible slogan: 
“Give gifts that keep on giv- 


ond thought .. . “gifts that 
give to BOTH — the giver 
and the man who gets them.” 
Yes, everyone profits when 
Snap-ons fill the Christmas 
stocking — mechanic, foreman, 
proprietor and motorist. Because fast 
service and sound repairs — performed safely 
with strong, accurately-fitting Snap-on Tools — 








Gifts Your Mechanic Will Like 


— selected from hundreds in 
the Snap-on catalog 


to 


Boxocket on One End... 
Open End Wrench on the 
Other End. 

Both ends fit the same size 
nuts. Short overall handle 
length 5” to 6-57/64", 
ideal for close quarters. 15° angle on boxocket to 
give knuckle clearance. Open end is at angle — 
30° turning accomplished by flopping tool. Ask 
for OEXS-708-K set. 





SCC- 


Here are’ the 3 Basic Pliers 
—most often used in everyday work, 
7” diagonal cutters, 6” needle nose, 
7” combination —all precision tools 
of great strength. Ask for PL-30-K 
set. 





pay off in lowered shop costs and in business-win- Mh Torqometers tell Bolt Tension 
. dvertisi hich cotiched Se ~ fe — told from a dial as easily as a watch tells you ! 
ning advertising which satished customers give you. i f the time! Model TQ-150 has a capacity of Zero to i 
Another point — when you give Snap-ons you're a‘? e€ 150 ft. Ibs. Absolutely essential to uniform tight- i 
P e : 2 & ' } *— ag ening so necessary for fine performance, R 
sure you aren’t duplicating tools your mechanics ool @ 
already have. Snap-on men call directly on the any. Ferrets for the 
iP Gy \. j 
mechanic — know what he has, frequently \ » &§ Tight Places 
. : ° se? A ES —and here's a spe- 
learn what tools his heart is set on. So it’s jo — Ks aie cake ae 





pace set of these 
andy, slender 








tools which Snap-on orig- 

inated. 13 sockets, 1 each Slidin 
Bar, Ratchet, Nut Spinner, Speeder, Uni- 
versal Joint and 3 


extensions, Ask for 221-F-B set. 
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Expects to Take Defense Right-of-Wa 
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in Stride... 








Business OK’s Priority Rules 


By William Ullman 
Washington Correspondent 

WASHINGTON.—American busi- 
ness is reacting favorably to the 
first priority regulation issued last 
week by the National Production 
Authority, according to _ reports 
reaching official Washington. 

Military needs were officially 
given preference over civilian goods 
in a system devised “to assure that 
defense production has the right- 
of-way.” 

Orders placed by the defense 
agencies and the Atomic Energy 
Commission have been assigned 
a priority rating under a broad 
but simplified system, and manu- 
facturers will be required to fill 
these orders first. 

Several representatives of trade 
groups said that industry could 
take the NPA order in stride. They 
predicted, however, that if the de- 
fense program expanded beyond 
present limits, orders with more 
and sharper teeth could be ex- 
pected. 

Under the order the Department 
of Defense and the AEC will have 


authority to require manufacturers 
to put defense orders first on their 
production schedules, even if that 
means a reduction, or postpone- 
ment, in the output of such items 
as automobiles, television sets, re- 
frigerators, etc. 

In announcing the new regula- 
tion, the NPA made an apology to 
business for failure to notify in 
advance those affected by the or- 
der. In a preamble to the docu- 
ment, Administrator Harrison said: 

“Consultation with industry 
representatives in advance of the 
issuance of this regulation has 
been rendered impracticable by 
the fact that the regulation af- 
fects all trades and industries. 

“While the application of the 
rating is confined at the outset to 
direct defense procurement, we are 
mindful that there are many activi- 
ties in direct support of the de- 
fense program which will call for 
materials in limited supply. Meas- 
ures are being considered to handle 
this kind of situation.” 

A new symbol, “DO,” standing 
for “defense order,” will be applied 









Oct. 20, Nov. 10 


Le Havre, Rotterdam 


NOORDAM 
Dec. 14 


Choice accommodations are now available in all classes 
at LOW OFF-SEASON RATES. 


NIEUW AMSTERDAM 


New York to Southampton, 


New York to Rotterdam 


Its Good Business... 


and pleasure too—to go by sea! What a wonderful 
opportunity to meet interesting people—to relax in 
the luxury of a new-found leisure—to enjoy a Con- 
tinental cuisine and friendly service—as your Holland- 
America Liner speeds you across the Atlantic. 






VEENDAM 

Oct. 27, Nov. 24 

New York to Southampton, 
Le Havre, Rotterdam 


WESTERDAM 


Oct. 14, Dec. 2, Dec. 30 
New York to Rotterdam 


Your TRAVEL AGENT has detailed rates and information. 


e 
Shand -Phnniealiuve 
Suite 928-929, Book Bidg., Detroit 26, Mich. 


Tel. 
Offices in Principal Cities 


WOodward 3-3330 








Hydra-Matic unit ship 


test 


SAVINGS IN COST— 


Perfectly overhauled Hydra-Matic Transmis- 
sion (any model) costs just $95. No worry, 


no trouble, no waiting. 


¥ oO 





IMMEDIATE SHIPMENT— 


Hollingshead Exchange assures a guaranteed 
ped the same day — 
ready for installation, with full instructions. 


GUARANTEED PERFORMANCE 


Completely reconditioned, run-in and block 
— guaranteed 90 days or 4000 miles. 


Write, Wire or Phone Today for Details 







If you wish shipment of 
an exchange transmission 
before your old unit is 
received, a deposit of $65 
will be added to your in- 
voice. (To avoid C.O.D. 
charges, send $160 in 
advance). Upon receipt 
of your unit the deposit 
will be refunded immed- 
iately. Freight f.o.b. 
Chicago. 












HOLLINGSHEAD 
MOTORS CO. 


Authorized Oldsmobile Dealer 
2550 S. Michigan Ave., Chicago 16 


Telephone: CAlumet 5-2000 
Largest Stock of Oldsmobile Parts 
in the Middle West 


to the priority regulation and its 
authority will override all other 
orders on hand in a given plant. Its 
mandatory provisions will carry 
down from the original contractor 
to subcontractors and_ suppliers 
who are obligated to recognize its 
standing. 

Prime contractors—that is, the 
firms getting the defense orders— 
will have authority to extend their 
priority rating to suppliers of ma- 
terials, products and components 
used in the finished product. 


The regulation is broad enough 
to cover all direct orders for de- 
fense and atomic energy procure- 
ment, although it specifically ex- 
cludes such nonmilitary items as 
Office equipment and post ex- 
change goods. 

It is simplified, as compared to 
the complex system that gradually 
evolved during World War II, in 
that it establishes only one rating 
band, or priority, with no shades 
of preference within the single 
rating. 

When a manufacturer has two or 
more defense orders with priority 
ratings, he will be expected to oper- 
ate on the “first come first served” 
rule. 

Neither the three-week-old inven- 
tory control order nor the priority 
regulation shuts down the output 
of any specific civilian product. The 
NPA intends that civilian produc- 
tion will continue, but that its needs 
will be met after defense orders are 
filled. 


Truck Boomer 


Perkins Optimistic on Sales 


For Rest of Year 


NEW YORK.—The wave of truck 
buying caused by last summer’s 
fear of an immediate truck short- 
age has ended with normal truck 
sales continuing on a high level, 
according to W. K. Perkins, sales 
manager of the motor truck divi- 
sion of International Harvester Co. 


“Present demand for trucks 
continues good and healthy with- 
out the false impetus of forward 
buying, thanks to good business 
conditions and the nation’s grow- 
ing need for truck transporta- 
tion,” Perkins said. Perkins was 
in New York City to attend the 
annual convention of the Ameri- 
can Trucking Assns., Inc. 

Forward buying pushed truck 
sales to an unprecedented peak last 
summer, he explained. Biggest sales 

month in all truck history was 
August, when 126,533 units were 
sold. 

The year 1950 gives promise of 
being a record sales year, Perkins 
stated. 

“Well over 700,000 new trucks 
were sold in the first eight 
months of the year,” he said. 
“This about parallels the record 
number sold in the first eight 
months of 1948, biggest truck 
sales year in history. 

“If sales continue at their present 
high levels, the industry should sell 
more than a million trucks in 1950. 
To better 1948, the only previous 
year in which more than a million 
trucks were sold, the industry 
would have to pass the 1,035,174 
mark. 

“This seems possible in view of 
the fact that demand is expected 
to be better in the remaining 
months of 1950 than in the com- 
parable 1948 period, when it began 
to lag.” 


Knetzer Granted 
Another Furlough 


SPRINGFIELD, Mass.—Robert L. 
Knetzer, bankrupt automobile deal- 
er is out of jail again—ostensibly 
for another try at digging up mon- 
ey to satisfy his creditors. Knet- 
zer’s latest period of incarceration 
lasted about a week. 

Prior to that he had been free 
for almost three months, during 
which time he was successful in 
raising about $25,000 of a reported 
$225,000 owed by him. Federal 
Judge Charles A. Briggle, who re- 
cently jailed him for contempt of 
court, said he had no idea how 
long Knetzer would be out this 
time. 
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Trucking Officials Discuss War Service— 

Shown at a meeting of the Cincinnati Traffic club are, left to right: John V. Lawrenc: 
Assns.; John A. Klinger, club program chai 
man, and George M. Bunker, president of Trailmobile Co. Lawrence told the parley of 
trucking plans in the event of an allout war. 


managing director of the American Trucking 





GM Files Brief 
With U.S. Court 
In Emich Case 


CHICAGO. — Attorneys for Gen- 
eral Motors Corp. and General 
Motors Acceptance Corp. have filed 
with the U. S. Supreme court their 
reply to a memorandum wherein 
the solicitor general in behalf of 
the Department of Justice assumed 
a “friend of the court” role in the 
continuing battle against GM and 
GMAC by Emich Motors Corp. and 
U. S. Acceptance Corp., owned by 
Fred F. Emich, former Chevrolet 
dealer here. 

GM and GMAC were found guilty 
of violating the Clayton act in can- 
celling franchises of Emich’s deal- 
erships when the case was origi- 
nally tried before a jury in the 
court of Federal District Judge 
Walter J. La Buy, who awarded 
$1,236,000 to Emich, plus $250,000 in 
attorneys’ fees. 

The verdict and award were later 
reversed by the U. S. court of ap- 
peals here, with censure to Judge 
La Buy for prejudice and errors in 
his instructions to the jury. 

The GM-GMAC reply to the so- 
licitor general in the “friend of the 
court” phase stresses that he “does 
not claim that the reversal and 
remand were not fully warranted 
on grounds unrelated to section 5 
(of the Clayton act); it does not 
attempt to defend the trial court’s 
obviously erroneous instruction to 
the jury . . . indeed, the solicitor 
general’s only specific objection to 
the opinion (of the appeals court) 
rests upon an apparent misunder- 
standing of the rulings of that 
court and the trial court.” 


Trucks May Get 
Mail Job from 
Rail Electrics 


WASHINGTON. — The Postoffice 
department is preparing to ask 
motor carriers for mail-carrying 
bids along routes now serviced by 
railway electric carriers, Post- 
master -General Jesse Donaldson 
announced last week. 

The background for the action is 
a recent ruling by the Interstate 
Commerce Commission granting in- 
creases of 50 to 100 percent to elec- 
tric railway mail carriers for their 
services in postal transportation. 

In his announcement, Donaldson 
said that his department must use 
the most economical and practical 
forms of service for carrying the 
mails, and that he has directed the 
bureau of transportation “to seek 
new ways to cut transportation 
costs.” 

“This action,” Donaldson said, “is 
in line with the Postoffice depart- 
ment’s policy to step up modern 
methods of transporting the mail. 
If the mail can be moved faster at 
less cost, the public will approve. 

“The ever-increasing growth of 
our national highway system,” Don- 
aldson added, “provides a great 
opportunity. The Postoffice depart- 
ment is making more use of high- 
way postoffices, star route trucking 
of mail, and a much wider use of 
motor vehicle operation generally.” 


RMA’s Address 


WASHINGTON. — The Washing- 
ton office of the Rubber Manufac- 
turers Assn. is now situated in 
suite 210, Marsh Bldg., 1832 M St. 
N. W., Washington 6, it is an- 
nounced by A. L. Viles, RMA pres- 
ident. 





August Bootleg Sales 


At 460 in N. Carolina 


RALEIGH, N. C.—The North 
Carolina Automobile Dealers 
Assn. reports that 236 new cars 
were sold by non-franchised 
dealers in the state between Aug. 
15-31, making a total of 460 for 
the month, 

Breakdown for the latter half 
of August shows: Buick, 18; 
Cadillac, three; Chevrolet, 72; 
Chrysler, one; Dodge, two; Ford, 
95; Frazer, two; Lincoln, three; 
Mercury, three; Oldsmobile, 10; 
Pontiac, 20; Studebaker, four; 
and Willys, three. 





Canada’s Action 
On Dollar May 


Reduce Prices 


OTTAWA.—Freeing of the Canu- 
dian dollar so that it may find its 
own level instead of being pegged 
at a fixed 10 percent below the U.S 
dollar may bring lower prices for 
British cars in Canada. 

Likewise, the cost of U.S. cars. 
when more are available, will be 
reduced on the Canadian market 
if the local dollar, as is expected, 
rises to or near par with America’s 
dollar. 

Dealers here appear enthusiastic 
about the new exchange and believe 
that it means more British and 
U.S. cars will be sold in Canada. 
provided that the foreign makes 
are shipped here. 

They also believe that the de- 
mand for U.S. cars will be very 
strong when import restrictions 
come off early next year. The ban 
lifting will also determine the real 
popularity of the smaller British 
cars, the dealers say. 

One of the prime purposes of the 
unpegging of the Canadian dollar 
is to combat inflationary trends 
by making more vehicles available. 
thus reducing the gap between sup- 
ply and demand, which in turn 
would deflate excessive demand. 
government sources explain. 





Lubricating Assn. 
To Convene in 


Chicago Oct. 30 


KANSAS CITY.—The 18th annua! 
meeting of the National Lubricat- 
ing Grease Institute will be held at 
the Edgewater Beach hotel in Chi- 
cago Oct. 30 - Nov. 1. 

Preregistration cards may be ob- 
tained from the institute’s head- 
quarters at 4638 J. C. Nichols park- 
way. Kansas City. 

Officers of the organization are 
A. J. Daniel, president, Battenfeld 
Grease & Oil Co.; Howard Cooper, 
vice-president, Sinclair Refining 
Co.; C. B. Karns, treasurer, Esso 
Standard Oil Co., and H. F. Ben- 
netts, executive secretary. 


Chosen to Receive Award 


For Advancing Trade 

NEW YORK.—Paul G. Hoffman, 
retiring administrator of the Eco- 
nomic Cooperation Administration, 
who will soon become president of 
the Ford Foundation, has _ been 
chosen to receive the 1950 Capt. 
Robert Dollar Memorial award. 
The award, a gold plaque, is 
given annually for a distinguished 
contribution to advancement of 
American foreign trade. 
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Lespite Mills’ 
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Expansion Plans... 





Karly Easing of Steel 
For Autos Remote 


(Continued from Page 1) 


with ease and the civilian needs 
pretty. well. 

Nor are the expansion figures 
given to Sawyer the end of it, 
according to the steel group. Ad- 
ditional expansion is expected. 
Meanwhile, auto makers were 

reported going to extreme meas- 
ures to keep lines moving in high. 
Some were assigning special staffs 
to track down steel in the right 
form. 

Some were looking for firms to 

do work the makers are now doing 


New Jersey Assn. 
Forms Industry 


Relations Group 


NEWARK, N. J.— Newest state 
industry relations committee has 
been formed in New Jersey. Organ- 
ized to assist NADA in its study 
of dealer-factory relations, it is one 
of 54 committees being formed 
throughout the country. 

Members are: Walter W. Still- 
man (Buick), Bergen; C. T. Wells 
(Cadillac), Essex; P. L. Schaeffer 
(Chevrolet), Atlantic City; Andrew 
Lustbaum (Chrysler - Plymouth), 
Monmouth; Raymond D. Matthews 
(DeSoto-Plymouth), Union, and Ed- 
ward Fisher jr. (Dodge-Plymouth), 
Camden. 

Also appointed were: Harry D. 
Doerr (Ford), Cumberland; Frank 
J.Spuhler (Hudson), Camden; Mar- 
tin Lehrhof (Kaiser-Frazer), Essex; 
Joseph A. Byrnes (Lincoln-Mer- 
cury), Bergen; Thomas H. Lawley 
(Nash), Atlantic City, and T. F. 
Connell (Oldsmobile), Burlington. 


Others named were: Charles 
Hoffman sr. (Packard), Essex; 
George G. Downes (Pontiac), Mon- 
mouth; Samuel Keats (Studebaker), 
Mercer; Alfred S. Meldrum (Willys- 
Overland), Essex, and Adrian C. 
Nemeth (trucks), Hunterdon. Wil- 
liam L. Mallon of Newark was 
named advisor. 


Oil's War Status 


W estcoat Fears Red Control 


Of Middle East 


NEW ORLEANS.—If it comes, 
World War III will not only be 
fought with oil—but for oil, L. S. 
Westccat, president of the Pure 
Oil Co., told a gathering of Ameri- 
can Institute of Mining and Metal- 
lurgical Engineers here. 


Westcoat said that the U. S. now 
has a decided advantage in the 
production of petroleum products 
to power a major war, but that 
potential Soviet production should 
not be ignored. 


“Russia can give the democracies 
a bad time,” he said, “if it ever 
gains control of oil producing fa- 
cilities in the Middle East.” 

Westcoat discounted the possi- 
bility of Russia launching a major 
war in the eastern part of Asia, 
explaining that total annual oil 
production in that area was equal 
to only about two days output in 
the U. S. 


themselves, but which they are will- 
ing to let out to those who can 
dig up their own steel. 

Others were getting calls from 
suppliers who said the makers 
would have to get them steel if 
they expected delivery of parts. 

Most auto companies were re- 
porting declines in inventory. Ware- 
houses, too, reported declining 
inventories, and this, too, would 
reflect back on the makers. 

+ * * 
—— magazine says that to pre- 
pare for large military orders, 
mills had advised customers that 
fourth-quarter shipments would be 
cut—particularly in sheets. 

Now, it was said, it turns out 
that military steel requirements 
will take only about 700,000 tons, 
with the expectation that there 
will be more for civilian use. 

Auto sources, which have studied 
the military situation, say that the 
arms program should not cut seri- 
ously into the civilian supply be- 
fore July, 1951. 

However, some believe that the 
military demands will have a 
greater effect than expected, calling 
for special types and sizes which 
will slow overall steel output. 

Steel sources report there has 
been no letup in the pressure from 
civilian buyers. With steel short, 
the idea has been to get all pos- 
sible stocks. 

* o + 


Oo= of the big factors in the 
steel shortage has been steel 
and coal strikes, which prevented 
the steel makers from. getting 
ahead of demand since the war 
ended. 

In this respect, it should be 
pointed out that Philip Murray, 
head of the Steel Workers Union, 
is once again talking tough on 
wages, indicating that the steel 
workers will strike if necessary. 
Needless to say, a steel strike 

would really mess up the steel sit- 

uation. 
* : * 

;* IS not clear yet as to how 
steel will be opportioned, if it is. 
There is some difference of opin- 

ion among the auto makers as to 

how it should be done. 

Kaiser- Frazer, for instance, 
takes the position that the only 
fair basis of allocation would be 
on ability to produce, rather than 
on past performance as a steel 
customer. 

Spokesmen point out that, while 
K-F has been building cars for five 
years, it has not yet been able to 
establish itself as a customer at 
the mills and thus gets less than 10 
percent of its steel needs through 
regular mill sources. 

* + +“ 

SOME auto industry sources say 

that present tightness in cold- 

rolled sheet and strip is caused by 
an imbalance in the industry. Some 
of the mills have enough ingot 
but lack finishing capacity. Others 
have open rolling capacity but lack 
ingot steel. 

As the military program takes 





AUTOMOBILE 


with 
Parts, Service and Repair Departments 


Ideal location at 2102 Northeast Bivd., Wilmington, Del. 


Sealed bids are invited by the Kasendorf Realty Corp. for the purchase free and 
clear of liens of a modern two-story steel and concrete block automobile showroom 
with spacious service department containing several built-in lifts, electrically operated 
doors and other attractive features. Large parts department, 
office and four closing offices on the first floor; two executive offices and parts 


storage on second floor. 


Premises have 180' frontage on Northeast (Governor Printz) Boulevard and extends 


approximately 179' in depth to Claymont Street. 
Also located on the premises are a large paved parking or used car lot and a 


separate paint and body shop of similar construction. 


1946 and in excellent condition. 


All bids to be submitted to Jackson W. Raysor, Esq., 804 Equitable Bidg., Wil- 
1 before 12:00 noon (EST) on October 16, 1950. Each bid must be 
accompanied by a cashier's check or certified check covering 10% of the bid made; 
such checks to be returnable to the unsuccessful bidders. The corporation reserves 


mington, Del.. 


the right to reject all bids. 


Balance of purchase price at settlement and premises available for occupancy 


on or before November 15, 1950. 


Successful bidder shall forfeit deposit upon failure to complete settlement within 


required time. 


Inspection by Appointment with J. W. Raysor, Esq. 


SHOWROOM 


eneral administrative 


Both buildings erected in 





-Telephone Wilmington, Del., 6-8177 





steel for armor plate, the ingot 
supply may drop and the rolling 
capacity open up. 

Auto industry sources were 
generally satisfied with the steps 
steel makers have taken since 
the war toward expansion. While 
there has been some criticism of 
the steel industry for underesti- 
mating the country’s needs, this 
has come largely from _ labor 
groups. 

Auto people point out that it 
takes a lot of steel to expand steel 
production, and that if the steel 
makers had taken too much for 
their own expansion, that would 
have cut down on supplies avail- 
able to other industries. 

Auto production has been main- 
tained at a high pace since the 
war, and it is expected to continue 
in high. 

No one professes to know yet 
haw much steel will be required 
for the military program. Estimates 
of 10 percent have been made, but 
these are admittedly guesses. 

It is pointed out by Steel maga- 
zine that there are no definite in- 
dications that military steel re- 
quirements in the year starting 
Nov. 1 will exceed 4,100,000 tons. 
However, military requirements are 
expected to grow. 

. * * 


AWYER said he was well satis- 

fied with the expansion plans 
reported to him. 

“Even if the present goal is not 
exceeded,” he said, “as it well may 
be, by the end of 1952 the steel 
producing capacity of this coun- 
try will have been increased by 
16,000,000 tons over the capacity in 
the year 1944, which was the peak 
capacity of the war years. 

“The peak of military require- 
ments and consumption during 
World War II was in 1943 when 
53,000,000 ingot tons of steel were 
required. By the end of 1952 our 
steel capacity will be more than 
double that figure,” Sawyer de- 
clared. 

“These figures indicate that the 
expanding steel capacity is keeping 
pace with the general growth of 
our economy. In the light of the 
excess of capacity over the peak 
military demand during World War 
II it would appear that to a large 
extent the tremendous increase in 
steel capacity will thus be devoted 
to maintaining the growth of our 
economy, which is one of the fun- 
damental bases of our strength.” 

Expansion figures with respect 
to blast furnace capacity are as fol- 
lows: 





Annual Added 
Capacity Capacity 
July 1, 1950.... 71,622,000 
Dec. 31, 1950...._ 71,749,000 128,000 
Dec. 31, 1951.... 72,833,000 1,084,000 
Dec. 31, 1952.... 73,378,000 545,000 


Total capacity to be added July 1, 
1950, to Dec. 31, 1952, is 1,734,000 


net tons. 
« © 


Steel Task Force Due 


As Clearing House 

WASHINGTON.—A “task force” 
of steel industry executives operat- 
ing here in Washington to speed 
the handling of military orders 
carrying the new defense priority 
was agreed upon last week under 
a plan proposed by the NPA’s steel 
products advisory committee. 

At the same time, Secretary of 
the Interior Chapman announced 
establishment of a Petroleum Ad- 
ministration for Defense. Its first 
assigned duty will be to increase 
as quickly as possible the produc- 
tion of military aviation gasoline. 

The steel task force will serve 
as a clearing house to prevent pri- 
ority orders from piling up on a 
single producer, and to distribute 
the military work among mills best 
able to handle it promptly. 





Forum 


(Continued from Page 4) 
association. Under selective service 
it may be necessary to set up re- 
view boards to have essential me- 
chanics deferred; under car and 
truck sales, allocation boards may 
be necessary; under civil defense, 
transportation and repair boards 
may be necessary. 

If we are properly organized 
and alive, our dealer association 
would be the logical one to look 
to for the manpower to operate 
these agencies; otherwise we will 
no doubt have inexperienced, in- 
capable persons tell us how to 
operate our business. 


If these conditions exist in other 


sections of our nation, and I am 
sure they do in more or less de- 
gree, I believe now is the time to 
correct it. Let’s combine our ef- 
forts, starting at the roots with 
each local association, and as fel- 
low dealers we can contribute to 
the success of our county, state 
and finally the national organiza- 
tion in our own best interests. 


75 


Shanks to Hill 

Robert R. Hill has purchased 
Shanks Sales & Service, Kingsville, 
O., DeSoto-Plymouth dealership. He 
is doubling the space of the present 
building and will also install a 
modern paint and body shop. The 
firm’s name has been changed to 
Hill Sales & Service. 








Cyn, 


3 


ae “ ay js ans me 7 “a Ta . “ 
SS ae ee 





How "NATIONAL" solves the problem—safely—economically. 


Standardized engineering sim- 
plicity that lends perfectly to re- 
modeled or new garage build- 
ings. Efficient, safe and econom- 
ical . . . the National method of 
exhaust gas removal recommend- 
ed by health departments, insur- 
ance companies, architects, 
building contractors and building 
codes in most cities and states. 
Overhead and Underfloor sys- 
tems to meet your requirements. 
Complete packaged units — 


The Nat. System of Garage 
Ventilation, Inc. 
Dept. 2-H, 318 N. Church St. 
Decatur, Illinois 


National Exhaust Gas Removal Systems. 


| 
| 
| 
| 
| Please send me literature and cost of 
! 
| 
l 
| 
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ready to install. Nothing else to 
buy. 

National makes a _ complete 
packaged kit for Overhead in- 
stallations. Flexible metal hose, 
motor and blower units. Cast 
aluminum floor assemblies and 
accessories available .. $319.50. 
Send coupon for complete litera- 
ture and costs. 
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THE NATIONAL SYSTEM OF GARAGE VENTILATION, INC. 
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GREY IRON CASTINGS 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
~ PRODUCTION FOUNDRIES 
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Wilson, Ford Hail 
Personal Freedom; 


GM Chief Cited 


NEW YORK.—Charles E. Wilson, 
president of General Motors, speak- 
ing at a dinner in his honor given 
by the National Conference of 
Christians and Jews last week, 
called on America’s religious lead- 
ers to “take positions in favor of 
personal freedom and of our west- 
ern type of civilization.” 

Wilson received the brotherhood 
award of organization from Ber- 
nard M. Baruch. Contrasting de- 
mocracy, with its ethical and re- 
ligious foundations, and totalitar- 
ianism, with its lack of morality 
and freedom, Wilson asserted: 

“The world is in danger of slip- 
ping backward, not just to the 
horse and buggy days but to the 
chariots of the Caesars and the 
elephants of the Hannibals and, I 
fear, back of the pagan disregard 
of human life and of the dignity of 
the individual.” 

Henry Ford II, president of Ford 
Motor Co. declared that the fun- 
damental principle of democracy 
and the United Nations alike was 
“participation” by all people in 
government, while “basic idea of 
dictatorships is to reduce and even 
eliminate participation—giving the 
power and responsibility to a small, 
compact and usually ruthless 
group.” He added: 

“If we are to have a better, safer, 
more secure world—a world of law 
and justice—a world at peace in 
which millions of people now in 
desperate economic circumstances 
can not only survice but look ahead 
with hope toward expanding op- 
portunities for security and self- 
improvement, it is going to take 
participation on the part of all of 
us to do it.” 

Ford declared that the U. S. can- 
not afford the “costs of discrimina- 
tion” and that all persons, regard- 
less of race, creed or color should 
be permitted to participate in fash- 
ioning a better world. 


Signal-Stat Takes Over 


Building in Brooklyn 

BROOKLYN, N. Y.—Signal-Stat 
Corp., manufacturer of directional 
signal systems for automotive ve- 
hicles, announces it has taken over 
a building containing 200,000 square 
feet of floor space here at 523-539 
Kent Ave. 

The company said its decision 
to expand office and manufacturing 
facilities resulted from increased 


demand. The new quarters, to be 
known as the Signal-Stat Bldg., 
have been remodeled to accommo- 
date offices, plant and warehouse 
space. 


Munn. 
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Ford's Southeastern Dealer Council— 


Twelve dealers made up the Southeastern Region Ford Dealers Council which met recently in Philadelphia with factory officials. Seated |!ocal Ford oar 


Obituaries 





James G. McDonald 


VANCOUVER, B. C.—James G. McD« 
ald, 70, partner in Bowell-McDonald Mot 
Co., Ltd., here, died following a prolong: |! 
iliness. Mr. McDonald was a dealer 
Vancouver for 33 years, 31 of which we 
spent in the Bowell-McDonald partnershi 
He was a past president of the Vancou. 
Motor Dealers Assn. 

* * * 


Ralph A. Barkman 


WEST HARTFORD, Conn. — Ralph . 
Barkman, 72, associated with the autom 
bile industry from its earliest days, dic 
at his home Sept. 27 after a long illnes 
He was associated for many years with tt! 
Pope Mfg. Co., maker of Pope-Hartfor | 
automobiles. He also joined the late Charl 
and Wilbur Walker in organizing Hartfor 





Motor Car Co., Dodge distributor, retirinc 
in 1927 
* * * 
Art F. Kane 
| DANDRIDGE, Tenn.—Art F. Kane, 4 


died here following 
Kane was a charte 


a 


j}heart attack 


(left to right) are: J. B. Hood, Laurinburg, N. C.; E. L. Hicks, Charlotte, N. C.; Forrest F. Cate, Chattanooga, Tenn.; J. M. Sanders,| member, past director, and regional vic« 


Washington; O. B. Leverett, Gainesville, Ga.; John J. Walsh and C. R. Beacham, Ford; S$. C. Holman, Merchantville, N. J.; John B. | president 


White, Philadelphia; H. L. Pitser, Raleigh, N. C.; Allen Mims, Rocky Mount, N. C.; W. T. Robey jr., Buena Vista, Va.; W. A. McRae, 
Jacksonville, Fla.. and C. W. O'Neill, Ocala, Fla. 


Standing are (left to right) Ford's Paul E. Gies, Frank A. Vickers, W. E. Saybolt, C Gordon Johnston, R. H. East, Howard W. Cook, 
Emerson Planck, R. R. Anfin, J. M. Moore jr., T. W. Beattie, George L. Adams, A. L. Charleworth, James Tereshenko and James J. Larkin. | 


Provides Drivein Registration Center .. . 





Dealer Helps Citizens To Vote 


REDONDO BEACH, Calif.— 
Something new in driveins was 
started here prior to the recent 
primary elections by Lee Kendall, 
local Chevrolet dealer. 


As a public service, he turned 
his used-car lot over to qualified 
registrars and invited all unreg- 
istered voters to drive in and 
register from their cars. 

The two-day drive attracted 308 
local citizens to his lot, but not 
one of them saw a car for sale. 
For Kendall had taken them all off 
his property. And in the four quar- 
ter-page ads he ran in the local 
daily, he did not mention his type 
of business once—just his name, 
address, the invitation and a plea 
to vote. 

The drive started, Kendall says, 
when he checked his employes and 
found only a third of them regis- 
tered to vote. “While getting a dep- 
uty registrar lined up to come in 
and make it easy for the remain- 
ing two-thirds to get into the voters 
line we stumbled on the idea of 
a drivein registration center,” he 
says. 

Behind it all is Kendall’s belief 
“that a vast majority opinion of 
all of the people will give us the 
kind of government that is right 
for the kids of this country, in- 
cluding my own.” 

In his advertisements, Kendall 
said: “It is my observation that 
too few Americans are prepared to 
vote on election days because of 


Now in Book Form 


JOHN O. MUNN’S 
‘AGuide to Automobile Selling’ 


Few men today hove as 
knowledge of 





penetrating o 
the auto business John 
still who have his 
problems, gleaned 


as 
tewer 
dealer 

experience 


There are 


Selling versus Overallowance—Put this book in the hands of every one of your 
salesmen. Guide them in the techniques that de-emphasize the importance of the 
used-car allowance. Each chapter of this cloth-bound book is a money-maker. 


Sixty-four idea-pocked pages. 


$3.50 per Copy, postpaid 
BOOK DEPARTMENT 


2666 Penobscot Bidg. 


Detroit 26, Mich. 








AUTOMOTIVE NEW 


BINDER for 
Automotive News 


ANSWERING many requests from our 

readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a@ quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 

















BOOK 
DEPT. 






DETROIT 26 









Tonite is Your Last Chance to 
Register for the 


November 7 Election 


Make your vote count . . . Drive in at 315 N. 
Pacific Coast Hiway, Redondo, and Register 
NOW! Come as you are... You don’t have to 
get out of your car. 


Offered As A 


Public Service .. . 
By LEE KENDALL 

















A Voting America 
IS A Free America 


DRIVE IN AND REGISTER 
Before 9 Tonite! 






A Dealer’s Contribution 
. with nary a peep about product 


failure to carry valid registration 
papers. 
“Thus we leave the door open 


for minority groups to declare our 
destiny through the very implement 
that should protect our liberty .. . 
your vote.” 

Under this message, big, black 


Virginia Dealers 
Ready Plans for 
Nov. 13-15 Parley 


RICHMOND, Va. Plans are 
shaping up for the annual conven- 
tion of the Automotive Trade Assn. 
of Virginia, which will be held Nov. 
13-15 in the John Marshall hotel 
here. 

The association has told its mem- 
bers that the war situation and 
possibility of further civilian con- 
trols will be discussed by special 
speakers and discussions. 

A feature of the parley will be 
meetings of dealers handling the 
same make cars. Line dealers will 
be able to discuss their own prob- 
lems. Any resolutions they adopt 
will be presented to the board of 
directors for transmittal to NADA’s 
committee on factory-dealer rela- 
tions. 

Speakers already scheduled in- 
clude Gov. Battle of Virginia and 
State Attorney-General J. Lindsay 
Almond. 


Entertainment will include a va- 


}eons, banquets and a special pro- 
gram for the ladies. 


Ladies’ Night 
Buffalo Dealers 


Plan Shindig 


BUFFALO.— The Buffalo Auto- 
mobile Dealers Assn. is making 
plans for a ladies’ night party to 
be held Nov. 10, according to Percy 
J. Hunt of Hunt for Chevrolets, 
Inc., who is general chairman for 
the event. 

It will be held at a private club 
and will include cocktails, dinner, 
entertainment and dancing, Hunt 
said. 





|riety show, cocktail parties, lunch- | 


type proclaimed: “A voting Amer- 
ica is a free America.” 


Another section of the ad classi- 
fied the people who must register 
and told what the major issues in 
the November election are. 

A final declaration stated: “Vote 
as you believe. But to vote 
you must be registered.” 

Was it good public relations? 
“I think so,” says Kendall, “judg- 

ing from the letters received com- 
mending the activity, including a 
thanks from our mayor and a 
state assembly candidate.” 

And equally important to Ken- 
dall is the fact that every one of 
his employes can now express 
themselves on a ballot. 

Hudson | 

(Continued from Page 2) | 

cylinder engine in American pro- 
duction today,” VanDerzee said. 

The ‘51 line follows the same 
stepdown styling which highlights 
the present Hudson. Only appear- 
ance changes will be of the “face- 
lifting” variety, he said. 

Because of the loss of produc- 
tion due to labor troubles last 
week, public introduction of the 
new models has been postponed 
from Oct. 13 to Oct. 20. 

Barit, in his speech, said Hud- 


for the Knoxville region during 
| 1948-49 of the Tennessee Automotive Assn 
| * * a2 
Thomas J. Colter 
MILWAUKEE. — Thomas J. 
|district manager of Mack Internationa! 
| Motor Truck Co. here, died Sept. 27. He 
|had been with the Milwaukee branch for 
| two years, coming here from the Cincinnati 
|branch, where he was stationed for nine 
|years, He had charge of Wisconsin and 
Upper Michigan territory. 

* * * 


Joseph F. Wood 
ST. LOUIS.—Joseph E. Wood, 47, presi- 


Colter, 34 


| dent of J. F. Wood Motor Co. of Washing- 


Louis hospital last 


ton, Mo., died in a St. 
30 


week. In the automobile business for 
years, Wood opened his firm in 1940. 
* * * 


Frank N. Nieburger 

CHICAGO.—Frank N. Nieburger, 77, au 
tomobile dealer here for the past 27 years 
died Oct. 2 at his home. He recently sold 
Nieburger Chevrolet Co. to Merit Chevrolet 
Co. in the south shore area of the city 
In recent years Mr. Nieburger turned over 
most of the managerial duties of his Chev- 
rolet dealership to his son, Milton, and his 
daughter, Mildred 





Virginia Overloads Drop 
With Weighing Stations 

RICHMOND, Va.—On roads 
wilere permanent weighing sta- 
tions are located, the number of 
overloaded trucks has decreased 
sharply, the state highway de- 
partment reports. 

Since spring, the percentage of 
vehicles found to be carrying 
more than 50,000 pounds, or 
more than 18,000 pounds per 
axle, has dropped from 7.3 to 
1.3. Weight stations are on 
Routes 1, 13 and 301. By the 
end of the year others will be 
located on Routes 58, 11 and 
U.S. 50. 





OF THE OWNERSHIP 


STATEMENT 





son expects that defense needs 
will not consume a large percent- 
age of basic or semi-finished ma- 
terials, thus allowing auto pro- 
duction to continue at a high 
level. 

“Company planning is based on 
the theory that industry must be 
kept fully occupied at all times to 
avoid deterioration. To the extent 
that our facilities are not required 
for defense production, they should 
be occupied with the customary 
tasks,” Barit said. 


Other Hudson officials participat- 
ing in the meeting with Barit and 
VanDerzee were C. A. J. Hadley, 
sales manager, George R. Browder, 
director of advertising, and Walter 
S. Milton, director of service. 





Welcome, Prince— 

Prince Fahed Al Salim Al Sabah, of Ku- 
wait, on the Persian Gulf, took great interest 
in Detroit's automotive industry when he 
spent four days in the Motor City while 
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2666 


Ford Bldg., Detroit 


B. B. Crighton 
(Signature of Business Manager) 





making a tour of America. He is shown 
above at the Plymouth plant being greeted 
by R. C. Somerville, general sales manager. 





Sworn to and subscribed before me this 
2nd day of October, 1950. 
(SEAL) Eleanore L. Williams 
(My commission expires May 31, 1952) 





tire 
Co. 

ber 
Oct 
any 


ing 
of | 
has 
the 


viev 
ley, 

ceiv 
pan 
evel 








Alle 


Alle 
addit 
regio 


Lee P 





eD«e 
Mot 
longs | 
ler 

| we 
rshi 
sour 


ph . 
jtom 
die 
lines 
th ti 
rtfor i 
harl« 
rtfor 
tiring 


m 4 
ing 4 
harter 
vice 
during 
Assn 


r, 34 
tional 
ff me 
h for 
innati 
/ nine 
) and 


presi- 
shing- 
1 last 
or 30 


, au 
‘ears 
' sold 
yrolet 
city 
over 
Shev- 
d his 











No Curb on Wildeats 


UAW Chief, Long-Term Pacts Defied 
In Tieups at 3 Assembly Plants 
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(Continued from Page 2) 


sidering an appeal to the U. S. Su- 
preme court, charging infringement 
of the Taft-Hartley law. It was 
noted, though, that the Taft-Hartley 
statute contains a similar type of 
sanctification of no-strike clauses. 
Wage increases were announced 
last week by four makers: Mack 
Truck, Stewart-Warner, Budd 
and Westinghouse Electric. 
Virtually wrapping up the 1950 
round of wage advances, the Mack 
agreement gave 5,300 workers a 
four - cent-an-hour “improvement 
factor” raise now with similar in- 
creases annually for the next four 
years. A_ cost-of-living escalator 
plan and an improved pension plan 
were also included. 
A supplemental provision in the 


Living Quietly 
91st Birthday Observed 


By Seiberling 

AKRON.—F. A. Seiberling, re- 
tired founder of Seiberling Rubber 
Co. and the Goodyear Tire & Rub- 
ber Co., observed his 91st birthday 
Oct. 6, and the day was much like 
any other. 

Seiberling spent his birthday rest- 
ing by a large second-floor window 
of his home in Akron, where he 
has lived most of his time during 
the past year and a half. 

The window has an_ excellent 
view of the Cuyahoga river val- 
ley, and there is a television re- 
ceiver nearby, his. constant com- 
panion during the afternoon and 
evening. 


Willys Backlog 
Of Orders Up 


' To $93 Million 


TOLEDO.—Willys-Overland end- 
ed its fiscal year Sept. 30 with 
unfilled orders for commercial and 
military vehicles and engines total- 
ing $93,000,000, an increase of 102 
percent since June 30, Ward M. 
Canaday, chairman and president, 
said last week. 

The year-end total compared with 
a backlog of $46,000,000 three 
months earlier. 

Canaday revealed that dealers’ 
stocks of the company’s trucks, 
station wagons, Jeeps and Jeepsters 
were reduced during the period to 
a figure far below the national 
average. 

Willys-Overland dealers on Sept. 
30 had an average of only 2.5 vehi- 
cles each, compared with an esti- 
mated average of five cars each in 
the hands of all automotive dealers, 
he said. 





New Transport Bureau 


Similar to ODT 


WASHINGTON. — Establish- 
ment of the Defense Transport 
Administration, a new agency to 
control domestic rail, motor and 
inland water carriers, has been 
announced by Interstate Com- 
merce Commissioner James K. 
Knudson. 

Functions of the new bureau 
are similar to those exercised by 
the Office of Defense Transpor- 
tation in World War II. Knud- 
son will be the new department’s 
ex-officio administrator until per- 
sonnel appointments are made. 








Allen Electric Expands— 
Allen Electric and Equipment Co., Kalamazoo, Mich., plans to boost its output by the 
addition of a new plant. Standing (left to right) on site of new building are Orvalle Boggs, 


regional manager; Larry Wells, 


Lee Parmater, general manager. 











chief engineer; 
G. H. Allen, president; Ray Wilson, sales manager; A. J. Higdon, secretary-treasurer, and 


contract between Stewart-Warner 
and the AFL International Bro- 
therhood of Electrical Workers 
raised wage scales of 4,500 work- 
ers by nine cents an hour. An 
added four cents was promised in 
12 months and another boost 24 
months from now. 
7 * - 

EN THOUSAND workers at the 

Budd plant and offices in Phila- 
delphia received a voluntary raise 
averaging six cents an hour. The 
extra benefit was on top of five- 
to 10-cent pay increases negotiated 
last July. 

CIO employes at Westinghouse 
won 10-cent raises in a new one- 
year contract, reopenable in six 
months on wages. Pension and in- 
surance features were improved, 
and a one-cent-an-hour fund was 
set up to correct wage inequities. 

Ford threatened the steel-mill 
strikers with “serious disciplinary 
action” upon persistence of their 
unauthorized walkout. A portion 
of the men resumed work on the 
Wednesday night shift, but high 
absenteeism continued Thursday. 

A “company security” clause in 
the contract permits Ford to fire 
instigators of wildcat strikes and 
lay off participants for specified 
periods. The strikers had flouted 
demands of UAW leaders, includ- 
ing President Carl Stellato of 
Rouge Local 600, that they return 
to their jobs. 

Spokesmen for the strikers said 
an adverse decision by Ford-UAW 
Umpire Harry Shulman had 
stripped from them $30 to $50 a 
week in premium weekend wages. 


Under the system overturned by 
the decision, the rolling mill men 
were paid time-and-a-half for Sat- 
urday work and double time for 
Sunday work, even though the 
weekend days came within their 
regular five -days-a-week work 
schedules. 

Mac 


Light Cars 


(Continued from Page 2) 


cars except the Crosley, which 
tips shipping scales at 1,363. Pro- 
jected weight of the Nash N.X.I. 
is 1,363. All the other lightweight 
cars fall under the 3,000-pound 
mark with the exception of Chev- 
rolet, which weighs 3,085. 

Brake horsepower displays a wide 
range. Renault’s 19 horsepower is 
the least now available, but one 
engine being considered by Nash 
N.X.I. engineers would produce 
only 18 horsepower, while another 
would be rated at 36. 

aa 


* * 


Gorbon 


Grecian Supersonic’ engines, 
manufactured by Willys-Over- 
land, confer 68 horsepower on the 
four-cylinder Henry J and 80 horse- 
power on the Deluxe model. The 
Rambler carries an 82-horsepower 
six, compared to 85 for the Stude- | 
baker Champion, 92 for the Chev- | 
rolet without Powerglide, 95 for the | 
Ford six and 97 for the Plymouth. | 

The lighter British cars are 
equipped with less powerful en- 
gines. The Austin yields 40 horse- 
power, the Hillman Minx, 38, and 
the Anglia-Prefect, 30. 

Like everything else, prices run 
the gamut in the small-car field. 
It’s a difficult feat to remember 
when a U. S, “economy” buyer has 
had more to choose from. 


L. C. Brendel, assistant sales manager; 


,|admitted to a 








Showing ‘51 Packard to Stars— 
Hugh Ferry, Packard president, points out the features of the new model to Betty Brewer 
and Don Ameche, who headline the firm's network television show, ‘Holiday Hotel."’ 


Ferry Reports 
Reveals Navy 


BOSTON.—Hugh J. Ferry, presi- 
dent of Packard, reassured New 
England dealers that production 
will be at a high level at a salon 
presentation of the new series 300 
and 400 Patrician models. 

“Within 30 days we expect to be 
producing at a rate of more than 
125,000 cars a year,” he said. 

Ferry revealed that a diesel 
engine contract of over $4,000,000 
has been awarded Packard by the 
U. S. Bureau of Ships, but said it 
would not curtail automobile out- 
put. 

“We have enough space for both 
jobs,” he said. 

Ferry, who appeared on a tele- 


Packard Output 


For September 
Best of Year 


DETROIT.—New 12-month highs 
were set by the September produc- 
tion and shipments of its recently 
introduced 1951 models, Packard re- 
ported last week. 

Increasing output day by day, 
Packard produced 8,653 units in 
September and shipments exceeded 
8,400 cars during the month. Both 
figures represented new peaks for 
Packard, exceeding all monthly 
production and _ shipment totals 
since September, 1949. 


The company’s planning for the 
months immediately ahead “calls 
for greater production effort, with 
the September ‘score’ giving us a 
good start,” said Hugh J. Ferry, 
Packard president. 

“With continued good teamwork 
all along the line—among our sup- 
pliers, employes at the factory and 
throughout our dealer organization 
—we are confident that our objec- 
tives for the closing months of 1950 
will be fully realized.” 


Near Miss 


3 Pittsburgh Dealers Safe 


As Lightning Hits Tree 
PITTSBURGH. — The president 
and two members of the Pitts- 
burgh Auto Dealers Assn, had a 
narrow escape from lightning at 

the association’s recent outing. 
President Edwin Cucchi, S. Ir- 
win Kamin and Jack Stevens, all 
Chevrolet dealers, took refuge un- 
der a tree when a rainstorm came | 
up during a golf game. A _ few!) 
|moments later a lightning bolt 
struck the tree and destroyed a 
golf bag lying beneath it. 
No one was hurt but they 

bad scare. 





all 


Times Luncheon 


Is Called Off 


DETROIT.—The 15th annual New | 
York Times luncheon at the Recess | 
Club in Detroit has been canceled | 
because of the death of Ben Etter, | 
manager of the Times’ Detroit | 
office. | 
In a personal letter to each of | 
Adler, Times general manager, an- 
nounced that instead of the lunch- | 
eon the Times is making a contri- 
bution in Mr. Etter’s memory to 





| organization. | 


the expected guests, Julius Ochs | 


Output Rise, 
Diesel Job 


vision interview over WNAC-TV 
and a radio interview over station 
WCOP, Boston outlets, said at a 
press conference that he did not 
come to New England on a stock 
selling tour. 

“Packard stock 
he said. 

The Packard president said that 
the company has a definite used- 
car merchandising plan. 

He said: “We must have a 
good merchandising plan, regard- 
less of how good the used-car 
business is.” 

Packard executives attending the 
salon were: Karl M. Greiner, sales 
vice-pres'dent; E. J. Platfoot, east- 
ern divisional sales manager; Hugh 
W. Hitchcock, director of advertis- 
ing and public relations. 

Boston Zone Manager R. M. Kelly 
presided at a luncheon. Roy Par- 
sons, Packard sales promotion man- 
ager, was in charge of setting up 
the show. 

Kelly said Boston reaction to the 
new Packard line was “excellent.” 

Ferry declared at the luncheon, 
which preceded the _ invitation 
showing, that Packard would pay 
no dividend this year. He said 
the company spent $15,000,000 in 
restyling. 

“Dividends will be paid as profits 
permit,” he said. 

Greater sales effort by more 
Packard dealers in New England 
than in several decades past was 
predicted by the president. He said 
there are 20 percent more dealers 
in the New England region now 
compared with a year ago. 

Twelve new Packard dealers were 
awarded franchises in the zone re- 
cently, four of them in the Boston 
metropolitan area alone. 


Sale of Packard’s Commonwealth 
Ave. building to Richard S. Robie, 
president of R. S. Robie, Inc., auto 
and truck rental system, and Loren 
C. White, head of Clark & White, 
Inc, (Lincoln-Mercury), had as a 
provision lease of upstairs offices 


is on its feet,” 


|for Packard zone offices, Ferry an- 


nounced, predicting that a Packard 
dealership would be awarded short- 
ly for the well-known Common- 
wealth Ave. location. 

Former Packard showrooms in 
the sold building are being parti- 
tioned into several new display 
rooms which will be rented to deal- 
erships, the new owners have in-| 
dicated. 
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At English Truck Show— 


Coaches, buses and many types of trucks 


fire trucks.—(Acme photo). 











Accent Product, 
VanderZee Tells 


Syracuse Group 


SARACUSE, N. Y.—Exploitation 
of a useful product, rather than ex- 
ploitation of people, can have a 
widespread and 
penetrating effect 
upon the economy 
of a country and 
upon the living of 
its people, A van- 
derZee, vice-pres- 
ident of Chrysler 
Corp., told mem- 
bers of the Syra- 
cuse Automobile 
Club here last : 
week, 

VanderZee was *- vanderZee 
guest speaker at the golden jubilee 
banquet of the club. His subject 
was “Some Observations of an 
Automobile Salesman.” 

“While we have been producing 
and exploiting products and build- 
ing up our national economy and 
our scale of living,” vanderZee 
stated, “there have been many 
places in the world where the ex- 
ploitation of people rather than of 
products seems to have been the 
order of the day. Theirs is a kind 
of predatory economy, compared to 
our ‘quantity production and uni- 
versal benefit economy.’” 

“It seems to me that if there is 
a lesson to be learned from the 
first 50 years of this century it is 
how the exploitation of a_ useful 
preduct, rather than the exploita- 
tion of people, can be so far- 
reaching and penetrating in its 
good effect upon the economy of a 
country and upon the living of its 
people.” 

VanderZee said that an import- 
ant factor in “this tremendously 
successful exploitation of products 
is a thing that does not seem to 
have gotten too much encourage- 
ment in many places in the world. 
They have had inventive genius 
and creative imagination and po- 
tential markets as we have. 

But here, our people have been 
free to initiate, produce, trade with 
each other, compete, and to enjoy 
the profits of their individual 
achievements.” 


A Car's Innards 


Production Processes Told 


In AMA Booklet 


DETROIT, — Red wheels on a 
green car may be an unusual re- 
quest to an automobile dealer, but 
the modern car factory is capable 
of satisfying such unusual re- 
quests. 

This is borne out by a 48-page 
booklet entitled What It Takes to 
Make Your Car, just published by 
the Automobile Manufacturers 
Assn. A pictorial, its story covers 
the span between the customer's 
purchase and the moment of deliv- 
ery. 

In addition, it shows how the red 
earth of the Mesabi, coal at Con- 
nelsville, Alpena’s limestone, a 
bauxite claybank in Arkansas, la- 
tex and tin from Malaya, Dixie’s 
cotton, goat hair from Texas, and 
hundreds of other commonplace 
things are refined and transformed 
into the 18,000-odd components of 
an automobile by the teamed ef- 
forts of thousands of people. 


Dunlap Aids Chest Drive 
R. C. Dunlap jr., president of 
Dunlap Chevrolet Co., Macon, Ga., 
has been named head of the finan- 
cial division of the Macon Com- 
munity Chest campaign. 





— 


crowded the floor at the recent commercial! 
the United Foundations, a charity vehicle show in London. Exhibits ranged from ice cream vans to mobile butcher shops and 














AUTOMOTIVE NEWS, OCTOBER 9, 1950 
Week’s Output Off to 166,215... 











8 Million Vehicles Seen for ’50 


(Continued from Page 1) 
total, still being down for a model 
change. 

Elsewhere in the industry, other 
plants managed to hold schedules 
at about the same rate in effect 
the week before, but none of them 
could boast any improvement in 
steel deliveries. 


Availability of other types of 
material also constituted major 
problems, particularly in the case 
of rubber and nonferrous items. 
Most plants expect their supply 
situation to become even more 
restricted but not to the degree 
that complete shutdowns will 
result, 

All in all, last week was a sad 
one for most automotive plants 
in that their steel quotas were cut 
for this month, some as much as 
15 percent. In addition, they were 
told not to expect any better treat- 
ment in November. 

* + * 


———e enough, the steel 
people were explaining that the 
war in Korea had little to do with 
the situation. They said the reason 
that steel supplies are so tight is 
because of the loss of steel due to 
Strikes earlier this year and an 
upsurge in demand from all seg- 
ments of the civilian economy. 
Thus, steel officials forecast, 
when defense orders do begin to 
come in volume, they will take 
the form of an avalanche. The 
worst is yet to come, they say. 
U. S. plants had planned to turn 
out about 800,000 cars and trucks 
during the 22 working days avail- 
able in October. Last week, after 
hearing from the steel people, they 


cut the October potential to 736,000 
units — 630,000 cars and 106,000 
trucks. 


Through last week, U. S. plants 
so far this year had built 5,136,- 
608 passenger cars, an average of 


more than 550,000 cars each month. 
They built only 5,118,000 cars dur- 
ing all of 1949. 
+ + * 

— production in 1950 through 

last week rose to a total of 
1,030,061. U. S. plants turned out 
1,131,695 trucks last year and 1,365,- 
957 in 1948, which was the best year 
of all time. 

Material shortages, it seems now, 
will rule out the possibility of a 
new truck production record in 
1950. Tires for heavy units are in 
particularly short supply. 

It appears more likely that 
relatively high car production 
through the balance of the year 
will be the factor that will carry 


Florida Parley 
To Hear Talks 
By 6 Speakers 


ORLANDO, Fla.—A varied pro- 
gram, embodying business sessions 
and entertainment, is scheduled for 
members of the Florida Automobile 
Dealers Assn. when they meet in 
convention at Miami Beach’s Bilt- 
more hotel Oct. 22-24. 


Speakers to be featured are: Fred 
L. Haller, NADA president; J. Sax- 
ton Lloyd, NADA’s Florida direc- 
tor; Walter W. Belson, public rela- 
tions director of the American 
Trucking Assns.; Joseph F. Leo- 
pold, attorney for the National Tax 
Equality Assn., and Ralph W. Car- 
ney, retired vice-president of the 
Coleman Co., Inc., Wichita, Kans. 


Edmund H. Harding, North Caro- 
lina humorist, will address the 
| group’s banquet session on “Things 
000 | We Auto Do.” 

In addition, 
activity will 
opportunity for 
swimming, etc. 











the three days of 
afford members an 
fishing, golfing, | 





U. S. plants down the stretch 
to 8,000,000 units in 1950. 
Assuming a 15 percent cut i: 
Steel supplies, U. S. plants coulk 
still turn out another 1,550,000 car 
for a total of about 6,685,000 car 
in 1950. Meanwhile, at least an 
other 300,000 trucks should be buil 
for a 1950 total of 1,330,000. 


* + * 


EANWHILE, the auto industr; 

will be doing a good deal of 
research to prevent shortages of 
other materials from becoming th: 
headache that steel is now. 

The results of such research 
may become apparent in late 1951 
or 1952 models, with one of the 
first signs being a reduction of 
chrome trim. 

Chrome already is nearly as crit- 
ical an item as steel. Automotive 
purchasing people report that the 
government is insisting on its pri- 
ority of nickel, from which chrome 
is processed, and is stockpiling it 
in great quantities. 

Kaiser-Frazer apparently was 
looking at the nickel supply pic- 
ture when it adopted a plastic ra- 
diator ornament for its 1951 models. 
K-F engineers are even studying 
the possibility of making car heat- 
ers of aluminum to save steel. 

: > as 


HITE-WALL tires already are 

a shortage-caused casualty. A 
Detroit dealer reported last week 
that only one car of every 10 he 
gets from the factory now is white- 
walled equipped. 

However, there seems to be no 
curtailment of the fifth tire on 
cars in the immediate offing, de- 
spite pressure in Washington for 
such a move on the part of in- 
dependent tire dealers, 

Most auto officials think the 
whole idea has a selfish motive. 

—Bernie THOMAS 


CLASSIFIED WANT AD DEPARTMENT 
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Car, Truck Output Estimates 
By Automotive News 
PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week dan. 1 Jan. 1 
Ended Same Ended — on . on ‘, 
“rose “owe” lese” = 800° 1949*  1950* 
CHRYSLER $8,156 31,510 37,592 145,595 898,723 860,920 
Chrysler 5,740 4,580 5,642 20,059 119,123 118,517 
DeSoto 4,084 3,013 4,006 15,155 88,560 87,503 
Dodge 10,118 9,091 10,011 36,164 241,453 238,117 
Plymouth . 18,214 14,826 17,933 74,217 449,587 416,783 
FORD ..... $3,484 26,025 37,615 141,032 832,629 1,257,844 
Ford , 25,903 20,463 28,850 111,015 647,488 971,221 
Lincoln ....... 838 925 850 2,587 29,500 27,431 
Mercury .... ... 6,693 4,637 7,915 27,480 155,641 259,192 
GENERAL MOTORS 55,292 49,718 60,556 245,827 1,776,597 2,361,095 
Buick . ies 8,917 7,961 10,412 44,176 320,050 424,799 
Cadillac wpae 2,462 1,975 2,663 10,341 69,650 84,101 
Chevrolet. ................. 29,884 26,912 31,036 122,772 887,395 1,184,124 
Oldsmobile ................... 6,522 5,995 7,318 31,150 232,035 305,842 
IE tel scatiinusicewoiendes 7,507 6,875 9,182 37,388 267,467 362,229 
KAISER-FRAZER . 6,152 1,347 6,008 21,595 55,079 103,761 
Frazer . jeeniancitg al ana aad velibd 91 6,460 10,109 
Kaiser ...... vd 6,152 1,347 6,008 21,504 48,619 93,652 
CROSLEY . 208 57 219 682 7,491 5,413 
SIND. "sccitieveuvenvsevrousees 2,167 cade 728 3,949 116,453 105,227 
UIE dtusssvovess 4,041 3,804 4,059 14,273 113,289 148,035 
RIED - oscecererervessccseseess 2,747 2,104 2,619 8,653 91,758 45,315 
STUDEBAKER ..............0 00 5,410 $3,819 22,412 171,916 220,331 
WILLYS-OVERLAND 864 1,113 360 83,520 26,774 28,667 
Total Cars, U, S. ...... 143,061 121,088 154,075 607,538 4,090,709 5,136,608 
Station wagons and Jeepsters. *Revised. ; 
COMMERCIAL CARS 
(U., S. PRODUCTION ONLY) 
Week Week dan, i dan, 1 
Ended Same Ended Total to to 
Oct.7, Week, Sept. 30, Sept., Oct. 8, Oct. 7, 
1950 1949 1950 1950* 1949* 1950* 
CHEVROLET 9,498 7,031 10,006 38,861 318,479 386,655 
CROSLEY 29 2 51 97 281 402 
DIVCO 87 67 157 468 2,870 3,646 
DODGE ...... ‘ 3,503 2,716 8,412 13,386 122,411 84,750 
FEDERAL ................... 55 21 60 245 1,238 1,391 
FORD 5,121 5,415 5,382 28,956 192,270 278,542 
as et a 1,984 1,639 2,354 8,207 70,284 «= 838,228 
INTERNATION AL . 10 319 10 348 99,192 83,050 
MACK .... 200 207 | 333 921 5,633 8,247 
REO. 274 76 221 952 2,977 5,362 
STUDEBAKER . itl 491 1,024 436 3,456 53,222 38,623 
WHITE . scetuneeaioba shi 3438 172 207 1,404 6,431 10,613 
WILLYS . aul telat 1,237 1,282 1,246 4,750 40,884 33,882 
MISCELLANEOUS . 317 334 317 1,272 15,170 11,670 
Total Trucks, U. S. .. 23,154 20,312 24,192 103,323 931,342 1,030,061 
Total Cars, Trucks 
TU, Se ooocccvcccceccceeeeeceesssee 66,215 141,400 178,267 710,861 5,022,051 6,166,669 
Total Cars, Trucks 
Canada ..... hia 9,018 7,012 9,326 37,941 223,879 304,261 
Grand Total, 


Cars and Trucks 
U. S. and Canada 175,233 148,412 


*Revised. Miscellaneous includes Autocar, Corbitt, 
Drive, Sterling, Nash, Diamond T, etc. 


Company Setup Unaltered 
By Mrs. Ford’s Death 


(Continued from Page 1) 


187,593 748,802 5,245,930 6,470,930 
Marmon H., Brockway, Four-Wheel 


main role in the company was 
played prior to her husband’s 
death, when she put the broom 
in young Henry’s hand — with 
which he swept Harry Bennett 
out of the company and hundreds 
of major and minor supervisory 
people along with him. 


Within 18 months, young Henry 
had turned his firm’s policies up- 
side down and convinced everyone 
that there was no need to worry 
shares of voting stock were held|about the company’s future under 
in trust for him by his mother/his leadership. 
until he became 25 last March 14. > ee 

However, none of the women are FrorD workers last Monday ob- 
believed to have played more than served three minutes of silence 
a minor role in the company’s des-|quring funeral services in tribute 
tiny since the elder Ford’s death. to a woman whose faith in her hus- 


Young Henry’s administrative abil- |}, h : % 
ities had already been thoroughly eee him start a great en 


tested. Presidents and vice-presidents of 

It is believed that Mrs, Ford’s General Motors, Chrysler and other 
auto firms looked on as she was 
laid to rest beside her husband in 
a little family cemetery near De- 
troit, not far from where they both 
were born on farms, 

The widow of the automobile pio- 
neer died Sept. 29 in Ford hospital 
in Detroit. She had been hospital- 
ized twice earlier in the year. 

She was married to Henry 

Ford in 1888, when he was a 
farmer’s son who had returned 
to the farm after six years in 
the city, and she was a farmer’s 
daughter. 

Eight years later she was des- 
tined to help him push a “horse- 
less carriage” into a Detroit alley. 
It started and rolled down the alley 
just as she had told him it would. 

The elder Ford called her the 
“great believer.” 


will left all his non-voting hold- 
ings to the Ford Foundation, a 
philanthropic, tax-exempt organiza- 
tion. 

Until this year, control of the 
Ford Motor Co. was literally vested 
in the hands of three women—Mrs. 
Henry Ford, Mrs, Edsel Ford and 
Josephine Ford. 

. * ” 
NDER the terms of Henry 
Ford’s will, William’s 36,471 





Chevrolet Turns Out 
200,000th Powerglide 

CLEVELAND. — Chevrolet’s 
automatic transmission plant 
here produced its 200,000th Pow- 
erglide unit last week, reaching 
the milestone in approximately 
half the time required to pro- 
duce the first 100,000 units, ac- 
cording to T. H. Keating, Chev- 
rolet general manager. 

Keating said the first Power- 
glide unit was built here Jan. 4. 
The 100,000th unit was completed 
June 21, six months and three 
days later. Elapsed time for pro- 
duction of the second 100,000 
units totaled three months, 14 
days. 
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HELP WANTED 
SERVICE MANAGER. Chrysler products 
experience preferred. Substantial salary 
and percentage for a man _ thoroughly 
qualified to take complete charge of serv- 
ice department. Reference, experience and 
photographs required, Confidential. Large 
dealer for 22 years with modern facil- 
ities located in large Arizona city. Box 





HELP WANTED | 


HERE'S AN EXCEPTIONAL OPPORTU- 
NITY for an aggressive man who is de- 
sirous of going into business for himself. 
Must be capable of originating and nego- 
tiating the purchase of a ‘‘Big Three’’ 
dealership now in operation in large met- 
ropolitan city or who is at present success- 
fully managing such a dealership, the 
owner of which wishes to sell. Must be 
familiar with all phases of automobile 
merchandising and management. Will 
purchase the business, provide working 
capital and operate on profit sharing 
basis. Write, giving detailed personal 
background, business experience and 
brief outline of any building details. Box 
4523, c/o Automotive News, Detroit 26. 





















Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


4533, c/o Automotive News, Detroit 26. 


TWO AUTO MECHANICS. Must be com- 
petent, sober. Guaranteed salary or 50- 
50 basis. Splendid new building and 
equipment. Fine climate. Excellent 
schools and university. El Paso Motor 
Co., Earl Moreau, Service Manager, 1300 
1324 Texas St., El Paso, Tex. 


SERVICE MANAGER for 350-car Chevro- 
let dealer—eastern Connecticut. Will pay 





HELP WANTED 
SERVICE MANAGER. For fast moving 
progressive Chevrolet dealership in mid- 














liberal salary and bonus for man with 


PARTS MANAGER 





west. Prefer man with some experience, ¥ G.M. . d y ; 
age about 28 to 35. Only likeable, pleas- | Must be experienced in Dodge parts. Salary a Tas nae siete Sanaa 
ant, salesminded man with a desire to|and bonus based on sales; health insurance, Box 4545, c/o Automotive News, De 
get ahead need apply. Compensation—a | vacation with pay. troit 26. : , ; 
little more than you are worth. Write} Give complete information in application: — 
Box 4530, c/o Automotive News, De-|age, draft and marital status, experience,|] PARTS MANAGER WANTED for a large, 


Detroit, Chevrolet dealership. Must be 
experienced, capable and aggressive. Good 
salary plus commission to right man 
State age and past experience. Box 
4531, c/o Automotive News, Detroit 26 


troit 26. references and salary expected. 


Box 4543, c/o Automotive News, Detroit 26 








WE HAVE OPENING in our departments 





Business Management 





for the following: 1 service man; 1 me- 
S ° li + chanic; 1 parts man; 1 salesman. This POSITION WANTED 
pecia is is an established dealership, doing ap- To encourage this classification for the 
proximately $70,000 business monthly. benefit of our employing readers, Position 







These are good jobs for men that want 
to get ahead. If men work out good 
there is a chance of buying small in- 
terest in the business. Must be well 
recommended and qualified. In replying, 
furnish age, marital status, experience 
and other pertinent information, together 
with recent photograph. Also advise 
compensation expected. Address all re- 
plies to Mr. W. C. Routt, President, 
Elizabethtown Lincoln-Mercury, Inc., 
Elizabethtown, Kentucky. 


TRAVELLING AUDITOR. Travel in the 
state of Florida for franchised new car 
statewide distributor, contacting its re- 
tail branches in principal cities. Must be 


Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 


Require a man with practical field ex- 
perience in automobile merchandising. 
Must be qualified to completely analyze 
dealer operations and recommend cor- 
rective measures where needed. Knowl- 
edge of accounting is desirable. Ability 
to organize and present programs to cor- 
rect weaknesses in dealer operations es- 
sential. College degree preferred. Age 
28 to 40 would be most desirable. Salary 
level from $400 to $600 per month. In- 
clude complete details of education, ex- 








ACCOUNTANT-OFFICE MANAGER, 25 
years’ experience in sales and accounting 
in Ford, General Motors and Chrysler 
dealerships with small volume (500 to 
1,000 cars). Experienced in supervision 
of costs, budgets, daily operating con- 
trol and financial statements. Age 58, 
single, and in good health. Wishes to 
locate in one of the southern states or 
Arizona. Complete resume and finest 


perience, salary requirements, etc., in first} experienced automotive; prefer man un-| references upon request. Box 4541, c/o 
. . der 35. Permanent position with good : . 
correspondence. All replies will be held) future. Box 4532, c/o Automotive News, Automotive News, Detroit 26. 
confidential. Detroit 26. GENERAL MANAGER, 36, alert, ambi- 
. tious, good merchandiser, ten years’ ex- 
Box 4544 WANTED. Automotive accountant, fully perience all phases dealership operation. 
‘ experienced in handling accounting, cred- Able to relieve busy dealer of all sales 
c/o Automotive News. it, service sales promotion, advertising and management details. Now connected 
z and customer follow-up. Write giving with General Motors. dealer. Desire 
Detroit 26. full particulars regarding past experience change to more progressive agency. Pre- 
and references. Box 4517, c/o Automo- fer N. Y. C, vicinity. Box 4536, c/o 
tive News, Detroit 26 Automotive News, Detroit %4. 




















rience 
4539, 
CENTE 
one <¢ 
equip 
nersh 
c/o 4 








Don 
Want 
can 
part— 
ager— 

Sen 


ple ° 


Turn 
umns 











teh 


t in 
oul 
car 
car 

an 
buil 


istr. 
il of 
s of 
> the 


reh 
951 
the 


crit- 
ative 
the 
pri- 
‘ome 
ig it 


was 

pic- 
} ra- 
dels. 
ying 
leat - 


are 
veek 


) he 
hite- 


no 
on 
de- 
for 
in- 








POSITION WANTED 


S\LES EXECUTIVE, broad, diversified 
automotive and associated T.B.A. mer- 
chandising experience, offers his services 
to a well rated manufacturer of estab- 
lished or new quality products. This 
capable, hard hitting sales specialist will 
devote his full time on either salary or 
agent basis. Financially responsible, ex- 
cellent character and proven ability; 
references available upon request. New 
York and vicinity territory preferred. 
Box 4546, c/o Automotive News, De- 
troit 26. 

GENERAL MANAGER. Recently sold my 
‘Big 3’’ dealership. 20 years’ prewar 
experience, can organize and direct sales- 
men, increase new unit sales, aggressive- 
ly merchandise used cars, build profit- 
able parts and service department and 
take complete charge of medium-size 
dealership. Salary and percentage basis 
only. College graduate. Box 122, Avon- 
dale Estate, Ga. 


GENERAL MANAGER with 15 years’ ex- 
perience handling Chrysler and Plym- 
outh in Chicago as dealer and manager. 
Understand all phases of dealer opera- 
tion, can train and supervise salesmen. 
Familiar with used car values — both 
wholesale and retail. Present employer 
knows about this ad. Available Oct, 15, 
1950. Box 4537, c/o Automotive News, 
Detroit 26. 


GENERAL MANAGER. Trained by GM 
and Chrysler on Chevrolet, Buick, Plym- 
outh, Dodge, Chrysler to solve dealer 
problems on the ground. Years with 
dealers provide background for handling 
sales training, compensation, used car 
operations and new car volume opera- 
tion. Qualified, good health, no habits, 
earning basis, immediate. Box 4540, 
c/o Automotive News, Detroit 26. 


DEALER, having sold his business, wishes 
to return to the automotive field as man- 
ager or assistant manager for a ‘‘Big 3’’ 
dealer. Years of experience with Ford, 
Mercury, Oldsmobile and Pontiac. Would 
consider interest basis after trial. If you 
wish to retire or recuperate and want 
a capable, experienced man, write Box 
4522, c/o Automotive News, Detroit 26. 


PARTS MANAGER. Twelve years’ expe- 
rience car dealer, farm machinery and 
jobber. Veteran, married, intelligent and 
reliable. Prefer location in northern 
Michigan, Wisconsin or Minnesota. Can 
furnish excellent references. Box 4534, 
c/o Automotive News, Detroit 26, 


SERVICE MANAGER. Twelve years’ ex- 
perience. Thorough knowledge of all 
phases of service department. Would 
like to locate in south. Box 4535, c/o 
Automotive News, Detroit 26. 


SERVICE MANAGER, 25 years’ experience 
Ford and Chevrolet dealers. Thorough 
knowledge of all phases service depart- 
ment. Excellent references. Box 4547, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER or assistant man- 
ager. 10 years’ experience in all depart- 
ments of automobile agency. Married, 
college education. Prefer location in 
West Florida or South Alabama. Best of 
references. Write P. O. Box 2092, Pensa- 
cola, Fla. 


: DEALERSHIP AVAILABLE 


DEALERSHIP, now handling one of the 
fastest selling, independent lines in a 
40,000 town population plus additional 
trading area of 90,000. Must sell due 
to wife’s health. Located in eastern 
part of Washington—rich wheat, stock 
and pea area. Ideal climate, little or no 
winter. Near the atomic energy plant 
at Richland, Washington, and area of 
the government dams that are being 
built. Sold 505 new and used cars in 
1949, will do better this year. Nice 
service business and downtown location. 
Good used car lot. Will take $20,000 
approximately to handle at book value. 
Must qualify with factory. Box 4520, 
c/o Automotive News, Detroit 26. 


SOUTH CENTRAL TOWN of 7,500—trade 
center for 100,000. Now handle Packard 
cars; I. H. farm tractors, implements, 
trucks, refrigeration plus top flight appli- 
ance and TV line. Doing $300,000 vol- 


ume. Modern building—7,500 square feet 
and large court yard. Excellently lo- 
cated, will sell outright and lease or 


sell building or will consider well expe- 


rienced junior partner with cash to 
invest. Box 4549. c/o Automotive News, 
Detroit 26. 





DEALERSHIP, now handling Nash cars, 
county seat, rich agricultural area, cent- 
ral Ohio—25 miles west of Columbus, 
Long term, inexpensive lease, new build- 
ing—one of the nicest in the county. 
Over $300,000 business so far this year. 
$20,000 will handle if applicant qualifies 
with Nash Corp. Miller Motor Sales, 23 
E. High St., Phone 49, London, Ohio. 


FOR SALE. Dealership, now handling 
Kaiser-Frazer, in central Florida. County 
seat. Building 65x130, nice show room; 
lot for used cars adjoining building, No 
real estate to buy. Good repair and 
service business. Valid reason for selling. 
Write Box 4538, c/o Automotive News, 
Detroit 26. 


DEALERSHIP in prosperous small town 
near Seattle, Washington. Franchise is 
one of ‘‘Big Three.’’ Deal very lucra- 
tive for its size, will practically return 
investment in one year. Approximately 
$20,000 will handle. No blue sky, inven- 
tory value. Bill Long’s, 603 Orpheum 
Bldg., Seattle, Wash. 


PARTNER WANTED with $5,000 or more 
and experience, who is able to acquire 
dealership on Chevrolet, Ford or Buick. 
I have $40,000 but no automobile expe- 
rience. Any location considered. Box 
4539, c/o Automotive News, Detroit 26. 


CENTRAL NEW YORK DEALERSHIP, 














one of ‘‘Big Three.’’ Good building and 
equipment, proven money maker. Part- 
nership desires to dissolve. Box 4542, 
c/o Automotive News, Detroit 26. 
DISCOURAGED? 
Don't give up yet. A small ad in the 
Want ad columns of Automotive News 


can help you locate that hard-to-get 
part—or that experienced service man- 
ager—or those used cars. 

Send your message across the nation 
to a selected group of readers—the peo- 
ple of the AUTOMOTIVE INDUSTRY. 

Turn to the Classified Want Ad col- 
umns for full information on rates. 


























































































































ATTENTION DEALERSIII 


At Greatly Reduced Prices 


43rd & Locust Sts. 





AUTOMOTIVE NEWS, OCTOBER 9, 





USED CARS FOR SALE 


—AUTO— 
AUCTION 


—A— 


DEALERSHIP WANTED 


AN EXPERIENCED car and truck dis- 
tributor desires to invest any amount 
of capital in full or part purchase of 
GM dealership in New York State or any 
other big district. Purchaser wishes to 
assume active management. All infor- 
mation will be held in strict confidence. 
Please write Box 4514, c/o Automotive 
News, Detroit 26. 


‘“‘BIG THREE”’ dealership in large metro- 
politan city. Now successfully operating 
large dealership — in business over 15 
years. Can qualify with any factory re- 
quirements and can pay cash. Prefer 
dealership now under capable manage- 












HORSEHEADS, NEW YORK 
EVERY FRIDAY 












ment, where manager can be retained. 
Box 4522, c/o Automotive News, De- 
troit 26. —At— 






DEALERSHIP WANTED. Medium size or 
larger—Chrysler products preferred. Con- 
sideration given Mercury. Location mid- 
dlewest or south preferred. Replies held 
strictly confidential. Box 4526, c/o Auto- 
motive News, Detroit 26. 


RETIRE NOW. Cash for GM dealership, 
200-500 cars, midwest or west, Factory 
approval assured. Replies confidential. 
Box 4548, c/o Automotive News, De- 
troit 26. 







DANVILLE, PENNA. 
EVERY WEDNESDAY 








You will always find real action at 
both these auctions. 


R. D. WEST, Prop 


Jos. E. Johnson Tex Rickard 
Auctioneers 









DEALER SERVICES 


INVENTORY SERVICE 


PARTS—ACCESSORIES 
SHOP and OFFICE EQUIPMENT 


COAST to COAST 
@ Accurate 
@ Confidential 
@ Counted by Expert Partsmen 
@ Accepted by Government 















AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 







@ Counted in One Day (For Dealers Only) 
@ Complete With Automatic EVERY MONDAY . . . 12 NOON 
Stock Control System Member of N.U.C.D.A. and N.A.A.P.A. 








@ Priced With Authorized Publications 

@ Used to Buy-Sell Dealerships 

@ Quality at Low Cost 

Talbot's Automobile Dealers 
Inventory Service 


4690 Newport—Detroit 13, Michigan 
Valley 2-9377—Valley 1-7765 










Philadelphia's 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY 
12 NOON 12 NOON 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 



















FINANCIAL STATEMENT ANALYSIS 


Your financial statement analyzed and over 







confidential trial analysis—$I0. 
September financial statement and check to 
Rockford Analysis Service, P. O. Box 282, 
Rockford, Illinois. 























INVENTORY SERVICE 


Parts and Accessories 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 






KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 


In Contlonces we Cneretion § Since 1943 







Dealers Meet’ the joe of America 
INDIANAPOLIS, INDIANA 
Dutch Stuart, Auctioneer 
jilinois St. Phone Lincoln 5383 












915 N. 





BUSINESS OPPORTUNITIES 


ONE OF FLORIDA'S leading attractions. 
Internationally known aquatic gardens. 
Fabulous and profitable. Exceptional op- 
portunity. Box 1294, Clearwater, Fla. 


USED CARS FOR SALE 











ATTENTION DEALERS 
1949 
Chevrolets - Fords - Plymouths 


Make us your headquarters for whole- 
sale buying when in Philadelphia. 
We always have a large supply of 
low mileage cars on hand. 






















THE TUESDAY SALE—11:30 A. M. 


FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E :2% 


Open all night, Monday night 
No Reservations 


WEBSTER-MARKER MOTORS, INC. 
324 W. Main St. Ft, Wayne, Ind. 








Write - Phone - Stop In 


R. A. R. Inc. 


42nd & Sansom St. Phila. 4, Pa. 
EVergreen 2-2300—I. E. Spatig 













SEVERAL 1950 Chevrolets (specials) avail- 
able. Low mileage, like new. $1,600. 
Liberty 8218, Baltimore, Md., after 6 
Pp. m. 























USED CARS WANTED 







AUTOMOBILE 
AUCTION 


28 Miles from Chicago Loop 
Yq Mile East of Iilinois State Line on Route 30 


EVERY FRIDAY—11 A.M. 
200 Cars Average 
75% Actually Selling 


Cars guaranteed against cracked blocks, 
bad transmissions and differentials. 


STRICTLY WHOLESALE 
Dealers Buy - - - Dealers Sell 
George Lawson and Bud Fennema 
OWNERS 
Automobile Auctioneers 
DYER AUTO AUCTION 
Phone 2361 & 4051—Dyer, Ind. 

Res. Lansing, Ill. 730 & 107R 






JOE NEWELL 


Nationally known as the 
King of the Cadillacs 


has just sold and delivered retail over 


$2,000,000 


worth of Cadillacs. He is now in the market 


for another 
$1,000,000 
worth of 1948 to 1950 used Cadillacs. 
Wire or Write 
JOE NEWELL 
6145 Hollywood Bivd., Hollywood, California 
or Phone Hollywood 9-3607 






















PARTS FOR SALE 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 


Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 



















| 
| 
1948 Chevrolet - Ford - Plymouth | 

4 Door Sedans 

Excellent Bodies Good Motors 
All Cars Formerly Used for 
Cab Service in Phila. 
Phone or Write: 


THE R. A. COMPANY 


« PHILA., PENNA. 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 






- 





















WANTED. 





PIERCE ARROWS WANTED. Any model, 








ee 


1950 79 


















PARTS WANTED 


FORD PARTS MANAGERS. Please advise 
if you can supply one Ford 8th-4204 
case assembly. Welsh Motor Sales, Gray- 
ling, Mich, 


BUSES FOR SALE 


MISCELLANEOUS 


FOR SALE. Service dispatcher system, 
made by FlashaCall. 18 stations, com- 
plete with cable and control stations. 
Original cost $1,050, a bargain at $395. 
Contact R, G, Nester, Reliable Chevro- 
let Company, Meridian, Miss. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 


DON'T DELAY — BUY 
TOW BARS TODAY! 
NATION'S LEADING VALUE 
Automatic 1951 BraKinGs 








School Buses for Sale 
1947 Studebaker, sree 54 passenger 
1940 Ford, Superior Passenger 
1947 International, Ks won 48 passenger 
1950 Ford, Superior, 48 passenger 


National “ Sales Company 
101 33rd Street 
Philadelphia 4, Pennsylvania 
Phone—BAring 2-7605 














TRUCKS FOR SALE Complete with Guide 
TANDEM TRANSPORT TRAILER. 1946] Cables and Brake Hook- 5A 45 
Ford conventional tractor. Good condi- ° 


Up at No Extra Cost 











tion. Now on regular run from Jackson, 

Miss., . Willow Run, Mich. $1,750. “a” $100.00 

Spencer Brothers Corporation, kson, 7 a Be 

Miss. cdi “se” DEAL 6... $295.00 
1948 CHEVROLET, 2-ton wrecker. 2-speed Meets 1.C.C. Requirements 

rear axle, dark blue, Holmes Traffic 


Quick-Tow (bumper-to-bumper) -..$17.50 

Safety Chains (set of 2) .. 

Carrying bags—only ................$ 1.00 

We Stock Parts for All Tow Bars 

TOW BAR SALES COMPANY 
Exclusive Factory Distributors 

NITES: 


40 SO. CLINTON ST., CHICAGO 6, ILL. 
Denver: KE 2323 Los Angeles: OL 9782 


King, power winch, double boom—4 tons 
per boom, 12-ton pull, 350 foot cable 
per drum. A bargain at $3,500. Delano 
Chevrolet, Milford, Ohio. Terrace 3441, 


TRUCKS WANTED 


WANTED. Used Bear truck bodies and/or 
truck with Bear bodies—Bear warehouse 
handling equipment. State full descrip- 
tion and prices. Box 4550, c/o Auto- 
motive News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 

















AQUA VAC CAR WASH 


and complete reconditioning unit as shown 





it Booed nant te cigun cae taes| The NEW V Type 
model. Am retiring and will sacrifice at far MOTO-MAT ic 


less than state distributor's cost. Attractive 
price to equipment dealers on several units. 
Write for descriptive literature. 


Box 4551, c/o Automotive News, 






TOW-GUIDE 


Tows and Guides Motor Cars 


Twin Leaf Chain Couplers 
No Adapters Are Necessary 


Complies With Strength Requirements 


Detroit 26. 








ANTIQUE CARS FOR SALE 
1923 FRANKLIN and 1927 Oakland. Both 





ll. Ti d. $250 for both 
oil wh snasatly. tae Went, erm Up to 6000 &, Velie 
field, Ohio. FACTORY $32 50 EXCISE 
NET 7 TAX INCL. 


1914 MODEL T touring. All original, runs 
good. Best offer over $200. J. E. Hengst, 
1010 W. North, Decatur, Ill, 


ANTIQUE CARS WANTED 


1938-39 Packard or Lincoln 12- 
Ross Collins, 7708 Keller 
Texas. 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICHIGAN 











cylinder sedan. 
St., Houston, 


WANTED 
AUTO LITERATURE 


Smith's “Marketing of Used Automobiles” 
Write Box 3879 
c/o Automotive News, Detroit 26 


good condition. P. O. Box 3385, Or- 


lando, Fla. 
MISCELLANEOUS 


AUTO SCHOOL SUPPLIES 
— Everything — 
for the auto driver training school 
Dual Steering Wheels 
Books, Forms, Equipment, etc. 


SAFE DRIVING INSTITUTE 
119 Snow Street Providence, R. |. 


HYDRA-MATIC TRANSMISSIONS 


Oldsmobile, Pontiac, Nash, Lincoln, Kaiser-Frazer and Cadillac 


Any Model $85 OO excuance 


IMMEDIATE SHIPMENT IMMEDIATE SHIPMENT 
Completely rebuilt and guaranteed 90 days or 4,000 miles. 


If you wish shipment of an exchange transmission before you ship old unit, 
a charge of $50 will be added to your invoice. 
To avoid C.0.D. charge—send $135 with order. 
Upon receipt of your unit the deposit will be refunded immediately. 
Freight F.O.B. Detroit. 
We have a complete line of transmissions, rear ends, gears, bearings for all 
makes of cars and trucks. 


Write, wire or phone for information 
AUTOMOTIVE TRANSMISSION CO., INC. 


DETROIT'S ONLY 100% TRANSMISSION AND REAR END SHOP 
14000-10 Linwood Avenue TO 8-6242 Detroit 6, Michigan 








AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 


































New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [_] 
for which check is attached [_] or send bill [1] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 





EE ORS x eos be wa ce haa oss 4 ase adie enalon ke ses Zone Me... i. vse 
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TRADE CONNECTION: 

Car Dealer () Truck Dealer [1] Manufacturer (1) 
Jobber () insurance () Financial () Supplier 1 
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N’™: the change-over season for checking 
cooling systems—the time to sell cooling 
system service and parts, especially when anti- 
freeze is added. And remember — when yourfind 
it necessary to replace any cooling system ‘parts 
on a Buick, you'll do better for yourself getting 
Buick Factory-Engineered Parts, from your local 
Buick dealer—for these reasons: 


PROFITABLE—You get top discounts from your 
Buick dealer. This means extra dollars to you! 


DEPENDABLE — Buick Factory-Engineered Parts are 
inspected again and again to insure the utmost in 
precision nranufacture and high-grade products. 


Do a quicker 
better job— 











FACTORY ENGINEERED PARTS 


da IGS 





Each part fits because it’s Buick-Engineered to 
fit. This means time saved for you! 


GUARANTEED — Buick Factory-Engineered Parts are 
fully guaranteed. This means satisfied customers 
to you! 

A BETTER DEAL FOR YOU—Friendly, helpful service 
and information. A long discount. A money-back 
warranty. Dependable quality that insures satisfied 
customers and repeat business. 


ALL THIS MEANS MORE MONEY TO YOu! 





ENGINEER APPROVED ACCESSORIES 





AK 
See your Buick dealer 















